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This presentation does not constitute, or form any part of any offer for sale or subscription of, or solicitation of any offer to buy or subscribe for, any securities in
shopper360 Limited (“shopper360” or the “Company”, and together with its subsidiaries, the “Group”) in Singapore or any other jurisdiction nor shall it or any part of it
form the basis of, or be relied on in connection with, any investment decision, contractor commitment whatsoever in this or any jurisdiction.

This presentation may contain forward-looking statements that involve assumptions, risks and uncertainties. Actual future performance, outcomes and results may differ
materially from those expressed in forward-looking statements as a result of a number of risks, uncertainties and assumptions. You are cautioned not to place undue
reliance on these forward-looking statements, if any, which are based on the current view of management on future events. If you are in doubt as to the action you should
take, you should consult your legal, financial, tax or other professional adviser(s) immediately.

The information contained in this presentation has not been independently verified. No representation or warranty expressed or implied is made as to, and no reliance
should be place on, the fairness, accuracy, completeness or correctness of the information or opinions contained in this presentation. Neither shopper360 nor any of its
affiliates, advisers or representatives shall have any liability whatsoever (in negligence or otherwise) for any loss howsoever arising, whether directly or indirectly, from any
use, reliance or distribution of this presentation or its contents or otherwise arising in connection with the presentation.

The past performance of shopper360 is not indicative of the future performance of shopper360. The value of shares in shopper360 and the income derived from them
may fall as well as rise. Shares of shopper360 are not obligations of, deposits in, or guaranteed by, shopper360 or any of its affiliates. An investment in shares of
shopper360 is subject to investment risks, including the possible loss of the principal amount invested.

This presentation has been prepared by shopper360 Limited and its contents have been reviewed by the Company’s sponsor, ZICO Capital Pte. Ltd. (the “Sponsor”), in
accordance with Rule 226(2)(b) of the Singapore Exchange Securities Trading Limited (“SGX-ST”) Listing Manual Section B: Rules of Catalist.

This presentation has not been examined or approved by the SGX-ST and the SGX-ST assumes no responsibility for the contents of this presentation, including the
correctness of any of the statements or opinions made or reports contained in this presentation.

The contact person for the Sponsor is Ms Leong Huey Miin, Director, ZICO Capital Pte. Ltd. at 77 Robinson Road, #06-03 Robinson 77, Singapore 068896, telephone:
(65) 6636 4201.
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BUSINESS UPDATE: AVINITY ANALYTICS

On 19 January 2022, shopper360 and Surge Ventures Sdn Bhd incorporated a joint venture, Avinity Analytics Pte Ltd ("AA") in 
Singapore. Shopper360 invested RM1,002,075 for 40% of AA's shares.



BUSINESS UPDATE (VIDEO): CONTEST MANAGEMENT, FULFILMENT & GAMIFICATION



BUSINESS UPDATE: CONSUMER ELECTRONICS GROWTH 

• Our consumer electronics customers are made up of Samsung, Huawei, Honor, Xiaomi and 
Realme.

• Under our sales execution & distribution segment, we manage payroll & recruitment for both the 
consumer electronics and FMCG clients, such as Colgate & Palmolive, Maxis, Fonterra, 
GlaxoSmithKline, Hawley & Hazel.

• Payroll & Recruitment business grew by 17% due to the sudden surge in demand for talent to fill 
the consumer electronics retail business after the easing of Covid-19 restrictions in Q4 2021.

Payroll & Recruitment
+17% 
y-o-y



BUSINESS UPDATE: ACTIVATION RETURNS 

• Face-to-Face events have resumed
• Food tasting & sampling have resumed in-store but at 50% capacity



BUSINESS UPDATE: ACTIVATION RETURNS 





BUSINESS UPDATE: NEW DISTRIBUTION BUSINESS

Marvel Distribution Van Sales is a new marketing & distribution arm of shopper360 established in March 
2021.

Van sales is considered as the backbone of supply chain management and has been widely adopted by Fast 
Moving Consumer Goods industry to facilitate increase in distribution touch points.

Marvel Distribution is a tech driven Van Sales agency that transforms the traditional and rigid form of 
delivery service to a more cost-efficient form.



NEW DISTRIBUTION BUSINESS

We use BI Dashboards to derive 
actionable information so we 
can optimise route and 
increase delivery success.

ACTIONABLE DATA via Business Intelligence

Dashboards derived from our software provider, Boostorder



NEW DISTRIBUTION BUSINESS 
Our Business Partners

Others



MODERN TRADE GENERAL TRADE CONVENIENCE STORE PETROL MART

Note: Total Distribution Points to date >2,000

NEW DISTRIBUTION BUSINESS 
Our Retail Partners



CONTINUOUS ENGAGEMENT WITH STAKEHOLDERS
Customers Engagement via Virtual Marketing Event 



CONTINUOUS ENGAGEMENT WITH STAKEHOLDERS
Staff Engagement Via Staff Quarterly Meetings, Regional Branch Visits and Team Building 



CONTINUOUS ENGAGEMENT WITH STAKEHOLDERS
Future Talent Engagement 



CONTINUOUS ENGAGEMENT WITH STAKEHOLDERS
Talent Acquisition Fairs



CONTINUOUS CORPORATE SOCIAL RESPONSIBILITY EFFORTS

shopperplus Myanmar visits Tou Chaung Village

Distributed essential items to lower-income families in the community & Obed Home for 
orphans.  The staff of shopperplus Myanmar also topped up their own money to buy 
treats and gifts for the children.

Filling up ‘Food-Banks’

Donated essential items to 5 
NGOs within Klang Valley.

Speaking at Dignity for Children 
Foundation

Exec Chairman and Group 
MD, Chew Sue Ann and Exec 
Director, James Ling speaking to 
IGCSE graduates at refugee school 
Dignity for Children Foundation on 
career progression.



Total 
Comprehensive 

Income4

RM5,740,236
+5.8%

FY20211: RM5,426,258

1 Financial year ended 31 May 2021
2 Earnings before interest, taxes, depreciation and amortisation
3 Net profit attributable to equity holders of the Company
4 Total Comprehensive Income attributable to Equity Holders of the Company (includes fair value gains of financial assets derived from Lapasar Sdn Bhd)

Revenue
RM152,157,777

-0.6%
FY20211: RM153,133,232

Gross Profit
RM34,882,713

-8.4%
FY20211: RM38,098,870

EBITDA2

RM10,437,525
-22.6%

FY20211: RM13,492,230

Profit Before Tax
RM7,515,307

-25.4%
FY20211: RM10,069,149

Profit After Tax
RM4,716,309

-28.1%
FY20211: RM6,562,828

NPATE3

RM3,728,814
-35.9%

FY20211: RM5,815,826

FY2022 FINANCIAL RESULTS



SEGMENT REVENUE & PROFIT

FY2022 Revenue (RM 000’) Y-o-Y % Revenue Mix Drivers

Advertising & Marketing 41,620 -15% 27% Digital Innovation & Cost-Effective 
Solutions

Sales Execution & 
Distribution

110,538 +6% 73% Reopening of stores and increase in 
staffing requirements

Total 152,158 -0.6%

FY2022 Profit (RM 000’) Y-o-Y %

Advertising & Marketing 4,302 +15%

Sales Execution & 
Distribution

1,877 -52%

Total 4,7161 -28%

1 Consolidation Total included “Others” with a segment loss of RM1,462,897



Return on Equity

6%

Cash and Cash 
equivalents3

RM24,510,320

Dividend Yield2

3.2%

FY2022 FINANCIAL RESULTS

Net Asset Value

RM59,818,788
+4.8%

FY20211: RM57,103,597

Market Cap3

RM38.2 million

PE RATIO3

10X

1 Financial year ended 31 May 2022
2 Computed based on dividend per share for financial year ended 31 May 2022, over closing market price as at 31 May 2022
3 As at 31 May 2022



FY2022/2023 Guidance

• Retail Industry in Malaysia is expected to grow by 13.1% between 2021 and 2022.1

• Minimum Wage and Employee Benefits increase the cost of manpower and is a concern for many 
manufacturers and multinational companies who are our clients as well as retailers. Automation 
and Digitalisation will be the focus to reduce manpower cost.

• Supply Chain and logistics are still unstable, keeping manufacturers of food cautious in terms of 
advertising spending

• Myanmar experiences slower growth from International FMCG Brands due to import restrictions 
and import substitution policies2

Note:
1 https://www.theedgemarkets.com/article/retail-sales-183-yoy-1q2022-projected-see-257-growth-next-three-months
2 https://fulcrum.sg/myanmar-returns-to-import-substitution-primed-to-fail/

https://www.theedgemarkets.com/article/retail-sales-183-yoy-1q2022-projected-see-257-growth-next-three-months
https://fulcrum.sg/myanmar-returns-to-import-substitution-primed-to-fail/



