3Q FY15 Financial Results
9 July 2015



Group 3Q FY15 financial highlights

3Q FY15 3Q FY14 Change

$$’000 $$'000 To

Operating Revenue 306,789 309,725 (0.9)
Operating Profit# 105,192 98,391 6.9
Investment income 23,986 24,511 (2.1)
Net Profit attributable to shareholders 98.214 89.632 9.6

# This represents the recurring earnings of the media

, property and other businesses.



Group YTD 3Q FY15 financial highlights

YTD 3Q FY15 YTD 3Q FY14 Change

$$’000 $$’000 To
Operating Revenue 884,139 916,964 (3.6)
Operating Profit# 275,529 268,758 2.5
Investment income 44,868 24,095 86.2
Gain on partial divestment of 701Search - 52,863 NM
Net Profit attributable to shareholders 237,186 259,749 (8.7)

# This represents the recurring earnings of the media, property and other businesses.

NM: Not meaningful



Group YTD 3Q FY15 financial highlights

YTD 3Q FY15 YTD 3Q FY14 Change

Operating Revenue $$'000 $$7000 7
Medio” 680,326 729,147 (6.7)
Property 171,382 153,462 11.7
Others”" 32,431 34,355 (5.6)

884,139 916,964 (3.6)
Media

® Advertisement revenue fell $$42.0m (7.6%)
®* Circulation revenue fell $$9.2m (6.6%)

Property
® Maiden conftribution from The Seletar Mall and higher rental income from Paragon and
The Clementi Mall

Others

®* Lowerrevenue from the exhibitions business was partially offset by income from the newly
acquired online classifieds business

" During the current year, the Group announced a re-organisation involving the transfer of media-related businesses to the
Newspaper business. To better reflect the business nature, the Newspaper and Magazine segment was renamed Media
segment and the relevant figures for Media and Others segments were reclassified accordingly.



Group YTD 3Q FY15 financial highlights

YTD 3Q FY15 YTD 3Q FY14 Change

Profit/(Loss) before taxation $$'000 $$'000 7 Note

Media 193,871 199,457 (2.8) (a)

Property 109,091 97177 12.3 (b)

Treasury and Investment 35,184 10,845 NM (c)

Others (24,757) 24,647 NM (d)
313,389 332,126 (5.6)

(a) Reduced profits due to lower advertisement revenue, mitigated by decline in newsprint,
utility and production costs, and absence of one-off impairment and bonus charges
recorded in YTD 3Q FY14.

(b) Operating profit before finance costs rose in line with the contribution from The Seletar Mall
and higher rental income from Paragon and The Clementi Mall.

(c) Investment income before finance costs was boosted by gain on sale of investments in
conjunction with the funding of the redempftion of the Medium Term Notes.

(d) Last year's performance was lifted by the one-off gain on partial divestment of stake in the
regional online classifieds business.



Group YTD 3Q FY15 highlights

Operating Revenue Composition Media
(S$884.1m) Advertisement Revenue Composition
(S$507.1m)
8.5% 18.3%
19.4%
. 25.1%
14.8% 57.3% 56.6%
OAdvertisements (Media) O Display
m Circulation
m Classified*

ORental & Services

®Magazines & Others
O Other revenue

* Classified includes Recruitment and Notices
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Circulation copies maintained at last year's level
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Group YTD 3Q FY15 highlights

Cost Composition

(S$624.9m)
20.3%
44.6%
13.1%
6.1%
8.1% 7.8%
O Staff Cost
B Newsprint

OPremises Cost

O Depreciation

B Other Materials, Production & Distribution Costs
@ Other Operating Expenses




Staff costs declined by 2.5%

YTD 3Q FY15 YTD 3Q FY14 Change

%
Staff Costs (S$'000) 278,614 285,618 (2.5)
Average Headcount 4,298 4,290 0.2

Decline in staff costs as last year included a one-off bonus charge (S$10.4m).
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Newsprint prices expected to soften in the near term

Average Newsprint Charge-Out Price &
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Operating margin sustained around 30%

S$'m Recurring Earnings” and Operating Margin
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# This represents the recurring earnings of the media, property and other businesses.
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Property performance lifted by The Seletar Mall

Paragon The Clementi Mall The Seletar Mall

- Net Property Income (NPI) grew 14.3% to S$126.5m boosted by maiden
conftribution from the fully leased Seletar Mall, including carpark income

and amortised rent.

« Paragon and The Clementi Mall also recorded higher rental income.
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Group investible fund

Group Investible Fund

(S$1.3b)

14.2%

35.1%
8.4%

42.3%

OEquities mBonds

Olnvestment Funds O Cash and deposits

(As at May 31, 2015)

Investment income for the year was
boosted by gain on sale of
investments in conjunction with the
funding of the redemption of the

Medium Term Notes

Conservative stance maintained on
investment allocation, focused on

capital preservation

Returns are expected to be
commensurate with low risk-return

profile to mitigate against volatility
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Singapore’s leading e-marketplaces for cars

Paid premium model

Freemium model

o

. . . STCARS
« Top car classifieds site in .5 4 : |
Singapore econd most popular car

. Profitable classifieds site in Singapore

« >45m monthly pageviews
and 1m unique visitors

Dual pronged strategy



y

SRX has evolved into an authoritative source for
Singapore real estate
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Thank you

Please visit www.sph.com.sg for more information.




