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This presentation does not constitute or form part of any opinion on any advice to sell, or any solicitation of
any offer to purchase or subscribe for, any shares nor shall it or any part of it nor the fact of its presentation
form the basis of, or be relied upon in connection with, any contract or investment decision.

The information in this presentation is provided based on current assumptions as at current date and may
contain forward looking statements that reflect the Company’s current views with respect to future events and
financial performance and which may change overtime. No assurance can be given that future events will
occur, that projections will be achieved, or that the Company’s assumptions are correct. Actual results may
differ materially from those projected.
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Group
Strategy

We are a global food and agri-business,
focused on edible oils and fats with
refineries and processing facilities in
Malaysia, Singapore and Indonesia.

We are strategically positioning ourselves
to become a global consumer products
business by consolidating our position in
vegetable oils and fats business, offering
specialised applications and customer
solutions and expanding range of
consumer products.

We market and distribute a range of
global consumer products to more than
100 countries through a well-established
global sales and distribution network.
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Integrated vegetable oils & fats o Global consumer products
business business

§ 2/

Consolidated Specialised

the position in applications

vegetable oils & customer
and fats business solutions

3

Expand range
of consumer
products

G Broaden and deepen marketing and distribution network
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Key Financial Highlights 2021 — Income Statement
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Mewah delivered impressive financial results for second consecutive year with
operational margin of US5225.1 million and net profit of USS80.2 million
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Revenue at USS4.35 billion is historically highest since year 2011
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The strong performance was mainly attributed to attractive processing margins
from lower supplies caused by labour shortages and adverse weather conditions,

and strong demand at destination markets
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Proposed a final dividend of SGD0.0081 per share

Revenue

US$4.35 bil

+26.2% y-0-y

Sales volume

4.1 mil MT

-14.6% y-o-y

US$54.6

+9.4% y-0-y

GEOGRAPHICAL SPREAD*
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* Based on billing address of the customer
Operating margin per MT PAT
USS$80.2 mil
-7.4% y-o0-y
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Key Financial Highlights 2021 — Balance Sheet
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DEBT TO EQUITY AND NET DEBT TO EQUITY BALANCE SHEET (USS'MIL)

31 Dec 2021

@ Gross debt to equity Net debt to equity 9420 942.0

37.9%
Current net debt

0.77
0.65 0.63
A 52.4%
0.47 493.5 Working capital
62.1%
0.24 024 Equity
15.9%
Non-current debt 3

47.6%
Long-term
investments

187.1

FY 2019 FY 2020 FY 2021
84.1%
Equity

Capital Investment

Q Balance sheet has further strengthened with low net debt to equity ratio of 0.38
Q In 2021 the Group’s cycle time of 51 days was only moderately higher compared to 48 days
in 2020.

Net debt to equity ‘
0.38

NAV per share ‘
45.09
US cents

Cycle time*
51
days

*inventories days add trade receivables
days less trade payables days
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Mewah International Inc.
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Ir@mewahgroup.com



