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Disclaimer

This presentation does not constitute or form any part of any offer for sale or subscription of, or solicitation of any offer to buy or subscribe for, any securities in shopper360 
Limited (“shopper360” or the “Company”, and together with its subsidiaries, the “Group”) in Singapore or any other jurisdiction nor shall it or any part of it form the basis of, 
or be relied on in connection with, any investment decision, contractor commitment whatsoever in this or any jurisdiction.​

This presentation may contain forward-looking statements that involve assumptions, risks and uncertainties. Actual future performance, outcomes and results may differ 
materially from those expressed in forward-looking statements as a result of a number of risks, uncertainties and assumptions. You are cautioned not to place undue reliance 
on these forward-looking statements, if any, which are based on the current view of management on future events. If you are in doubt as to the action you should take, you 
should consult your legal, financial, tax or other professional adviser(s) immediately.​

The information contained in this presentation has not been independently verified. No representation or warranty expressed or implied is made as to, and no reliance 
should be place on, the fairness, accuracy, completeness or correctness of the information or opinions contained in this presentation. Neither shopper360 nor any of its 
affiliates, advisers or representatives shall have any liability whatsoever (in negligence or otherwise) for any loss howsoever arising, whether directly or indirectly, from any 
use, reliance or distribution of this presentation or its contents or otherwise arising in connection with the presentation.​

The past performance of shopper360 is not indicative of the future performance of shopper360. The value of shares in shopper360 and the income derived from them may 
fall as well as rise. Shares of shopper360 are not obligations of, deposits in, or guaranteed by, shopper360 or any of its affiliates. An investment in shares of shopper360 is 
subject to investment risks, including the possible loss of the principal amount invested.​

This presentation has been prepared by shopper360 Limited and its contents have been reviewed by the Company’s sponsor, ZICO Capital Pte. Ltd. (the “Sponsor”), in 
accordance with Rule 226(2)(b) of the Singapore Exchange Securities Trading Limited (“SGX-ST”) Listing Manual Section B: Rules of Catalist. ​

This presentation has not been examined or approved by the SGX-ST and the SGX-ST assumes no responsibility for the contents of this presentation, including the 
correctness of any of the statements or opinions made or reports contained in this presentation.​

The contact person for the Sponsor is Ms Leong Huey Miin, Director, ZICO Capital Pte. Ltd. at 77 Robinson Road, #06-03 Robinson 77, Singapore 068896, telephone: ​(65) 
6636 4201.



Agenda
1. Highlights 

2. Business Updates

3. Financial Results



Highlight #1: Retail Innovation Showcase in 3 Markets 

Scan QR code to
view video​



Retail Innovation Showcase – Internal Speakers 



Retail Innovation Showcase – External Speakers 







Highlight #2: Malaysia, Singapore and Myanmar introduces 
TOKINOMO as a new media format in-store 

Scan QR code to
view video​



Highlight #3: Malaysia, Singapore and Myanmar introduces 
MOTION DISPLAY as a sustainable point-of-sale material

Scan QR code to
view video​



Highlight #4: Ready to scale contest platform regionally



INTRODUCING
DIY-CONTEST.COM

https://youtu.be/9
kglaqlAG_M

Scan QR to view 
video

Proprietary Digital 
Contest Platform

Highlight #4: Self Service Contest Platform launched 



INTRODUCING
WONDERLAH!

https://youtu.be/u
pHDsDy3QpA

Scan QR to view 
video

Omnichannel 
Shopper 
Engagement & 
Conversion 
Platform

Highlight #5: Ready to scale shopper engagement through gamification



HTML 5 WEB BASED 
BRANDED ENGAGEMENT  

QUEST TO MIMIC 
SHOPPER  JOURNEY

OMNICHANNEL GAMIFIED 
BRANDED EXPERIENCE

Connect & Engage with 

your shopper at home & in-store via 
branded digital experience

Discover & learn thru games & 
Trivia

All games played digitally CAN be 
activated in-store as part of 
physical ENGAGEMENT

Convert & start tracking 

Return on Investment (ROI) via 
quest to get them to

- Join contest  OR
- Simply share image of 

products used (photo of 
products at home)

Scan to test demo

Highlight #5: OMNICHANNEL AND PHYGITAL TOOL FOR BRANDS



HTML 5 WEB BASED 
BRANDED LOYALTY

COMPLETE REDEMPTION 
JOURNEY

OMNICHANNEL 
REDEMPTION

Connect & Engage with 

your shopper at home & in-store via 
branded digital experience

Discover & learn thru games & Trivia

All games played digitally CAN be 
activated in-store as part of 
physical ENGAGEMENT

Convert & Continue 
via receipt upload to earn points

Redeem your desired gifts with  
accumulated points OR get your 
friend to join and earn additional 
rewards!

Scan to test demo

Highlight #5: CREATE LOYALTY AND REDEMPTION FOR BRANDS 



Myanmar Update 
Focusing on local brands and brands with good supply of stocks on shelf



Myanmar Update
Focusing on local brands and brands with good supply of stocks on shelf



Singapore Update – In-Store Media 
Retail Innovation Showcase Singapore, 25th August ‘23 @ Marina One, West Tower



Singapore Update – Merchandising Services
shopperplus Singapore's merchandising team conducted their first training on 30th August '23 to kick off
our first merchandising project with Blackmores



M&A Update #1: Divestment of Troopers Innovation

shopper360 sold all of its stake (21.5%) in Troopers Innovation Sdn Bhd to BetterPlace Global Pte. Ltd.,

at a return of 5.85x the capital it invested.

We received a cash of RM13.7 million, of which RM9.7 million will be used to subscribe for cumulative, fully and compulsorily
convertible non-participating preference shares in BetterPlace Safety Solutions Private Limited. The value of shopper360’s stake
in Troopers increased from RM2.0 million to RM13.7 million.



M&A Update #2: Marvel Distribution Strategic Investor 
Signed a Term Sheet to procure investment capital to drive growth for Marvel Distribution  



Corporate Social Responsibility: 
GRAZE MARKET + DIGNITY FOR CHILDREN FOUNDATION

Scan QR code to 
view video



Corporate Social Responsibility + Employer Branding
Scholarships and Partnership with IACT COLLEGE to fuel our talent pipeline

shopper360 Career Catalyst Scholarship
RM60,000 FY2023 (3 deserving students)

shopper360 Nation Building Scholarship
RM40,000 FY2023 (4 deserving students)

RM20,000 per student RM10,000 per student

Internship + one year employment contract with shopper360 
group of companies upon graduation

Internship



Total 
Comprehensive 

Income4

RM11,071,668
+92.9%

FY20221: RM5,740,236

1 Financial year ended 31 May 2022
2 Earnings before interest, taxes, depreciation and amortisation
3 Net profit attributable to equity holders of the Company
4 Total Comprehensive Income attributable to Equity Holders of the Company (includes fair value loss of financial assets derived from Lapasar Sdn Bhd)

Revenue
RM169,463,245

+11.4%
FY20221: RM152,157,777

Gross Profit
RM34,707,580

-0.5%
FY20221: RM34,882,713

EBITDA2

RM15,305,453
+48.9%

FY20221: RM10,278,539

Profit Before Tax
RM12,601,922

+67.7%
FY20221: RM7,515,307

Profit After Tax
RM11,660,514

+147.2%
FY20221: RM4,716,309

NPATE3

RM11,555,522
+209.9%

FY20221: RM3,728,814

FY2023 FINANCIAL RESULTS



FY2023 Revenue (RM 000’) Y-o-Y % Revenue Mix Drivers

Advertising & Marketing 39,855 -4% 23% Decline in advertising from Myanmar 
Market due to importation policies

Sales Execution & 
Distribution

129,600 +17% 77% New customers, and expansion of 
existing services for existing customers

Total 169,4631 +11%

FY2023 Profit (RM 000’) Y-o-Y %

Advertising & Marketing 231 -95%

Sales Execution & 
Distribution

1,323 -30%

Others 10,106 +709%

Total 11,6602 +147%

1 Consolidation Total included “Others” with a segment revenue of RM8,700
2 Consolidation Total included “Others” with a segment profit of RM10,106,042 (includes RM11.8 million gain on disposal of investment in 
associated company, Troopers Innovation Sdn Bhd)

SEGMENT REVENUE & PROFIT



Return on Equity

16.6%

Cash and Cash 
equivalents4

RM21,629,433

Dividend Yield2

5%

Net Asset Value

RM69,665,953
+16.5%

FY20221: RM59,818,788

Market Cap3

S$10.12 million
(RM34.5 million)

PE RATIO4

3X

1 Financial year ended 31 May 2022
2 Computed based on dividend per share for financial year ended 31 May 2023, over closing market price as at 31 May 2023
3 Market cap of S$10.12 million (calculated using last price on 31 May 2023 of S$0.093 X 108,803,600 shares), with a SGDMYR conversion of 3.4113 as at 31 May 2023 (as stated in 
the Bank Negara site)
4 As at 31 May 2023

FY2023 FINANCIAL RESULTS

https://www.bnm.gov.my/exchange-rates?p_p_id=bnm_exchange_rate_display_portlet&p_p_lifecycle=0&p_p_state=normal&p_p_mode=view&_bnm_exchange_rate_display_portlet_monthStart=4&_bnm_exchange_rate_display_portlet_yearStart=2023&_bnm_exchange_rate_display_portlet_monthEnd=4&_bnm_exchange_rate_display_portlet_yearEnd=2023&_bnm_exchange_rate_display_portlet_sessionTime=1700&_bnm_exchange_rate_display_portlet_rateType=MR&_bnm_exchange_rate_display_portlet_quotation=rm
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