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. . Cap/taLand
Disclaimer ~apitaand

This presentation may contain forward-looking statements that involve assumptions, risks and uncertainties. Actual future performance, outcomes
and results may differ materially from those expressed in forward-looking statements as a result of a number of risks, uncertainties and assumptions.
Representative examples of these factors include (without limitation) general industry and economic conditions, interest rate trends, cost of capital
and capital availability, competition from other developments or companies, shifts in expected levels of occupancy rate, property rental income,
charge out collections, changes in operating expenses (including employee wages, benefits and training costs), governmental and public policy
changes and the continued availability of financing in the amounts and the terms necessary to support future business. You are cautioned not to
place undue reliance on these forward-looking statements, which are based on the current view of management on future events.

The information contained in this presentation has not been independently verified. No representation or warranty expressed or implied is made as
to, and no reliance should be placed on, the fairness, accuracy, completeness or correctness of the information or opinions contained in this
presentation. Neither CapitaLand Retail China Trust Management Limited (the “*Manager”) or any of its affiliates, advisers or representatives shall
have any liability whatsoever (in negligence or otherwise) for any loss howsoever arising, whether directly or indirectly, from any use, reliance or
distribution of this presentation or its contents or otherwise arising in connection with this presentation.

The past performance of CapitaLand Retail China Trust (“CRCT") is not indicative of the future performance of CRCT. Similarly, the past performance
of the Manager is not indicative of the future performance of the Manager.

The value of units in CRCT (“Units”) and the income derived from them may fall as well as rise. Units are not obligations of, deposits in, or guaranteed
by, the Manager or any of its affiliates. An investment in Units is subject to investment risks, including the possible loss of the principal amount
invested.

Investors should note that they will have no right to request that the Manager redeem or purchase their Units for as long as the Units are listed on the
Singapore Exchange Securities Trading Limited (“SGX-ST"). It is intfended that holders of Units (Unitholders) may only deal in their Units through trading
on the SGX-ST. Listing of the Units on the SGX-ST does not guarantee a liquid market for the Units.

This presentation is for information only and does not constitute an invitation or offer to acquire, purchase or subscribe for Units.

SGX-Credit Suisse Real Estate Corporate Day 2019, Singapore, 3 October 2019
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First and Largest China Retail Mall S-REIT Capftaland

13 Well-Located Malls with Strong Presence in Prominent Cities of China

"
Existing Portfolio

9 cities A. Beijing B. Shanghai
Geographically Diversified Portfolio e ]

0

Newly Acquired Properties

7 A
b’ i

CapitaMall Xvefu CapitaMall Aidemengdun CapitaMall Yuhuating




Quality Porifolio Providing Diversification Capjtaland
and Resilience

Consolidating our Position with the 3 Newly Acquired Retail Assets

Total Portfolio!

(S million) Cap ‘taland

4,000

Retail China Trust

Post-Acquisition?3

3000 Market Capitalisation: $$1.87 billion
' Portfolio Size: $$3.8 billion
No. of Assets: 14

2,000
1,000 DASIN RETAIL TRUST
0
2 5 8 11 14

No. of Assets!
Noftes:
1. Informationis as at 30 June 2019 unless otherwise stated.
2. Acquisitionwas completed on 30 August 2019. Based on 100% interest in all of CRCT's properties and agreed value for CapitaMall Xuefu, CapitaMall Aidemengdun and CapitaMall Yuhuating.
3. Closing price of $$1.57 per unitas at 1 July 2019. Based on the Private Placement and Preferential Offering exercise that raised gross proceeds of approximately $$279.4 million and using the Issued Units as at end of Jun 2019.

Source: Companies’ data.

SGX-Credit Suisse Real Estate Corporate Day 2019, Singapore, 3 October 2019



China’s Long-Term Value Proposition Capjtaland
Remains Aftractive

RMB trillion RMB‘000
(Total Retail Sales) (Per Capita Annual Urban Disposable Income)
80 - - 50
CAGR: 9.5%
o 393 | 0
60 - _ 33.6 g .
27.0 e ’ CAGR:127% | 3g
24.6 - — 38.1
20
20 10
0 0
2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018
=== Total Retail Sales (RMB'1tril) =B=Pcr Capita Annual Urban Disposable Income (RMB'000)
+6.2% +8.2% +8.0% Chinese policy makers reaffirmed
2Q 2019 GDP Growth Jan - Aug 2019 Retail Sales 1H 2019 Urban Disposable commitment fo implement
Growth Income Growth growth supportive policies

Nofte:
1. China National Bureau of Statistics



Atiractive Yield Vs Comparative Investment
Instruments

Cap/taLand

]T
CRCT

1
5 2.1% |
FSTREI Yield 4.5% R >
1
. 2.6% 1
FSTRE Yield 4.0% p» >
1
. 2.8% 1
FSSTI Yield 3.8% N >
1
. 3.3%
China 10-year Govt Bond Yield 3.3% >
1
. 4.6% |
Singapore 10-year Govt Bond Yield 2.0% u - i
1
¢ 41%
CPF Ordinary Account 2.5% >
1
1
. 6.0% |
12-month Fixed (S$) Deposit 0.6% & >
1

Notes:

1 Based on 1H 2019 annualised distribution per unit of 10.35¢ and the unit closing price of $$1.56 on 28 June 2019.
2 Average 12-month gross dividend yield of Straits Times REIT Index as at 28 June 2019.

3. Average 12-month gross dividend yield of Straits Times Real Estate Index as at 28 June 2019.

4.  Average 12-month gross dividend yield of Straits Times Index stocks as at 28 June 2019.

5 Singapore Government 10-year and China Government 10-year bond yields as at 28 June 2019.

6 Prevailing CPF-Ordinary Account savingsrate.

7. Average 12-month S$ fixed deposit savingsrate as at June 2019.

Sources: Bloomberg, CRCTML, Central Provident Fund (CPF) Board, Monetary Authority of Singapore.

SGX-Credit Suisse Real Estate Corporate Day 2019, Singapore, 3 October 2019



Track Record of Value Creation Capjtaland
and Generating Unitholder Returns

Total Assets Increased more than Fivefold since IPO

Total Assets 27
(SS billion) ==== Llatest
0 I Acquhmon

I I |

Dec-07 Dec-08 Dec-09 Dec-10 Dec-11 Dec-12 Dec-13 Dec-14 Dec-15 Dec-16 Dec-17 Dec-18 Post-Acquisition

Steady Growth in NPI, Distributable Income and DPU

Net Property Income Distributable Income DPU
(SS million) (SS million) (Cents)
160.0 - 1000 - 797 - 10.25
140.0 - 950 - - 10.20
1200 00 . - 10.15
86.7 - 10.10

100.0 - 85.0 1 - 10.05
80.0 - 80.0 - -~ 10.00

2016 2017 2018 2016 2017 2018
B CRCT Group  ®Joint Venture mmmm Distributable Income (S$ mil) —o—DPU (S$ Cents)

Note:
1. Based on total assets as at 30 Jun 2019 and includes the agreed value of the latest acquisitions of $$589.2 million. 8



Financial
_ Highlights
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Near CapitaMall Xizhimen, Beijin




Key Highlights

Underpinned by Organic Growth

2Q 2019

1H 2019

Notes:

Cap/taLand

Gross Revenue
RMB274.9
million

1.9% y-o-y

RMB554.5

million

3.2% y-0-y

Net Property Income'
RMB201.1
million

11.5% y-0-y

RMB400.0

million

11.1% y-0-y

st

5)°)

Income Available
for Distribution

$$25.4

million

5.0% y-0-y

$$50.2

million

5.0% y-0-y

Distribution Per Unit
(DPU) Before
Capital Distribution23

2.54

SGD cenfts

2.0% y-0-y

5.03

SGD cenfts

2.0% y-0-y

1. Operating lease rental expenses associated with the lease contractsin CapitaMall Qibao and CapitaMall Minzhongleyuan have been replaced with net changes in fair value of investment properties and interest expense on lease liabilities under the
principles of FRS 116 Leases with effect from 1 Jan 2019.

2. 2019 DPU was based on 998.5 million Units and 2018 DPU was based on 969.9 million Units.

3. DPU after capital distributionis 2.54 cents for 2Q 2019 and 5.13 cents for TH 2019.

10



Key Porifolio Operating Metrics

i 'ﬂb
[J.']:n.l. T
o

+7.0% y-o-y

Rental Reversion

2

+2.8% y-o-y

Total Tenants’ Sales!2

LlU

+0.3% y-o-y
Portfolio Shopper Traffic'

Noftes:

1.
2.
3.

Includes only mulfi-tenanted malls based on 100% ownership.

Excluded Tenants’ sales from Supermarket and Department Store.

Refer to slide 19 for more information.

Cap/taLand

LlU

i 'ﬂb
[J.']:n.l. T
o

+7.5% y-o-y

Rental Reversion3

¥

+6.7% y-o-y

Total Tenants’ Sales'2

+6.7% y-o-y
Portfolio Shopper Traffic!

SGX-Credit Suisse Real Estate Corporate Day 2019, Singapore, 3 October 2019



Key Highlights Capftaland

Porifolio and Financial Management

Portfolio Statistics

5 o

RMB16,112 million +2.3% 97.0%
Portfolio Property Valuation in Portfolio Valuation Portfolio Occupancy
as at 30 June 2019! against 31 Dec 2018! as at 30 June 20192

” N > )
3 v

R/
Completed ~50% ~80%
All Term Loan Of Half-Yearly Distributable Total Debt on Fixed Rafes
Refinancing in 2019 Income Hedged into SGDA to Mitigate Rising

Interest Rates34

Notes:

1. Includes 100% of Rock Square and CapitaMall Wuhu.
2. Based on all committed leases.

3. Excludes MML.

4.  CRCT's hedging policy is to hedge at least 50% of half-yearly distributable income into SGD and at least 80% of total debt to fixed interest rates. 1 2

SGX-Credit Suisse Real Estate Corporate Day 2019, Singapore, 3 October 2019



o o . Cap/taLand
Key Financial Indicators! as at 30 June 2019 o

5.0x

Interest Coverage

2.99%°

Average Cost of Debt

33.8%2

Gearing

31 Mar 2019: 35.5% 31 Mar 2019: 2.96% 31 Mar 2019: 5.0x

100.0%*

Unencumbered Assets
as % of Total Assefts

3.14 years

Average Term to Maturity

31 Mar 2019: 3.12 years
31 Mar 2019: 100.0%

Nofes:
1. Al key financialindicators exclude the effect of FRS 116 Leases which was effective from 1 Jan 2019.
2. Based on total borrowings over the deposited properties in accordance to Property Funds Appendix (includes CRCT's proportionate share of its Joint Venture's borrowing and deposited property).

The lower gearing as at 30 June 2019 is due to the repayment of short term borrowings.
3. Ratio of the consolidated 1H 2019 interest expense reflected over weighted average borrowings on balance sheet.
4. Excludes CRCT's proportionate share of its Joint Venture assefts. '| 3



. o Cap/taLand
Proactive Capital Management e

Refinancing Ahead of Maturity

Debt Maturity Profile (30 June 2019) Based on 80%? fixed rate borrowings:
300
200 A
Total Debt -
$$1,038.2 mil
100 -
38.2
0 x )
2019 2020 2021 2022 2023 2024 Proforma impact on: Assuming +0.1% p.a.

increase in interest rate

B Trust - Unsecured Offshore Term Loan

Interest Expense? SGD +0.2 million p.a.
B Trust — Notes Issued Under Multicurrency Debt Issuance Programme
B Trust — Unsecured Money Market Line
Noftes:
1. Early refinanced $$50 million term loan due Sep 2020 in 2Q 2019 and extended its maturity to Jun 2023. 14

2. Excludes MML.



CapitaMall Wangjing, Beijing




Strong Porifolio Occupancy Rate of 97.0%! —

30-Jun-18 30-Sep-18 31-Dec-18 31-Mar-19  30-Jun-19

CapitaMall Xizhimen 98.7% 99.9% 99.9% 99.9% 100.0%
CapitaMall Wangjing 99.3% 99.7% 99.4% 99.2% 99.6%
CapitaMall Grand Canyon 97.9% 97.7% 97.5% 99.3% 98.8%
CapitaMall Xinnan 98.0% 99.5% 99.5% 99.7% 98.7%
Multi-Tenanted Malls CapitaMall Qibao 95.6% 94.9% 95.3% 96.1% 95.0%
CapitaMall Saihan 99.9% 99.9% 100.0% 99.9% 99.9%
Rock Square 96.6% 98.7% 98.4% 98.5% 96.8%
Sub-total for Multi-Tenanted Malls 97.9% 98.5% 98.5% 98.8% 98.3%
CapitaMall Shuangjing 100.0% 100.0% 100.0% 100.0% 100.0%
Master-Leased Malls CapitaMall Erqi 100.0% 100.0% 100.0% 100.0% 100.0%
Sub-total for Multi-Tenanted and
Master-Leased Malls 98.5% 99.0% 98.9% 99.2% 98.8%
Mall under Stabilisation CapitaMall Minzhongleyuan 74.5% 72.1% 70.3% 62.7% 61.2%
Total CRCT Portfolio 97.4% 97.7% 97.5% 97.4% 97.0%

Nofte:
1. Based on all committedleases as at 30 June 2019. .| 6



Porifolio Rental Reversion in 2Q 2019 .

From 1 Apr to 30 Jun 2019

Property | No. of new Area % of Total Net | Var. over |C1ISzi'
eases/renewals (sqg m) Lettable Area rental rate ™

CapitaMall Xizhimen 27 1,316 2.6% 12.1%
CapitaMall Wangjing 38 2,854 5.5% 4.7%
CapitaMall Grand Canyon 20 1,417 3.1% 5.6%
CapitaMall Xinnan 43 5,470 15.1% 3.8%
CapitaMall Qibao 18 2,060 4.1% (0.1)%
CapitaMall Saihan 61 3,670 11.8% 7.3%
CapitaMall Minzhongleyuan 20 1,340 5.7% (7.6)%
Rock Square 26 2,332 4.4% 17.4%

Total Portfolio

Notes:
1. Excludes gross furnover component, newly created units leased, short term renewals (< 1 year) and units vacant for >=1 year.
2. Includes re-configured units.

17



Porifolio Rental Reversion in TH 2019 .

From 1 Jan to 30 Jun 2019

Probert No. of new Area % of Total Net | Var. over last
perty leases/renewals (sq m) Lettable Area rental rate'2
CapitaMall Xizhimen 63 3,204 6.3% 14.7%
(With new specialty cinema included)
CapitaMall Wangjing 56 3,680 71% 5.5%
CapitaMall Grand Canyon 34 2,970 6.5% 3.3%
(With new lifestyle bookstore includedq)
CapitaMall Xinnan 64 7,605 21.0% 4.3%
CapitaMall Qibao 37 4,265 8.4% (2.0)%
CapitaMall Saihan 87 4,683 15.1% 8.2%
CapitaMall Minzhongleyuan 26 1,822 7.8% (5.3)%
Rock Square 37 3,282 6.2% 16.7%
(With 1Q19 area reconfiguration included)

Total Portfolio

Notes:
1. Excludes gross turnover component, newly created units leased, short term renewals (< 1 year) and units vacant for >=1 year.
2. Includesre-configured units. 1 8



Cap/taLand

Retail China Trust

Porifolio Lease Expiry Profile

Propert No. of Leases! eI 7 G
perty Gross Rental Income?? Net Lettable Area*

CapitaMall Xizhimen 16.0% 9.7%
CapitaMall Wangjing 79 23.1% 12.9%
CapitaMall Grand Canyon 40 16.6% 7.7%
CapitaMall Xinnan 70 20.8% 11.9%
CapitaMall Qibao 38 18.7% 9.5%
CapitaMall Saihan 76 26.1% 16.5%
CapitaMall Minzhongleyuan 5 9.5% 4.0%
CapitaMall Shuangjing 4 3.8% 0.6%
Rock Square 32 8.1% 6.1%

Noftes:

1. Based on all committedleases as of 30 June 2019.

2. Excludes gross tfurnover rent.

3.  Asapercentage of each mall’s gross rentalincome as at 30 June 2019.

4.  As a percentage of each mall’'s committed net lettable area as at 30 June 2019.

19



Cap/taLand

Retail China Trust

Porifolio Lease Expiry Profile

Lease Expiry Profile By Year

Year No. of Leases' | % of total Gross Rental Income!'23 .
Weighted Average Lease

Expi ears)’
2019 414 16.2% piry (y )
2020 610 26.3% 2 . 8

By Gross Rental Income?

2021 268 18.2%
2022 143 11.5% 5 00

By Net Lettable Area
2023 64 6.5%

Beyond 2023 119 21.3%

20



Cap/taLand

Retail China Trust

1H 2018 vs TH 2019

Porifolio Shopper Traffic

'000 Total Shopper Traffic’ Total Shopper Traffic!
30,000 60,000
3
YoY 6.7%?2
0.3%
28,000 - 50,000 -
26,000 - 40,000 -
24,000 30,000 —— E—
2Q 2018 2Q 2019 1H 2018 1H 2019

1.  Excludes master-leased malls.
2. Rock Square’s traffic is presented based on 100% ownership for the actual holding period from Feb18 onwards. Total traffic on same period basis (excluding Rock Square’s Jan19 traffic) is +2.8%.

21



o , Cap/taLand
Porifolio Tenants’ Sales HpAEIG

2Q 2018 vs 2Q 2019 1H 2018 vs 1H 2019

Total Tenants’ Sales!2

' 1,2
Total Tenants’ Sales RMB' il

RMB'mil

1,200 2,400
YoY YoY
2.8% 6.7%3
1,000 1,800
800 1,200
600

600
2Q 2018 2Q 2019 1H 2018 1H 2019

Notes:
1. Excludes master-leased maill.

2. ExcludesTenants’ sales from Supermarket and Department Store.
3. Rock Square's tenant sales is presented based on 100% ownership for the actual holding period from Feb18 onwards. Total tenant sales on same period basis (excluding Rock Square’s Jan19 tenant sales) is +3.1%.

22
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Capturing Chinese Retail Industry

Opportunities

Providing Engaging Experiences that are Synergistic with Today’s Consumer Lifestyle

Cap/taLand

+¢¢¢ @ Proactive Leasing Strategy
Increa§ed Themed Collaborate and partner
Emphasis on Space new-to-market retailers & brands

Quality Favoured

R

Growing

China

Targeted .
marketing Retail Demand for
on the rise Trends Exp;;zghal

Enhance Shopper

Engagement
Analyse shopper data, conduct
targeted sales and promotions

to drive repeat spending
(eg. CapitaStar reward program)

@ Active Tenant Remixing

Expect Refreshed
Value, Brand Renew content and refresh

Ccnv::ci’ence Offerings offerings to enhance mall appeal

Uniqueness

SGX-Credit Suisse Real Estate Corporate Day 2019, Singapore, 3 October 2019
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Proactive Leasing Strategy - Cap/laland

Infroduce Trendy and Popular Concepts

Fresh Offerings to Enhance Shopping Experience

CapitaMall Wangjing

CapitaMall Xizhimen

A
. _ . - 7 ¥Z
Chua Lam’s Dim Sum: Opened by celebrity food critic / /,:“-,E] Nayuki: Modern tea and bakery café
»
) R R A* = Expanded  presence  within
= First rest tinB
rstrestaurantin beling il § ) CRCT's portfolio after successfully
=  Popularamong the younger group, complementing other trade mix J& 5 opening in Rock Square and
= Only duplexrestaurant located at prominent spot of L1 and L2 N~ CapitaMall Xizhimen
Sehfves creative = Innovative concept that
Cg.%'gfnde combines specialty fruit tea with

the signature soft bread

Rock Square =  Highly popular among millennials

Bao Shi Fu: “Internet celebrity” pastry shop

= First outlet in Haizhu District

= New pastry offering gaining popularity across
China

= Creating new buzz

25



Proactive Leasing Strategy - Capfaland

Capture Evolving Consumer Preferences

Infroduced Sisyphe Books across the 3 Beijing malls,
providing a cosy ambience through its well-curated
bookstore and homely café concept

Hybrid
Formats

Lifestyle Brought in a boutique yoga gym that targets
Concept the young and health-conscious

S\SYFHE

PARK BOOKs

% @¥eR UP COFFEE

; Omnichannel Partnered popular online fashion brands to
ﬂ Bt . Retailing provide holistic retail experiences to complement

online offerings
2= S8 0H009F LJP COFFEE
e e g

ate \n c<cal Spit
= b

CapitaMall Wangjing CapitaMall Xizhimen CapitaMall Xinnan



© Active Tenant Remixing - Caplaland

Conduct Targeted Tenant Repositioning

Broaden Trade Mix to Increase Customer Engagement
CapitaMall Xinnan -

» Creatfing a kids-related theme on . - e =l HP
Level 3 to establish strong family- ; = A i T 2 e I
friendly attractions 1 e 3 4w

» Replacing mass fashion retailers with

premium kids-related brands and
offerings

»  Well-positioned to attract the young : (s i - ] P : N\ Y
family shopper group | : ' o s A '\k

» \ A = -'A 228
First standalone GAP Kids in
CapitaMall Grand Canyon

Southwest Ching
= Successfully completed AEl
to refresh Level 4 & 5 with in-
demand and new cuisines

= Post AEl, popular F&B | 8 e y K At : 2 T e N
concepts  tfranslated  fo V(s Y L) T P\ 2 ' B BRER TR
stronger tenants’ sales for Il : = ;c i W IR T Y ‘T
=g e B 24 14 e P e
ﬂeW STOFGS | Lcal (¥ -i ‘ -Ll!l‘l «u { . 11 " ,Lh'lﬂ P ¢ /4
Tan Yu Gudetama Chef
Mala hotpot restaurant Popular grilled fish restaurant First Gudetama-themed restaurant in Beijing




o Enhance Shopper Engagement - Captaland

Host a Wide Variety of Events and Activities

Youth Parkour Competition @ CapitaMall Saihan White Rabbit 60 Anniversary @ Rock Square Eco-Cycling Event in Beijing
2 ' ’ R — : U~

o f i 3 [= —~—— =3 s | v
3% i \w = i ; i \*»‘\ia!
c ; g Hat

" :w,' A% Ear 5 P} ; J = ¥
A - P e : ¢ = . ‘ .

3 -3 . ‘ == a2 —

L N " -
3 ‘!D’ <

pitaMall Qibao

[ st 8(_

-USER)IEE A DI
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Rock Square: Delivering Acquisition Growth Copflaand

Upgraded Trendy Retail Offerings

:‘CHOCOOLATE
HIMO

SWAROVSKI “o',

Db
AMl innisfree

l-\ hf\
Em \mmms(\ku

e

e 3 O

>
BIZTFERE R : N\ = | :é HEYTEA

E®

Growth calc Io‘r b sed on YTD tenant sales per sq m.
2. Excludin gT T I s fr mS p ma k f.
Exclude onfigur n1Q 2019.

Strong Tenants’ Sales Growth

Overall .
- . Fashion
+26% ' LA
YoY
YoY

Achieved
Double-Digit Rental Reversion

1Q 2018: 3Q 2018: 1Q 2019:
23.4% 28.3% 15.1%3

— 2Q 2019:
| | 17.4%

2Q 2018 4Q 2018:
24.3% 29 3%

29



Latest
Acquisitions

_—, /I
CapitaMall Aidemengdun, Harbin



Summary of Acquired Properties

Address

Property Description

Year of Opening

Gross Rentable Area
“GRA”) (sq m

Committed Occupancy'’

No. of Leases'
Independent Valuations

RMB million

Agreed Value
RMB million

Agreed Value per sq m GRA
(RMB)

NPI Yield on Agreed Value?

Notes:

1.
2.

Based on information as at 31 March 2019.

Based on FY2018 NPI.

CapitaMall Xuefu

No. 1 Xuefu Road,
Nangang District, Harbin
Multi-tenanted mall comprising 5 above
ground levels and 1 basement level of retail
space and 1 basement level for car park use

2012

104,294

99.8%

419

C&W: 1,760
JLL: 1,748

1,745

16,732

6.1%

CapitaMall Aidemengdun

17

L .
QLML gl B
No. 38 Aidemengdun Road,
Daoli District, Harbin
Multi-tenanted mall comprising 4 above
ground levels and 1 basement level for retail
and car park use

2010
43,394

98.6%

189

C&W: 480
JLL: 470

469

10,808

5.6%

Cap/taLand

CapitaMall Yuhuating

No. 421 Shaoshan Middle Road, Yuhua
District, Changsha
Multi-tenanted mall comprising 4 above
ground levels and 1 basement level for
ancillary and car park use

2005
62,080

98.1%

221

C&W:760
JLL: 749

746

12,017

6.2%

31



Addition of Strategically Located and High  Capjtaland
Quality Assets

Metro Line 1 CapitaMall Xuefu

@ HorEhs e St v" Direct basement connection fo Metro Line 1 Xuefu Road Station,
Part :

= biiting Perty served by more than 9 bus lines

.Sophlo' ‘M orial Hall of

‘artyrs in Northeast

. ina’ v" Excellent frontage to Xvefu Road, which connects to the Second
3-kilometres s Ri
. \ Heilongjiang Museum Ing ROOd
S v' Sizeable catchment of ¢.750,000" with large tertiary student
\\Go_vern_rpen’r of pOpUlOTIOﬂ

Qe\llongjlong province

LES
o\ e i g% CapitaMall Aidemengdun
Iz 5
6%\\ & ; ; 83,'1 or ope . . .
S e g v Good accessibility via 2 Metro Stations? and more than 8 bus lines
S 438 apitaMal " H B
5 fIng Xuefu X p . .
Qf g A ) RN v" Direct frontage to Aidemengdun Road that connects the
B X ’ Q ° .
& Reiway S, \ Metro line 3 %o International Airport to Central Street

(Phase 1)

v Population catchment of ¢.400,000" and close to Central Street,
the popular shopping and dining destination

Legend:
® Metro Station

Close Proximity and Complementary Retail Offerings Enhance Leasing, Marketing and Operational Synergies

Notes: 32
1. Within a 3-kilometre radius.
2. Within a 1.5-kilomeftre radius.




Addition of Strategically Located and High
Quality Assets

Strategic Location with Excellent Connectivity and Strong Population Catchment

Cap/taLand

CapitaMall Yuhuating

v Great accessibility via public transport with 2 Metro stations
Tianvin Poviior] (Y ** '@\ within 1-kilometre and more than 15 bus lines
» .0‘ .Bomboo Slips Museum *e
Yuelu Mountain K3 . &’\ Meilun A ) ) . .
Forrs Weet - Sy v Nestled within large cluster of residential, educational and
g PRI financial institutional facilities
_5—_+_ 77 s Metro Line 4
E azitan . )
% ; v Enjoys premium frontage at major intersection, one of the city’s
s : main arterial roads that connects to the Second Ring Road
“ < :,
% o &
‘0 © .’ ° ° .
5 X bl v" Dense catchment of ¢.700,000 within 3-kilometre radius, in the
Leohc: SO Dongtang retail hub
Educatio 3'km .....'il_--l“
Residenti
al : .
Other ® ()
€ Metro station ®

Easily Accessible Mall Situated in a Dense Catchment

33



. Cap/taLand
CapitaMall Xuefu e

Differentiated and Experiential Regional Destination Mall in the University Campus Cluster

» City-centre retail landmark positioned as regional destination
Destinati
« Surrounded by high-density, affluent and mature residential esnl:; on

communities and amenities

» Proximity to cluster of 8 universities, with large student and staff
population

City Centre

=1 « Comprehensive offering with over 400 leases including brands
such as BHG Supermarket, CGV Cinema, H&M, Haidilao and
Sisyphe Books

Target residents
and students /

staff
leading Brands Pioneer of Experiential Retail Concepts with Indoor Garden,
d Family Friendly Zones and Themed F&B Sireet
X s EsemsvmE LR @
R sTA RESERVE URBAN REVIVO BIRIGENTAR
A‘X < PANDORA"

SWAROVSKI

SiSYPHE CERAW K
A AM ZENTE — A
adidas TR Children enga
miniature car exhibit

CALVIN KLEIN JEANS o

ge&ﬁll 1he ; . Dream Park offering.a memorable Exciting Career Fair targeting post-
summer experience graduate students from nearby campus




. . Cap/taLand
CapitaMall Aidemengdun ol

« Located in Downtown Harbin and surrounded by high-density Necessity
residential communities Spending

« Everyday one-stop shopping destination for the community

« Wide tenant base of popular brands including supermarket,
cinema, F&B, fashion and children-related brands.

- * Refreshed approximately 50% of the stores during 2017/2018

Convenience

Community
Mall

Leading Brands Community Mall with Strong Focus on Young famllles with Children,
Sports and Education Offerings

\ 4 e

YOSHINOYA vip.com

“‘

-_.ve-

adidas v 'Shoppers enjoying seasonal events Popular IP events drawing
and performances both.young and old




o o Cap/taLand
CapitaMall Yuhuating A

Well Established Community Mall Surrounded by Large Residential Communities

o
=2

+ One stop necessity shopping mall with established presence shatedicall
rategically
Comprehensive and integrated shopping experience Located

including supermarket, cinema, fashion, F&B and leisure

)

om0
SENAERESIEIES

JAzLE
°

¢ « Strong brand awareness in the catchment area Large

Residential

i « Lease expiry profile with areas up for renewal create attractive Catchment

opportunities for further upside
One-stop

shopping
destination

Leading Brands A Unique One-S’r?p Necessity Shopping Mall in the Locality
with Strong Brand Awareness
V CONVERSE ) %

@ o‘dh\asﬁ

BIRIA AR

o 64% of leases' expiring in next 2 years

}a

Crowds gather to watch children perform for Earth Day 2019 celebrations

qullles bonding-over
interactive fishing activity

Walmart




Acquisition! Strengthens our Portfolio -

Diversifies Exposure

Cap/taLand

Increases Exposure to Major Provincial Capitals, Multi-Tenanted Malls and Leases

Increases Geographical Diversification

across Major China Markets

+ Deepens footprint to the north and
cenftral regions

Existing Enlarged
Portfolio Portfolio
No. of Cities? 8 .10
Provincial
Capital 7 ) Q9

Cities®

Increases Exposure to Multi-Tenanted Malls

» Provides greater opportunities to drive
rental growth

B Maoster-Leased
B Multi-Tenanted

e [

By Gross Revenue?4

91.9% @

Existing Porifolio Enlarged Porifolio

Increases the Leasing Network

+ Reducesreliance on large anchor
tenants

+ Increases flexibility for active lease
management

No. of Leases

+52.0%

A G

Existing Porifolio Enlarged Porifolio

Notes:
Acquisition of 100.0% of the shares in the Target Companies, from the Vendors (a subsidiary and associated companies of Capitaland Limited), which hold the Properties, CapitaMall Xuefu and CapitaMall Aidemengdun and CapitaMall
Yuhuating from Interested Persons. The acquisition was approved at the Extraordinary General Meeting held on 1 Aug 2019 and completed on 30 Aug 2019.
Includes CapitaMall Wuhu. The completion of the divestment of CapitaMall Wuhu was announced on 10 Jul 2019.

1.

2.
3.
4

Includes municipalities and capital of autonomous regions.

Based on gross revenue for FY2018 and CRCT's 51.0% interest in Rock Square.
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Acquisition Strengthens our Portfolio - Capftaland

Diversifies Exposure

Reduces Single Asset Exposure and Tenant Concentration Risk

Percentage contribution to CRCT’s gross revenue! Percentage of Total Rental Income?

N

Top tenant  Top 10 tenants
8.3% 23.1%

|

7.5% 20.7%

Top 2 malls
44.9%

Pre-Acquisition

36.0%

Post-Acquisition ‘

+ CapitaMall Xuefu will be CRCT’s 3rd largest
mall by gross revenue contribution

Notes:

1. Based on gross revenue for FY2018 and CRCT's 51% inferest in Rock Square.

2. By Total Rental Income and includes both gross rentalincome and gross turnover rentalincome (*GTO") components . Based on CRCT's effective interestin each property, including CRCT's 51.0% interest in Rock Square.
Includes CapitaMall Wuhu. The completion of the divestment of CapitaMall Wuhu was announced on 10 Jul 2019.

38
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Acquisition Strengthens our Portfolio - Capftaland

Contributes to Improved Scale, Trading Liquidity and Accretion'!

NPI Porifolio Size2 Market Capitalisation

(RMB million) (S$ billion) (S$ billion)
959.34
3.2
1.8756
1.23
78 1.575
B Existing Portfolio B Enlarged Portfolio B Before the Acquisition After the Acquisition

Notes:
1. Allinformationis as at 31 March 2019 unless otherwise stated.
2. Based on 100% interest in all of CRCT's properties.
3. Based on CRCT's audited financial statements for the period 1 January 2018 to 31 December 2018. Including CRCT's 51.0% interest in Rock Square’s NPI for the period from 1 February 2018 to 31 December 2018 which is accounted for as part of
“Share of results (net of tax) of joint venture”.
Includes FY2018 NPI of the latest acquisition, assuming CRCT had held and operated the Properties from 1 January 2018 to 31 December 2018.
Closing price of $$1.57 per unitas at 1 July 2019.
Based on the Private Placement and Preferential Offering exercise that raised gross proceeds of approximately $$279.4 million and using the Issued Units as at end of Jun 2019. 39
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o ope " Cap/taLand
Quality and Resilient Porifolio T

Delivering Steady and Sustainable Growth
Supported by Domestic Consumption

v' Rising middle income spending

Nahonal I-evel v Growing consumer base seeking improved quality of life

v Demand for retail space remains resilient, underpinned by domestic and international
brands establishing broader networks in China

City-Level Pro-Business Initiatives Targeted at Retail Sector

v Local governmentsrolling out policies to stimulate development of retail sectors. For e.g.

City Level

+ Beijing - Launched several policies, including measures to improve retail
environment and to infroduce first store launches of commercial retailers!

+ Shanghai - Unveiled “"Shanghai Shopping” brand to attract companies to bring
their products and services to Shanghai?.

CRCT is Poised to Benefit from Rising Domestic Consumption and Supportive National and City Level Policies

Notes:
1. Savills, Retail Briefing, Beijing, Apr 2019.
2. China Daily, Retail finds boom agent in Shanghai, 20 May 2019.
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CRCT: Continuously Optimising Captlan
Portfolio for Growth

Proactively Rejuvenate Our Porifolio

Acquisiﬁon of CapitaMall Xinnan v Acquisiﬁon size more fhan
CRCT’s first retail asset in Chengdu doubled in last 3 years
- ~N

Divestment of CapitaMall Anzhen
O 3,768
\Mafure master-lease mall RMB million

Acquisition of 51% of Rock Square
2017 /201 8 CRCT’s first retail asset in Guangzhou

Acquisition of Yuquan Mall
Strategic mall to capture growing market in Hohhot

Divestment of CapitaMall Saihan }

e R\
Divestment of CapitaMall Wuhu
\Refocus on core portfolio

~
Acquisition of CapitaMall Xuefu, FY16 FY19 YTD
CapitaMall Aidemengdun and CapitaMall Yuhuating

CRCT’s first retail assets in Harbin and Changsha )

Note:
1. Acquisition of Yuquan Malll. 49



Cap/taLand

With High Proportion of Multi-Tenanted

... by Focusing on Core Strategies

Value-Enhancing Acquisitions Maintaining Quality Exposure in

Malls

Y2016 | /29%

M By Asset | FY 2017
Value'?23 Bg;j;g
FY 2018
3%
Guangzho
10%
Post-

TTRL
Sep-16 Post-Acquisition . Tier 1 Cities D Tier 2 Cities Acquisition'

Improve Portfolio Attributes Tier 1 and 2 Cities

GRA sq m (‘000)

/7%

80%

847%

Other Provincial Capital City Exposure to Multi-Tenanted Mall by GRA

Notes:
1. Excludes CapitaMallWuhu as the divestment has been completed post-acquisition.

2. Includes CRCT's 51% interest in Rock Square.
3. Based on the valuation of the investment properties as at 30 Jun 2019 with the exception of CapitaMallSaihan, in which the valuation used was based on latest divestment price, and CapitaMall Xuefu, CapitaMall Aidemengdun

and CapitaMall Yuhuating, in which the valuations used were based on latest agreed acquisition price.
SGX-Credit Suisse Real Estate Corporate Day 2019, Singapore, 3 October 2019



Value Creation

Committed to Deliver Sustainable Income Growth to our Unitholders

Enhancement

4 Prudent Capital

Growth Management

5 Lleverage on
Sponsor Network
and Pipeline

Disciplined

Porffolio
Reconstitutio

Cap/taLand

Drive Organic Growth

Mall of choice: Best-in-class operating performance
Curate retail experience by continuously engaging both retailers and shoppers

Innovative Value Enhancement

Seek new growth and achieve stronger returns from innovative AEls
Embark on value-adding enhancements that optimise space productivity and boost
revenue

Disciplined Porifolio Reconstitution

Actively pursue value-enhancing acquisitions
Unlock value of mature and/or non-core assets

—————————————————————————————————————————————————————————————————————————

—— = = = = = = = = = = = = = = = = = = = = = = = = = = = e e = = = e e e e = -

Prudent Capital Management

Strong financial metrics
Diversified funding resources and financial flexibility

5.

Leverage on Sponsor Network and Pipeline

Benefit from ROFR pipeline of quality assets
Access to integrated retail real estate management platform

SGX-Credit Suisse Real Estate Corporate Day 2019, Singapore, 3 October 2019
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2Q 2019

Net Property Income Increased 11.5% Y-o-Y

Actual Actual
Gross Revenue (RMB’000) 274,923 269,795 1.9%
NPI (RMB’'000)’ 201,099 180,405 11.5%
NPI ($$°000)’ 40,364 37,629 7.3%
Distributable Income from Joint Venture ($$'000)? 2,490 2,015 23.6%
Income Available for Distribution to Unitholders (SS'000) 25,365 24,161 5.0%
Capital Distribution (5$'000)* - 1,500 (100.0)%
Distributable Income ($$'000) 25,365 25,661 (1.2)%
DPU before Capital Distribution (Singapore cents)** 2.54 2.49 2.0%
DPU after Capital Distribution (Singapore cents)®* 2.54 2.64 (3.8)%
Annualised Distribution Yield 6.5%
(Based on unit price of $$1.56 on 28 Jun 2019)
Annualised Distribution Yield 6.4%
(Based on unit price of $$1.60 on 30 Jul 2019)

Notes:

Cap/taLand

1. Operating lease rental expenses associated with the lease contracts in CapitaMall Qibao and CapitaMall Minzhongleyuan have been replaced with net changes in fair value of investment properties and interest expense on lease

liabilities under the principles of FRS 116 Leases with effect from 1 Jan 2019.
2. Thisrelates to 51% interestin Rock Square.
3. Capital distribution arising from the gain from the divestment of the equity interest in the company which held CapitaMall Anzhen.
4. 2Q 2019 DPU was based on 998.5 million Units and 2Q 2018 DPU was based on 969.9 million Units.
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1H 2019

Net Property Income Grew 11.1% Y-o0-Y

1H 2019
Actual

T1H 2018
Actual

‘ Change

(Based on unit price of $$1.56 on 28 Jun 2019)

Annualised Distribution Yield

(Based on unit price of $$1.60 on 30 Jul 2019)

6.5%

Gross Revenue (RMB’000) 554,500 537,243 3.2%
NPI (RMB’000)’ 399,973 | 360,022 11.1%
NPI ($$'000)’ 80,167 74,813 7.2%
Distributable Income from Joint Venture ($$’000)? 5,113 3,230 58.3%
Income Available for Distribution to Unitholders ($S$’000) 50,231 47,860 5.0%
Capital Distribution ($$'000)° 1,000 4,500 (77.8)%
Distributable Income ($$'000) 51,231 52,360 (2.2)%
DPU before Capital Distribution (Singapore cents)** 5.03 4.93 2.0%
DPU after Capital Distribution (Singapore cents)** 5.13 5.39 (4.8)%
Annualised Distribution Yield 6.6%

Notes:

Cap/taLand

1. Operating lease rental expenses associated with the lease contfractsin CapitaMall Qibao and CapitaMall Minzhongleyuan have been replaced with net changes in fair value of investment properties and interest expense on lease

liabilities under the principles of FRS 116 Leases with effect from 1 Jan 2019.
2. Thisrelatesto 51% interestin Rock Square for TH 2019 and for the period from 1 Feb 2018 to 30 Jun 2018 for TH 2018.
3. Capital distribution arising from the gain from the divestment of the equity interest in the company which held CapitaMall Anzhen.
4. 1H 2019 DPU was based on 998.5 million Units and 1H 2018 DPU were based on 969.9 million Units.
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Cap/taLand
Healthy Balance Sheet P

As at 30 Jun 2019 | S$S’000
Non-current assets 2,696,860
Net Asset Value (NAV) per unit 1.64
Current assefts 452,110
Total Assets 3,148,970 Adjusted NAV per unit 159
Current liabilities 219,783 (net of distribution)
Non-current liabilities 1,271,548
Total liabilities 1,491,331
Net Assets 1,657,639

Represented by:

Unitholders' Funds 1,637,911
Non-controlling Interest 19,728
Total Equity 1,657,639
Units In Issue (‘000 units) 998,517
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Property Gross Revenue (in RMB'mil):
2Q 2019 vs 2Q 2018

. 274.9

Multi-Tenanted

Xizhimen
Wangjing
Grand Canyon

Xinnan

24.2

Qibao )
24.2
Master-Leased _ AT
Minzhongleyuan '

Sc:ihcm2

Wuhu ?

m2Q 2019 ®2Q 2018

Notes:
1. The mallis undergoing tenant mix adjustments.
2. The malls are classified under assets held for sale. CapitaMall Saihan is still in operation whilst the announcement on the completion of the divestment of CapitaMall Wuhu was made on 10 Jul 2019.
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Net Property Income (in RMB'mil):

2Q 2019 vs 2Q 2018

CRCT Portfolio 201.1
180.4

Multi-Tenanted

Xizhimen
Wangjing
Grand Canyon
Xinnan

Qibc:o1

1,2
Minzhongleyuan

. 3 11.6
Saihan 10.0
31 (0.7)
Wuhu (3.1) m2Q 2019 m2Q 2018

Notes:

1. Included the impact of FRS 116, where lease expenses associated with the operating leases have been replaced with net changes in fair value of investment properties and interest expense on lease liabilities.

2. The mallis undergoing fenant mix adjustments.

3.  The malls are classified under assets held for sale. CapitaMall Saihan is sfill in operation whilst the announcement on the completion of the divestment of CapitaMall Wuhu was made on 10 Jul 2019. 50



Property Gross Revenue (in RMB'mil):
TH 2019 vs TH 2018

. 554.5

Multi-Tenanted

Xizhimen
Wangjing
Grand Canyon
Xinnan

Qibao

1
Minzhongleyuan

2
Saihan

2
Wuhu H1H 2019 ®1H 2018

Notes:
1. The mallis undergoing tenant mix adjustments.
2. The malls are classified under assets held for sale. CapitaMall Saihan is still in operation whilst the announcement on the completion of the divestment of CapitaMall Wuhu was made on 10 Jul 2019.

51



Net Property Income (in RMB'mil):

TH 2019 vs TH 2018

. 400.0
CRCT Portfolio 360.0

Multi-Tenanted

Xizhimen
Wangjing
Grand Canyon
Xinnan

Qib(:lo1

m1H 2019 ®1H 2018

Notes:

1. Included the impact of FRS 116, where lease expenses associated with the operating leases have been replaced with net changes in fair value of investment properties and interest expense on lease liabilities.
2. The mallis undergoing tenant mix adjustments.

3. The malls are classified under assets held for sale. CapitaMall Saihanis still in operation whilst the announcement on the completion of the divestment of CapitaMall Wuhu was made on 10 Jul 2019.
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Cap/taLand

Breakdown of Porifolio Contiribution

Porifolio Income and Value is Derived Predominantly from Malls in Tier 1 and Tier 2 Cities

@‘

Shanghai By 1H 2019 NPI1:2 Shanghai By Asset Value?3
5% 3%
Guangzhou Guangzhou
9% 12%
Cores . Tier 1 Cities El Tier 2 Cities Other Provincial Capital City
1. Excludes the impact of FRS 116.
2. Includes CRCT's 51% interest in Rock Square; and excludes CapitaMall Wuhu as the divestment has been completed.
3. Based on the valuation of the investment properties as at 30 Jun 2019 except for CapitaMall Saihan whose valuationis based on latest divestment price. 53
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o o . Cap/taLand
Breakdown of Portfolio Contribution’ —

®m Fashion & Accessories
0.5%

|

1% 0.5%

m Beauty & Healthcare

E Supermarket

m Department Stores

= Education
Sundry & Services
Houseware & Furnishings
Leisure & Entertainment
Sporting Goods & Apparel

= Others

Shoes & Bags

Jewellery/Watches/Pens

® Information & Technology

Notes:

1. Includes master-leased malls.

2. Percentage of committed gross rentalincome as at 30 June 2019, excluding gross turnover rent.

3. Percentage of committed NLA as at 30 June 2019. 54



. Cap/taLand
Trade Mix By Gross Rental Income! (%) o

28.1
Note:

1. Includes master-leased malls.

7273 71 75

5154
Ii Ii 3738 4234 3434 3031 2826 24 28 1.917 1216
Ii B R M b e D

Food & Beverage
Fashion & Accessories
Beauty & Healthcare
Supermarket
Department STores
Education
Sundry & Services
Leisure & Entertainment
O’rhers
Houseware & Furnishings
Sporting Goods & Apparel
Shoes & Bags
Jewellery/Watches/Pens
Information & Technology

H For the month of Jun 2019 M For the month of Jun 2018
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Retail China Trust
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Cap/taLand
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Includes master-leased malls.

Trade Mix By Net Lettable Area’ (%)

M For the month of Jun 2018

M For the month of Jun 2019

Note:

1.
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Portfolio at a Glance

Multi-Tenanted Malls

Cap/taLand

CapitaMall CapitaMall CapitaMall CapitaMall CapitaMall
Xizhimen Wangjing Grand Canyon Xinnan Qibao Rock Square!
JIFEMALLe JIEMALLe JIEEMALL. IR e JELE IRIET 3
FE] Ex KR =] eI
Location Beijing Beijing Beijing Chengdu Shanghai Guangzhou
GFA2 (sgq m) 83,075 83,768 92,918 91,816 83,986 88,279
GRAZ (sq m) 83,075 68,010 69,967 53,619 72,729 83,591
NLA2 (sq m) 50,762 51,900 45,509 36,257 50,526 53,176
. . 23 Aug 2044 15 May 2043 29 Aug 2044 s
Land Use Right Expiry 23 Aug 2054 15 May 2053 29 Aug 2054 17 Oct 2047 10 Mar 2043 17 Oct 2045
Valuation® (RMB mil) 3,453.0 2,677.0 2,111.0 1,586.0 459.0 3,403.0
NPI Yield on Valuation? 6.5% 7.0% 4.4% 6.4% 10.2%° 4.2%°
Number of Leases? 277 256 188 252 172 203
Committed Occupancy? 100.0% 99.6% 98.8% 98.7% 95.0% 96.8%
Shc?pper Traffic for YID Jun 2019 18.3 61 46 39 6.4 129
(mil)
,l\‘.OfeSé:RCT has a 51.0% interest in Rock Square. All information are presented based on 100% ownership.
2. As at 30 June 2019.
3. Based on the valuation of the investment properties as at 30 Jun 2019.
4, NPI yield is based on annualised YTD June 2019 NPI and valuation as at 30 Jun 2019.
5. CapitaMall Qibao isindirectly held by CRCT under a master lease which expiresin January 2024, with the right to renew for a further term of 19 years and 2 months.
6. Excluded the impact of FRS 116. 57




Portfolio at a Glance

Cap/taLand

Master-Leased Malls Mall Under Stabilisation Held for Sale
CapitaMall Erqi CapitaMall Shuangjing Minczﬁg:gmslt:an CapitaMall Saihan
) e — s . 4 s REFE
IE e —t HEMALL s 33 N JlEMALLe 25
Location Zhengzhou Beijing Wuhan Hohhot
GFA! (sgqm) 92,356 49,463 41,717 41,938
GRA' (sq m) 92,356 49,463 37,472 41,938
NLA' (sq m) 92,356 51,193 23,498 31,076
. . 30 Jun 20445 11 Mar 2041
Land Use Right Expiry 31 May 2042 10 Jul 2042 15 Sep 2045 20 Mar 2041
Valuation2 (RMB mil) 645.0 593.0 515.0 460.0
NPI Yield on Valuation? 6.7% 6.5% 0.2%° 9.4%
Number of Leases! 2 10 64 194
Committed Occupancy! 100.0% 100.0% 61.2% 99.9%
?::})I;)per Traffic for YID Jun 2019 NM. NM. 14 43

Notes:
As at 30 June 2019.

Excluded the impact of FRS 116.
.M. Not meaningful

ZoonAwb =

Based on the valuation of the investment properties as at 30 June 2019, with the exception of CapitaMall Saihan, in which the valuation used was based on latest divestment price.
NPI yield is based on annualised YTD June 2019 NPI and the valuation basis stated in Footnote 3.
Included the area zoned for civil defense but is certified for commercial use.

The conserved building is under a lease from the Wuhan Cultural Bureau.
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Thank you

For enquiries, please contact: Ms. Nicole Chen, Investor Relations
Direct: (65) 6713 1648, Email: nicole.chen@capitaland.com
CapitaLand Retail China Trust Management Limited (hitps://www.crct.com.sg)
168 Robinson Road, #30-01 Capital Tower, Singapore 068912
Tel: (65) 6713 2888, Fax: (65) 6713 2999

CapjtaLand



