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Disclaimer

This presentation does not constitute, or form any part of any offer for sale or subscription of, or solicitation of any offer
to buy or subscribe for, any securities in DeClout Limited (“DeClout”) in Singapore or any other jurisdiction nor shall it or
any part of it form the basis of, or be relied on in connection with, any investment decision, contract or commitment
whatsoever in this or any jurisdiction.

This presentation may contain forward-looking statements that involve assumptions, risks and uncertainties. Actual
future performance, outcomes and results may differ materially from those expressed in forward-looking statements as
a result of a number of risks, uncertainties and assumptions. You are cautioned not to place undue reliance on these
forward-looking statements, if any, which are based on the current view of management on future events.

The information contained in this presentation has not been independently verified. No representation or warranty
expressed or implied is made as to, and no reliance should be placed on, the fairness, accuracy, completeness or
correctness of the information or opinions contained in this presentation. Neither DeClout or any of its affiliates, advisers
or representatives shall have any liability whatsoever (in negligence or otherwise) for any loss howsoever arising,
whether directly or indirectly, from any use, reliance or distribution of this presentation or its contents or otherwise arising
in connection with this presentation.

The past performance of DeClout is not indicative of the future performance of DeClout. The value of shares in
DeClout (“Shares”) and the income derived from them may fall as well as rise. Shares are not obligations of, deposits in,
or guaranteed by, DeClout or any of its affiliates. An investment in Shares is subject to investment risks, including the
possible loss of the principal amount invested.

This presentation has been prepared by the Company and its contents have been reviewed by the Company’s sponsor (“Sponsor”), Canaccord Genuity Singapore Pte. Ltd., for 

compliance with the relevant rules of the Singapore Exchange Securities Trading Limited (“SGX-ST”). The Sponsor has not independently verified the contents of this presentation. 

This presentation has not been examined or approved by the SGX-ST and the SGX-ST assumes no responsibility for the contents of this presentation, including the correctness of 

any of the statements or opinions made or reports contained in this presentation.

The contact person for the Sponsor is Ms Karen Soh, Managing Director, Corporate Finance, Canaccord Genuity Singapore Pte. Ltd. at 77 Robinson Road, #21-02 Singapore 

068896, telephone (65) 6854-6160.
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Group FY2014 Highlights 
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IT Infrastructure Services Segment 

17.8

36.8

26% 28%

FY2013 FY2014

IT Infrastructure Services

Gross Profit (S$’Million) and 

Gross Profit Margin (%) 

107%

2pts

69.2

132.6

92%

IT Infrastructure Services Revenue 
and EBITDA (S$’Million)

Revenue EBITDA

FY2013 FY2014

9.2

12.8

40%

FY2013 FY2014

 Revenue increased by 92% mainly due to contributions from the US and UK operations of
Procurri

 Segment contributed 84% of Group’s revenue
 EBITDA increased by 40% to S$12.8 million
 Gross profit surged by 107% to S$36.8 million



1.1

4.8

31%

20%

FY2013 FY2014

Vertical Domain Clouds

Gross Profit (S$ Million) and 

Gross Profit Margin (%) 

326%

11pts

Vertical Domain Clouds
Revenue and EBITDA (S$ Million)

Vertical Domain Clouds Segment 

3.7

24.4

FY2013 FY2014

564%

(0.46)

2.5 

FY2013 FY2014

632%

Revenue EBITDA

 Contributed 16% to Group revenue; revenue grew more than 5-fold to S$24.4 million
 EBITDA turned profitable from a loss to a growth of 632%
 Gross profit jumped more than 3-fold to S$4.8 million



COROUS360

Redefining Business and Lifestyle Trends

VISION

To be Southeast Asia’s leading 

e-commerce enabler of B2B, B2C and C2C transactions



Consumers

Mobile Subscribers

E-Commerce Transactions

600m
Southeast Asia

Consumers

US$11.2b
E-Commerce

Transactions

The Landscape in Southeast Asia

488m
Feature 

Phone 

Subscribers

122m
Smart 

Phone 

Subscribers

Philippines

Thailand

67 million

85 million
US$3.4 billion

Sources: 
• World Bank, World Development Indicators.
• Worldpay, Your Global Guide to Alternative Payments, 2nd Edition, 2012.
• Forest Interactive, www.forest-interactive.com/mobile-penetration-rate/ and 

www.forest-interactive.com/total-population/

Vietnum

89 million

134 million

US$255 million

Malaysia

29.2 million

41.3 million

US$1.9 billion

Singapore

5.3 million

8 million

US$3.4 billion

97 million

102 million

US$0.7 billion

Established 

Presence

In Progress

247 million

282 million

US$1.5 billion
Indonesia

http://www.forest-interactive.com/mobile-penetration-rate/
http://www.forest-interactive.com/total-population/


The SEA E-Commerce Landscape

• Very sophisticated 

users

• Flooded with 

mobile/online 

content 

• Demand for swift 

and effective service 

• Unbanked, no credit 

card

• Lack access to 

internet and mobile 

services

• Strong desire for 

content

Mass User Premium User

80%
Users

20%
Users

Payment / Transactions

• Not many payment options for unbanked

• Traditional payment methods do not fully 

utilise payment technology 

• Delivery of goods a challenge in less 

developed markets 

Opportunity to redefine 

business and lifestyle trends 
in the market

Opportunity to combine 
technology, domain know how 
to serve consumer preferences 

We see opportunities 

1.

2.



Acquisition Channels

Content & 

Services

Premium UserMass User

MobileOffline Online

Payment & Analytics

Our Acquisition Channels

User

Transactions



Next-Generation e-commerce 
platform is made possible by  
ensuring the right vertical and 
horizontal fit  

Vertical & Horizontal Strategy 



Horizontal 
Platform Solutions 

E-Commerce “Toolbox
• Mobile/Online Interactive App Platform  

• Unified Payment Infrastructure Platform 

• E-logistics Network Capabilities

• Data Analytics

Technology Know-how

The Next-Gen E-Commerce Platform
Domain-Focused E-Commerce

• Control Upstream and 
Downstream  

• Focus on needs of 
particular vertical

• Self-owned or owned by 
others

Online to offline

Domain know-how
End-to-end verticals



Our Target

Next Milestone

60m

3.5m*

S$50m 

10m

*Including 2m paying user drop out due to transition to free services 

Current 

35m 

3m 

6m

Revenue

Monthly Active

Users

Unique

Paying Users

Registered

users

S$20m 



Our End Goal
“No. 1 E-Commerce Platform of Southeast Asia”

Traditional to 

Digital 

The No. 1 E-Commerce Platform in Southeast Asia 

Integrated 

Transaction

Platform 

End-to-end 

E-commerce

1. We create a digital marketplace for traditional businesses, 
facilitating B2G, B2B, B2C and C2C transactions to deliver a 

seamless experience

2. Our online/mobile/offline platform support a market place 

facilitating collaboration and transaction

3. We cover the whole value chain from payments to lifestyle 

content to delivery services

Plan for an exit of this VDC to be a separate entity NEXT MILESTONE 



PROCURRI CORP 

Changing The Way The World Buys Technology

VISION

To be the global market leader in the provision of data 

centre hardware, maintenance and enterprise IT services



IT Landscape - 5 Global Trends

Maturing Virtualization 

Technology
• Commoditisation of 

underlying hardware

Proliferation of Cloud
• Hardware and software 

transformed into infinite utilities 
• Emphasis on service delivery

Lower Network & 

Communications Cost
• Ease of consolidating 

operations

Invest in Core Domains
• Technology cycles moving faster
• Turn Capex to OPEX 

On-Demand Requirement
• 24/7 turnaround of IT needs
• Pay as you use

http://www.ricbret.com/
http://www.ricbret.com/
http://www.ricbret.com/
http://www.ricbret.com/
http://www.ricbret.com/
http://www.ricbret.com/
http://www.ricbret.com/
http://www.ricbret.com/
http://www.ricbret.com/
http://www.ricbret.com/


US$152 B
Worldwide

US$62 B
North America

By 2016, Data Centre Infrastructure Spending Will Reach
Source: Canalys

US$52 B
EMEA US$38 B

Asia Pacific

Market Opportunity 

Uniform delivery and SLA across all regions

Rapid turnaround to fulfil immediate needs 

Brand independent providers and multiple OEM platforms support

Lower cost compared to new equipment

1

2

3

4

CUSTOMERS’ EXPECTATION



LogisticsTechnology

Finance 

Green business
• Extend lifespan of hardware 

equipment
• Recoup value from outdated 

technology 

Pay as you use
• On-demand provisioning 
• Eliminate upfront IT expenditure
• Turn Capex into Opex

Reverse logistics  
• Trade-in and buy back used 

equipment
• De-assemble used machines into 

parts 
• Refurbish and re-assemble pre-

owned equipment

• Hardware Provision
• Hardware Services

More Than a Technology Provider
Next Generation Systems Integrator



Completion of Global Deployment Plan

AMERICAS

USA
Mexico

SOUTHEAST
ASIA

Singapore
Malaysia

SOUTH ASIA

India

EUROPE

England

Legend

Regional Hubs

In Progress

Coverage

NORTH ASIA

CHINA

200+ 
SERVICE 

CENTRES  

2,000+
CERTIFIED 

ENGINEERS

13
PARTS 

CENTRES 

40
COUNTRIES

SUPPORT 

COVERAGE



To be ready to spin off in 2016 as Global IT Asset Player

 Integrate global entities to derive greater synergies
 Monetise to reward shareholders

Hardware

70%

Services

30%

REVENUE GOAL

S$1b

12.1

28.4

76.9

200

FY2012 FY2013 FY2014 Next 5 Years

Revenue 

S$’Million

1,200%

Our End Goal
To Spin Off by 2016

Goal in the next 5 years 

In 2015



ACCLIVIS

Powering the Asia Cloud

VISION

To be the leading Cloud, Technology and Managed 

Services Provider in Asia Pacific 



The Asia Pacific Landscape

*Sources:  Forrester, Navigant

US

$22mAPAC 

Cloud 

Market 

in 2016* 

US

$63bAPAC 

ICT 

Investment*
(2014-2023)

GROWTH DRIVERS 

Big Data, Mobility, Social Media 

and E-Commerce Convergence

Regulatory reforms –

Governments adopt Cloud

Demand for better performance of 

data centres – companies willing to 

pay for low latency services

1

2

3



Our Evolution as a Regional Player
End-to-end Cloud, Technology and Managed Services

2012

20132009-11

Founded in 2009  Expand into 

Managed Services 

and Disaster Recovery 

Services 

 Systems 

Integration 

Business

 Formation of Cloud Business

 First accredited Partner Hosted 

Productivity Cloud (PHPC) in Asia 

for Microsoft



 Support BlackBerry 

enterprise mobility  

Cloud

 Qualify for 

provision of cloud 

services to Singapore 

Government - IDA 

Cloud1242 Tender

 Certified for Multi-

Tiered Cloud Security 

(MTCS) 

2014
 Added 

enterprise 

broadband 

Managed Services

2009
2015



Our Business Segments

ACCLIVIS



Our End Goal
Asia Pacific Cloud and Managed Services Leader

CLOUD 

TECHNOLOGY

MANAGED 

SERVICES 

• Differentiate through ability to provide end-to-end network, IT and 

physical data centre security, and network management
• Tap on customer base from network connectivity segment (OSINet) to 

cross-sell Cloud and Managed Services business
• Tap on Beaqon’s reach in data centre infrastructure services

• Expand Private Cloud Solutions to Public Sector 
• Microsoft PHPC Cloud

• BlackBerry Enterprise Mobility Cloud
• Games Cloud

• Focus on compliance-oriented sectors eg: financial services



BEAQON

Redefining Connectivity

VISION

To be the leading telecommunications and network 

product and solutions provider, enabling the future of 

connectivity in Southeast Asia



The Southeast Asia Landscape
Telco and Data Centre Infrastructure

S I N G A P O R E

Established Presence 

(Beaqon)

Increased investments due to:

GROWTH DRIVERS FOR TELCO & DATA 

CENTRE INFRASTRUCTURE IN SOUTHEAST ASIA

Accelerated growth of mobile and 
internet subscriber base in urban areas

Strong growth in cloud computing, e-
commerce and Big Data1

2

3

4

Smart nation initiatives driven by 
governments to spearhead Nation 
Broadband Networks 

Data sovereignty regulations 5
Increased security requirements to 
protect against homeland threats 6

Enterprises, cloud and telco players 
prefer carrier-neutral data centres



1. Telco Infrastructure 

• Support the 4th mobile operator rollout in Singapore

• Move into neutral hosting in Indonesia

2.   Data Centre Infrastructure

• Tier 3 Data Center in developing markets such as Indonesia and Cambodia

• Ride on regional boom in data centres for M&E projects  

• Be a niche player in supply of power ancillaries

3.   Distribution

• Tag on AWS’ presence in Indochina to distribute security products

• Extend wireless products to regional mobile operators

Market Opportunity 



Staying Ahead of Market Demands

2011 -2013

TRADITIONAL NETWORK 

CONNECTIVITY  

 Rolled out NGNBN

 Exit this business                

- Manpower intensive

- End of project life

- Low value

DISTRIBUTION

 Aggressive M&A 

- Distribution   

- Wired / Wireless

INFRASTRUCTURE 
SERVICES

 Focus on 

- DC

- Telco 

- Security Services 

FOCUS ON 
INDOCHINA

 Neutral hosting

 Data centers in 
Indonesia / 
Cambodia

ROLL-OUT FOR  
4TH TELCO 

 Well-positioned 
for the roll-out 

2014 2015 
onwards 

Rapid transformation
within 1 year 

Journey of transformation……

To be a major
player in the 

telco infra 
segment 

By end 
2016



Our Business Segments 

Product Distribution

Wired
Wireless

Infrastructure Services

Data Centre 

Infrastructure

Telecom 

Infrastructure

Communications 

& Security 

Infrastructure
ALL DIMENSIONS ARE IN MM
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THIS DOCUMENT IS PROPERTY OF EL-GO TEAM
LIMITED, AND IT MAY NOT WHOLLY OR PARTIALLY
BE COPIED, STORED IN A RETRIEVAL SYSTEM,
DISCLOSED TO THIRD PARTIES OR USED FOR
ANY OTHER PURPOSE OTHER THAN THAT FOR
WHICH IT IS SUPPLIED WITHOUT THE EXPRESS
WRITTEN AUTHORITY OF EL-GO TEAM LIMITED.
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General (Unspecified) Tolerances for Machining

NOMINAL SIZE[mm]   TOLERANCE

1-300                   0.1

  

300-1000              0.2

 

 

 

 

NOMINAL SIZE[mm]   TOLERANCE

11

Ground Level

IF NEEDED MORE THAN 4 BOLLARDS
Quantities Description N (Digging Length)

5 BOLLARDS
Make (3 BOLLARDS) cage  and (2 

BOLLARDS) cage and composite them.
5600

6 BOLLARDS
Make (4 BOLLARDS) cage  and (2 

BOLLARDS) cage and composite them.
6800

7 BOLLARDS
Make (4 BOLLARDS) cage  and (3 

BOLLARDS) cage and composite them.
8000

8 BOLLARDS
Make two set of (4 BOLLARDS) cage 

and composite them.
9200

Digging Length
Length 1 Bollard 2 Bollards 3  Bollard 4 Bollards

N 1000 2200 3400 4600

K4-FIX Several Bollard Installation

1
0
0
0

1
0
0
0

N=1200x(Number of Bollards)-200

1200500

7
0
0

500

Concrete B-30

216

900

9
5
0



Our End Goal
Market Leader in Indochina

S I N G A P O R E

I N D O N E S I A

M A L A Y S I A

T H A I L A N D

MYA NMA R
( B U R M A )

C A M B O D I A

VIETNAM

PHI L IPP INES

• Presence throughout Southeast Asia / Indochina allows us to serve growing needs in 

data centre and telco infrastructure and other critical infrastructure, and support 

other business and economic expansion

• Expertise in, and understanding of local requirements and regulations 



Thank You


