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Hu An Cable reports a 37.0% growth in revenue
to RMB424.9 million for 1Q2014
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e Gross profit surged 25.4% yoy to RMB70.7 million on the back of higher
sales of higher-margin cables and wires
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e Returned to profitability with a net profit of RMB0.5 million for 1Q2014 as
compared to aloss of RMB11.1 million for 1Q2013
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o To reinforce sales and marketing efforts in light of China’s new urbanization

plan
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Singapore & Taiwan, 14 May 2014 - SGX-ST Mainboard-listed Hu An Cable
Holdings Ltd. (‘Hu An Cable” or VB & & 1A MRAH", and together with its subsidiaries,
the “Group”), one of the top 10 wire and cable manufacturers in the PRC, reported a 37.0%
year-on-year (“yoy”) growth to RMB424.9 million for its first quarter ended 31 March 2014
(“1Q2014").
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The Group has returned to profitability with a net profit of RMBO0.5 million for 1Q2014 as
compared to a loss of RMB11.1 million for 1Q2013.
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Mr. Dai Zhixiang, Executive Chairman and CEO of Hu An Cable, said, “Despite increased
competition in China’s cable and wire industry, we have managed to deliver a profitable
first quarter on growing sales volume. Tapping on China’s rapid urbanization, we will
continue to expand our business albeit cautiously and shall take precautionary actions
against the slowing economy.”
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Financial Highlights

AR
RMB’ Mil 1Q2014 1Q2013 Change
AR® BHET 2014 EE—FF  2013FEE—FF =R
Revenue 424.9 310.1 37.0%
BEEA
Gross Profit 70.7 56.4 25.4%
ER
Gross Profit Margin 16.6% 18.2% (2.6) pp
BHE
Net Profit /(Loss) 0.5 (11.1) | (104.8)%
HA/(I8)
Net Profit Margin (%) 0.13 N.A. N.A.
FRR  (Hoh)
Diluted EPS* (RMB cents) 0.1 (1.3) | (107. 7Y%
wReERkE AR/
Diluted earnings per TDR** (NTD cents) 0.6 (7.9) | (107.7)%
WERSM TOR W~ e ¥4

*Calculated based on the weighted average number of shares of 1,011,570,000 and 861,570,000 respectively for
1Q2014 and 1Q2013

**Calculated based on exchange rate on 14 May 2014 of RMB: NTD = 1:4.8352. Every TDR represents 1.25
ordinary shares
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The higher revenue reported was largely due to an increase of sales of cables and wires and

copper rods.
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Cables & Wires Business Segment
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Revenue from the cables & wires business segment increased 31.9% from RMB280.3 million
for 1Q2013 to RMB369.7 million for 1Q2014. Sales volume of cable products increased 87.3%
to 9,218.9 km due to contributions from the new high/ultra-high voltage power cables
manufactured in the new manufacturing plant, marketed under a new brand, “Shenhuan”. In
light of China’s rapid urbanization, coupled with the increase in rural upgrading projects, sales
of the Group’s other cable products such as high-end special cables, low and mid voltage
power cables and aerial cables have also increased.
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Copper Rods Business Segment
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Copper rods productions are generally used for the Group’s internal consumption. Sales
contribution of copper rods towards the Group’s revenue increased from 1.3% for 1Q2013 to
9.7% for 1Q2014.
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Aluminum rods and plastic cable materials Segment
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Due to increased market competition, revenue from the aluminum rods and plastic cable

materials segment decreased 46.9% yoy to RMB13.6 million for 1Q2014.
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Improving sales contribution from higher-margin cables & wires segment
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Breakdown of Revenue by Business Segments
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In order to minimize risks from doubtful debts, the Group has minimized its exposure to
transportation and construction and real estate sector to reduce collection risks. Instead, the
Group has taken measure to increase its business exposure to other sectors such as retail and
wholesale dealers while at the same time maintaining its good relations with key power
generation and transmission clients. By diversifying its business exposure, the Group
minimizes the risks of bad debt.
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The Group’s other income improved 47.7% yoy to RMB4.9 million for 1Q2014 mainly due to
income from processing of raw materials. However this increase in income is offset by an
increase in selling distribution expenses and finance expenses. Selling distribution expenses
increased 34.2% to RMB20.7 million mainly due to an RMB1.0 million increase in freight and
transport charges, and a RMB2.7 million increase in salary and staff related expenses. Riding
on China’s support for rural urbanization, the Group expands its business into less developed
regions in order to capture the rising market demand for rural upgrades. As a result of the
Group’s effort to increase its market penetration in more rural areas, the Group incurred higher

transportation charges due to longer distances of the delivery of goods to these regions.
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Finance expenses increased 63.2% yoy to RMB29.5 million for 1Q2014 mainly due to
increased interest expenses arising from higher borrowing and higher usage of short-term bank
notes.
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Administrative expenses decreased 32.5% yoy to RMB25.1 million primarily due to a write-back

of RMB5.5 million allowance for doubtful debt as a result of debt collection.
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Consequently, the Group’s net profit increased from a loss of RMB11.1 million for 1Q2013 to
RMBO0.5 million for 1Q2014. As at 31 March 2014, the Group’s current trade receivables stood
at RMB1,040.4 million. This is mainly due to the prolonged debt collection during the Chinese
New Year holiday period in China.
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Outlook
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China’s GDP continues to grow at a more stable rate of 7.4%?, the lowest since 2012. In hopes
of stimulating the sluggish economy, China recently announced its RMB40 trillion investment
plan on urbanization in March 20142
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Mr. Dai added, “We will continue to focus on improving our technology in producing
quality cables and wires. We anticipate a rise in market demand for cables and wires as

China rolls out her urbanization plans for rural and city upgrades. The development of

1 China GDP Growth Rate. (2014, April 25). Retrieved April 25, 2014, from Trading Economics:
http://www.tradingeconomics.com/china/gdp-growth

2 Exclusive: China plans bond overhaul to fund $6 trillion urbanization — sources. (2014, Feb 28). From Reuters:
http://www.reuters.com/article/2013/02/28/us-china-economy-urbanisation-idUSBRE91R1H720130228
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lower-tier cities and rural areas will boost the growth of China’s power generation and

transmission sector which is the main focus of our business.
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In order to mitigate market risks of China’s slowing economy, we shall continue to adopt
precautionary measures to diversify our business, while limiting exposure towards the

risky construction and transportation sector.
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We will also continue to increase our international exposure through our newly
established office in Singapore. We will leverage on Singapore’s position as an

international business hub to establish and promote our brand overseas.”
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About Hu An Cable Holdings Ltd.
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Hu An Cable Holdings Ltd. (“Hu An Cable”) is amongst the top 10 largest wire and cable
manufacturers in China. Based in the wire and cable hub of Yixing city, Jiangsu province, Hu An
Cable manufactures and supplies a wide range of power transmission cables to support a
growing spectrum of power infrastructural developments in China.
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Hu An Cable’s business model involves using copper rods as the main raw material and
through its manufacturing processes to produce specialized cable products catering to the
needs of its customers of power generation, transmission and distribution, petrochemical,
transportation, alternative energy and other industries.
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Hu An Cable is a qualified supplier to bellwether companies such as the State Grid Corporation

of China, China Southern Power Grid, China Huadian Corporation, China Petroleum &
Chemical Corporation, China National Petroleum Corporation, etc.
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Due to its wide range of industry accreditations, Hu An Cable has participated in several
prominent state projects such as the Beijing Workers’ Stadium for the 2008 Beijing Olympic
Games, the Datong-Baotou railway upgrading project, the Baiyun’e’bo wind-powered electricity
generation project, Nanjing Subway Line 1 and various airport upgrading projects in major cities.
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Issued for and on behalf of Hu An Cable Holdings Ltd.
ERRIE L & I PR A 7] 3%

Financial PR Pte Ltd &mi/ARFA NG BRAF
For more information and media enquiries, please contact the following:
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Jasmine Leong / Yit Sung Ngo / Kathy Zhang
staff@financialpr.com.sg
Tel: (65) 6438 2990 Fax: (65) 6438 0064

M*EHR (88)
meei-yueh@financialpr.com.sq

Tel: (886) 2 7718 2838 Fax: (886) 2 7718 2837
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