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AURIC PACIFIC GROUP LIMITED

Annual General Meeting

30 April 2014
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Important Notice

Certain statements in this Presentation may constitute “forward‐looking statements”, including forward‐looking financial information. 
Such forward‐looking statement and financial information involve known and unknown risks, uncertainties and other factors which may 
cause the actual results, performance or achievements of Auric Pacific Group Limited, its board and management  (collectively “Auric
Pacific”), or industry results, to be materially different from any future results, performance or achievements expressed or implied by such 
forward‐looking statements and financial information. Such forward‐looking statements and financial information are based on numerous 
assumptions regarding Auric Pacific’s present and future business strategies and the environment in which Auric Pacific operate now and 
in the future. Because these statements and financial information reflect Auric Pacific’s current views concerning future events, these 
statements and financial information necessarily involve risks, uncertainties and assumptions. Actual future performance could differ 
materially from these forward‐looking statements and financial information.

Auric Pacific expressly disclaims any obligation or undertaking to release publicly any updates or revisions to any forward‐looking 
statement or financial information contained in this Presentation to reflect any change in its expectations with regard thereto or any 
change in events, conditions or circumstances on which any such statement or information is based, subject to compliance with all 
applicable laws and regulations and/or the rules of the SGX‐ST and/or any other regulatory or supervisory body or agency.

The value of Auric Pacific’s shares (the “Shares”) and the income derived from them, if any, may fall or rise. Shares are not obligations of, 
deposits in, or guaranteed by, Auric Pacific or any of its affiliates. An investment in the Shares are subject to investment risks, including the 
possible loss of the principal amount invested. Investors should note that they have no right to request Auric Pacific to redeem their 
Shares whilst the Shares are listed. It is intended that shareholders deal in their shares through trading on the Singapore Exchange 
Securities Trading Limited (“SGX‐ST”). Listing of the Shares on the SGX‐ST does not guarantee a liquid market for the Shares. 

This document is for information only and does not constitute an invitation or offer to acquire, purchase, or subscribe for the Shares. The 
past performance of Auric Pacific is not necessarily indicative of its future performance. 

This Presentation may include market and industry data and forecast that have been obtained from internal survey, reports and studies, 
where appropriate, as well as market research, publicly available information and industry publications. Industry publications, surveys and 
forecasts generally state that the information they contain has been obtained from sources believed to be reliable, but there can be no 
assurance as to the accuracy or completeness of such included information. While Auric Pacific has taken reasonable steps to ensure that 
the information is extracted accurately and in its proper context, Auric Pacific has not independently verified any of the data from third 
party sources or ascertained the underlying economic assumptions relied upon therein.
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Financials
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Financials Overview

FY2013 FY2012

Revenue $398.5M $390.0M

Gross Profit (“GP”) $171.3M $163.9M

GP Margin 43% 42%

EBITDA (excluding exceptional items) $16.4M $18.0M

(Loss)/Profit before tax and exceptional items ($0.3M) $4.0M

Exceptional items ($21.6M) ($5.0M)

Loss before tax ($21.9M) ($1.0M)

Income tax (expense)/credit ($1.3) $12.6

(Loss)/profit after taxation ($23.2) $11.6

(Loss)/Earnings per share (in cents) (17.46) 11.63
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Financials ‐ Exceptional Items 

Profit and Loss Items S$ million

Loss before tax (21.9)

Less Exceptional Items:

Planned closures of non‐operating F&B operations 6.7

Adjustment to depreciation of fixed assets 1.1

One‐off impairment loss on intangible assets of 
Edmontor

10.0

Allowance for impairment loss on unquoted investment 
fund

3.0

Provision for a regulatory claim under appeal 0.8

Total for exceptional items 21.6

Loss before tax and exceptional items (0.3)
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Financials – Revenue by Segments 
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In $ million  FY2013  FY2012  Incr/(Decr) 

Wholesale & Distribution  217.0 209.1 7.9

Manufacturing  43.1 41.3 1.8

Food Retail  136.2 131.4 4.8

Others  2.2 8.2 (6.0)

Total  398.5 390 8.5
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Financials – Profitability by Segments       
(excluding exceptional items)
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In $ million  FY2013  FY2012  Incr/(Decr) 

Wholesale & Distribution  12.3  8.7  3.6 
Manufacturing  7.3  6.1  1.2 
Food Retail  (13.3) (5.7) (7.6)
Others  (6.6) (5.1) (1.5)

Total  (0.3) 4.0  (4.3)
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In $ million  FY2011 FY2012  FY2013

Revenue 207.9 209.1 217.0

Segment profit  6.4 8.7 12.3
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Manufacturing

In $ million  FY2011 FY2012  FY2013

Revenue 40.0 41.3 43.1

Segment profit 2.3 6.1 7.3
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In $ million  FY2011 FY2012  FY2013

Revenue 129.2 131.4 136.2

Segment loss (2.5) (5.7) (13.3)

 124

 126

 128

 130

 132

 134

 136

 138

2011 2012 2013

In
 $

 m
ill

io
n

Revenue 

 (16)

 (14)

 (12)

 (10)

 (8)

 (6)

 (4)

 (2)

 -
2011 2012 2013

In
 $

 m
ill

io
n

Segment Loss

Food Retail



6

11

Food Retail Group

12



7

13

Retail Group

Business Drivers: 
Food Courts
Scalable concepts with 
potential to grow

•Toast Junction
•Eggs & Berries
•Medz

Close down outlets 
performing below 
expectation

Expand in Singapore, 
Malaysia, Hong Kong and 
other regions.

Strengthen brand awareness 
and loyalty
Traditional Media e.g print
Social Media 
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The food courts of today have evolved 
into bustling hubs and places to have a 
meal and socialize. They are often 
associated with not only fresh and 

wholesome food, but also good value 
for money and being a meeting place. 
These are all qualities we feel the new 

Food Junction outlets must have. 
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Bugis Junction Food Court
Bugis Junction food court 
closed for renovation on 1 
March 2014 and has 
reopened on April 2014.
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With the Bugis area flourishing with arts, we want 
to share with our customers the culture that had 
created Bugis and build a lively dining experience.

Bugis Junction Food Court
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Bugis Junction Food Court
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Bugis Junction Food Court
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Bugis Junction Food Court
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Bugis Junction Food Court
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Bugis Junction Food Court
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Toast @ Work interior design 
is a play on the word ‘work’ 
where the space is a fitted 
out like a construction site.

As at 31 Dec 2013
10 outlets in existing food 
courts in Singapore and 
Malaysia

Toast Junction

A space that is calm, contemporary and 
homely.

Toast Junction will first be unveiled at Bugis
Junction food court in April 2014.

Upcoming  Food Courts and Toast Junction
4 outlets
‐ 1 KM (Singapore)
‐ Eastpoint (Singapore)
‐ Quill City (Malaysia)
‐ IOI City Mall (Malaysia)

24
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Eggs & Berries @ Changi City Point
As at 31 Dec 2013
2 outlets:
‐ Eggs & Berries Changi City Point (2012)
‐ Eggs & Berries Westgate (2013)

Upcoming
1 outlet
‐ Eggs & Berries Jurong Point (2014)

26

Eggs & Berries interior design is 
modern, contemporary, fresh, 
with the use of colours to evoke 
life, youthfulness and happiness. 

Eggs & Berries @ Westgate
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2 outlets:
‐Medz Orchard Central (2011)
‐Medz Millenia Walk (2012)

New outlet
‐Medz Clifford Centre (2014)

Medzs

28

Medzs at Clifford Centre  
opened in early April 2014.

Medzs
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1 Market
As at 31 Dec 2013
1 outlet:
‐ 1 Market Plaza Singapura (end 2012)

Upcoming
1 outlet
‐ 1 Market IOI City Mall (Malaysia)
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Full service all‐day casual dining restaurant with a touch of warmth

Contemporary. European ‐ Asian cuisine. Mid level pricing

Hong Kong

Alfafa
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Alfafa
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Delifrance
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Delifrance
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Delifrance
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Delifrance
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Delifrance
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Michel Roth is a Michelin‐starred chef and 
head chef of Paris Ritz

Delifrance

38

Sunshine Manufacturing
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Accolades and Recognition 
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VOTED FAVOURITE multi‐grain bread at 
NTUC FAIRPRICE

“37% of respondents chose Sunshine Enriched 
Multi‐Grain Bread over the others.” 
Bread poll concluded on: 1 August 2013 
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Sunshine voted No.1 choice of bread, 
(organised by Singapore Women’s 
Weekly 2014 Diva Challenge)

2014 Singapore Women Weekly Diva 
Award: No.1 Bread 
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2013 Giant Top Sales Growth Achiever 
Grocery‐Food Category ‐ Sunshine Bakeries
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Tactical TVC 
Jan ‐Mar’13 

Brand TVC 
September 2013
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2013 New Launches

Apr – Aug’13 Oct – Nov’13
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Sales Trend

(In Million $)
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Operating Profit
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Continue our brand building with 
aggressive Advertising and Promotions

48

Social Media
Facebook launched in end 
Dec 2013

Build sustained capability to engage new 
generation of consumers 

Instagram
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New Products launched 2014

50

New Horizons
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Auric Pacific Marketing 
Auric Chun Yip

52
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Singapore Women’s Weekly 
Domestic Diva Award Feb 2014

Singapore Women’s Weekly 
Domestic Diva Award Feb 2014

54
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Website Launch Nov 2013

All about inspiring passionate chefs

Easy to make recipes (all tried and tested!)

THE GO‐TO website for recipes, ideas, tips for baking & cooking

Homepage Sub‐page
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SCS Facebook Launch (Oct 2013)
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SCS Facebook Launch (Oct 2013)

13 Videos uploaded

https://www.youtube.com/user/SCSDairy
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SCS Instagram Launch (Nov 2013)

http://instagram.com/scsdairysg (Homepage)

http://ink361.com/app/tag/scsbutter (#scsbutter)

http://pinsta.me/tag/createwithSCS (#createwithscs)

http://www.iphoneogram.com/tag/saycheesesingapore/
(#saycheesesingapore)
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Baking Workshop

60
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Website Launch (Feb 2014)

62
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Cinta Ketuhar Club

PR Launch: Big Potluck Party
Media event on 17 April at Starhill Culinary Gallery

Media attendance: 
◦Major prints & magazine (The Star, News Straits Times,Berita Harian) 
◦ Broadcast stations TV1 & TV2

64
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Pre‐Launch Media Coverage
TV1 Live broadcast during breakfast segment

◦ Viewer base 8 million

◦ Featuring 2 of Cinta Ketuhar panelists

◦ Aired on 14 Apr 2014 (8.20am – 8.35am)

65
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New Straits Times
Published: 22/4/2014
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Comment from panelist Kak Ita:
“I tried to use others butter for this 
winning recipe – Untaian. None of 
them able to give the result of 
“Melting in the mouth” as 
Buttercup.”

Comment from panelist Chef M: 
“I add new twist in term of method 
to my recipe, so that club members 
can learn new skills every time get 
the recipe from CKC online 
platform.”

Comment from Nicholas:
“CKC is platform to exchange 
ideas, upgrade baking skills and 
ultimately make them better 
bakers”.

Berita Harian
Published: 21/4/2014
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Recipe Booklet Hari Raya
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Star of the Month ‐ Baking with Kak Ita

Kak Ita, presents a baking demo class at Food Recipes Gateway in February 2014 for

3 recipes, Red Velvet Steam Cake, Red Velvet Walnut Chip, and Strawberry Loving 

Cookies.
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Supermarkets
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Hypermarkets
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Promoter Sampling
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Auric Pacific Group Limited
Vision, Mission and Core Values
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VISION

MISSION

CORE VALUES
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THANK YOU

Auric Pacific Group Limited
Address: 50 Collyer Quay, #06-03, OUE Bayfront, Singapore 049321
Tel: +65 6336 2262 | Fax: +65 63362272 | Email: auric@listedcompany.com
Website: www.auricgroup.com


