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Disclaimer

This presentation and the information contained herein does not constitute or form any part of any offer or invitation to exchange, sell or issue, or any solicitation of any offer to exchange,
subscribe for or purchase any securities of Aspial Lifestyle Limited (the “Company”) or any of its subsidiaries or associated companies (if any) in any jurisdiction or any inducement to enter
into investment activity and nothing contained herein shall form the basis of or be relied upon in connection with any contract or commitment whatsoever. No part of this presentation nor
the fact of its distribution, should form the basis of, or be relied on in connection with, any contract or commitment or investment decision whatsoever. This presentation is being furnished
to you solely for your information and may not be reproduced, retransmitted or redistributed in any form to any other person or published, in whole or in part, for any purpose in any
manner. No representation, undertaking or warranty, express or implied, of any nature is given by the Company or any of its subsidiaries or associated companies (if any) as to, and no
reliance should be placed on, the fairness, correctness, accuracy or completeness of the information or opinions contained herein.

This presentation has not been and will not be registered as a prospectus with the Monetary Authority of Singapore. Accordingly, this presentation is not addressed to nor directed at any
person in Singapore other than existing Noteholders (as defined in the Exchange Offer Memorandum dated 6 October 2025) pursuant to Section 273(1)(cf) of the Securities and Futures Act
2001 of Singapore (the “SFA”)) who are either (i) institutional investors (as defined in Section 4A of the SFA) pursuant to Section 274 of the SFA, or (ii) accredited investors (as defined in
Section 4A of the SFA) pursuant to and in accordance with the conditions specified in Section 275 of the SFA and (where applicable) Regulation 3 of the Securities and Futures (Classes of
Investors) Regulations 2018. Any reference to the SFA is a reference to the Securities and Futures Act 2001 of Singapore and a reference to any term as defined in the SFA or any provision in
the SFA is a reference to that term or provision as modified or amended from time to time including by such of its subsidiary legislation as may be applicable at the relevant time. By
reviewing this presentation, you are deemed to have represented and agreed that you and any customers you represent (1) are either an institutional investor (as defined in Section 4A of
the SFA) or an accredited investor (as defined in Section 4A of the SFA), and (2) agree to be bound by the limitations and restrictions described herein.

This presentation is being communicated only to persons who have professional experience in matters relating to investments and to persons to whom it may be lawful to communicate it
to (all such persons being referred to as "relevant persons"). This presentation is only directed at relevant persons. Solicitations resulting from this presentation will only be responded to if
the person concerned is a relevant person.

The information and opinions in this presentation are provided as at the date of this presentation and are subject to change without notice. No assurance is made as to the accuracy of this
presentation and it may be incomplete or condensed and it may not contain all material information concerning the Company and its subsidiaries and associated companies (if any) or the
offering of any security. There is no obligation to update, modify or amend this presentation or to otherwise notify the recipient if information, opinions, assumptions, projections, forecasts
or estimates set forth herein (if any), changes or subsequently becomes inaccurate. The information in this presentation is not financial product advice and does not take into consideration
the investment objectives, financial situation or particular needs of any particular person. It is not the intention of the Company to provide or to allow any person to rely on the
presentation as providing a complete or comprehensive analysis of the business, condition, performance, results of operation and/or prospects of the Company or its subsidiaries or
associated companies (if any).
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Aspial

As an investment holding company in the financial services and retail business,
Aspial Lifestyle houses the following renowned brands:
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BUSINESS SEGMENTS

~—— PAWNBROKING ——

Provides quick access to
collateralized micro loans

Typically accept jewellery such as
gold and diamonds, as well as
branded bags and timepieces

Regulated under the Pawnbrokers
Act

~—— SECURED LENDING ——

Provides secured lending overseas

Offers retail investors in Singapore
access to real estate-backed loans
through investment platform

MAS-licensed Fintech
lending platform
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Business Segments — Retail

Our Brands -
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ITALGOLD

Modern Beauty
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Founded in 1977
(Aspial acquired in 2005)

23 Boutiques in
Singapore

E- boutique

Lazada, Shopee &
i-Changi

Key Products

Showcasing Modern
Jewellery & Gold Designs
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New Luxury &
Experiential Brand

CELESTIAL

STAR PROMISE

Diamond-of Dreams @IGH
HEGENEASE
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NIESSING

Seit 1873
Founded in 1873

Boutiques in Europe &
Asia Pacific

E- boutique

Niessing
Distribution Network

Germany Store Locations

e «:O
xa R

Asia Pacific Store Locations
(SG, MY, HK, CN)

e

Australia Store Location

PRODUCT STRATEGY

Design based on the Bauhaus

Philosophy
Brand collection
Design gallery
Limited editions
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BRAND STRATEGY

Luxury brand

Design brand

Authentic manufactory
Made in Germany
Sustainability core value

ki

DISTRIBUTION STRATEGY
Exclusive and international 5 pillar model:

Niessing Stores
Niessing Shop-in-Shop
Premium Partners
Bridal Partners
Partners

Aspiallifestyle
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Maxi-Cash
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Founded in 2008

47 Retail Locations

E- Shops

Avoid The Crowd.
Use Maxi-Cash App.

Lazada & ShopeeMall

Digitalisation
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Overview

convenience
in mind

Retail of Jewellery & )
Srareled Marehanaee Network of shops across Singapore e-Commerce and Technology

Aspiallifestyle
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3 BUSINESS SEGMENTS

PAWNBROKING



Business Segments — Pawnbroking (Maxi-Cash)

Maxi-Cash

PAWNBROKING

A form of collateralised micro-loan with
interest charged on the loans (not more
than 1.5% per month in Singapore) which is
regulated and licensed under the
Pawnbrokers Act.

We typically accept jewellery such as gold,
and diamonds, as well as branded bags and
timepieces.

NETWORK OF SHOPS

ACROSS SINGAPORE

First public-listed pawnbroker on the Catalist
Board of the Singapore Exchange (SGX) in 2012.

Large network of stores in strategic locations in
Singapore engaged in pawnbroking and retail,
with  pawnbroking  stores  predominantly
strategically and conveniently located near
amenities like bus interchanges and MRT
stations

TECHNOLOGY FOR A

TRADITIONAL INDUSTRY

We believe we are a leader and innovator in
this traditionally cash-heavy industry, having
launched the “Maxi-Cash App” which has
been successfully adopted by our customers
since its introduction in 2018.

We also provide PayNow payouts to

customers when they come for pawning or
trading-in services since 2022.

2 Maxi-Cash @

S & 0 W
6 B & o

News and Events

Aspiallifestyle
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Business Segments — Pawnbroking (Malaysia Network of Stores) Dr. quqk:_?

Current Operating Stores .
: (24 Drive Through
Dr.Pajak 3 CC:) Concept
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BUSINESS SEGMENTS

SECURED LENDING
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Business Segments — Secured Lending BIGFUNDR

WHAT - Secured lending overseas to foreign corporations

HOW - Through a wholly-owned subsidiary, secured by land or property-related assets

BIGFLNDR

YOUR INTEREST, OUR PURPOSE

o)

S

Digital Online
Investment Fixed-Term
Platform Real Estate-Backed

m e
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Aspiallifestyle

Leaderin
Pawnbroking
& Jewellery
Industries

KEY COMPETITIVE STRENGTHS

Well
established
brand names
with an
ternational
network

Vertically
integrated
operations i
jewellery
business

Well
developed
system of

risk

management

%
2
]
~
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ASPIAL LIFESTYLE GROUP HISTORICAL FINANCIAL HIGHLIGHTS

Revenue & profitability has grown consistently over the last 3 years

Revenue (S$M)

587.6

471.6

367.2

251.2

mFY2022 mFY2023 mFY2024 1H2024 wm1H2025

Profit Before Tax (S$M)
45.2
37.3

18.0

mFY2022 mFY2023 mFY2024 1H2024 wm1H2025



ASPIAL LIFESTYLE GROUP 1H2025 FINANCIAL HIGHLIGHTS

Revenue (S$M)
367.2

251.2

1H2024 m 1H2025

REVENUE
‘ 46.1%

Profit Before Tax (S$M)
37.3

18.0

1H2024 m 1H2025

Profit Before Tax
‘ 107.2%




'7 Business Strategies and
Future Plans



Aspiallifestyle

BUSINESS STRATEGIES AND FUTURE PLANS

Digitalize and Innovate the Business

Utilise new technology and digital solutions to allow customers to transact with ease and convenience.
Streamline processes through digitalisation to gain efficiencies and improve productivity.

Strengthen our Retail Offerings

Offer a 1-stop lifestyle destination by introducing new products, offering unique store experiences and
using effective visual merchandising. Build on branding and marketing strategies to attract the modern
customer.

Expand Business Operations

Leverage on our brands, modern concepts and digitalisation to further expand our international network.

Evolve into a digital financial services company

Strengthen our digital solutions and expand into new businesses complementary to our existing business
through investments, acquisitions, joint ventures or strategic alliances.

30
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