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| Disclaimer

This presentation may contain forward-looking statements that involve risks and
uncertaintfies. Actual future performance, outcomes and results may differ
materially from those expressed in forward-looking statements as a result of a
number of risks, uncertainties and assumptions. Representative examples of
these factors include (without Ilimitation) general industry and economic
conditions, interest rate trends, cost of capital and capital availability,
availability of real estate properties, competition from other companies and
venues for the sale/distribution of goods and services, shifts in customer
demands, customers and partners, changes in operating expenses, including
employee wages, benefits and training, governmental and public policy
changes and the continued availability of financing in the amounts and the
terms necessary to support future business. You are cautfioned not to place
undue reliance on these forward looking statements, which are based on
current view of management on future events.
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j_ Overview of CapitaLand Mall Asia

Asia’s leading mall developer, owner and manager
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« CapitaLand Mall Asia (Y“CMA") is one of the largest
shopping mall developers, owners and managers in
Asia by total property value of assets and by
geographic reach

« 105" shopping malls with a total property value? of Wy
approximately $$40.5 billion'3 1 ]\\ 24

ION Orchqrd
Singapore

" "Ho;g"kou Plaza Gurney Plaza Olinas Mall J M The Celebrahon Mdll
Shanghai, China Penang, Malaysia Tokyo, Japan Udaipur, India

Notes
1. Asat30Sept 2015
2. Aggregate property value of the propertiesin CMA’s portfolio (where the property value of each of the propertiesis takeninits

°
entiretyregardless of the extent of CMA's interest) C t L d
3. ExcludesCMA's interestin Horizon Realty Fund, which CMA does not manage ap a an



/g_ The Scale to Entrench Our Presence
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ONE unique integrated shopping mall business

Harbin
05 Huhhot
1 malls Beiing
7o Ticmji% i J
. A ibo ~Dalian apan
54 .iics China indong’ Ml I
Xi'an~ Zhengzhou Rigr:g%doo Kobe Tokyo

Mianyang Yangzhou Osaka

Deyang Wuhu SUZh?(Lfmshon
5 countries Chengdu iiner Hangzhou SNhonghoi

i ingbo
Chongqing viyang ch 3 Nonchor?g
Yibin QI e Quanzhou
99.07 miion [ hooman aDonoingzhoy
. India GOpI8 e $D°"SGUN
sq ft Total GFA Udaipur Zhanjiange ~ Maoming
Nagpur
Mangalore  Hyderabad
S 40 5 illi Bangalore Malaysia
$ « Dillion N g y

Total property Cochin
value Penang Kuantan

Petaling Jaya s kyala Lumpur

>4,000 S1elii Singapore

L ]
1. Asat 30 September2015. For projectsunder development, GFA is estimated. Cap étal_a nd
Dataas at 30 September2015



’L Indusiry-Leading Network of ~15,000 Leases

Strong relationship with a wide profile of retailers including home-
grown chains and intfernational brands
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| Multiple Platforms to Recycle Assets &
Tap Capital

« REITs and fund management allow capital recycling and the
matching of right type of capital to risk-return trade off

« QOur established platforms enable seeding of assets in the private
funds and at the same time, leverage on the REIT platforms for the
ongoing strategy to recycle assefts

I 3 REITS [ 6 Private Funds I
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CapitaLand Mall CapitaLand Mall
o o China Income Fund | China Income Fund Il
Cap/taland Capy/taLand
, Capitaland Mall @ CapitaMalls E
Retail China Trust Malaysia Mall Trust China Income Fund I Japan Fund
China Japan
» :
C t L d CapitaLland Mall - Capitaland Mall India ——
apé a an China Development Fund Development Fund
1]l India
Mall Trust China
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j_ CMA Retail Real Estate Value Chain

Integrated retail business with end-to-end capabilities

m Ability to source
land bank and
investment
opportunities

= On the ground
professionals
focused in both
land and project

Development

m Comprehensive
development
capabilities

m Experiencein
developing
varieties of malls
catering to diverse
tenant and

Mall Management

®m Proven track record in
extracting value through

asset enhancement
initiatives

Ability to fill up malls rapidly
through lease network and
bring in shoppers to shop

through branding and

= Experience in creating

Capital

m “Know-how'"in

deploying capital to
enhance productivity

and managing
private funds and
listed REITs

acquisition customer base marketing activities
~~ Proven . -~  Deep S -~ Proven T~ \ -~ " Abilityto <~
( sourcing ( development { operafional , deploy capital

\ epege
~capabilities_ 7

_— o -

3 Buckets
of
Revenue

- Recurring Income

8

\ egene
~ capabilities _ 7

—_—eam o e

evelopment
Profits

~ < expertise _ ~

Revaluation ]

Net Property
Income

Property

Management
Fees

~ _ efficiently _ -~
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/LCapi’raLand’s >20 Years of Presence in China

Landmark developments include Hongkou Plaza in Shanghai, Raffles City
Shanghai, CapitaMall Jinniu in Chengdu and CapitaMall Wusheng in Wuhan

CaplquqII Wusheng Wuhqn

Strong understanding of the
China retail real estate market
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,L Malls are Strategically Located in
Large Population Catchment Areas

One-stop shopping, dining and
entertainment destinations within sizeable
population catchment areas

Well-positioned and accessible via major [+
: L“I 1\ \-. =

transportation routes
qulthqII Talyonggong Beijing

CapltaMaII Aldemengdun
~ Harbin

CapitaMallXindicheng;
Xi'an

qulthqII qunfu Chengdu quonall sa|han Hohhot




LGeogrqphicqlly Diversified in Multi-tiered Cities

Operations are organised into 6 regions

64 malls

(54 operational malls)

38 cities

704 million sq ft
Total GFA
(et

$521.2 viliion

Total property value

Early mover advantage

o North
o North-east
'0) EqS‘I' Heilongjiang
@ Harbin
o Central .
1N
o West
o SOU‘I'h Inner Mongolia Liaoning
Huhhot @
Gansu Beijing @ &
@Tianjin Dalian
i Hebei
; ; Y Zibo®@ @ Weifang
Qinghai ey Shandon @ Qingdao
Anyang @ @Rizhao
Zhengzhou @ Xinxiang
Sho‘rm [ ) Jiangsy
" Henan @_'angzhou
Xi'an T Suzhou, Kunshan
nNul
Mianyang @« . W‘h “Shonghoi
Deyang A Hubei uhu Hangzhou
Chengdu Y Wuhan @ Jheiion @Ningbo
Yibin®  chongqing verie ® Nanchang
Bl Jiangxi
Changsha @ Fujian
Hunan
® Quanzhou
Yunnan Guangxi GUO%UQOZ’P‘Q%C&JOO;ZQ GnZhOnQZhOU
. U
AnEIOE) g Shenzhen

Foshan
Zhanjiang 'Mooming

Cap/taLand



|/ Build Scale in Key Cities for Growth

1. Aligned with Capitaland’s city clusters of
Beijing/Tianjin, Shanghai/Hangzhou/Suzhou/Ningbo,
Guangzhou/Shenzhen, Chengdu/Chongqing and
Wuhan

2. Explore with Capitaland China for integrated
development opportunities

Cap/taLand






Retailers’ Engagement

,L Parinering Our Retailers to Grow
East China New Landmarks Unveiling Ceremony — 8™ April 2015

CapgtaLan
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Retailers’ Engagement

/LPartnerlng Our Retailers to Grow

BIZ ISERIES
THE RETAIL DIFFERENCE

Tenant engagement programme to add value to retailers’ business
Seminars and workshops conducted by industry experts

3 Sep 2015

The Evolution of Experience
. Innovate From The Heart .
27 Api 2015 (CEO Breakfast Roundtable) ggig'l:l;;’{g

Caﬂiﬁ: a




Reinventing the Mall

j_ Continually Reinvent Malls as Lifestyle Destinations

= Create destinations that people want to come to for multiple
reasons:. shopping, dining, entertainment, socialising,
enjoyment of the space etc.

= More than just a place to buy — experience and a place to
gather

= Space/retail mix, mall architecture/design, common spaces to
evolve




Embracing Technology

| CAPITASTAR Proposition

with deeper understanding of shoppers
through effective engagement & analytics,

we can drive shopper stickiness with increased
frequency of visits and spending per visit.

CAPITASTAR

|H|HH“” Ml

SIMPLY REWARDING

ml““m O —— ," L Redeem

Recemts  Eam STARS CapjtaLand




Embracing Technology

/L Multiple Shopper Touch Points

mmmmmmmmm

Website Mobile App Location eCatalogue
based

notifications

<ADV>We are UPSIZING
your rewards from daily
earning of 1000STAR$ to
5000STARS.W.e.f. 1 Feb
2015. Visit
www.capitastar.com.sg.
T&Cs apply.SMS 'USUB
CS'to 79777

Concierge In-Store eDM qust SMS Blast

Self-Collection
Machine

ST At c g R el

Self-Service Kiosk

Cap/taLand



Embracing Technology

| CAPITASTAR Footprint

2.2 million members (as of 25 Oct 2015)

Harbin
Huhhot
1,377,948 Befings
; Zibo TIOnjlrl]DoIion J
>Ingapore China  (WeHS Wefang apan
18 Malls Xi'an~ Zhengzhou Ri%g%doo Kobe Tokyo
Mianyang YongZhSouUzhou Osaka
. ] 4,6] 2 beyang Wuhan Wuhu Kunshan
China — . Chengdu Hangzhou SNhonghol
i ingbo
47 Malls Chongaing Yiyang Nanchang
Jalandhar Yibin Changsha Quanzhou 10,157
ZhGUOInghOU 5 Zhangzhou
. aogqin ongguan
JCIpCIﬂ X India R Shenzhen
Udaipur Zhanjiange = Maoming
] MO” Nogpur
Mangalore Hyderabad 2] ,626
Malaysia Bangalore g
Mysore o Malaysia -~
5 Malls
Cochin 766,642
Penang Kuantan
India Petaling Jaya s k yala Lumpur
1 Malls Singapore

Cap/taLand



Embracing Technology
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CAPITASTAR Analytics

Empowering malls & tenants with insights

Provides tenants with insights of shoppers

Provides malls with insights of shoppers

<//cma-capitastar.dc.capitaland.com/ Dashboar

CAPITASTAR Index

Best viewsd in Chvome. Frefox. and Safar

Welcome chankongleong | Settings
You ae viewing deta at | HQ

Allows tenants to generate
targeted campaigns for specific
member clusters

20
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SG50 Grocery Jubilee

Cold Storage Mobile Coupons

*

Campaign Sub-Name

torage Mobie Coupons

Mobile Voucher

Campaign Method
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Age Sub-Filter Sembawang SC - Glant

tay

CAP\TASTAR News
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Embracing Technology

@%‘é What is Food-to-Go?

. Mechanism: A website that allows customers to pre-order lunch online and self-
collect at the F&B outlets.

. Objective: An online channel to help F&B tenants generate additional GTO.

. Pilot: Raffles City from 1 October 2015 to 31 March 2016.
(http://foodtogo.com.sg/)

Betz
RafflesCity  restaurants CUISINES TOﬂ‘d —— o
\w O, T
Ordering for Today 04 No .‘,|E|

Food
o

SKIP THE QUEUE & ENJOY
i YOUR LUNCH!

Order online before 11.15am for pick up later at
= 12.30pm! No queue required.

HOW TO ORDER
1]
11 0 =
—
Vil ) ’
Select a preferred Add it to your basket Check out before 11.15am Collect your meals at the Ca p ta La n d
lunch set cut-off or pre-order up to restaurant at 12.30pm.
2] 7 days in advance Last collection is at 1.30pm.




Embracing Technology

cod

o

Value of Food-to-Go

VALUE TO VALUE TO
CUSTOMERS F&B TENANTS

*Enjoy convenience of online * Access to captive audience

platform which saves time (no as an additional online sales
waiting in line for takeaways) channel

*Enjoy expediency of bulk » Join an online channel
order for lunch-in meeting owned by CapitaLand, who is

more reputable and able to

*Enjoy variety of F&B options orovide greater exposure

without leaving the building
during peak period *Create mindshare and brand
awareness

SEAaNcme

Putien
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CapitaMall SKY+, Guangzhou, China




Malls Openin 2015

| China: Tianjin International Trade Centre
« Opened on 29 May 2015; located at XiaoBaiLou CBD in Tianjin

o Comm|’r’red re’rcnl OCCUanCy ~82%
T_‘."‘ % %ah. % | e, r

VW
TETTH

’1&-‘-‘.“:,

24




. Malls Openin 2015
_/China: CapitaMall 1818, Wuhan

« Opened on 17 September 2015; committed occupancy ~ 81%

« CapitaLand’s third mall opening in Wuhan; directly linked to
subway Line 4

Capjtaland
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‘} - - wiie
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. Malls Openin 2015
_/China: CapitaMall SKY+, Guangzhou

* Opening in December 2015

« Only mall in Baiyun New Town that is directly connected to @
subway station




Key Malls Openl in
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/L Pipeline Of Malls Opening

No. of Properties as of 30 Sep 2015

Target to be
opened in
2016 & beyond

Target to be
opened in 2015

Singapore 19 - 1 20
China 54 | 9 64
Malaysia 6 - 1 7
Japan 5 - - 5
India 4 - 5 9

Total

Cap/taLand



,Z_ Key Malls Opening in Next Few Years

- —] LuOne, Shanghai

GFA excl.car 139,000 sg m
park (approx)

Opening 2017

Suzhou Center Mall

GFA excl.car 364,000 sg m
park (approx)

Opening 2017

CapjtaLand
CapitaLand Mall Asia Presentation— 16 November2015
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,Z- Building Relevant Scale in Key Regions

Beijing

Zhongguancun e F 8 1

! L)
1 0 : m: SLLLT] [ L. Fd'__'.’-
1
malls in i
Beijing |
: ;AXirpori
! Express
——— - — |
______________ :
|
1 24P
|
|
|
|
|
I
I

Haidian @) d Dond gﬁ-—-w,;g,
:EIE v angCheng g} ':L“. '!-'J\\
gshan Beijing 0 —
| m WangsiyidI
| @ (Go2s S
I Fengtai 2 - > |
Eaha g : Shibalidianxiang| |
! Huaxiang . - : I-—.‘—

: @ o Jiugongzhen 1 : 2. AT

| ! Xi:hqngmenzhen e N e e T e e e e T T T T T T -
— i -4 . CapitaMall Wangjing 6. CapitaMall Cuiwei

I Huangcunzhen . CapitaMall Taiyanggong’. CapitaMall Shuangjing

: Daxing . CapitaMall Anzhen 8. CapitaMall Tiangongyuan

|

: ; . CapitaMall Xizhimen 9. CapitaMall Grand Canyon ”
L oS0  __ mem_qincwindieost . CapitaMall Crystall 10. Raffles City Beijing CapétaLﬂnd



,Z- Building Relevant Scale in Key Regions

Shanghai

6

malls in TTNE
Shanghai |t __! \
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Yangpu A 3
m ‘Putu e % jnner RiN9 3l
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. Zhangjiangzhen |

Xuhui- - g
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- v~ Qibaozhen Huang"éwd e
1 ; L River .= @ d
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! Minhiang 50 outer Zhoupuzhen l‘.lu‘I
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1 m g Pujiangzhen \\oEXPy =
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1. Hongkou Plaza
2. Raffles City Shanghai
3. LuOne

4. Raffles City Changning

5. CapitaMall Qibao
6. Minhang Plaza

Cap/taLand



/L Building Relevant Scale in Key Regions

Chengdu

5

malls in
Chengdu &

[N e reDatengZief==asm? « =y T3 693 [
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3“Ring Roqg 14

g Qinglongxiang
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Chadianzi Bus Station

Hospital of
University of
traditional Chinese

— o o o e mm e M mm e Rmm M M e Mmm M M e Mmm My S e M e e

1. CapitaMall Jinniu
2. CapitaMall Shawan
3. Raffles City Chengdu

Subway Llne

) Shengxian Lake

O North Railway Station
__) Renming North Road

__J) Wenshu Monastery

L) Nijia Qiao
4 Tongzi Lin
Chengdu South Railway Station
.} Gaoxing
LJ Finance District
L2 Innovation Park

L) Century City

4. CapitaMall Tianfu
5. CapitaMall
Meilicheng

Subway Line 9

Chengdu
Administration
School



L Building Relevant Scale in Key Regions

Chongaging
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,Z- Building Relevant Scale in Key Regions

pdl:

Kanyang
\

Qinglingxiang |~ Vezhi Lake
e | iRing Road.

AP e P8 I 1. CapitaMall Wusheng 3. CapitaMall 1818

_i_1 2. CapitaMall 4. Gutian integrated ,
- Minzhongleyuan development Capétal.and

CapitaLand Mall Asia Presentation— 16 November 2015
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1. CapitaMall SKY+, 3. CapitaMall Dongguan
Guangzhou 4. CapitaMall Zhaoging
2. CapitaMall Nanhai, Foshan




