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Disclaimer: This material that follows is a presentation of general background information about SingTel’s activities current at the date of the presentation. The information contained in
this document is intended only for use during the presentation and should not be disseminated or distributed to parties outside the presentation. It is information given in summary form
and does not purport to be complete. It is not to be relied upon as advice to investors or potential investors and does not take into account the investment objectives, financial situation
or needs of any particular investor. This material should be considered with professional advice when deciding if an investment is appropriate.



Group Digital L!fe Focus Areas

[a-mo-bee]

Industry-leading digital

marketing technology and
solutions

y_ Singlel

D Mobile Video Service

i —

Video content for smartphones
& feature phones across
SingTel’s footprint

¥ Dota Analytics

Innovative use of Big Data
for marketing applications

» Leveraging SingTel Group’s
extensive customer insights,
touchpoints and intelligent
networks



We will focus on the areas in which
we have assets that can help us win

Customer base / relationship >500 mn mobile customers

Multiple payments mechanisms Pre-pay, post-paid, OTT...

Rich data and analytics engine  Location, true social graph, ID

Extensive touch points

with customers Mobile, fixed, digital wallet...
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Market since 2012
2012

@006

Separate Digital Ad Channels

0000

Separate Data Sets

U B S

rn1 w fﬂ‘ rn1 w Multi-Channel / Multi-Screen
Separate Audiences Based upon Data Platforms




Market Breakdown

(n.) the amount of money spent

on digital advertising has grown
across all digital ad channels

Online eMail & Mobile Video
Display Social

US$100 billion by 2017

Source: eMarketer



Brand and Agencies want an
iIndependent partner that can
buy across all channels

Real time | Multiple channels | Brand Advertising | Data
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Adconion & Kontera acquisitions
address the market needs

‘[a-mo-bee]

Digital content
agia (@ dcc}n | Kontera o«

advertising ect technology

* Enterprise value: US$235m * Enterprise value: US$150m
* Total considerationj:ﬁ:@,(«)gm1 » Total consideration: ~US$150m?
—'ﬂ/

1 Subject to working capital adjustments



Adconion Direct North America
and Adconion Australia

Large-scale, cross channel digital

advertising company

Operations primarily in USA and

Australia with a sales force of over 100

Offers digital advertising solutions to
Fortune 500 brands and 51 of AdAge top
100 global marketers—display, video,
email, social- across all devices, on a

unified platform

Reported US$185m in FY13 revenue

@Jconion

direct

PARTNERED WITH
1,000+ ADVERTISERS
TOTAL US$1 BILLION MEDIA SPEND
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Kontera

= A big data advertising company

= Native and social advertising platform Kon tera

= Kontera’s world class real-time platform
analyses and cross correlates all global digital

content Customers include

= The intelligence and actionable insights derived Microsoft W@ﬁd’
from the Kontera platform allows advertisers

and agencies to make real-time decisions about ®CBS (m (inteD)

their advertising campaign QOOD  Sankobhmerc
= Reported US$26m in FY13 revenue Aucn -z
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Why Kontera?

* Real-time modular semantic
Big Data marketing platform

= Superior natural language
processing algorithms

= Access to 18 key patents

< Je JARCEVA

Big Data Analysis

450 million pages

550 terabytes of videos
3.5 terabytes of content
300 billion phrases

550 million images

1.4 billion tweets
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Combined Company

MULTI-CHANNEL
MULTI-SCREEN

BIG DATA
ANALYTICS

la-mo-bee]

The global
digital
marketing
technology
leader
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Native
Advertising
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‘moe a*morbee
Sl nOIOgy D[:mrzcr)ldl?gﬂe [Real Time:I ~ [asmocbee] [a*morbee]
Platform Blddlng Exchange | Life-Time Value 3D

Real tlme content and social analytics

Common Big Data and Analytics Platform

Adconion = Kontera = [a-




[a*moebee] continues to differentiate
itself through new and innovative
technology

[a°mo°bee] 3D
= Cutting-edge technology

* Successful campaigns in automobile, consumer electronics &
travel industry

[asmorbee] Life-Time Value
= Most advanced app analytics and engagement platform
* Acquire, analyse, engage and monetise app users

[asmoebee] Demand-Side Platform

* Leading mobile programmatic platform
= Allows multi-tier contextual & behavioral targeting

CHANGE COLORS

= Better ROI for advertisers



[a*moe<bee] has been outgrowing
the mobile advertising market

Om L
I[gver?u%ee] Q4 FY14: Strong revenue growth of 170%
[ / outperformed industry trend
* |n comparison, global mobile advertising grew 65% to 85%
* Driven by strong demand in Asia Pacific
— Contributes more than 40% of FY2014 revenue (FY2013: ~7%)

— Key markets: Australia, Singapore, China

= Key customers

ebay Gexpedc €

Q4 FY13 Q4 FY14

Source: Magna Global for 2013; YoY growth of 85%; eMarketer: Worldwide Ad Spending Forecast 2013. 15
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- US$100b

- global market
prtunity in FY2017
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Thank you



