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STGT’s annualized installed capacity approx. 50,785 million pieces per annum; 

marked as the world’s top 3 rubber gloves manufacturers

4as of 19/04/2024

14,641
million pieces

12,510
million pieces

9,603
million pieces

4,225
million pieces

2,775
million pieces

7,031
million pieces

Total Annualized installed capacity 

approx. 50,785 million pieces per annum
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STGT At a Glance
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STGT’s Product Mix by Gloves Sales

Sales Volume & Production

*Non-glove sales revenue is excluded of THB 49.0 million.

Product Mix Development

1Q24

6.5*
bn.THB

1Q24

6.5*
bn.THB

The World’s Leading Sustainable Gloves Manufacturer

Supply 69 Product Types Worldwide
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1. Unique Product Mix: 

Good mix of affordable NR gloves allows us to penetrate to emerging 

countries where double or triple digits growth is prominent, and NBR 

gloves balance our revenue from mature markets.

2. Security of supply: 

Access to sufficient and high-quality supply of concentrated 

latex from STA Group. Our factories are located proximity 

to  the main source of concentrated latex of the world.

3. Low transportation and 

inventory handling costs: 

STGT’s production facilities are located next to STA Group’s 

concentrated latex factories and short distance to the seaports.

4. No burden on import tax (CESS) of 

concentrated latex: 

As a domestic manufacturer, STGT’s NR latex procurement 

is free from import tax.

5. Lower energy cost: 

Access to abundance of biomass woodchip as a 

main fuel source comparing to fossil base 

(natural gas) which is typically used by 

competitors in other countries.

6. Interest subsidy: 

from Thai Government for long-term loans 

at the maximum rate of 3% till 2026.

7. Tax benefit from the Board of Investment 

Thailand (BOI): 

5-8 years tax holidays from capacity expansion investment 

enables us to have low effective tax rate.

8. ESG Leader: 

• Environmentally friendly technology by using 100% of 

non-fossil based energy in production

• Awarded and rated best in class in workforce treatment 

under highly recognized standards

• Achieved the reduction of GHGs emission greater than 

the target and continue to pursue more challenging goal

STGT’s Key Competitive Advantages
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"Unique" in Various Aspects

Dominant NR Glove Player

Well Diversified Geography 

Revenue

Resilient Production Facilities

No Exposure in Geopolitical Risks

STGT is the only glove manufacture having 

NR mix >50-80%

30-40% of STGT has revenue contribution 

represented by Asia, where USA, EU and Latin 

accounts for <20% each

Never expose to any geopolitical conflict or trade 

war with any countries

Most of production facilities offer interchangeable 

of raw material in powdered-free offline process



1Q24 
FINANCIAL

PERFORMANCE



1Q24:

o All Time High in Sales Volume
      Continue to break new record for every product since the incorporation in 1989. 

o Highest U-Rate After Covid-19 Relaxation
Utilization was  87.2% in 1Q24 compared to 72.1% in 4Q23 and registered as the 

highest after 4Q21 .

o Volume Was the Key Profit Driver
   Substantial increase in volume after the decommission of the old facilities resulted 

in cost leverage and economy of scale.

o Sales Increase in Almost all of the Regions
 Except for Africa as sales in 4Q23 was on time significant increase QoQ.

      

STGT’s Financial Highlights

9
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1Q24 Financial Highlights
(In million THB)

1Q24 4Q23 %QoQ 1Q23 %YoY

Volume (in million pcs.) 10,091.0 8,840.4 14.1% 7,287.1 38.5%

Sales revenue 6,050.4 5,306.2 14.0% 4,581.1 32.1%

COGS (5,539.9) (4,757.8) 16.4% (4,097.7) 35.2%

Gross profit 510.5 548.4 -6.9% 483.4 5.6%

Other income 29.8 110.2 -73.0% 35.7 -16.7%

SG&A (423.4) (747.2) -43.3% (401.2) 5.5%

Gain (loss) on exchange rate, net 145.1 (139.5) NM (13.5) NM

Other gain (loss), net (115.8) 106.3 NM 56.5 NM

Operating profit (loss) 146.3 (121.8) NM 161.0 -9.1%

EBITDA 691.8 607.6 13.9% 621.3 11.3%

EBIT 238.5 (8.7) NM 228.4 4.4%

Finance income 92.2 113.1 -18.4% 67.4 36.8%

Finance costs (72.4) (76.6) -5.4% (71.5) 1.2%

EBT 166.1 (85.3) NM 156.9 5.9%

Tax (19.3) 43.0 NM (24.6) -21.3%

Net profit 146.8 (42.3) NM 132.3 10.9%

GP margin 8.4% 10.3% -1.9% 10.6% -2.1%

EBITDA margin 11.4% 11.5% 0.0% 13.6% -2.1%

Net profit margin 2.4% -0.8% 3.2% 2.9% -0.5%

Financial Ratio

Current ratio 3.25 3.63 -10.6% 4.10 -20.8%

Cash cycle (days) 44.31 51.91 -14.6% 57.08 -22.4%

Net IBD/E (0.04) (0.07) 54.8% (0.10) 126.1%

Interest coverage ratio 4.97 11.46 -56.6% 2.65 87.5%

ROA 1.2% -0.4% 1.6% 1.1% 0.1%

ROE 1.5% -0.4% 2.0% 1.4% 0.1%
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Gloves’ Sales Revenue and Volume

Sales Revenue

Sales Volume

QoQ  +15.5%

  

YoY  +39.0%

YoY  +38.5%

QoQ  +14.1%
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Gloves’ Sales Revenue Breakdown

Gloves’ Sales Revenue by Products Gloves’ Sales Revenue by Geography
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Gross Profit Margin

Gross Profit and Gross Profit Margin

QoQ -6.9%

YoY +5.6%
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SG&A

Note: (1) includes transportation, salary, commission, promotional expenses and insurance

 (2) includes salary, office rental, professional fee, bank charge and allocation of depreciation from lower utilization than norm

SG&A Breakdown

SG&A/Sales

(1) (2)

YoY +5.5%

QoQ -43.3%
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SG&A (excl. non-recurring in 4Q23)

Note: (1) includes transportation, salary, commission, promotional expenses and insurance

 (2) includes salary, office rental, professional fee, bank charge and allocation of depreciation from lower utilization than norm

SG&A Breakdown

SG&A/Sales

(1) (2)

YoY +5.5%

QoQ -4.1%
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EBITDA

EBITDA and EBITDA Margin

YoY +11.3%

QoQ +13.9%
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EBITDA (excl. non-recurring in 4Q23)

EBITDA and EBITDA Margin

YoY +11.3%

QoQ -24.3%
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Interest Expenses

Short Term & Long-Term Loan Interest Expense

Loan under RAOT Subsidy Scheme

• RAOT subsidy scheme for the interest paid to the banks at the 

rate of 3% which will last till 2026.

• 76% of our financing is long term-loan under RAOT interest 

subsidy scheme.
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Effective Tax Rate

Effective Tax Rate 1Q24

• Effective tax rate was at 11.6% in 1Q24

• With tax heaven scheme from the 

Board of  Investment in Thailand (BOI) 

for the 5-8 years tax free for new 

investment.
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Net Profit Margin 

Net profit and Net profit Margin

QoQ +NM

YoY +10.9%
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Price Development

The imbalance of demand and supply during the recovery of Covid-19 resulted to

price competition and the decline in ASP. Currently, market is moving into "Equilibrium".

Source: STGT’s ASPs
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STGT’s Production & Sales Volume

Sign of Recovery

Source: STGT’s production and sales volume

STGT’s sales volume was higher YoY and showed an improvement since 3Q22.
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1. Expand the Product Lines to Other specialty Gloves

 Offer more variety of products to cover more customer’s needs.

2. Optimize the Production Capacity

     Utilize facilities to maximize the profitability for each product category.

3. Market Expansion to Various Countries

In 2023, we had expanded our market by entering new countries to Haiti 

and Sierra Leone, marked our presence for 175 countries worldwide.

4. Application of Automation and 

Technology moving to AI

These boost efficiency, safety, cost reduction, and enhance product 

quality. These technology have adapted quickly to market demands and 

provided strategic insights through rapid data analysis, improving 

decision-making in the production process.

Leadership

Enhancement

STGT Leadership Enhancement
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%Sales Growth by Region

STGT’s Market Diversification

Africa

32% CAGR (2019-2023)

2023 Sales Revenue 1,192 MB.

(6% of total gloves’ sales rev.)

Asia

12% CAGR (2019-2023)

2023 Sales Revenue 7,374 MB.

(39% of total gloves’ rev.)

Australia, Oceania

16% CAGR (2019-2023)

2023 Sales Revenue 148 MB.

(1% of total gloves’ rev.)

Middle East

5% CAGR (2019-2023)

2023 Sales Revenue 526 MB.

(3% of total gloves’ rev.)

Europe

5% CAGR (2019-2023)

2023 Sales Revenue 3,191 MB.

(17% of total gloves’ rev.)

North America

9% CAGR (2019-2023)

2023 Sales Revenue 3,438 MB.

(18% of total gloves’ rev.)

21% CAGR (2019-2023)

2023 Sales Revenue 3,110 MB.

(16% of total gloves’ sales rev.)

Latin America



ESG
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Our ESG Awards/Achievements
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Cocoa & Chocolate Rubber & Wood Coffee

Sri Trang is Ready for EUDR

Recognizing EUDR as an opportunity 

for both STA and Thailand.
“

”

Palm Oil Cattle & Beef Soy

Effective 30 Dec 2024, EUDR requires 7 

commodities  and certain specified products 

made from them must be “deforestation-free” 

for export to the EU.
• Deforestation-free (cut-off date after 31 Dec 

2020)

• Products must adhere to the laws of their 

country of origin. 

• Covered by a due diligence statement 

STA is ready for the new mega trend of 

Traceability & Sustainability. Many tire maker 

companies strongly require natural rubber to 

be traceable to source of origin as they are 

required proof to comply with EUDR by 

implementing traceability, we therefore has 

better chance to secure sales volume and 

possible premium since 2024.
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EUDR’s Importance and Benefits

4. EUDR is Cost-Plus 
model

2. EU demand 

accounts for 30% of 

global consumption

5. EUDR is just the 

beginning; it will roll 

out to other regions

1. All natural rubber 

products that export 

to the EU must 

produce EUDR-

compliant rubber

3. Only Thailand and Ivory 

Coast have the potential to 

comply with EUDR
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Contact Investor Relations Tel: (+66)2-207-4500 Ext. 1402 and 1404 E-Mail: IR@sritranggroup.com

mailto:IR@sritranggroup.com

	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10: 1Q24 Financial Highlights
	Slide 11: Gloves’ Sales Revenue and Volume
	Slide 12: Gloves’ Sales Revenue Breakdown
	Slide 13: Gross Profit Margin
	Slide 14: SG&A
	Slide 15: SG&A (excl. non-recurring in 4Q23)
	Slide 16: EBITDA
	Slide 17: EBITDA (excl. non-recurring in 4Q23)
	Slide 18: Interest Expenses
	Slide 19: Effective Tax Rate
	Slide 20: Net Profit Margin 
	Slide 21
	Slide 22
	Slide 23
	Slide 24
	Slide 25
	Slide 26
	Slide 27
	Slide 28
	Slide 29
	Slide 30
	Slide 31
	Slide 32
	Slide 33
	Slide 34

