S YuuZoo

FOR IMMEDIATE RELEASE

YUUZOO SELLS NEW HIGH-MARGIN FRANCHISE TO KOREA,
LAUNCHES SOCIAL E-COMMERCE NETWORK IN ONE OF THE
WORLD’S HIGHEST GROSSING E-COMMERCE MARKETS

e South Korea has an annual e-commerce ARPU of 1,115 USD, an annual digital ad spend of
70 USD per user and an annual app gaming ARPU of 63 USD
e Franchise agreements targets 8.6 million users within 36 months, growing from
1.8 million users in 12 months
e Valuation done under model designed by “Big 4” audit firm values YuuZoo’s stake in
franchisee at USD9.3 million
Singapore, 3 March 2015: Singapore Exchange listed YuuZoo Corporation Limited
(“YuuZoo” SGX: AFC), the world’s first 3rd generation social m-commerce network, today
announced that it has launched a complete localised version of its virtual shopping mall in

South Korea, together with a local South Korean partner.

The deal, which has been signed under a franchise model worked out by a “Big Four” auditing
firm, provides YuuZoo a significant stake in the franchise company. Under this model,
YuuZoo’s stake is recognized as revenue and as there is no cost also as profit. As per latest

valuation report by another big auditing firm, this stake has been valued at USD9.3 million.

South Korea is one of the world’s fastest growing and most advanced e-commerce, social
networking and gaming markets. The average annual B2C e-commerce sales per digital buyer
is this year estimated to be USD1,115 1, the average annual digital ad spend USD70 2 and the

average annual gaming revenue per user USD63 3,

Under the agreement, the franchisee has committed to reach 1.8 million users within 12
months from launch, and 8.6 million users within 36 months from launch. Assuming a highly
conservative 10% of average B2C e-commerce, 10% of average digital ad spend and 10% of
average annual gaming revenue in Korea, 8.6 million active users would generate total annual

topline revenues of USD1.1 billion per annum.

Says YuuZoo Chairman & CEO Thomas Zilliacus: “We are entering overseas markets
either with a franchisee or in partnership or joint venture with a strong local partner. This

enables us to fully localize our virtual shopping mall for the local market. Through this business

1 Source: http://www.emarketer.com/Article/Ecommerce-Sales-Topped-1-Trillion-First-Time-2012/1009649
2 Source: http://totalaccess.emarketer.com/Chart.aspx?yuuzoo&R=163721
3 Source: http://www.statista.com/statistics/275371/mobile-content-and-app-arpu-in-south-korea-by-

category/
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model YuuZoo becomes a unique local company in each market, optimized for the local

consumer in a way no other global social e-commerce company is able to do.

South Korea is one of the most exciting social e-commerce and gaming markets in the world.
The South Korean consumers are used to highly advanced solutions and offerings. We are
convinced that our patent-pending solutions will create for the South Korean consumers and
businesses a compelling new experience which will enable the user growth we have agreed

on with the franchisee, and through that significant new revenue.”

Says Lawrence Choi, CEO of YuuZoo’s local franchisee in South Korea: “I am very happy
to bring YuuZoo to South Korea. YuuZoo’s unique combination of social e-commerce shops,
targeted social networks and gaming in one complete virtual shopping mall is something | am
certain South Korean consumers will be very excited about. The mobile optimization and the
patent-pending mobile advertising solutions, including mobile loyalty cards, will enable us to
generate solid advertising revenue in addition to the revenue from e-commerce and gaming”,

he concludes.

-END-

ABOUT YUUZOO:

Headquartered in Singapore and listed on the SGX mainboard (SGX: AFC), with access to
over 85 million registered users and 700 million TV viewers across 164 countries, YuuZoo in
a unique way combines social networking, e-commerce and gaming in a mobile-optimized,
fully localized virtual shopping mall, where the consumer can access hundreds of targeted
social networks, targeted shops and targeted entertainment through one single login. All
networks are localized for each market as comes to language as well as merchandise and
design. To see the networks, log into: www.yuuzoo.com. For more information about the
company, please log on to: www.yuucorp.com

For more information, please contact:

Corporate Communications: Investor Relations:

Aru Adil Sayed Sabrina Tay

Head of Corporate Communications Head of Investor Relations

DDI: +65-6577 0666 DDI: +65-6577 0667

Mobile: +65-94249757 Mobile: +65-9833 5833

Email: aru.sayed@yuuzoo.com Email: sabrina.tay@yuuzoo.com

Macquarie Capital (Singapore) Pte. Limited (“Macquarie”) was the financial adviser to W Corporation Limited (now known as
YuuZoo Corporation Limited) in relation to the acquisition of the entire issued and paid-up share capital of YuuZoo Corporation
and its subsidiaries.
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Notes to the Editor

e South Korea is home to APAC's Third-Largest Retail Ecommerce Market?, the country has the
seventh-biggest retail ecommerce market worldwide. According to media sources® report,
Korea’s super-fast internet speeds, its high smartphone penetration and its appetite for mobile
shopping make it ideally suited for e-commerce.

e Retail ecommerce sales in South Korea are expected to reach $36.76 billion in 2015, according
to the latest eMarketer estimates of ecommerce and total retail spending around the world. That
figure will be up 11.0% on 2014’s tally of $33.11 billion and will account for 9.8% of retail sales
in the country. Based on these figures, South Korea is the third-largest retail ecommerce market
in Asia-Pacific, after China and Japan, and the seventh-largest retail ecommerce market
worldwide.

e In its absolute size, South Korea’'s retail ecommerce market is most comparable with
France’s—and those two countries are also growing their ecommerce markets at nearly
identical rates. Another interesting fact in South Korea is the Retail ecommerce gains in South
Korea are expected to outpace those of the total retail sector for the foreseeable future, and
by 2018, eMarketer estimates, 12.0% of retail sales in the country will happen online.

e Data from Statistics Korea (KOSTATS®) shows that at 16.3% clothes, fashion and related goods
are one of the most popular categories in Retail Ecommerce for business-to-consumer and
consumer-to-consumer ecommerce sales in 2013, which is one of the key segments that
YuuZoo is targeting.

4 http://www.emarketer.com/Article/South-Korea-Home-APACs-Third-Largest-Retail-Ecommerce-
Market/1011803

5 Source: http://www.economist.com/blogs/schumpeter/2014/03/e-commerce-south-korea

6 Source: http://kostat.qo.kr/portal/koreal/index.action
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