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Disclaimer

This is a presentation of general information relating to the current activites NIPPECRAFT LIMITED
(“Nippecraft”). It is given in summary form and does not purport to be complete. The presentation may
contain forward-looking statements relating to financial trends for future periods, compared to the results
for previous periods. Some of the statements contained herein are not historical facts but are statements of
future expectations relating to the financial conditions, results of operations and businesses and related
plans and objectives. The information is based on certain views and assumptions and would thus involve
risks and uncertainties. Actual future performance, outcomes and results may differ materially from those
expressed in these forward-looking statements as a result of a number of risks, uncertainties and
assumptions. Representative examples of these factors include (without limitation) general industry and
economic conditions, interest rate trends, cost of capital and capital availability, competition from other
companies, shifts in customer demands, customers and partners, changes in operating expenses,
governmental and public policy changes, and the continued availability of financing. Such statements are
not and should not be construed as a representation as to the future of Nippecraft and should not be
regarded as a forecast or projection of future performance. No reliance should therefore be placed on
these forward-looking statements, which are based on the current view of the management of Nippecraft
on future events. The presentation is also not to be relied upon as advice to investors or potential investors
and does not take into account the investment objectives, financial situation or needs of any particular
investor. Nippecraft accepts no responsibility whatsoever with respect to the use of this document or any
part thereof.

In this presentation, all $ dollar amounts are in United States dollars unless otherwise specified.
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Questions

To ask a question:

Enter your question into the Q&A box, then click Send.

Audio Settings 7 - (2 -1

Chast Pl Harsid

e

Entered your questions anytime before the commencement
of the AGM proceedings.

Questions will be answered before commencement of the
AGM proceedings.
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Statlonery Show, London

A Jumble and Co Stand

Jumble products included »
in New Trends display
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14 — 16 December 2021

World Trade Centre, Dubai

Exhibiting all flagship Collins ranges plus Jumble & Co
Positive feedback on business and fashion ranges
Visitors to booth from all over UAE, Middle East, East
Asia and South America



dh Jumble & Co Blogger Event, Hilton Hotel,

COLLINS n Hotel,
DEBDEN

A Workshop held for participants A Blogger coverage on Instagram

Jumble & Co, our new brand, welcomes all of life’s moods — the good,
the bad and the ugly. It helps us deliver our products in refreshing
ways. Jumble & Co embraces the confusing worlds of emaotion in-
between.




New Products

Legacy Gaia | Enigma o Dante Clyde
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Marketing Strategy

« Collins: 25-65 age group.
« Jumble & Co.: 16-55 age group

* Collins: To create an affordable premium quality
stationery brand in the market.

Objectives
* Jumble & Co.: To create a fun, value for money
E lifestyle brand in the market.
DIARY » Collins: Design is always delightfully pragmatic — it
NOTEBOOK anticipates, facilitates, satisfying and simple.
:(ZZ::Z: Market Position °© Jumble & Co.: We create everyday lifestyle products

inspired by honest human sentiments, reminding
people to embrace all of life’'s moods — the good, the
bad and the ugly.
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Marketing Strategy

Primary Tactics

Collins + Jumble & Co.: With the change in
consumer behaviours in the market place the brands
will focus more on digital and social marketing to
reach out to target audience especially on E-
Commence channels. We will still continue our
efforts on trade marketing projects to maintain our
brands presents in tradition channels.

DIARY
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Trade Marketing
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Talent management strategy

« Review organization structure in all business units for
optimal performance

* Increase Employee Engagement
* Increase morale & retention
« Continue on Communicating with our employees

« Continue on our Training & Development programs for
upskilling organizational capabilities

Primary objective:
To instill a Performance based Management Culture
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Impact on Climate Change

In everything we do, Nature will always win

To reduce our impact on climate change through several
means, as follows:

« Source paper from sustainable sources

« Review our Supply-chain to reduce our carbon footprint
* Reduce the amount of plastic used for in our packaging
« Use recycled or partly recycled packaging materials

« Develop a range of products which are made from only
recycled raw materials



dh FY2022 Focus

COLLINS
DEBDEN

In a nutshell, the focus of our Stationery business is as follows:

»  Entrench positioning for existing customers
- Improve customers experience

»  Grow new Customers
- Increase our footprint across multiply countries
- Develop new distribution networks to target new customers

> Improve Product offerings and Innovation
- Customise our products to the needs of our customers

» Enhance digitisation to improve and automation
- Reduce lead time from the factory to the customers
- Generate higher e-commerce sales

DIARY
NOTEBOOK

JOURNAL
»  Strengthen our Talent management system

PLANNER . L
- By instilling a performance-based culture

ORGCANISER

STATIONERY . ) -
» Business sustainability
CORPORATE

CUSTOMISATION - Whatever we do, Nature will always win
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