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Information in this presentation may contain forward-looking statements that reflect the current views of UG
Healthcare Corporation Limited (“UG Healthcare” and together with its subsidiaries, the “Group”) with respect to
future events and financial performance. These views are based on current assumptions which are subject to
unknown risks and uncertainties, which may change over time. No assurance can be given that future events will
occur, that projections will be achieved, or that the assumptions are correct. Actual results may differ materially
from those anticipated as a result of the risks faced by us.

This presentation does not constitute or form part of any opinion on any advice to sell, or any solicitation of any
offer to subscribe for, any shares nor shall it or any part of it nor the fact of its presentation form the basis of, or be
relied upon in connection with, any contract or investment decision or commitment whatsoever.

The Group does not intend, and does not assume any obligation, to update any industry information or forward-
looking statements set forth in this presentation to reflect subsequent events or circumstances.

This presentation has been prepared by UG Healthcare and its contents have been reviewed by SAC Capital Private
Limited (the “Sponsor”), for compliance with the relevant rules of the Singapore Exchange Securities Trading Limited
(the “SGX-ST”). The Sponsor has not independently verified the contents of this press release.

This presentation has not been examined or approved by the SGX-ST and the SGX-ST assumes no responsibility for the
contents of this press release, including the correctness of any of the statements or opinions made or reports contained
in this presentation.

The contact person for the Sponsor is Ms. Alicia Sun (Telephone: +65 6232 3210) at 1 Robinson Road, #21-00 AIA
Tower, Singapore 048542.
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• Broadened downstream distribution business through acquisition of 50% stake in UGHC

Brazil in May 2018

• Reconfiguration of existing production lines for its wide range of products resulted in higher

production volume and higher average utilization rate, leading to four consecutive

quarters of growth

• Additional 500mn pieces of gloves per annum in the new manufacturing block is fully

operational in October, and it is expected to improve efficiency and bring about higher

production volume going forward

✓ achieving better economies of scale and potentially higher sales in FY2019

FYE Jun (S$’000) 1Q17 2Q17 3Q17 4Q17 1Q18 2Q18 3Q18 4Q18

Revenue 15,656 15,304 17,578 16,702 18,265 18,283 19,361 22,151

Gross profit 2,223 2,228 3,283 1,932 2,969 3,256 3,315 3,225

Gross margin 14.2% 14.6% 18.7% 11.6% 16.3% 17.8% 17.1% 14.6%

Profit before tax 755 692 884 237 1,093 1,181 1,244 1,529

PBT margin 4.8% 4.5% 5.0% 1.4% 6.0% 6.5% 6.4% 6.9%

Net profit 789 597 946 111 859 1,044 1,104 1,329
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• Achieved record revenue of S$78.1 million, driven by

✓ higher production efficiency led to higher sales of own brand of gloves which then marketed and
sold through own downstream global distribution network

• Gross profit increased to S$12.8 million, attributable to

✓ reduction in raw material prices and higher production efficiency

• Overall gross profit margin increased to 16.4% in FY2018, as compared to 14.8% in FY2017

• Net profit increased by 77.4% from S$2.4 million in FY2017 to S$4.3 million in FY2018
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Note:

* Malaysia includes revenue from intermediaries that export our products to overseas markets.

• Contribution from the South American market is growing faster than other regions

✓ newly acquired distribution company in Brazil will continue to drive growth in

South America
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• All regions, except for Europe, registered double-digit growth in sales revenue

✓ Asia (mainly China) and South America regions continue to demonstrate strong

growth

Market
FY18

(S$’000)
FY17

(S$’000)
YoY 

Change

Europe 34,192 31,482 +   8.6%

North America 15,279 12,928 + 18.2%

South America 12,640 8,915 + 41.8%

Africa 2,573 2,216 + 16.1%

Asia 7,683 5,161 + 48.9%

Malaysia* 5,693 4,537 + 25.5%

Total 78,060 65,239 + 19.7%

Note:

* Malaysia includes revenue from intermediaries that export our products to overseas markets.
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Manufacturing

UG Glovetech

NS Unigloves

UG Global Resources

100%

100%

100%

Distribution

UGHC Marketing
100%

Unigloves Singapore
100%

Unigloves Nigeria75%

Unigloves USA50%

Unigloves China100%

Unigloves UK
55%

Unigloves Germany
19.3%

Unigloves Brazil
✓ Shanghai
✓ Baoding
✓ Chengdu
✓ Suzhou

Unigloves Arzt

50%
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New extension of manufacturing facility with installation of production
lines in June 2018
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• The Group will explore further expansion of production capacity by another 300

million gloves per annum in the new block.

At end of

Group has the option to increase 
another two more production lines 
in the new block
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• The Group focuses on driving our own “Unigloves” brand of products through our own

distribution platforms in both developing and developed countries.



12

• The Group emphasizes on building its own “Unigloves” brand of disposable glove products by
cultivating demand through its established local presence in the identified markets for both
developed and emerging countries.

✓ Each distribution company manages its own business operation and distribution infrastructure, and
drives sales through marketing campaigns customised for its respective markets.

Unigloves UK
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• The downstream distribution companies facilitate product innovation by providing the

Group on the evolving requirements and preferences of direct end users.

• Supported and complemented by its upstream manufacturing capabilities, the Group

has been able to reinforce its market presence effectively in both developed and

emerging markets.

Extensive range of glove products focused on niche and specialised applications 
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• The Group believes that increasing awareness of health-related issues and

healthcare needs will continue to drive demand for quality disposable gloves
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• Beneficiary of strong global demand and increasing consumption of gloves

established distribution companies in identified key markets in both developed and

developing countries

⇨ continue to fine tune manufacturing business to raise efficiency further and drive marketing

campaigns at its downstream distribution business to increase sales and gain market share

⇨ potential to broaden product range for downstream distribution network

• Own established range of products drives market demand, facilitates

innovation, and reinforces market presence

market intelligence from direct end users customer base

⇨ continue to innovate new products to meet the specific application requirements of its end-user

base of customers

⇨ to achieve mass customisation

• Integrated business model to manage the entire value chain seamlessly and

efficiently
upstream manufacturing + established downstream distribution network + own brand

of glove products

⇨ ability to stay ahead of competition

⇨ to achieve stable and sustainable earnings



THANK YOU!
Visit us at www.ughealthcarecorporation.com
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