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Brand origin of Dukang D<

Famous baijiu with a history dating back > 2,000 years

Named after Du Kang (1 5) who lived in the Xia Dynasty
(215t - 16t century B.C.)

Forefather of baijiu in China

Frequently cited by numerous famous poets &
personalities

Cao Cao (B ##) (a central figure in the Three Kingdom
Period) said in his poem AT

O, NI, Bwlgs, KHEZ.
W= LU, DEEAES, MTCA@EL, MERARR. 7

Premier Zhou Enlai called for the revival of Dukang baijiu
“EMAERE, NESOE”
Yichuan Dukang Group was set up in 1968

Ruyang Dukang Group Co was established on the
original site of Du Kang’s brewery in 1972
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Nationally famous baijiu brand Well-established baijiu brand since 1949

‘Wide range _;‘of.joroducts i D(

Targets mid-to-high end market Targets mid-to-mass market

Zone 12 Cellar Yu Shang Jiu

Jiuzu Dukang Series

Classic Huagui
Guohua Dukang Series

Dukang Distillers Holdings Limited

;hStarh Dukane Seri E New Laojiao
ar onghua Dukang Series Zhencang
Lao Dukang .- »U Jin Yu Zun
Lao Dukang Series : |

.o,_l.

D<€ buKANG DISTILLERS HOLDINGS LIMITED



Established brano[ awareness D(
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** Dukang’s brand synonymous with market leadership in product quality and brand
identity

/

+* National awards won include:

PIEE RS

China Time-honored Brand
hE AREMEG SN

Misstry of Commerce of e Poopie’s Reputic of Orn

China Intangible Cultural Heritage (2008) China Well-Known Trademark China Time-honored Brand
(2005) (2005)

®
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Henan Well-Known Trademark Top 10 Chinese Wine Brands Star Enterprise Of The National
(2008) (2001) Wine Industry (1994)
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FY2014 sales dec“lin;ed 39.7% yoy ' DX
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EnIarged salescorrcrllwtlcmfrom”"D(
«"'Dukang ) brand: (o 0 ames

FY2014
FY2013

4 Luoyang Dukang Premium [ Luoyang Dukang Regular Ed Siwu Premium [ Siwu Regular
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Quarterly sales it D<
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800 - Seasonality Of Quarterly Sales
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o Sales volume & av_"era_:’ge selling price D(

v MRIZIZ
(Tonnes) | Luoyang Dukang Premium | (RMB/Kg)
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Sales volume & average selling price D<
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FY2014 gross profit deCIined 46.8% yoy D<
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Quarterly Gross Profit
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Gross p‘rofitrmrginsforD(
' Dukang ; and ' Siwu ; brand ]

Gross Profit Margins
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Investments to enhance brand value D<

MERIZE
A&P expenses and A&P as a percentage of sales
(RMB “‘Mil) %
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China N-atlonal Sug:‘;\f and . Peony Cultural Festival TV Ads Luoyang Dukang
Alcoholic Commodities Fair

National Trade Fair
Y FY2014: Jul 13 - Jun 14 D¢ DUKANG DISTILLERS HOLDINGS LIMITED



FY2014 earnings d;éclj ned 72.0% yoy | ‘ D¢
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Net Profit & Margin
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Quarterly Net Profit & Margin
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Healthy financial position D<

MRIZR
| RwB(mi) | Asat300un2014 | Asat30lun2013 |
Total Equity 1,998.7 1,954.9
Total Assets 2,534.0 2,461.7
Inventories 689.6 343.0
Cash & Equivalents 391.8 757.6
Total Liabilities 535.4 506.8
Bank Borrowings 201.0 84.0
Gearing Net Cash Net Cash
| Rwem) | Feo [ eo3 |
Net cash (used in)/generated from operating (320.0) 544.8
activities
Net cash used in investing activities (152.1) (281.1)
Net cash (used in)/generated from financing 106.5 24.7
activities
Net (decrease)/increase in cash and cash (365.5) 288.3
equivalents

"Note: Financial YearEnd-30June AN EEET R D¢ DUKANG DISTILLERS HOLDINGS LIMITED



~ Turnover ratios

ARG -

Accounts Receivable Turnover 1 5
Accounts Payable Turnover 72 61
Inventory Turnover 371 114

Notes:
Accounts Receivable Turnover =

Accounts Payable Turnover =

Inventory Turnover =

Trade receivables as at end of year  x 365 days

Revenue for the year

Trade and bills payables as at end of year

Cost of sales excl. consumption tax for the year

Inventories as at end of year

x 365 days

x 365 days

Cost of sales excl. consumption tax for the year
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Our vision Y D<

ARSI

National

{

Neighbouring
Provinces

Scale of Operations

{

[ 4

Henan Province

(Luoyang and Zhengzhou)

Geographical Reach



Three-pronged growth strategies <
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1. Enhance Strengthen
brand value distribution
network

3. Improve capacity
and utilisation
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Premium positioning of Jiuzu Dukang
"FEEERLERE AT EEME” - grain alcohol
from older fermentation pools make better quality baijiu

Jiuzu Dukang retails under four categories distinctly
characterized by age of fermentation pools, aged
between 20 to 50 yrs

Made a 10.5% contribution to Group sales in FY2014
(FY2013: 22.4%)
Endorsement as official baijiu to serve foreign
dignitaries

Being ranked amongst first-tier baijiu brand elevates "
Dukang 4 brand equity

Baijiu Cultural World Tour

To promote baijiu and Chinese culture in other parts of
Asia.

Excellent platform to showcase the quality and variety

of "Dukang. baijiu to both existing and potential
partners

D¢ bUKANG DISTILLERS HOLDINGS LIMITED
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2. Strengthen distribution network D<

Streamline distribution network of Siwu and expand distribution network of Luoyang Dukang

No. of distributors *

Siwu Luoyang Dukang
FY2012  FY2013 FY2014 FY2012 FY2013 FY2014
Henan Province 69 69 64 144 88 87
The rest of China 0 0 5 83 82 81

ﬂ - ; ,,« *7- P07 2010
Specialty Store Flagship Store Super Market Dennis Department Stores Restaurant

Present at “China National Sugar and Alcoholic Commodities Fair”

Host the annual “Dukang National Trade Fair” on 18 May

Note: Financial Year End - 30 June Y/ FY2014:Jul 13 - Jun 14



3. Improve capag‘ity & utili’satijo_n? : D(

Y

(Tonnes) Grain Alcohol of Luoyang Dukang y
4,000 - 115% - 120%
3,500 - ° 101%
' - 100%
3,000 -
2,315 80%
2,200 2,410 )
2,500 - 2,196 »35% 2300
2,000 - 519 - 60%
1,500 -
- 40%
1,000 - 0
500 - 20%
- - 0%

1Q12 2Q12 3Q12 4Q12 1Q13 2Q13 3Q13 4Q13 1Q14 2Q14 3Q14 4Q14

mm Quarterly Capacity = Qutput —a—Utilisation Rate

1. Annual capacity of 7,610 tonnes from 2,968 of fermentation pools
2. Fermentation period of 60 days for Luoyang Dukang

D<€ buKANG DISTILLERS HOLDINGS LIMITED
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Contact details: ¥
P
Ngo Yit Sung ﬁg ‘
Corporate & IR Manager, Dukang D|st|IIers HoIdlngs Ltd ﬁ
Tel: +658111 4885 (Singapore) ’

+ 886 989 260 687 (Tanwan) %
Email; vsngo@china45wine.com '

Jasmlne Leong ’ Gt
IR Consultant, Financial PR Pte Ltd G
. Tel: +65 6438 2990 (Singapore)
\ Email: staff@financialpr.com.sg
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