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GDL was set up to become the digital growth engine 

for the Group

THREE CORE BUSINESSES INNOVATION ENGINE

Leveraging 
on our 
unique 

Telco assets

>605 MILLION 
SUBSCRIBERS

CARRIER BILLING 
CAPABILITIES

CUSTOMER TOUCH 
POINTS

RICH TELCO
DATASET
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Digital Marketing: Amobee

Amobee Brand
Intelligence

Insights about consumer 

behaviour, brand perception, 

trends and sentiment based 

on data from web, social, 

mobile & video platforms.

Amobee INK 
Technology

Precisely target, engage, 

and convert digital 

audiences, as they switch 

devices throughout the day.

Cross Channel
Media Activation

Strategic media activation 

across mobile, display

video, email, social, 

content ads & 3D formats.

Amobee provides 
marketing strategy and 
media activation for the 
world's leading brands 
through their technology 
stack and is focused on 
being the leading 
independent marketing 
technology company
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Digital Marketing: Amobee

Amobee Brand
Intelligence

Insights about consumer 

behaviour, brand perception, 

trends and sentiment based 

on data from web, social, 

mobile & video platforms.

Amobee INK 
Technology

Precisely target, engage, 

and convert digital 

audiences, as they switch 

devices throughout the day.

Cross Channel
Media Activation

Strategic media activation 

across mobile, display

video, email, social, 

content ads & 3D formats.

Brand Intelligence
Patented technology platform providing 
advertisers with a powerful and unique 
data-driven real time and/or historical 
perspective of their:

• Brand’s market position
• Product trends and insights
• Competitive ecosystem knowledge
• Relevant consumer interests and sentiments

INK
Our proprietary, cloud-based 
identification technology that 
allows Amobee to target 
users in a cross channel and 
cookie-less world.

By integrating BI and INK with our buying 
platforms, advertisers can align messages with 
latest consumer interests across all touch 
points to drive highest engagement and ROI

Crawling through the Internet and analysing over 60 billion bits of content daily… 

Amobee provides advertisers media activation managed service across all digital channels

Display Video Email Mobile Social Content Ad
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Amobee’s customers are leading brands…

Global brands & 
agencies Top advertisers

Of the Companies



6

… and has received strong endorsement from our 

clients
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OTT Video: HOOQ

A million stories for a 
billion people

HOOQ is a joint venture 
between Singtel, Sony 
Pictures and Warner Bros. 
Its mission is to provide 
quality entertainment to 
the emerging markets 
and beyond 
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HOOQ has successfully launched in 4 countries

Philippines
Mar 2015

Thailand
May 2015

India
Jun 2015

Indonesia
Apr 2016

Since its inception, HOOQ has 
launched in 4 countries

It has formed payment 
partnerships with all major 
operators in India and Indonesia,
and multiple alternative payment 
and distribution channel 
partnerships with companies such 
as Snapdeal, Paytm and Tapp
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HOOQ has strong value proposition across 

distribution, content and product 

HOOQ has formed 
partnerships with 
our Associates and 
all major mobile 
operators in India 
and Indonesia to 
facilitate billing and 
distribution

HOOQ offers access 
to more than 35,000 
hours of top 
Hollywood and local 
video content - one 
of the largest 
catalogue among 
competitors

HOOQ offers 
numerous compelling 
product features 
such as offline 
viewing and 
Chromecast support 
and constantly 
upgrades our 
platform to improve 
user experience
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Data Analytics: DataSpark

DataSpark is an analytics 
solutions platform which 
operators use to provide geo-
location and content insights to 
empower governments and 
businesses with the clarity and 
confidence to act and make 
more effective decisions

Positioned as an emerging 
analytics player redefining 
the areas of mobility 
improvement and urban 
planning in Smart Cities

Multiple core clients from 
government agencies with 
multi-year engagements

Partnering Telcos to 
optimize network 
infrastructure, plan retail 
distribution and enhance 
marketing efforts 

Government Clients

Telco Clients
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DataSpark pioneered a number of data science 

inventions and software engineering breakthroughs

Filed multiple geo-analytics and 
data science patents

Improved the platform scalability to 
handle data points from over 
hundred million subscribers

Developed purposed-built 
dashboards for data visualisation

Enabled real time data ingestion 
and analytics capabilities through 
network investment
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Corporate VC and Innovation: Innov8

Innov8’s mission is to help Singtel 
Group adopt open innovation, to seek 
new growth opportunities, to enter 
into new markets and strengthen 
Singtel Group’s core business

Innov8’s presence in global innovation hubs

Singapore

Tel Aviv
San Francisco

identify trends and insights . incubation and partnerships . branding . investment 
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A successful year for Innov8

Innov8 launched the Innov8 
Connect programme in Jan 
2016

The programme aims to 
bring start-ups and Singtel 
together to create innovative 
solutions for business 
challenges faced by the 
Singtel Group 

Innov8 formed a partnership 
with the innovation arms of 
Orange, Telefonica and 
Deutsche Telekom in Sep 
2015 to better support 
eligible start-ups beyond 
their home markets by 
providing these start-ups 
with the opportunity to 
leverage on the resources, 
network and collective 
customer base of the alliance

A number of Innov8’s 
portfolio companies have 
been acquired during the 
past year 

Notably, mobile video service 
start-up Vuclip was acquired 
by PCCW and industry-
leading cloud-based Internet 
of Things (IoT) platform 
Jasper was acquired by Cisco



Disclaimer: This material that follows is a presentation of general background information about SingTel’s activities current at the date of the presentation. The information contained in this document is intended only for use during the presentation and 

should not be disseminated or distributed to parties outside the presentation. It is information given in summary form and does not purport to be complete. It is not to be relied upon as advice to investors or potential investors and does not take into 

account the investment objectives, financial situation or needs of any particular investor. This material should be considered with professional advice when deciding if an investment is appropriate.


