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GDL was set up to become the digital growth engin f
for the Group

THREE CORE BUSINESSES INNOVATION ENGINE
[a°m0'bee] o Singtel
innov8
DataSpark

Leveraging
on our
unique

Telco assets

G

>605 MILLION CARRIER BILLING CUSTOMER TOUCH RICH TELCO
SUBSCRIBERS CAPABILITIES POINTS DATASET
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Digital Marketing: Amobee

Amobee provides
marketing strategy and
media activation for the
world'’s leading brands
through their technology
stack and is focused on
being the leading
independent marketing
technology company

[a-mo-bee]

Amobee Brand
Intelligence

Insights about consumer

behaviour, brand perception,
trends and sentiment based
on data from web, social,
mobile & video platforms.

Amobee INK
Technology
Precisely target, engage,

and convert digital
audiences, as they switch

devices throughout the day.

Cross Channel
Media Activation
Strategic media activation
across mobile, display

video, email, social,
content ads & 3D formats.
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Digital Marketing: Amobee

Crawling through the Internet and analysing over 60 billion bits of content daily...

Brand Intelligence INK
Patented technology platform providing Our proprietary, cloud-based
advertisers with a powerful and unique identification technology that
data-driven real time and/or historical allows Amobee to target
perspective of their: \ users in a cross channel and I

* Brand’s market position : cookie-less world. v

* Product trends and insights y \

* Competitive ecosystem knowledge 3 =\

* Relevant consumer interests and sentiments d

Amobee provides advertisers media activation managed service across all digital channels

By integrating Bl and INK with our buying
platforms, advertisers can align messages with
latest consumer interests across all touch

H . . . . C Ad
points to drive highest engagement and ROJ ~ MoP'e  Social toment

Display Video Email

[a-mo-bee]  Singtel
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Amobee’s customers are leading brands...

Global brands & AdVBI’tiSiIlgAgQ Of the i)alg Companies
agencies Top advertisers

[a-mo-bee] Singtel
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... and has received strong endorsement from our

clients

FIAT Increases Cost-Per-View

Efficiency by 30% with T
Amobee Brand Intelligen

Campaign Goal

'RAT North America wanied to increase their association with the 2015
by uizng Tut fans The gl

vehicie mofel, AIAT SO0, wih custom video confent Tt Ted I wih the
‘global sporting event.

Increases Video Enga
by 301% for Lexus

Campaign Brief

The Cwpisoneof n
500Ge. record for a. et
‘other than the FIFA World Cup™, drawing over 1.3 mil Digital
content highs with over

digital video consumed, and 81% increase in Twitter folowers for @FFAWNC
222,000,

“To meimize their presence during tis year's event, FAT and their agency,

Loxus, Wakton lsaacscn and Amobas parinarsd to increase Laws modsl

measured by viewers” engagement with Levus in-stream inear vidao fre-rol)
‘and incraased quaified trafic to doaler sias.

ng, developed four Unique digt
auneh on Twitte. The Tiniter campaign would be used to ampify
extend the reach

of ther TV campaign which ran throughout the Women's World Cup.

Amobee which 60 billon digfal content
‘engagements dally across the web, moble, video, and socia, generated

muticutural audisnces i markat for a Ly vehicle, Using Amabes INK
cou

a-mo-bee

evian Outperforms CTR by 72%

with Amobee Brand Intelt:

Data War Room During \

Feey ,"x"\_‘;\

(558

About The Brand

‘vian s cne of e werid'sleading natural mineral veter brands:

Campaign Goal

suppleror

20th Century Fox Outperforms
Campaign KPI By 23%
Amobee Brand Intellige

\ALiss a-mo-bee

Additioraly,

‘and fop rending topics relating ' the Women's World Cup, soccer and

iz beand awareness and angagement

evont.thesa incudod Jaguars 3FooMWimbladon campaign and Rcbinson's

The North Face Increases
Engagement Rate by 316% with s
Amobee Brand Intelligence & 3D

noRERN E Campaign At A Glance

About the Brand 1 01 %

Case study:
Apparel, Retail

‘asmoive. With Brand nteligence’srea time capabifty, AAT wasable o MECand
actvate mecka on Twitr with an agle, etz at
campaign powered by Amnbee Brand nteligence o promos e nw Expandad Ad Unit
adence insgits. ket Phoenix, Sen Francise, L Vegas, and Dol Wih nereasing {argetCT el 076% s abanchmark. mes ot ot B oyt Tha lerth Facs, adhiskn of F Otdoc, e, Was fundad n 1065, Headq e Engagement Rat for Mobile
(et [y T———
Actonaty, Twiter PowerTracker C ign Brief intha " i
Intligens dentfed nfuencers t hefp AT reach followers of popular 2014 inchcing Houston, Los Angals, Mam, New Yk, Detot, Las Veges, Sen paign Bni . d caphers 0,
formal soccer aflees, rending cortert, keywords, relevat bands and Dige, Phiatephis, Washingtcn DC, At Chicago, and San Francison Pl ucsl and e, Ancte el Yanding ames Boc ks, and 1]
rehwests. Titers video ard alowed Amobee 0 savehigh mpact cortent “Fwinblonctz i Campaign Goal Expanded Ad Unit Engagerent
witin those target acsenca fees forincreased ity idancortt produced on & cally st gt e Eumama,fehrig Rate Incraasa for Mobile®
i Ml ks, Creg Jamasand mambers of anpsin
The launchof the campagn was strategcal timed with e elease of togenarat buzz armong The e Face's tart auiance, A25.49, and ncrasse 0
. g
q s 0
gy
h Expanded Ad Unit
Ociober 5-Novermber 5, 2015, Durng s ime, senfimet round the Obiecti B B
Spectre”fimwas 31% Psitve, 43% Neutal and 20% Negathe jectives
e B i e S * Iouca Tha et Facs' naw Fusafom ciewsar echmabgy 0,
Leveraging s it oence echnnlogy ncorered e [T p— e —— 1]
audence. cusiomized audence argeting dusers, indluding Bond Fim Tites, Band * e Expanded Ad Unit Engagement
Rate Incrs
ofthe campsign.

a-mo-bee]

Brand Intelligence Insights

= Based on consumee digital content consumption patisrs, The Nodh
wintor fackets, coals and

efficiency and ouperform the estzblished campaign KPL.

waskond wear,
UGG, Pat
Wit Tha North Faoa and v lsveraged for criquestig.

Brand 3
ierasted i loisare and specially itarest products, and passionate about

and roa tippers

Contact us. 18005422811- sakes@amobee.com
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OTT Video: HOOQ

What's Hot

A million stories for a , v [ 85 Horrible Bosse g Movies>
billion people OGS . |- N

TV Series » |
HOOQ is a joint venture
between Singtel, Sony
Pictures and Warner Bros.
Its mission is to provide
quality entertainment to
the emerging markets
and beyond

Sil"ngEEI
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Since its inception, HOOQ has i il
. . o e B e‘ﬁ. ¥ |
launched in 4 countries "I Yy L

| \,1'

It has formed payment
partnerships with all major Philippines Thailand
operators in India and Indonesia, Mar 2015 May 2015
and multiple alternative payment
and distribution channel
partnerships with companies such
as Snapdeal, Paytm and Tapp

India Indonesia
Jun 2015 Apr 2016

8
. %
Singtel
Let's make everyday batter
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HOOQ has strong value proposition across
distribution, content and product

HOOQ has formed HOOQ offers access HOOQ offers

partnerships with to more than 35,000 numerous compelling

our Associates and hours of top product features

all major mobile Hollywood and local such as offline

operators in India video content - one viewing and

and Indonesia to of the largest Chromecast support

facilitate billing and catalogue among and constantly

distribution competitors upgrades our
platform to improve
user experience

Sil"ngEEI
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Data Analytics: DataSpark

DataSpark is an analytics
solutions platform which
operators use to provide geo-
location and content insights to
empower governments and
businesses with the clarity and
confidence to act and make
more effective decisions

DataSpark

Government Clients

Telco Clients

)

Positioned as an emerging
analytics player redefining
the areas of mobility
improvement and urban
planning in Smart Cities

Multiple core clients from
government agencies with
multi-year engagements

Partnering Telcos to
optimize network
infrastructure, plan retail
distribution and enhance
marketing efforts

8
. %
Singtel
Let's make everyday batter
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DataSpark pioneered a number of data science
inventions and software engineering breakthroughs

Filed multiple geo-analytics and
data science patents

Improved the platform scalability to
handle data points from over
hundred million subscribers

Developed purposed-built
dashboards for data visualisation

Enabled real time data ingestion

and analytics capabilities through
network investment

DataSpark

%
Singtel
Lets make everyday batter
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Corporate VC and Innovation: Innov8

Innov8’s mission is to help Singtel
Group adopt open innovation, to seek
new growth opportunities, to enter Innov8’s presence in global innovation hubs

into new markets and strengthen .. SHEE
Singtel Group’s core business | :

San Francisc-'éé__,,

100% OWNED

SUBSIDIARY OF
SINGTEL WITH ITS
OWN DECISION

MAKING USS250M
STRUCTURE Fund Size
(launched Sep 2010)

identify trends and insights . incubation and partnerships . branding . investment

o Singtel . &
I n n ov 8 Lets E:EQEEIL'ET‘.EF
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A successful year for Innov8

o Singtel

innov8

csnNNEC

Innov8 launched the Innov8
Connect programme in Jan
2016

The programme aims to
bring start-ups and Singtel
together to create innovative
solutions for business
challenges faced by the
Singtel Group

innov8

GO IGNITE

Innov8 formed a partnership
with the innovation arms of
Orange, Telefonica and
Deutsche Telekom in Sep
2015 to better support
eligible start-ups beyond
their home markets by
providing these start-ups
with the opportunity to
leverage on the resources,
network and collective
customer base of the alliance

A number of Innov8’s
portfolio companies have
been acquired during the
past year

Notably, mobile video service
start-up Vuclip was acquired
by PCCW and industry-
leading cloud-based Internet
of Things (loT) platform
Jasper was acquired by Cisco

Slngl:el

Lets make everyday batter
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Singtel

Disclaimer: This material that follows is a presentation of general background information about SingTel’s activities current at the date of the presentation. The information contained in this document is intended only for use during the presentation and
should not be disseminated or distributed to parties outside the presentation. Itis information given in summary form and does not purport to be complete. It is not to be relied upon as advice to investors or potential investors and does not take into
account the investment objectives, financial situation or needs of any particular investor. This material should be considered with professional advice when deciding if an investment is appropriate.



