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Information in this presentation may contain forward-looking statements that involve risks and uncertainties. Actual future performance, outcomes

and results may differ materially from those expressed in forward-looking statements as a result of a number of risks, uncertainties and assumptions.

Representative examples of these factors include (without limitation) general industry and economic conditions, interest rate movements, cost of

capital and capital availability, competition from other companies and venues for sale/ manufacture/ distribution of goods and services, shift in

customer demands, customers and partners, changes in operating expenses, including employee wages, benefits and training, and governmental

and public policy changes. You are cautioned not to place undue reliance on these forward-looking statements, which are based on current view of

management on future events.

This presentation does not constitute or form part of any opinion on any advice to sell, or any solicitation of any offer to purchase or subscribe for,

any shares nor shall it or any part of it nor the fact of its presentation form the basis of, or be relied upon in connection with, any contract or

investment decision.
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Singapore

• Group revenue increased by 19.5%, to S$ 257.8 million

• Packaging Business posted a growth of 36.4% from last year, contributed by increase

in sales volume for both Singapore and China regions.

• Consumer Business reported a 5.6% decline in revenue from last year. Circuit breaker

implemented last year contributed to a higher demand for essential products.
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Revenue Trend ($’000)
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Balance Sheet
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Cashflow
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Global tightening of basic food supplies and disruptions to shipping have already driven up the cost of rice and

other raw ingredients. This will potentially increase the costs for our business segments and place downward

pressure on the margins of the Group.

The operating environment for the Group’s businesses remain volatile as the countries continue to see new

waves of the Covid-19 infections. The Group maintains vigilant towards the health and safety of our team and

have in place preventive measures to ensure minimal disruptions to our supply chain and business continuity. It

is expected that demand for consumer essentials is likely to taper in the second half of 2021.

On future plans for the Group, Mr. Henry Chu, the Group’s Chief Executive Officer added, “While business

outlook remains uncertain, we will continuously identify new opportunities to drive business growth through

strategic partnerships and investments, product innovation, and work towards achieving new standards of

marketing and operational excellence. We are working on developing new product extensions and categories,

as well as expanding our distribution network to more locations.”
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