TIANJIN ZHONG XIN PHARMACEUTICAL GROUP CORPORATION LIMITED
(Company Registration No.: 91120000103100784F)
(Incorporated in the People’s Republic of China)

MINUTES OF THE VIRTUAL INFORMATION SESSION OF TIANJIN ZHONG XIN
PHARMACEUTICAL GROUP CORPORATION LIMITED (THE “COMPANY”) HELD BY
ELECTRONIC MEANS ON FRIDAY, 6 MAY 2022, AT 3:00 P.M.

PRESENT:
Representatives from the Company - Affended in person

Ms. Li Yan (Director and General Manager)
Ms. Jiao Yan (Secretary to the Board)
Ms. Gao Na (Deputy Director of the Finance Team)

Attended via live webcast or audio stream

Ms. Zhang Mingrui (Chairman of the Board)
Mr. Wong Gang (Lead Independent and Non-Executive
Director)

Shareholders & investors - Attended via live webcast or audio stream
1. WELCOME ADDRESS

Ms. Jiao Yan, Secretary to the Board, on behalf of the Company, welcomed the shareholders and
investors to the virtual information session (the “VIS”) of the Company, and stated that the
Company has recently released various announcements including, amongst others, the annual
report for the financial year ended 31 December 2021 and the announcement on the proposed
amendments to the Articles of Association of the Company in relation to the adoption of a
cumulative voting system for the election of directors or supervisors of the Company (the
‘Proposed AOA Amendments), and hence the VIS has been convened to facilitate
shareholders’ understanding of the Company's business performance, profit distribution and the
Proposed AOA Amendments.

Ms. Jiao Yan then introduced the representatives from the Company who were present at the
VIS, namely, Ms. Zhang Mingrui (Chairman of the Board), Mr. Wong Gang (Lead Independent
and Non-Executive Director), Ms. Li Yan (Director and General Manager), Ms. Gao Na (Deputy
Director of the Finance Team) and herself.

2. INTRODUCTION OF THE COMPANY’S DEVELOPMENT

Ms. Zhang Mingrui, Chairman of the Board, proceeded to give an introduction of the Company’s
development, in particular, the direction of the Company’s development in 2022.



The year 2022 is the first year following the completion of the proposed mixed-ownership reform
of the Company’s controlling shareholder, Tianjin Pharmaceutical Holdings Co., Ltd. (RiETHEEZ)
£ HFHR A A (“TPH?), and the Company has formulated its “14% Five-Year Plan”. The
Company’s strategic positioning is to be a traditional Chinese medicine (“TCM”) enterprise with
an entire industrial chain and the most valuable green TCM enterprise in China, and the plan is
to carry out a "One plus Five" strategy.

“One” means to focus on the Da Ren Tang (341~ %) brand. The Company’s aim is to carry forward
the century-old Da Ren Tang (J%{"%) brand to strength and expand the Company’s green TCM
business, whereas the other three (3) time-honoured brands (i.e., Long Shun Rong (&%), Jing
Wan Hong (i /7 4L) and Le Ren Tang (/k1-7%)) will serve as sub-brands to empower the
subdivided fields.

“Five” means the five (5) directions. The first direction is to strength and expand the Company’s
green TCM business. The Company has 116 exclusive varieties and is one of the enterprises
with the most abundant TCM resources and the longest history in China. The patent medicine
sector will focus on the strategy of "Three Cores and Nine Wings (=#%JL#)". The first core is to
build a cardiovascular and cerebrovascular product line, the second core is based on skin wound
repair with Jing Wan Hong (5 /i 4L) ointment as the main variety to strengthen wound repair
brand, and the third core is to integrate the pharmacies under the time-honoured brand with the
high-quality Chinese medicine and to complete the national layout. "Nine Wings" refers to the
promotion of the development of various specialty product lines. The second direction is to focus
on the TCM herbal slices (F125%% /). Under the "14th Five-Year Plan" of the Company, the
Company will deeply integrate the resources of TCM herbal slices (1 #j1X /') and medicinal
material bases, and lay out the construction of GAP bases. The Company will implement the plan
to develop the Da Ren Tang (i£1~%) brand as a high-quality TCM herbal slices (#12451% /i) brand,
from the aspects of authentic medicinal materials, production area selection, processing,
comprehensive testing indicators to quality standards. The third direction is to rely on the
Company’s self-owned Da Ren Tang (iA1"%) brand to explore and expand the layout of the Da
Ren Tang high-quality Chinese medicine pharmacies. The fourth direction is to build up the Da
Ren Tang hospital system, with the combination of medical care and health care of "genuine
medicine and proficient in the art of medicine (Zji&, F¥5[%iE)" as the characteristics of TCM to
explore the construction of brand chain. The fifth direction is about the layout of “One Health (X
f#£5F)". By integrating the brands and product resources of the Company, the layout of “One
Health (JXf@ 5)” categories and functional product categories with the same origin of medicine
and food will be carried out.

In 2022, the Company will carry out the carding and reform works particularly from the following
three (3) aspects. The first is to optimize the organizational structure, and the Company intends
to adjust the organizational structure of the headquarters of the Company. The second is to
optimize the marketing organizational structure of the Company and the Company intends to
establish the following five (5) divisions: (i) cardiovascular and cerebrovascular division, (ii)
specialist division, (iii) high-quality Chinese medicine division, (iv) skin wound repair division and
(v) generic medicine division. The third is to put more effort into research and development
(“R&D”). In the past 30 years, the Company has always been leading innovation of TCM. In the
future, not less than 3% to 5% of the R&D investment will be devoted to the secondary
development of the main varieties of the Company. At the same time, the Company will continue
to study the classic famous prescription and set up a health research institute to promote drug
and food homologous products and functional product development.



3. QUESTION & ANSWER SESSION

Ms. Zhang Mingrui, on behalf of the directors and management of the Company, addressed the
relevant and substantial questions received by the Company in advance of the VIS as well as the
questions submitted via the “live” chat function at the VIS.

Shareholders’ questions that were raised and addressed during the VIS are set out in the
Appendix to these minutes.

Shareholders may also view a recording of the proceedings of the VIS at
https://roadshow.eastmoney.com/luyan/4146159.

4. CLOSURE

The VIS ended at 4:06 p.m. with Ms. Zhang Mingrui, on behalf of the Board, thanking the
shareholders and investors for their participation and continuing support for the Company, and
stating that the Company, the Board and the management of the Company will do their best for
the interests of all the shareholders of the Company.

CONFIRMED

Ms. Zhang Mingrui
Chairman of the Board


https://roadshow.eastmoney.com/luyan/4146159

APPENDIX

QUESTIONS FROM SHAREHOLDERS AND COMPANY’S RESPONSES

S/No. QUESTIONS COMPANY’S RESPONSES
(Received in advance of the VIS and
addressed during the VIS)

1. (20214F) AL BN FROT /7, | 20214 DU ZRFE AT BB A AL 2 28 MR &
W TFREML6T . EE R AJEE? Bk | D25 N S A iR, R R 2R 1%
HEWARLHT =ADFEAH YR ATHE? | YIRS, ARKREZ TR R 2% 0m. Fridl
What is the main reason for revenue of 4t | ZEERATH B IIER] 7 &35, RIH K
quarter of 2021 falling by RMB90 million | It F [, unid3a N mkit N3k
year-on-year and by RMB160 million | [LAT=Z=RE %A 21k
quarter-on-quarter. Among them, whether | The main reason is that in the 4t quarter of
there is a significant increase or decrease in | 2021, the Company re-shaped its marketing
commercial sales revenue compared with | organizational structure, and adjusted its
the previous three quarters? marketing organizational structure with the

end-users as orientation. Accordingly, the
Company consciously controlled the pace of
delivery in the 4t quarter of 2022 showing a
decrease in revenue but no decrease in
end-users’ consumption. There was no
significant change in commercial revenue
compared to the previous three quarters.

2. (20214F) FI3NFEE R E BRI R AMIE41% E | X2 TRDE SN T FErIgamsgm, Py
NG (+- 0.52 W) Bedh, N LA | FREERATRHEE 7 Tk S 28, B TS
KIE T 2K 531.6%? M, FrCARE 1 S HER .

Gross margin fluctuated slightly (within +/- | The main reason for the change is the

0.5) around 41% in each of the first 3 | impact of changes in the industrial and

quarters of 2021. Why did it drop sharply to | commercial sales structure. In the 4"

31.6% in the 4t quarter of 2021? quarter of 2021, the Company adjusted the
pace of industrial sales delivery, due to the
high industrial gross profit margin, so the
overall gross margin was affected.

3. 20214F, —3f JUANZ S A2 2021 BN (AERD WAZA TA
In 2021, how many products of more than | #4841 (B FA A, 25 E R
RMB100 million? OANMLTT, PR HES.6112 70, T H R

HA44MLTT, JBIKFROAAMLTT, A RE
A h. B, FURAYESEL
Bl o

In 2021, there were five (5) products with
sales revenue (exclusive of tax) exceeding
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RMB100 million, and ten (10) products
calculated based on sales (inclusive of tax),
including (i) Suxiao Jiuxin Wan (320 AL)
(RMB1.4 billion), (ii) Bi Qi (%4) capsules
(RMB361 million), (iii) Qingfei Xiaoyan Wan
(7E MV % 4L) (RMB144 million), (iv) Tongmai
Yangxin Wan (i# ik 7% 0> #) (RMB140
million), and other products of more than
RMB100 million including Angong Niuhuang
Wan (%53 ), Wei Chang An Wan (5
% 2% #) and Jing Wan Hong (i Ji 4I)
ointment.

20224 —ZE SR = H kgt kg R
e JEL K] 2

The performance in the 1st quarter of 2022
was declining, especially in March. What is
the reason for the decline in performance?

B FERERE T, BOE WG
[ LE b o

The main reason is that certain properties
were disposed of in the 1st quarter of 2021,
but there were no such items this year. As a
result, the income from asset disposed
decreased year-on-year. In addition, the
investment income from associates also
decreased year-on-year.

N FEDS R AR VERI A e, HIER
FRR ) 2

What are the future development plans for
Jing Wan Hong (3% J34L) products?

R REERZE TS MM, KRR RELE
BIRGIHIE S, R, 500 L0308 2 K
A, AEPRAERE R, MR D&
B PR RS BT AR, HANE
EIFREHRE, FARGOHBE SN
R 5. o mlRE R A A Fe B H1 4R 2022
EREREA L. WAk, #5280
T TPRORME RIS T REME S IR A7 i o

Jing Wan Hong (i /i 4L) is an important
time-honored brand and the Company will
use it to focus on skin wound repair products
in the future. Jing Wan Hong (3% /i 4)
ointment is a national confidential variety (%
FHLEE W F). The Company will promote the
application of Jing Wan Hong (3 /i 41)
ointment in burn and scald, refractory
wound, diabetic foot, home-based
rehabilitation, post-operative wound repair
and so on. The Company will also work with
the academic, Fu Xiaobing (f} /) f&), to
jointly apply for major national research
projects to study the mechanism of
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functional restoration. In addition, the
Company will use Jing Wan Hong (& J34L)
as leverage for the development of the “One
Health (X {@ )" healthy functional skin care
products.

O3 F) R IRAT L 24 s BRI BT, THRIAE
AR5 B W A A A 7 2 b SR AT B 2
KHUE B RO PR ?

What are the Company's plans for Da Ren
Tang pharmacies? How many Da Ren Tang
pharmacies will be set up in the next one to
two years? Will it be a direct model or a
chain model?

AT R A AR, BRI, 9T
WA K2 s BB B R R = AR K]
JEAMRT 2005 . GEHORHEE, 4 PAIRAZ S5
JR AR EORG 24, anRAT TR B AE AB BUR %
MUAHI RIS, AR AL 23T AL i
TR SZ ot R AR, 36 B A B ) 7 =X
B dh B E L

Da Ren Tang pharmacies will be operated
under two models. Focusing on Tianjin, the
Company will build Da Ren Tang
pharmacies under the direct chain model,
and it is expected that there will be at least
200 Da Ren Tang pharmacies in Tianjin in
the next three years. Outside Tianjin, the
Company will use the time-honored “Da Ren
Tang (JA{~%)” brand to carry high-quality
Chinese medicine, such as the existing
pharmacies located at Beijing Daxing
International Airport. In the future, the
Company plans to set up flagship stores in
provincial capital cities and central cities
under the franchise model to output the
products and management experience.

T AR FUALE H [ T 7 DX R 4 A R
Ty AE R AUERERTE i ?

Suxiao Jiuxin Wan (G##H0 AL) is not as
well-known in  Northern China as in
Southern China. What measures will the
Company take to improve the popularity?

AAERATE A EL TR, T A AR XA
B0 0 B8 25 ANCSE R R IR B BCTAE, E
B, BRLEARGI, TFUTA I 2t . K
M BAEARKR =, ErTERERLET
Iy NI R FR . AR o ARG R
MEHAE 2 H IR A B R 2N . 5
ZIEE, EHEREITm, A2 E T¥AR
AN 3 AL o

This year, the Company has put forward the
"Zhongguo Xin * Jiankang Xing (7 [E.C»« f
FE4T)" campaign, which aims to do more in-
depth patient education work for heart and
brain patients outside Northern China. In
Southern China, the Company will use the
academic promotion as the leading point to
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further extend the sales channel to the
terminal (i.e., end-users). The Company
expects to achieve 80% coverage in the
grade hospitals in Southern China in the
next three (3) years, in order to allow doctors
and patients to have a deeper
understanding of Suxiao Jiuxin Wan (32
> #) from first aid to regular use. As a
complementary measure, in terms of sales
team building, the Company has separated
the academic and sales teams.

HERRES, MRk —irlaan
[N aale st 37N S ¥ O 7 N e 4
NI X PNAE 2N

As a result of the integration of the sales
sector, it is inevitable that some existing
distributors will be eliminated and some bad
debts and inventory losses will occur. What
is the approximate amount of such bad
debts and inventory losses?

MN—ZFEREEHE, BA HIRKIRIKAN
PEAFH A, FRA T2 8 55 e A% A A B 2 725
TEOL, PRI .

There were no major bad debts and
inventory losses arising from the integration
situation in the 15t quarter. The Company
will take into account the changes and the
established objective conditions to ensure a
smooth transition.

TR 0 2t R B R AT RN, X LT AR
NBEURL) 207 53 JUFEBRAN?

What is the approximate amount of the
upfront investments in the establishment of
the new sales network? In how many years?

EA AR R R A A R — B AR b
BRI FHEEANM L. ik, 7
A, AR TR DT 4 i e AT T B T 1w
AHEFEITBE A MWERP , CRMA %, Ll
I, AW, ATE. MM S A R R
WA HE N, R, YA A
FICLE, xiimes XA GEE, Sf#
R PARTHIBN . D RLATHIHE N AL KA
TR URHEMILRT K, Zr= AT
FC A 1L

The construction as well as optimization and
adjustment of the marketing organizational
structure have been in progress, and the
investment is made according to the needs
of the market. Firstly, specialization,
digitization, flattening and extension of the
sales channel to the terminal (i.e., end-
users) are the Company’s direction of
adjustment. The Company intends to
establish the marketing ERP and CRM
systems to realize the controllable,
considerable and manageable marketing. In
addition, continuous investment will also be
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made for the establishment of a
membership system. Secondly, after
completion of the adjustment of the
marketing organizational structure, the
investment in the recruitment of personnel
from market-oriented provinces and regions
will be more than before. In the past, most of
our sales personnel were from Tianjin. Of
course, the expansion of the sales teams
will generate corresponding value.

10.

O IS AR AE ) 2R A8 3T S AU TE ) A
1B, 2 M4, R HATR#ERMMA? HAT
BB R4 ? XS B 2
MAFAE? H AR B 4?7

What is the progress of the cooperation
between the Company and Jointdown
Pharmaceutical Group (/L /M ##) in the
cardiovascular sector in  Guangdong
provincial market since the signing of the
contract in February? What are the
difficulties encountered so far? Do these
difficulties also exist in other provinces?
What is the current solution?

o LB AR B A% O R 2 SR RROR 0 F, - B R
Refon FE 7 O, S R EET
BRI A ZE L, BRAUME 2 FES
1B, BAZJE, £ A JUME A IR
&, R T BRRAMEKIATT . T, A
WA E A ERE, SRR AR, gtk
PRIWAEE TAE, BRa e Tl LiE. B
T B K I ME s 2 e A S o AT N
X EAE RN, FRAREE N, (R I 4 EE
o AR R A AR B SR

The core of the cardiovascular sector is
Suxiao Jiuxin Wan (GEZ0 1) According
to the adjustment of the marketing method
of Suxiao Jiuxin Wan (i 2% & 0> #), an
academic medical promotion team and a
retail team are established respectively. The
cooperation between the Company and
Jointdown Pharmaceutical Group (J1/1i#)
is in retail. After signing the contract, a
conference was held at the headquarters of
Jointdown Pharmaceutical Group (JL/1li#)
in Guangdong, which was recognized by
distributors at all levels. The second is to
comprehensively sort out the national value
chain, emphasize the profit derived from
price, refine the display and sales work, and
jointly carry out the works in relation to the
extension of the sales channel to the
terminal (i.e., end-users). Currently, the
biggest difficulty is the impact of the COVID-
19 pandemic. The Company will actively
respond to the impact of the COVID-19
pandemic, and at the same time strive to
achieve breakthroughs through measures
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such as membership system construction.

11.

R E 25 B A ) — e TR U 11 > Rt e Hhos
2y, Bt 3 s v A A

Whether some of the resources of TPH will
be tilted to the Company, such as part of the
equity interest in Sino-American Tianjin
SmithKline & French Lab., Ltd. (FF 3% K5
sl 24 R A w])?

HhoBT 2 VA D R A 24 e B AR, ST
e EA A 2R R, A8 DY BRI
=N Reg b T RISCRE, RkiE e
AR I SCHE . b 36 S e AU =
Hh R 2l R IR T R 2 AR T

As the most important segment of TPH, TPH
attaches great importance to the
development of the Company, and TPH will
support the Company’s “14t Five-Year Plan”
and the "One plus Five" strategy, and will
also spare no effort to support the Company
in the future. In terms of the equity interest
in Sino-American Tianjin SmithKline &
French Lab., Ltd. (738 K S v il 24547 IR 22
7), the Company’s  shareholding
percentage is actually more than that of
TPH.

12.

2 EDR S E R R BRI I SR
SN PR B A B KR BE AN, R
WNEER T3 | P2 S AN, A R R ST R
T ?

What is the Company's assessment on the
national centralized procurement of Chinese
patent medicines? Will the centralized
procurement lead to a significant reduction
in the price of the Company's main
products? If so, does the Company have
any countermeasures?

SR, M7 i BB R AL
LR PR, AREUZ DI T B R
Z 5. ARG T
K, BN PO RATA S 167 Ak
&, HAITA A SNSRI AT REVEE A
RERFAR . FEAR RN T FE, Xt
O] SO RE I o B 43 A I THD 5 0
FEAFAER), AT KRERE 2576, &K
A PS5 77 AR A LA, SRR T4
AP AN, B ORI A —
WM. BT 5HA, R,
B AR A, e 2 m] it 28 2 AR A5 5 | X
H, WATIMA TR, FATA LR L.
The centralized procurement of Chinese
patent medicines, from the local pilot to the
centralized procurement of provincial
alliances such as Guangdong and Hubei
last year, may be in the form of voluntary
participation of local alliances in the future.
Due to the volume of the Company’s own
therapeutic products, the possibility of the
Company's products being included in the
centralized procurement is not particularly
high at present. It does not mean that
centralized procurement will lead to a price
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drop, and a negative impact on the
Company. There would also have a positive
impact on the Company. For example, the
Company has a large number of generic
drug products, and the Company has
advantages in such generic drug products in
terms of quality and other aspects.
Centralized procurement would not
necessarily reduce prices for products with
high quality and good effects. The Company
will  participate in the centralized
procurement to gain scale effect and reduce
costs, and ultimately give back to patients,
which is in line with the national policy. The
Company will take advantage of the trend
rather than against it.

S/No.

QUESTIONS
COMPANY’S RESPONSES
(Submitted at the VIS and addressed
during the VIS)
1. T 17 TH OB LN A RO A SR AN S TR A | SRR AL E AT AN A% /20,25 06—k, — IR

PR TERI? RO FUE A L ?

Is there any room for price increase for
Suxiao Jiuxin Wan (G #00 A1) and what is
the price increase plan in the future? What
are the competing products of Suxiao Jiuxin
Wan (I RCRee AL)?

SRURA R =Pk, B AT I FEBUR SR
5. BRMAE ), BACEL AT
Wb T5 BT T NSRRI s e d 2B 7= I
B, AnREaeslE N, dE& Sl 3R K
M2 =, BT A8 TR b vk
Tt BRBHEF, IR EIERT T, T 1A
BEUEFEMTERFLA RN . X
WK T —E R EAL ST, AR RZETE
WORZUN . H AT E KBRS T AR
O ALIE P SR i — AR, SR AR
R FINZR AL O H KA L 5etr. [
I FRAT T AR AE ) 25 2 5 A VP4 . FRATTEE
THEHFBGRESE R G, Tk
i, AHAS RIS

The current price of Suxiao Jiuxin Wan (i#
Ry M) is RMBO0.25 per capsule, and the
cost of one first aid is about RMB3.00.
Currently, the Company is facing greater
pressure to raise the price. Firstly, there is
cost pressure, as the price of Chuanxiong
(JIl %), being one of the prescription
ingredients of Suxiao Jiuxin Wan (i %R
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#), has increased significantly; secondly, in
order to improve the production quality, the
Company has increased investment in
intelligent manufacturing and intends to
introduce the production lines from lItaly;
thirdly, the continuous investment in
scientific research including the
improvement of quality standards, effective
substance research and clinical evidence-
based research, as well as patient-oriented
education, has resulted in certain cost
pressures, and the demand for price
increases in the future is very strong. The
current national policy also gives some
preference to exclusive products such as
Suxiao Jiuxin Wan (GE#CE0HL). If Suxiao
Jiuxin Wan (&R0 #L) is included in the
high-quality and good-price catalogue, there
will be an opportunity to increase its price.
After we have made sufficient preparations
based on the national policy, we may raise
the price of Suxiao Jiuxin Wan (G0 H),
but not on a large scale.

FATH TV B FEMM 1, BB AL
FEBMARFH) M, RV M-S “Hf
T Jk e B T RE A RS2 o B BT R I
RLAE T ATVERIE 7E,  BRATT AR BLIE R8R L ALANY
AAE Jeb o PR B, SR BT AL
XF I L ) ORGP R AR A R, TR
Fefid A rp R RE o N — 2 2, BEE AL
o FAT BRI (K73 i R DL, SRR
FELE A XAPE ;. BAREE MRS, K
ATl ARk A ER = i AR B BATT I 22 B AN
IR

Regarding the competing products of
Suxiao Jiuxin Wan (R0 H), we think
that there are no competing products.
Suxiao Jiuxin Wan (#3080 #L) is the most
unique variety, and it is the only Chinese
patent medicine with the function of
"increasing coronary blood flow" written in
the instructions. According to the latest
feasibility study, we found that Suxiao Jiuxin
Wan (3% % .0 #1) is not only effective in
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coronary heart disease, relieving angina
pectoris and first aid, but also has special
protection for cerebral vessels. In the
marketing process, we will find our gaps and
focus by benchmarking products in the
industry.

A B EOE, fEEFERK TR
WRAHCE, JEREXAE 7402 FR0ERL
AWT B A RA DL ST
77 THI BT 2

Last year, the scars on my back for more
than 40 years disappeared after | applied
Jing Wan Hong (51 /3 4L) ointment for 5 days.
Has the Company studied the efficacy of
Jing Wan Hong (3% J34L) in this regard?

AEAR - TN RN OPPIE VORE | Bt S
ol R Joe A AN A S AT 1, EIRAR R
TN b, HI3RATHIIZAS ™ i St 7 e
FEFEE KRR T IR R F R SCE, M TEEE f B
WAE ¥ RO E AR N 4B R G
SYOTHEER, bR ARFE AT . A —A
R e . BUONRRELTT, TS
T A FlHES k20224 R 25 3 oK%
o, el —AIH SR AR, XA
A E AN R R BCE AR, ATSR
WEIE, 5 A R BT T D R R A
o

Jing Wan Hong (5% /i 4L) ointment is very
effective in  removing necrosis and
promoting muscle growth, especially for
burns, scalds, refractory wounds and scars.
The academic, Fu Xiaobing (/M ft), who
used Jing Wan Hong (5 /74L) ointment for
research and published a clinical research
article in the United States, he verified and
recognized the effect of Jing Wan Hong (%
Ji4L) ointment as a TCM ointment in the
treatment of burn and scald from the
perspective of western medicine. Another
feature of Jing Wan Hong (3¢ /i 1) ointment
is pain relief. One of the major projects of
TCM that the Company is going to apply for
in 2022 is in relation to Jing Wan Hong (i
J34T) ointment, which will be jointly applied
by the Company and the academic, Fu
Xiaobing (/)M %).

UAA] R AREIB A 2
How to promote the Da Ren Tang brand?

IARBAR Rl EAWE, AP e
AR 2 A NIEAZ 5, AT AR VIRL B 3%
THBIRORSE, WA M TR A
FART, BNSRA], el R e E
oo AERATHIGEA 1L A- 5 A O],
EHEBCBL AR AN —— B A
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Lxh, BRMELSLCEMLET, KIA
A B A AR BRI TS T RS AR 2
PLIRAT 3 fot R E &

If the proposed change of company name is
approved at the forthcoming annual general
meeting, the stock short name for trading of
the A-Shares on the Shanghai Stock
Exchange will also be changed to Da Ren
Tang (JI21~%). The Company will hold a VI
visual design creative competition. The
packaging of the Company’s products will
be uniformly standardized under the name
of Da Ren Tang (J2{~%). The Company will
invest in brand promotion to promote Da
Ren Tang (i1~ %) nationwide and even
globally. This year, focusing on the Da Ren
Tang (iA1~%%) brand and the "Zhongguo Xin
+ Jiankang Xing (" B O - f@ B 47)"
campaign, the Company will make a
documentary about the inventor of Suxiao
Jiuxin Wan (i# % # & ), Mr. Zhang
Chengui (% = %) which will be based on Da
Ren Tang (i1~ %) brand and reflect the
Company's heritage and innovation.

4. A F IR A6 R ? AFRESL LM BIR AL, HANE R REE K
What is the Company's plan for upstream | fbfl b, ECand A 14 H 250 k2646,
medicinal materials cultivation? PLA P T Bk [ s GAPIE Hh () 5 AR B L3

MR RGN Te AR AN RIS,
HhTE 2504 & 0T LA TE B 25 M FR IR, X T
DASEAE Ao BATT i L B AN B AR

The headquarters of the Company has set
up a medicinal material resource center,
which still focuses on major varieties. For
example, for those top 50 medicinal
materials, we will ensure the quality and the
supply chain by means of making orders
from the farmers or self-established GAP
base. The Company will also attach great
importance to the work in relation to marks
of authentic medicinal materials to add
value.

5. AR P - fRERAT Y TR TR RARE | AR R, MEOMNEERIAR, B
3)? R F RGN, WAL RASETF T
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What specific activities have been carried
out under the "Zhongguo Xin * Jiankang
Xing (7 0« g FE47)" campaign this year?

—HRYFAREZW . ZRIEIKEA LR
B I P s 91 IR 4R A, XN E S 0E R A
FE, RIEEE AP SR Bt R . =R S
Refon Ju, SPRRGR L. KT O AL S
SR ALPYAS P i B EARANME . DR LR S,
&, PHREAHO A H L HE, HiTcadd
HFRLIENET .

The first is the building of an academic
system and a cardio-cerebrovascular expert
system. Although affected by the COVID-19
pandemic in the 1st quarter, we held more
than 100 academic conferences across
China. The second is the collection of
clinical cases by clinicians in clinical
practice, which provides a perspective for
the evaluation of evidence-based medicine.
The third is the coordination of the academic
value of Suxiao Jiuxin Wan (i 2 f0 H),
Shunaoxin Di Wan (&7 i fik i 1), Tongmai
Yangxin Wan (i@ Jik 3% «0» #1) and Shenfu
Qiangxin Wan (Z[ff 50> #1). The fourth is
the micro-video promotion, which narrates
the real story of using Suxiao Jiuxin Wan (i#
ReBLtyAL). At present, the Yangxinji (370>
1it.) mini program has been launched.

i i B 24 BARSRIREE ™ 5 2 BRAEAEIXAL, K
st B 2L B RS 1) 2

What products does high-quality Chinese
medicine refer to? In addition to Northern
China, what is the plan for the high-quality
Chinese medicine pharmacies?

TSR REEA TR KK E R, KT E1F
B AN & AF 2 7 o 1R A g il is AR
2, A RIRAETTM H 22 W e 78 3 SX T T
BTAE, AR EM, StREHED).

The plan for the high-quality Chinese
medicine pharmacies is still being
contemplated, and discussions regarding
cooperation model and partners are in
progress.
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