Investor Factsheet ast iFAST Corporation Ltd.

(Company Registration Number: 200007899C)
(Incorporated in the Republic of Singapore on 11 September 2000)

Stock Information

Listing: SGX Mainboard (11 December 2014)
Offering Shares: 32,800,000

Cornerstone Shares: 19,000,000

Offering Price: S$$0.95 Per New Share

Market Capitalisation: S$$243.4 million

Counter Name/ Quote: IFAST / AlY

About iFAST Corporation Ltd.

iFAST Corporation Ltd. (“iFAST") is an Internet-based investment products distribution platform, with assets under ad-
ministration of approximately S$5.13 billion as at end-September 2014. Incorporated in the year 2000 in Singapore, iFAST
provides a comprehensive range of services, including investment administration and transactions services, research and
trainings, IT services and backroom functions to banks, financial advisory firms, financial institutions, multinational compa-
nies, as well as investors in Asia. The company is also present in Hong Kong, Malaysia and China.

iFAST has two main business divisions, namely our Business-to-Consumer (B2C) website, Fundsupermart.com, targeted at
DIY investors; and our Business-to-Business (B2B) platform that caters to the specialised needs of financial advisory (FA)
companies, financial institutions and banks, including iFAST Global Prestige (iGP), a dedicated B2B arm to service High Net
Worth clients.

The cornerstone investors are FIL Investment Management (Hong Kong) Limited and OWW Investments Il Limited. In addi-
tion, Schroder Investment Management (Singapore) Ltd, Affin Hwang Asset Management Berhad and Lion Global Investors
Limited have been allocated 5.0% of more of the New Shares.

Our Value Proposition
Banks, FA Companies & Financial Institutions
fundsupermart. =

iFAST GLOBAL . .
[ |
dl LUl PRESTIGE Platform performs efficient collection of fees and manages

backroom functions
»  Competitive fee-sharing structure

= Scalable business model to reach out to more customers by
leveraging on our Internet-based model Fundsupermart.com DIY Investors

= Wide range of over 1,800 investment products, including = Competitive and transparent fee structure
more than 1,600 funds to assist our 190,000 B2B adviser- = Offers research and tools for analyses into investment

assisted and B2C accounts products and portfolio
= Award-winning websites and mobile applications built = Availability of Client Investment Specialist if advice is
upon our strong IT capabilities and proprietary technology required

As at end September 2014
Present in 4 jurisdictions
(Singapore, Hong Kong, Malaysia, China)

Over 115 distribution agreements with global Leverages on more than 150 FA firms and finan-

fund houses cial institutions, as well as over 5,000 FA repre-
sentatives

Over 1,800 investment products, including more Internet-based model reaches out to over 190,000

than 1,600 funds, distributed through award-win- B2B adviser-assisted and B2C customer accounts

ning B2B and B2C platforms

DISCLAIMER: THE INFORMATION IN THIS DOCUMENT DOES NOT CONSTITUTE, OR FORM ANY PART OF ANY OFFER OR INVITATION FOR THE SALE OR SUBSCRIPTION OF, OR SOLICITATION OF ANY OFFER TO
PURCHASE OR SUBSCRIBE FOR, ANY SECURITIES IN IFAST CORPORATION LTD., NOR SHALL IT OR ANY PART OF IT FORM THE BASIS OF, OR BE RELIED ON IN CONNECTION WITH, ANY CONTRACT OR COM-
MITMENT WHATSOEVER. THE INFORMATION IN THIS DOCUMENT IS SUBSTANTIALLY BASED ON INFORMATION FOUND IN THE PROSPECTUS DATED 4 DECEMBER 2014 ISSUED BY IFAST CORPORATION LTD.
(THE “PROSPECTUS"”), AND REGISTERED BY THEMONETARY AUTHORITY OF SINGAPORE (“MAS”). ANY OFFER OF SECURITIES WILL BE MADE IN OR ACCOMPANIED BY A COPY OF THE PROSPECTUS. ANY-
ONE WISHING TO PURCHASE OR SUBSCRIBE FOR SECURITIES WILL NEED TO MAKE AN APPLICATION IN THE MANNER SET OUT IN THE PROSPECTUS, WHICH MAY OR MAY NOT OCCUR. ANY DECISION TO
PURCHASE OR SUBSCRIBE FOR SECURITIES SHOULD BE MADE SOLELY ON THE BASIS OF INFORMATION CONTAINED IN THE PROSPECTUS AND NO RELIANCE SHOULD BE PLACED ON ANY INFORMATION
OTHER THAN THAT CONTAINED IN THE PROSPECTUS. COPIES OF THE PROSPECTUS MAY BE OBTAINED, SUBJECT TO AVAILABILITY, FROM BRANCHES OF DBS BANK LTD. (INCLUDING POSB) AND WHERE
APPLICABLE, MEMBERS OF THE ASSOCIATION OF BANKS IN SINGAPORE, MEMBERS OF THE SINGAPORE EXCHANGE SECURITIES TRADING LIMITED AND MERCHANT BANKS IN SINGAPORE. ANY DECISION
TO SUBSCRIBE FOR SECURITIES IN IFAST CORPORATION LTD. MUST BE MADE SOLELY ON THE BASIS OF INFORMATION CONTAINED IN THE PROSPECTUS AND NO RELIANCE SHOULD BE PLACED ON ANY
INFORMATION OTHER THAN THAT CONTAINED IN THE PROSPECTUS. THESE MATERIALS ARE NOT FOR PUBLICATION OR DISTRIBUTION, DIRECTLY OR INDIRECTLY, IN OR INTO THE UNITED STATES. THE
SECURITIES REFERRED TO HEREIN HAVE NOT AND WILL NOT BE REGISTERED UNDER THE U.S. SECURITIES ACT OF 1933, AS AMENDED, AND MAY NOT BE OFFERED OR SOLD WITHIN THE UNITED STATES
EXCEPT PURSUANT TO AN APPLICABLE EXEMPTION FORM, OR IN A TRANSACTION NOT SUBJECT TO, THE REGISTRATION REQUIREMENTS OF THE SECURITIES ACT AND STATE SECURITIES LAWS. NO
PUBLIC OFFERING OF SECURITIES IS BEING MADE IN THE UNITED STATES. NEITHER THIS DOCUMENT NOR ANY OF ITS CONTENT MAY BE REPRODUCED, DISCLOSED OR USEDWITHOUT THE PRIORWRITTEN
CONSENT OF IFAST CORPORATION LTD.. INFORMATION CONTAINED IN THIS DOCUMENT DOES NOT CONSTITUTE A PART OF THE PROSPECTUS.
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Ml B288 W The PBT Margin (based on net revenue) was 25.9% in FY2013,
Note: if the gain of S$0.62 million from the Group Restructuring
Information determined or calculated as at 30 September 2014. exercise in October 2013 was excluded.
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by demand for financial services and greater
adoption of investment platforms by banks

Financial Highlights' and financial institutions

FY2011 FY2012 FY2013 9M2013 9M2014  Proprietary IT System
Our proprietary platform has minimised our

Net revenue (S$ million) 25.20 26.29 31.58 23.51 27.33 . .

reliance on third party developers, reduced
Net revenue (YoY change) N.A2 +4.4%  +20.1% N.AZ  +16.2% our operating costs and we have the flexibil-
Profit attributable to owners of ity to deliver reliable and innovative services
the Company from continuing 2.77 3.74 8.47 5.59 7.61 to our customers

operations (S$ million)

PBT margin (based on netrevenue) ~ 9.4%  15.0%  27.9%  25.3%  29.1% Dividend Policy

EPS (S$ cents) 1.38 1.86 4.20 217 3.75 Our Directors intend to recommend and dis-
Return on Equity (per annum)? 13.2%  16.7%  35.8%  29.7% = 41.0% tribute dividends of 60% of our net profit af-

ter tax (excluding exceptional items) for the
1. Based on the results of the iIFAST Group from continuing operations. fOL:rth quarter of F_Y2014' and dIVIde_ndS of
2. N.A. represents information not applicable for the period 2011-9M2014. 60% of our net profit after tax (excluding ex-
3. Return on Equity is calculated based on average shareholders’ equity for the respective period. ceptional items) for FY2015.

Our Growth Strategies & Future Plans

Increase Penetration of our Platform

= B2B: Broaden the base of customers through working on signing up more banks, insurance companies, FAs and other financial
institutions

= B2C: More tools to bring in higher traffic; more consumer educational efforts and continue to stay competitive in pricing

Notes:

Enhance our Product Capabilities, IT and Services
= Broaden range of products to include ETFs, bonds and eventually, shares and securities (subject to relevant regulatory approvals)

Pursue Mergers and Acquisitions Strategy

= Opportunities in respect of related businesses with sizeable AUA and customer base that can complement our existing investment
platform business.

= Explore opportunities to enter new markets in Asia Pacific through acquisitions, joint ventures and/or strategic partnerships

Expand our Business in the Chinese Market
= Tap into onshore Chinese market through iFAST China, which will operate as a provider of platform services in China
= Tap into offshore Chinese market through collaboration with our B2B Customers



