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DISCLAIMER
This presentation does not constitute, or form any part of any offer for sale or subscription of, or solicitation of any offer to buy or subscribe for, any securities in shopper360
Limited (“shopper360”) in Singapore or any other jurisdiction nor shall it or any part of it form the basis of, or be relied on in connection with, any investment decision,
contractor commitment whatsoever in this or any jurisdiction.

This presentation may contain forward-looking statements that involve assumptions, risks and uncertainties. Actual future performance, outcomes and results may differ
materially from those expressed in forward-looking statements as a result of a number of risks, uncertainties and assumptions. You are cautioned not to place undue reliance
on these forward-looking statements, if any, which are based on the current view of management on future events. If you are in doubt as to the action you should take, you
should consult your legal, financial, tax or other professional adviser(s) immediately.

The information contained in this presentation has not been independently verified. No representation or warranty expressed or implied is made as to, and no reliance should
be place on, the fairness, accuracy, completeness or correctness of the information or opinions contained in this presentation. Neither shopper360 nor any of its affiliates,
advisers or representatives shall have any liability whatsoever (in negligence or otherwise) for any loss howsoever arising, whether directly or indirectly, from any use, reliance
or distribution of this presentation or its contents or otherwise arising in connection with the presentation.

The past performance of shopper360 is not indicative of the future performance of shopper360. The value of shares in shopper360 and the income derived from them may fall
as well as rise. Shares of shopper360 are not obligations of, deposits in, or guaranteed by, shopper360 or any of its affiliates. An investment in shares of shopper360 is subject
to investment risks, including the possible loss of the principal amount invested.

This presentation has been prepared by shopper360 Limited (the “Company”) and its contents have been reviewed by the Company’s sponsor, ZICO Capital Pte. Ltd. (the “Sponsor”), in accordance 
with Rule 226(2)(b) of the Singapore Exchange Securities Trading Limited (“SGX-ST”) Listing Manual Section B: Rules of Catalist. 

This presentation has not been examined or approved by the SGX-ST and the SGX-ST assumes no responsibility for the contents of this presentation, including the correctness of any of the statements
or opinions made or reports contained in this presentation.

The contact person for the Sponsor is Ms Alice Ng, Director of Continuing Sponsorship, ZICO Capital Pte. Ltd. at 8 Robinson Road, #09-00 ASO Building, Singapore 048544, telephone: (65) 6636 4201.
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1986

1990

2001

2002

2006

2014

2015

2016

KEY MILESTONES

Founding of POS AD, 

an in-store 
advertising agency  

AMCORP Group, 

a public listed 
co  invests in 

POS AD

POS AD 

won 

Enterprise 
50 Award 

Jump Retail, a full 

field force 
management 

services agency was 
established

KPF takes a 

30% minority 
stake in the 

group and 
increases it to 

49% in 2009

POS AD awarded top 

10 spot in SME100 2014 
Malaysia’s Fast Moving 

Companies

SHOPWAVE, a mobile 
app using beacon 

technology was 
created

Acquired 49% of Tristar Synergy, a 

promoter and events company; 
with remaining 51% acquired in 

2017

Rebranded from POS 

AD Group to 

shopper360



KEY MILESTONES

Successful listing on SGX – CATALIST 

on 30 June 2017

2017

Wins in-store media 

concession for FAIRPRICE SG

2018

Signs joint venture with 

PAHTAMA Group in 

Myanmar

City Mart became our 

first retail network in 

Myanmar

Invested 11% in 

BOOSTORDER

Wins HR Asia award

Appointed as Spotify re-

seller

360 services with Shell Petrol

2019

myNEWS.com joins our retail 

network



G R O U P  S T R E NG T H  O F  350  PE R M ANE NT  S T AF F  &  2 ,500  C O NT R AC T  S T AF F



“ONE -STOP”  SHOPPER MARKET ING SERVICES  GROUP

Our mission is to help brands and retailers to Sell Smarter. 

We help them to strategize, plan and execute integrated 

marketing plans with a greater emphasis on shoppers; from 

consideration & planning stage to the point of purchase

Brand 

Strategy and 

Campaign

Creation

Media 

Planning

In-store 

Media 

Owner

Activation 

(Roadshow &

Events)

Promoters & 

In Store

Sampling

Merchandising 

& 

Field Force

Retail & 

Shopper 

Consultancy



Business Segments

Instore Advertising & 

Digital Marketing

Field Force 

Management

Sampling & Event 

Management



1. Corporate Growth Achievements



In-Store Advertising is a welcome format amongst advertisers and having first 
mover advantage in this market contributed to the first year being profitable. 

Myanmar Business Is Profitable



Within 5 months, we have gained more than 10 brands as 

advertisers within the NTUC Fairprice stores  

Singapore Business Gaining Traction



New Clients & New Services (Malaysia & Singapore)

Extending new services to existing clients while acquiring new customers outside 
existing FMCG1 client base. 

1 Fast Moving Consumer Goods (FMCG)



Newly Acquired Clients (Myanmar)



Shell continues to work with shopperplus Malaysia to provide retail 
consultancy, retail audit and contest fulfilment 

Opportunity to grow with our clients and 

provide 360 services



Opportunity to grow with our clients and 

provide 360 services
Shell utilized our promoter services and back end support for their staff and 
trade programmes.



2. Financial Highlights



30,234
15,880

FY (1) 2019 FY (1) 2018 Change

Summarized Breakdown RM million As a 

percentage 

of Revenue

RM million As a 

percentage 

of Revenue

%

Revenue 161.1 - 142.4 - 13

Gross Profit 42.6 26 38.0 27 12

EBITDA 9.9 6 11.0 8 -10

Profit before taxation 7.8 5 9.3 7 -16

Profit after taxation 5.4 3 5.7 4 -5

Net Profit Attributable to 

Equity Holders of the 

Company

5.2 3 6.0 4 -13

(1) Financial year ended 31 May.

Financial Highlights



Business Segments

Revenue Change Profit Change

RM million FY2019 FY2018 % FY2019 FY2018 %

In-store advertising and 

digital marketing

38.9 35.4 10% -0.5 1.7 -130%

Field Force 

Management

97.6 91.0 7% 4.7 4.2 12%

Sampling activities and 

events management

24.6 16.0 54% 1.3 0.4 225%
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(1)     One-off gain on disposal of properties in FY2016.
(2)     One-off fees paid to a professional adviser in respect of the IPO.
(3)     One-off listing expenses incurred in respect of the IPO.
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(1)    After normalization. Normalization refers to adjustments of one-time gains/charges, comprising one-off expenses incurred in 
respect of the IPO, comprising listing expenses of RM3.9 million and fees paid to a professional adviser of RM1.3 million, in FY2017.

RM million

Net Profit Attributable To Equity Holders 



Our 5 Year Performance * Percentages are in comparison against revenue

RM million

RM million RM million

RM million

Normalization refers to adjustments of one-time gains/charges, comprising one-off expenses incurred in 
respect of the IPO, comprising listing expenses of RM3.9 million and fees paid to a professional adviser of RM1.3 million, in FY2017.



FY 2019 FY 2018 FY 2017 FY 2016

Return on equity (1) (After Normalization) 10% 13% 37% 23%

Earnings per share (1)(2) (After 

Normalization)      (RM cents)

4.53 5.25 9.06 7.50

(1) Normalization refers to adjustments of one-time gains/charges, comprising one-off expenses incurred in

respect of the IPO, comprising listing expenses of RM 3.9 million and fees paid to a professional adviser of

RM1.3 million, in FY2017.

(2) For comparative purpose, the earnings per share for the respective financial years had been computed

based on net profit attributable to equity holders of the Company and the Company's post-initial public

offering (“IPO”) issued and paid-up share capital of 114,400,000 shares.

Key Financial Indicators



Final tax-exempt (one-tier) cash dividend

0.28 
Singapore 

cents per 

ordinary share

Dividend Payout for FY 2019 (1)

(1) Subject to approval from shareholders at the annual general meeting on 26 September 2019



3. Growth Plans



Growth Within Segments

Instore Advertising & 

Digital Marketing

Field Force 

Management

Sampling & Event 

Management

1. New retailer 
network: Aeon Orange, 
Capital Hypermarket, 
Grab & Go Convenience 
stores in Myanmar.

2. Large format digital 
screens in City Mart 
Network of Stores 

1. New & improved 
software to manage 
merchandiser’s 
performance and on-
field supervision 

2. Further extending 

customer base to non-
FMCG1 customers

1. Increase services to 
existing clients

2. Diversify client base

3. Setting up own 
operations team in 
Myanmar

1 Fast Moving Consumer Goods (FMCG)



1. Brand Trust – Be a service provider customers can continue to put their trust in, 

by doing what we say we will do, listening to customers and delivering results for our 

customers. 

2. Innovation – Be willing to adapt and adopt new technology to be more 

effective and efficient in providing our services to our customers. 

3. Strengthen our core competencies – Be excellent in the services we 

provide. Discover gaps as a group and acquire those skills required to help 

customers grow in their business. 

Our Focus 



THANK YOU


