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Takumi is a full Mobile Travel Platform(iOS and
Android) that connects travelers directly to the locals,
targeting to the Asian travelers to Japan.

To see, eat, and travel like a local.

Takumi operates on the Share-Economy business

model, current model used by tech giants like UBER
and Airbnb

This platform is relatively new in the tourism industry
and especially in Asia, thus making very scalable to
grow with very few competitor at this stage, and it
could be duplicated in almost any country once the we
matured the Japan market.
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2016-2017 Travel trends in 2018 and beyond

Millernlat Travel Trends

Travel and live like a local
-Booking.com 2017

Rise of sustainable (AND
responsible) tourism

-Regindo.com 2017
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« This has spurns the huge success of Airbnb in providing an live:like-local experience,

- Asia, the largest growing market for outbound travels, has very few travel business
moving towards this direction, YET.

« This provide a huge pool of opportunities far TAKUMI who will be targeting on this
New Era Tourism trend.




Providing

Sustainable and Locals,
RESPONSIBLE Local Restaurants,
Tourism to the Local Local SMEs
Community

If Airbnb is a provider for
Accommodation,
Uber a provider for
transportation,
TAKUMI will be the
provider for New Era
taurism!

Any Travellers
Who wants to
Do what the
locals do

Websites, Apps
and mobile ready

Providing REAL
Local
experiences for
the travelers
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Finesse is a Digital Wealth Solution provider,
offering automated on-boarding experience,
effortless customer experience, combined
with technology augmented wealth

management.

Our CRM module integrates investment
portfolio management tools, Al powered data
analysis and digital family office to empower
financial institutions to understand their
customers needs and provide quality services.




» Digital Onboarding

« Digital Client Profiling

« White-Label Robo Advisory

« Al-led Customer Chatbot

» User Friendly CRM system

» Customer Intelligence focused Data Analytics
- Digital Family Office




61%

of bank executives say
that a customer-
centric model is "very
important"

75%

of banks are making
investiments in this area
(this patternis
consistent globally)

Only
17%

feel "very prepared”

Service Type

Payments/
remittances

Lending

Personal
wealth
management

Insurance

Highihy
Distuptive

India

Matearial
Threat

Singap

Indonesia

Mal

Thailand
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