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This presentation includes forward-looking statements provided with respect to the anticipated future performance of Samurai 2K Aerosol Limited
(“Samurai 2K” or the “Company”). Such forward-looking statements reflect various assumptions concerning the future performance of Samurai 2K.
Accordingly, there can be no assurance that such projections and forward-looking statements will be realised. The actual results may vary from the
anticipated results and such variation may be material. No representations or warranties are made as to the accuracy or reasonableness of such
assumptions or the forward-looking statements based thereon.

This presentation is made for informational purposes and does not constitute or form part of any opinion or any advice to sell, or any solicitation of any

offer to subscribe for, any shares nor shall it or any part of it nor the fact of its presentation form the basis of, or be relied upon in connection with, any
contract or investment decision or commitment whatsoever.

The information contained in this presentation should not be relied on as any representation or warranty by Samurai 2K.

This presentation has not been and will not be registered as a prospectus with the Singapore Exchange Securities Trading Limited (the “SGX-ST”), acting
as agent on behalf of the Monetary Authority of Singapore. Accordingly, this presentation is only addressed to and directed at persons in Singapore who
are (i) institutional investors as defined under Section 4A(1) of the Securities and Futures Act, Cap. 289 of Singapore (the “SFA”), or (ii) relevant persons
as defined under Section 275(2) of the SFA, or any persons pursuant to Section 275(1A) of the SFA, and in accordance with the conditions specified in
Section 275 of the SFA.

By receiving this presentation, you (i) are deemed to have represented and agreed that you and/or any person you represent are an institutional
investor as defined under Section 4A(1) of the SFA, a relevant person as defined under Section 275(2) of the SFA or a person referred to in Section
275(1A), and (ii) agree to be bound by the limitations and restrictions contained herein.
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This presentation slide has been prepared by the Company and its contents have been reviewed by the Sponsor,
for compliance with the relevant rules of the SGX-ST Listing Manual Section B: Rules of Catalist (the “Catalist
Rules”). The Sponsor has not independently verified the contents of this Circular.

This presentation slide has not been examined or approved by the SGX-ST and the SGX-ST assumes no
responsibility for the contents of this Circular, including the accuracy, completeness or correctness of any of the
information, statements or opinions made or reports contained in this Circular.

The contact person for the Sponsor is Mr Gregory Wee Toon Lee, Vice President, at 8 Anthony Road, #01-01,
Singapore 229957, telephone (65) 6590 6881.
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Impressive Earnings Uptrend SANMURAI
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9% Revenue (RMm) * Revenue & earnings CAGR remained impressive
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Robust Financial Standing SANMURAI
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ASEAN & India 2-Wheeler Population is Huge Bl BT
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Products In Every Phase of Aerosol Can Evolution
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1G: 1941

Norwegian Erik Rotheim, first
patented the aerosol spray can in
1929. However, modern aerosol
spray can was developed in 1941
by American, Dr Llye Goodhue to
protect Allied troops from disease
carrying pests during World War I

Peter Kwasny GmbH patented
a twin head dual chamber
aerosol spray can in 2010,
allowing user to puncture a
chamber with hardener to mix
with the paint before spraying.

2G: 2015

Samurai 2K granted patent for
its own twin head dual
chamber aerosol spray can
system in 2015.
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In 2018, Samurai 2K patented its
unique single head, dual chamber
aerosol spray can system in the US,
EU, Canada, Singapore, South Korea
and Russia.
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North America

USS4 billion

Studying the
US market

Asia Pacific
USSS billion

Started selling
in India, 2019

Latin America
USS1 billion

Global Automotive Refinishing Market USS15 billion

Source: Grand View Research, Sherwin-Williams Financial Community Presentation
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THANK YOU
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