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NEWS RELEASE

SINO GRANDNESS INKS STRATEGIC SPONSORSHIP DEAL WITH NEW TV
SERIES { ROMANCE IN THE CITY #k&5E%) IN CHINA

SINGAPORE - 11 November 2015 Mainboard-listed Sino Grandness Food Industry
Group Limited £ 5 TOVEE AR A F (“Sino Grandness” or “the Company” and
together with its subsidiaries, the “Groupd) Shenzhen, People’s Republic of China
(“PRC") based food and beverage company principaikolved in the production and
distribution of fruit and vegetable juices as wa#i canned food products pleased to
announce that it has entered into a strategic spsing agreement with a new TV series
called { Romance in the CitX & 5 % ) as part of its advertising campaign to
strengthen the brand equity and brand awarendss iofhouse beverage bran@drden
Fresh” in China.

(Romance in the CityX &% %) is a drama series jointly invested by major media
companies such as Alibaba Pictures Grdagi( (. (2 52)1), Shenzhen Media Group&
I H A HF]), Media Asia Entertainment Group 2V 1% 1 % [4]), Shanghai Media
Group (L3 #E[1), and other regional broadcast stations withinn@hiScheduled
for telecast in December 2015, the drama seriesecen the life of modern youths living
in the city, exploring their love life, family andareer, It seeks to showcase their
optimistic attitude towards life, the confluence mafgrant cultures in modern Chinese
cities and the transmission of contemporary sa@hles in China today.

Mr. Huang Yupengi & i, Chairman and CEO of Sino Grandness saille ‘are
pleased to have entered into this strategic sponsorship deal with fRomance in the
City) because of its popular appeal to the mass consumer base in China. We are
confident that the brand recognition of the Garden Fresh brand will catapult with the
success of the drama series.”

The show will be broadcasted by 11 stations in mib@n 10 cities within China.
Additionally, 30 other local broadcast stations éawdicated strong interest to telecast
the programme. It is expected that 200 episodikdevaired during the first 12 months.
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{Romance in the CityJkR & B %) production studio
-- END -

About Sino Grandness Food Industry Group Limited

Headquartered in Shenzhen the People’'s Republichifia, Sino Grandness is an integrated
manufacturer and distributor of brandéd:k [dl® (Garden Fresh) juices as well as canned fruits
and vegetables. Since its establishment in 19@7Group has rapidly grown to become one of



the leading brands for loquat fruit juice in Chias well as top exporters of canned asparagus,
long beans and mushrooms from China. The Groumduygts are distributed globally across
Europe, North America and in Asia, in renowned soaekets, discount stores and convenience
stores including as Lidl, Rewe, Carrefour, Wellcomélevan, Jusco and Metro.

With stringent quality control and procedures inmpdmted in its manufacturing processes, Sino
Grandness’ canned products are compliant with riatésnal standards, including Hazard

Analysis and Critical Control Point (“HACCP”) fooshfety system, British Retail Consortium

(“BRC"), International Food Standard (“IFS”) anddmational Organization for Standardization

(“1ISO") certifications. As such, Sino Grandnessable to export its canned products to
customers globally including the European Union,iclvhhas enforced import restrictions

(commonly known as “Green Barriers”) since 2000tl@ grounds of environmental and food

safety issues.

Sino Grandness’ production plants in China aretesgfeally located in four provinces, namely
Shandong, Shanxi, Sichuan and Hubei — all of whighkey agricultural belts. The production
bases straddle different climatic regions so thatlpction activities can be carried throughout the
year.

In 2010, the Group successfully launched its brednoettled juices Garden Fresh, comprising
unique fruits such as loquat and hawthorn to tatgehuge domestic consumer base in China. In
recognition of the Group’s R&D and brand buildinfjogs, Garden Fresh juices have been
accorded the “Innovative, Outstanding and Nutrgidward” by the PRC Food Industry in 2010
as well as “Top 100 Brand in China” by the joineagy of Global times, Asia Brand Association
and China Economic Herald in 2013.

For further information please contact :

Mr. Stephen Yong

Investor Relations Manager

Sino Grandness Food Industry Group Limited
Email address: ssyong@grandnessgroups.com

Note :

This release may contain predictions, estimates or other information that may be considered forward-
looking statements. Actual results may differ materially from those currently expected because of a number
of factors. These factorsinclude (without limitation) changesin general industry and economic conditions,
interest rate movements, cost of capital and capital availability, competition from other companies and
venues for sale/manufacture/distribution of goods and services, shift in customer demands, changes in
operating expenses, including employee wages and raw material prices, governmental and public policy
changes, social and political turmoil and major health concerns. You are cautioned not to place undue
reliance on these forward-looking statements, which are based on current view of management on future
events. The Company undertakes no obligation to publicly update or revise any forward looking statements,
whether as a result of new information, future events or otherwise, except asrequired by law.



