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Ascott Residence Trust

Acquisition of Three Serviced Residence Properties
in Greater Sydney, Australia

23 October 2014



_t Disclaimer i

A Nerrter of Capitalans

IMPORTANT NOTICE

The value of units in Ascott Residence Trust (“Ascott REIT") (the “Units”) and the income derived from them
may fall as well as rise. The Units are not obligations of, deposits in, or guaranteed by Ascott Residence Trust
Management Limited, the Manager of Ascoftt REIT (the “Manager”f) or any of its affiliates. An investment in the
Units is subject to investment risks, including the possible loss of the principal amount invested. The past
performance of Ascott REIT is not necessarily indicative of its future performance.

This presentation may contain forward-looking statements that involve risks and uncertainties. Actual future
performance, outcomes and results may differ materially from those expressed in forward-looking statements
as a result of a number of risks, uncertainties and assumptions. Representative examples of these factors
include (without limitation) general industry and economic conditions, interest rate trends, cost of capital and
capital availability, competition from similar developments, shifts in expected levels of property rental income,
changes in operating expenses, including employee wages, benefits and fraining, property expenses and
governmental and public policy changes and the continued availability of financing in the amounts and the
terms necessary to support future business. Prospective investors and Unitholders are cautioned not to place
%Jr}rdue relio?ce on these forward-looking statements, which are based on the current view of the Manager on
uture events.

Unitholders of Ascott REIT (the "Unitholders™”) have no right to request the Manager to redeem their units in
Ascott REIT while the units in Ascott REIT are listed. It is intended that Unitholders may only deal in their Units
through trading on Singapore Exchange Securities Trading Limited (the "SGX-ST”). Listing of the Units on the
SGX-ST does not guarantee a liquid market for the Units.
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Overview of the Acquisitions rscom

A Narrter of Capttalans

Transaction Summary

Map showing p¢ : Purchase Price of Properties AUD 83.0 million (S$ 3.0 million')
Valuation of Properties AUD 84.8 million? (S$ 94.9 million')
Blended EBITDA Yield 7.7%

Quest Sydney Olympic quk* - Sydney
Quest Mascot
Quest Campbelitown

Related companies of QSA Group
Pty Ltd (“Quest”)

Operating under fixed leases and
franchise under the Quest brand

Y

Tl

T

i - — |

Quest Sydney Olympic Park ‘ Quest Mascot Quest Campbelltown

-

— —

Notes:
1. Based on exchange rate of AUD/S$ =1.12

2. Valuation, appointed by DBS Trustee Limited, in its capacity as trustee of Ascott REIT, derived by Savills Valuation Pty Ltd as C b L d
of 1 August 2014. apéta an



A Narrter of Capttalans

/LOverview of Quest Sydney Olympic Park ”

Property Details

Located within the Sports & Education Precinct

Location of Sydney Olympic Park; ~16km from Sydney-CBD
Noofun“s .................................. ]40 .........................................................................................................................
Tite 99-year leasehold expiing in October 2111
Lessee ............................................. Unre|o1-ed1-h|rdp0r1-y .............................................................................

14-year term expiring in October 2026, with
Expiry of Fixed Lease  opftions to renew for another two 7-year terms
— 4% annual increase!

Year of Opening October 2012
W I
Miltenmum Parklands
A 1
LA ¢ 3
. Mo, N = 0 > Concord Repatriation
O, Wt ’ll' | W X o . .
W General Hospital
[Add &/ -
Silverwater
m "\‘:; Liberty Grove ""';.
Quest Sydney Olympic Park >
: ' | ~25-45 mins drive away
1, A Syamey--___ 8 |
w2 | Olympic Park ~ B L |
% ' ] Vi s ——a >
S e o
8 Jz,,"y Bedroom
Note:

1. Subject to market review after Year 7 and upon each term of renewal
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A Narrter of Capttalans

_+ Overview of Quest Mascot
Property Details

~7km south of Sydney-CBD; ~2km from both
Sydney Domestic and International Airports

10-year term expiring in January 2018, with options
Expiry of Fixed Lease torenew for another five 5-year terms
- 4% annual increase!

NOnLOvE MOZEeNne e

| Ad) rive;0ts Lilvfield (AL Sysmey Dariing Point Rose Bay

ield A4 , City Center
oy = et Double Bay
o Haberfield Annandale ~ Glebe ﬂlarm}qhmzi
Camperdown 3 Vi Bellevue Hill
Summer Hill 4 :
Crovdon P U To Sydney CBD inction
roydon Park Petersham Newtown Waper! %
4 | ~20 mins drive away eeriey TAMAarama
Dulwich Hill Alegxan. Naverley
N / Bronte
. ; I & nato
amnsie & Marnckville St Quesi MQSGOt" FKensington .
Aokl i e a i Randwick bibzll
3 S |
gee
m ark Iwood

Living Area

gsgrove

Note:
1. Subject to market review after Year 5 and upon each term of renewal
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ASCOTT

A Narrter of Capttalans

_+ Overview of Quest Campbelltown
Property Details

~2.5km North-East from Campbellfown

Location Business District; ~40km from Sydney-CBD
Noofun“s .................................. 8 ] .............................................................................................................................
Tlﬂe .................................................... Freehdd ...........................................................................................................
Lessee ............................................. Unrelofedthlrdpoﬁy .............................................................................

10-year term expiring in September 2020, with
Expiry of Fixed Lease  options to renew for another four 5-year terms
— 4% annual increase!

Year of Opening September 2010 Facade
™ Quest Cdmpbelliown /
M3t
13 ~45 - 60 mins drive away
Blai int
/ Minto Haight
’
’
/’ To Campbelltown
’ Business District
M3 _j"" o | ~5 mins drive away
o L\
ey ¥ o)
s '”"' c bellt L/’“- o @
University of A e ! e <
Western Sydney.. Syhes D's'"c,' & 5 Living Area

AN - =

Note:
1. Subject to market review after Year 5 and upon each term of renewal
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_t Rationale for the Acquisitions
Key Rationale

€@ crhance DPU to Unitholders

9 Deepen presence in Australia

9 Entry intfo the resilient hospitality market of Greater Sydney,
New South Wales (“NSW")

a Improve stability of income stream

; CapjtaLand
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/LRaﬁonaIe for the Acquisitions ”

@ tnhance DPU to Unitholders

Distribution Per Unit (S cents)

8.46

7%
8.40 %

Pre Acquisifion Post Acquisition

FY2013 pro forma DPU will increase by 0.7% from 8.40 cents to 8.46 cents post acquisition.

) CapjtaLand




| Rationale for the Acquisitions pscor

A Merrter of Capitalans

Q Deepen presence in Australia

Deepen Ascott REIT’'s presence in the mature and stable market of Australia
— International visitor arrivals are forecasted to grow by 5% for FY2013/14.

— Across Australia, Revenue Per Available Room (“RevPAR"”) increased by 3% to S$1321in 2013
compared to 2012. RevPAR will continue to grow at 5% per year into 2016!.

* Existing Ascott REIT Property.in Australia

7.3
ss 57 59 60 63 696 70

Perth Sydney
e s N
/" Quest Sydney Olympic Park* N
/QO\ ,\Q Z\\ /\(1, ,\(b \bi( \<«§< \‘é< '* Quest Mascot
QQCb Qo‘ Q'\Q Q\\ Q’\q’ " X \‘o' Citadines St Georges Terrace Perth Quest Campbelltown*
> >» > ¥ q,Q q,Q q/Q )

Source: Tourism Research Australia

Note:
1. Deloitte Tourism & Hotel Market Outlook February 2014

; CapjtaLand



/LRcﬂionaIe for the Acquisitions e

€©) Deepen presence in Australia

Sponsor’s collaboration with Quest will enable Ascott REIT to tap into a bigger pool of properties

— The sponsor, The Ascott Limited, has concurrently entered into a strategic partnership with
Quest to invest up to AUD 500 million in new properties that Quest will secure for its franchise
network in Australia over five years.

— This provides Ascoftt REIT with a pipeline of potential acquisitions through ROFR.

Background of Quest

The largest serviced apartment provider with 112 properties in Australia.

A leading player in the Australian market with more than 80% of their customers are
corporate fravellers from some of Australia’s biggest companies.

; Cap/taLand
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/ Rationale for the Acquisitions S
9 Entry into the resilient hospitality market of Greater Sydney, NSW
Ascott REIT's maiden acquisition into Greater Sydney, International Visitors in NSW
NSW - an established and developed hospitality 52% 52% 51% 519 519
market 3.5 - ——- 3 [ 500%
— NSW is ranked as the Number 1 state within 3 07 2.8 07 2.9 [ 400%
Australia for visitation in Australia, by visitor : : - 30.0%
numbers, room nights and expenditure. 2.5 .J_. - 20.0%
- 10.0%
— Historically, total visitors into NSW consistently 5 L 0.0%
account for above 51%-52% of total visitors info Mar-10 Mar-1l Mar-12  Mar-13 Mar-14
Australia.
mmmm |nternational Visitors (million) ==@=% of Visitors to Australia
— Nearly 3.1 million international overnight visitors
spent a total of 73.8 million nights in NSW in year . . . .
ending March 2014, representing an increase of Nights Spent in NSW by International Visitors
6% year-on-year. o 3% 35% 34% 33% 35%
O=— s e —
80 60.2 64.6 67 7 69 3 73 8 B 30%
60 - 20%
40
20 - 10%
0 - 0%
Mar-10 Mar-11 Mar-12 Mar-13  Mar-14

Source: Tourism Research Australia

14
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/LRaﬁonaIe for the Acquisitions pscom

A Nerrter of Capitalans

9 Entry into the resilient hospitality market of Greater Sydney, NSW

Map of Greater Sydney

Nepean Blue Mountains Centrlitoast

: Morthern Sydhey
St Sy e ............
P oSdiey
Eastern Sychey

South West Sydhey

awarra

Source: Tourism Research Australia

15

Visitor nights in Sydney are forecast to continue to reach record highs

— During FY2013/14, visitor nights are predicted to increase by 7% to
reach 85.8 million nights — considerably higher than the national
growth rate of +1%.

Strong resilience of the Sydney hospitality market

— Sydney hospitality market has performed strongly over the last 12
months.

— ReVvPAR is up by 4% year-on-year, the Average Daily Rate (*ADR") is
up 3% over the same timeframe, and occupancy levels remain the
highest recorded nationally at 78%.

CapjtaLand



| Rationale for the Acquisitions rscom

O mprove stability of income stream

Breakdown of Gross Profit!

Pre Acquisition

Post Acquisition

Group
47% Gross Profit

Group
Gross Profit

$$161.2m $$168.6m

O Master Leases

O Management Contracts with Minimum
Guaranteed Income

O Management Contracts

Contribution from fixed lease income to overall portfolio’s gross profit will grow from 32% to 35%.

Note:

1. Based on FY2013 pro forma

16
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/LOverview of Funding Structure rscor

A Nerrter of Capitalans

Fully funded from issuance of perpetual securifies!

" . { ‘F. .WA’. 'h
o il Tl VAT VT A "’a‘“f.“r | Transaction
s ] sl ' i | il Expenses
T e W e ' i § S wrie . -
Y &N { ‘“;, ‘/_. ;’ef : . | Y p ? : X " - S$6.6m2
v 12 ’ ! E- v el = [

Quest Sydney Olympic Park Quest Mascot Quest Campbelltown

S$$44.8m $$26.9m $$21.3m

Total use of proceeds: $$99.6m

\ }
|

Acquisition of properties to be entirely funded by perpetual securities proceeds.

Noftes:

Based on exchange rate of AUD/S$ =1.12

1. Ascott REIT issued $$150 million perpetual securities at 5% p.a. on 17 October 2014

2. Including acquisition fees, applicable stamp duties, legal and other professional fees and expenses

. CapjtaLand
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Impact on Ascoit REIT
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A Nerrter of Capitalans

Healthy Balance Sheet

Gearing (%)

36.4%

Pre Acquisi’rion]

» Gearing remains well within 60% gearing limit under MAS Property Fund Appendix.

NAV Per Unit (S9)

= NAYV Per Unit remains unchanged at $$1.373 post acquisition.

Notes:
I. Asat30June 2014

2. Asat 30 June 2014, including acquisition of Somerset Ampang Kuala Lumpur, Citadines Zhuankou Wuhan and Citadines Gaoxin Xi'an (as

38.9%

Post Acquisition 2

completed on 18 August 2014), a hotel property in Tokyo, Japan (as completed on 16 October 2014), three serviced residence propertiesin

Australia (as announced on 23 October 2014) as well as issuance of $$150 million perpetual securities at 5% p.a. on 17 October 2014.

3. Ascompared fo NAV Per Unit as at 31 December 2013

CapjtaLand



Impact on Ascoit REIT

Geographical Diversification

Breakdown of Ascott REIT's Assets by Geography

Pre Acquisition’
« 66.5% in Asia Pacific,

* 33.5% in Europe
Spain Belgium
Germany, g 1.95%

United 2% Si”%‘“g;re
Kingdom ’ e
13.6%
China
18.8%
France
13.7%
Australia
0.9%
M?k;};'o Indonesia
e 2.6% Japan
Philippines Vietnam 16.5%

3.8% 7.2%

Post Acquisition
* 67.3% in Asia Pacific,
* 32.7%in Europe

Spain Belgium
Germany g 149,

United 3.1% Singapore
Kingdom X 14.6%
13.3%
China
France 18.3%
13.4%
Australia
3.4% g
Malaysia Indonesia ™
1.6% 2.6% Japan
Philippines  Vietnam 16.1%
3.7% 7.0%

Presence in Australia will grow from 0.9% to 3.4% post acquisition.

Note:
1.

21

As at 30 June 2014 and including the acquisition of Somerset Ampang Kuala Lumpur, Citadines Zhuankou Wuhan and Citadines
Gaoxin Xi'an (completed on 18 August 2014) as well as a hotel property in Tokyo (as announced on 16 October 2014).
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_} Conclusion e

A Narrter of Capttalans

Acquisition of Three Serviced Residence Properties in Greater Sydney, Australia

Enhance DPU to

. = FY2013 pro forma DPU accretion of 0.7% from 8.40 cents to 8.46 cents.
Unitholders

= |nternational visitor arrivals into Australia are forecasted to grow by 5% for FY2013/14
and RevPAR expected to increase by 5% per year into 2016.

Deepen presence in
Australia

= Sponsor’s collaboration with Quest provides Ascott REIT with a pipeline of potential
acquisitions through ROFR.

Entry into the resilient = NSW isranked as the Number 1 state within Australia for visitation in Australia, by visitor
hospitality market of numbers, room nights and expenditure.

SUEELE ST, o = Sydney hospitality market has performed strongly over the last 12 months.

Improve stability of = Contribution from fixed lease income to overall portfolio’s gross profit will grow from
income stream 32% to 35%.

. Cap[taLand
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