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POST

Agenda

Cross-border eCommerce volume

Domestic eCommerce volumes (SEA and AU)
Top five categories

SingPost supporting more than 100 brands

The following presentation contains forward looking statements by the management of Singapore Post Limited (“SingPost”) relating to financial trends for future periods, compared to the results for previous periods.

Some of the statements contained in this presentation that are not historical facts are statements of future expectations with respect to the financial conditions, results of operations and businesses, and related plans and
objectives. Forward looking information is based on management's current views and assumptions including, but not limited to, prevailing economic and market conditions. These statements involve known and unknown risks
and uncertainties that could cause actual results, performance or events to differ materially from those in the statements as originally made. Such statements are not, and should not be construed as a representation as to future
performance of SingPost. In particular, such targets should not be regarded as a forecast or projection of future performance of SingPost. It should be noted that the actual performance of SingPost may vary significantly from
such statements.

“S$” means Singapore dollars unless otherwise indicated.



Cross border eCommerce Logistics

SingPost Sites

%‘ ‘E Home Ourservices Shopping guide Tips & FAQ %7%

Login/SignUp | '_ SGv

< Announcement: 11 January 2016 is a public holiday in Japan (Coming-of-Age Day), hence do expect delays for Japan shipments. »
Sign up, shop overseas &
% off first shipm
get 18% off your first shipment
: N o 0
-~ >y 15%
» Get your free overseas addresses - off first
» Receive packages at your doorstep ’( tlllpmﬂy
4
» Keep up with latest updates and news
P up pdal A l
How vPost works 1. Sign up to get 2. shop online & 3. Declare & pay 4. Receive
in 4 simple steps:  your overseas ‘ send p ‘ when . packages at your °
addresses to your overseas arrive doorstep FIND OUT MORE
address

enter your email address

ShopMate Home Ourservices Ourrates Shopping guide Tips & FAQs

& Log in or Sign up

25% off shipping*
until December 31

Sign up for free

*25% oft 1s valid only on ShopMate delivery fees from your ShopMate US address to your Australian address
and does not include any shipping fees from your merchant, Valid from 01/12/2015 until 31/12/2015

ShopMate works in 4 easy steps:

Welcome to Sign up now for your free US address! »

3 Party Sites

I'm shopping for

AliExpress

pping, Bettel

CATEGORIES See All > SuperDeals  Featured Brands  AliExpress Collections

[3 Women's Clothing
7 Men's Clothing

D Phones & Accessories
0 Computer & Office
ﬂ Consumer Electronics
(f) Jewelry & Watches
@ Home & Garden

@ Bags & Shoes

ﬁ Toys, Kids & Baby
'@ Sports & Outdoors

ﬂ Health & Beauty
&5 Automobiles & Motorcycles

“Il Home Improvement

ronv (R srorr  GLOBALSHIPPING v/ FINDASTORE

BURCH

TORY'SGIFTGUIDE CLOTHING SWIM SHOES HANDBAGS ACCESSORIES WATCHES BEAUTY

EXTRA 30% OFF SALE STYLES WITH CODE MERRY | peTAiLe

i
5
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All Categories  ~ :

Bestselling Tech Discovery T

Q mraccomnt ()

SALE  TORY @ sPORT
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SingPost’s cross-border eCommerce volume has increased by 60% year-on-year %7%
(Nov 2015 vs Nov 2014) to 4.6 million packages

SingPost’s Cross-Border
eCommerce Volume

5,000,000 -
4.6 million

4,000,000 -

3,000,000 - 60%
Growth

2,000,000 -

1,000,000 -

Nov 2014 Nov 2015

Note: Includes Singles Day shopping on 11 Nov 2015, Black Friday on 27 Nov 2015 and Cyber Monday on 30 Nov 2015



Domestic eCommerce: Strategic advantages of a full service eCommerce logistics provider %7%

S
eCommerce

‘ Technology  Omnichannel
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Payments &

Accuracy

Regional 3P eCommerce | gy
Customer
Care

Operations

Performance

Warehousing Marketing

Solution % m

: Creative
Delivery & Returns Production
Management

Manufacturer Customer



Demo: http://www.calvinklein.com/hk %7%
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Scalability is essential

Select a metric

Hourly Day Week Month

Nov 8

Nov 15

Nov 22

Nov 29

B Returning Visitor M New Visitor

Select a metric

I VS

Nov 8

Nov 15

Nov 22

Hourly Day Week Month

Nov 29




SingPost’s domestic eCommerce orders (SEA and AU) has increased by 384% year on year %7%
(Black Friday through Cyber Monday)

Domestic eCommerce
(%) Orders (SEA and AU)

500 ~

400 -~

300 -
384%

200 -~

100 ~

2014 2015

Note: Figures exclude orders from TradeGlobal and Jagged Peak



Top five categories of items consumers are buying online
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Fashion Apparel

Health and Beauty

Sportswear

Consumer Electronics

Toys



SingPost supporting more than 100 brands with Asia Pacific’s first end-to-end %
eCommerce logistics solutions
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crarins  CalvinKlein Canon

\HR &

THE DIFFERENCE. DEMONSTRATED!

TosHiBA oo JTEG% (O]

\_NORBREEZE ﬁﬁ NU SKIN PHILIPS



1910601011

POST

Thank You

.
==
_

lT




