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Launching the
Red Dot to the World!



Who holds the No. 1 position
in the university domain?



Number 1 position in 
Singapore



MindChamps, 
38.5%

Busy Bees, 26.4%

Etonhouse, 5.5%

Others, 29.7%

Market Share

MindChamps

Busy Bees

Etonhouse

Others

MindChamps PreSchool – Largest Market 
Share in Premium Range Preschool
Based on the number of private premium preschools in Singapore, 
MindChamps has a market share of 38.5%

Total: 91 centres; 
MCPS: 35 centres

Note:
Defined in the Independent Market Research Report as preschool child care centres that charge each student S$1,700 and above (based
on non-promotional rates and before GST and government subsidies) per month for a 5-day week or 5.5-day week full-day programme

Source: Independent Market Research



Vision: Take the
Number 1 Position
Globally











Mr. David Chiem, Founder CEO & Executive Chairman, MindChamps PreSchool Limited, 
with Mr. Tow Heng Tan, CEO of Pavilion Capital



Century of the Mind



Championship was never 
found in the sterile 
accumulation of facts and 
figures. Championship is 
confident and creative, and 
the 21st Century – ‘The Century 
of the Mind’ – will demand 
creativity of its citizens. It will 
demand champions.
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Commanding No. 1 Position





Saif bin Zayed Al Nahyan

Deputy Prime Minister
United Arab Emirates

Crown Prince
Son of  Zayed bin Sultan Al Nahyan



Mr. Sameh Muhtadi (Group CEO, Bloom Holding)  
and Mr. David Chiem (Founder, Chairman & Group CEO, MindChamps)





1. Proprietary Intellectual Property 



IPOS Award for Trade Mark Portfolio
Overall Winner



MINDCHAMPS MONTESSORI INCORPORATED

• In April 2014, we discovered a company named ‘MINDCHAMPS 
MONTESSORI INCORPORATED’ listed on the Philippines online business 
directory, PHILIPPINECOMPANIES.COM

• The company has since been renamed to NOBLEMINDS MONTESSORI.

Case of Trade Mark Infringement



2. System & Standard for Excellence



Franchisor of the Year
Overall Winner



Brand



Highly respected award that symbolises quality and prestige

Superbrands
Mark of Excellence for Consecutive 4 years



Voted by 3,000 Gen Y parents in an Asia- wide market research 
covering 5 countries – Singapore, Malaysia, Indonesia, Thailand, 
and China, for 4 years consecutively

Influential Brands





36 PreSchools, 3 Chinese PreSchools
2 Infant Care & 9 Reading & Writing centres



Paragon

Level 6, 5,400 sq ft



Changi Airport Terminal 3 

Level 3, 
11,000 sq ft



Marina Country Club, 15,000 sq ft of 
learning space with outdoor play area 
and eco garden

Punggol Northshore



5,200 sq ft of learning space 
with Gourmet room and 
outdoor swimming pool & 
tennis court

Raffles Town Club



Level 6

8,000 sq ft of learning space and 2,000 
sq ft of outdoor learning  area

One Raffles Place





Tampines Central
淡滨尼中心

6,500 sq ft



Australia 



Broadway



Broadway



Broadway



Cherrybrook



Cherrybrook



Cherrybrook



Eastwood



Eastwood



Eastwood



Hornsby



Hornsby



Hornsby



Vietnam



Ho Chi Minh



Hanoi



Financial Highlights
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Consolidated 
Statement of 

Comprehensive 
Income
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Strong Growth in Revenue, Gross Profit and 
Operating Profit
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Education Franchise Others

12.4

18.4
22.8

Revenue 
(S$m)

4.1

6.3 6.3

FY2015 FY2016 FY2017

Operating Profit (S$m) and Operating Profit 
Margin (%)

33.3 34.1 27.5

Operating
Profit
Margin
(%)

8.2
12.4

15.1

FY2015 FY2016 FY2017

Gross Profit (S$m) and Gross Profit Margin (%)

66.3
67.6

66.4
Gross
Profit
Margin
(%)

*

*Excluding IPO and Mergers and Acquisitions Expenses
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Recurring Non-recurring

Strong Earnings Through Franchise Business Model 
and High Proportion of Recurring Revenue
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Sub-total: 92 70 36 11 0 56 592

Franchise 
Licences Sold

FOFO Centres 
in Operations

FOFO Centres 
yet to be 

Established
Revenue Mix (S$m)

22.8

12.4

18.4

Notes:
1. Comprises school fees, royalty fees, sales of merchandise, school

event income and other income that recur periodically

2. Comprises franchise income resulting from franchise sales

Total: 164 49 115

(88%)

(12%)

(84%)

(16%)

(87%)

(13%)
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3 5 6
4

31
36

43
1

3
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FY2015 FY2016 FY2017

FOFO Centres (Overseas)
FOFO Centres (Singapore)
COCO Centres (Australia)
COCO Centres (Singapore)

35
44

59

Scalability and Rapid Growth Through Our 
Robust Franchise and Education Businesses

2,246
2,669

3,012

18

52

324

FY2015 FY2016 FY2017

Singapore Overseas

Total Number of Students

2,264

2,721

3,336

Total Number of Centres

• CAGR in Singapore: 54.1%(1)

• CAGR in Singapore and overseas: 57.3%(2)

Notes:
1. From 1 to 49 centres (from inception in 2008 to 2017)
2. From 1 to 59 centres (from inception in 2008 to 2017)
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Consolidated 
Balance 

Sheet
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Underpinned by Strong Financial Position

6.9
3.9

39.4

FY2015 FY2016 FY2017

Cash and Cash 
Equivalents (S$m)

1.4
1.2

4.9

FY2015 FY2016 FY2017

Quick Ratio (Liquidity)

3.5 4.2

56.7

FY2015 FY2016 FY2017

Net Assets (S$m)
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Consolidated 
Statement of 

Cash Flow
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Underpinned by Strong Operating Cashflows

3.3

4.0

5.5

FY2015 FY2016 FY2017

Net Cash Generated from Operating Activities (S$m)



Thank You


