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DISCLAIMER il

This presentation does not constitute or form any part of any offer for sale or subscription of, or solicitation of any offer to buy or subscribe for, any securities in
shopper360 Limited (“shopper360” or the “Company”, and together with its subsidiaries, the “Group”) in Singapore or any other jurisdiction nor shall it or any
part of it form the basis of, or be relied on in connection with, any investment decision, contractor commitment whatsoever in this or any jurisdiction.

This presentation may contain forward-looking statements that involve assumptions, risks and uncertainties. Actual future performance, outcomes and results
may differ materially from those expressed in forward-looking statements as a result of a number of risks, uncertainties and assumptions. You are cautioned not
to place undue reliance on these forward-looking statements, if any, which are based on the current view of management on future events. If you are in doubt
as to the action you should take, you should consult your legal, financial, tax or other professional adviser(s) immediately.

The information contained in this presentation has not been independently verified. No representation or warranty expressed or implied is made as to, and no
reliance should be place on, the fairness, accuracy, completeness or correctness of the information or opinions contained in this presentation. Neither
shopper360 nor any of its affiliates, advisers or representatives shall have any liability whatsoever (in negligence or otherwise) for any loss howsoever arising,
whether directly or indirectly, from any use, reliance or distribution of this presentation or its contents or otherwise arising in connection with the presentation.

The past performance of shopper360 is not indicative of the future performance of shopper360. The value of shares in shopper360 and the income derived
from them may fall as well as rise. Shares of shopper360 are not obligations of, deposits in, or guaranteed by, shopper360 or any of its affiliates. An investment
in shares of shopper360 is subject to investment risks, including the possible loss of the principal amount invested.

This presentation has been reviewed by the Company’s sponsor, ZICO Capital Pte. Ltd. (the “Sponsor”).

This presentation has not been examined or approved by the Singapore Exchange Securities Trading Limited (“SGX-ST”) and the SGX-ST assumes no
responsibility for the contents of this presentation, including the correctness of any of the statements or opinions made or reports contained in this
presentation.

The contact person for the Sponsor is Ms. Leong Huey Miin, ZICO Capital Pte. Ltd. at 77 Robinson Road, #06-03 Robinson 77, Singapore 068896, telephone: (65)
6636 4201.
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TRISTAR SYNERGY - CNY CARLSBERG ACTIVATION Tl

A major feat with over 8,000 promoter days -
executed within 2 months, including East
Malaysia activations

SALES
PROMOTERS

5,707 (West M'sia) &
615 (East M’sia)
Promoter Days

LOTUS’S MEGA
DISPLAY
585 Promoter
Days




TRISTAR SYNERGY - NESTLE'S MILO BREAKFAST DAY Tl
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Multiple locations nationwide: Kuala Lumpur and East Coast of Malaysia



SHOPPERPLUS SINGAPORE - BZU BZU PROMOTER ENG Tl
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Southeast Asia’s Biggest Baby Fair



SHOPPERPLUS SIN
GAPORE - MEDIA & PRODUCTION
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SHOPPERPLUS MALAYSIA - CONTEST MANAGEMED Tl

%gmﬂgf e Cadry SN E K LAG '
| | DAIRY
e mc T MENANG

SUPERIOR -/ A ' HALLS. VAG i

PLAQUE REMOVAL*

HADIAH HADIAH HADIAH
NOW: RM59.43 each UTAMAxI PERTAMA x1 KEDUA x1

;MD REMOVES MORE . ‘. : . . Oral B‘ i naa RM;,GDO RMI,S 30 RMSQ"O

CLEANS BETTER" PLAQUE*

CARA PENYERTAA!

. . Beli produk Cadbury Dairy
/— Trip to Provence ; : 4 LLs Milk 8 Halls bernilai RM8

froce ks =8 S

(worth RM11000) for 2 Pax Imbas kod QR

With a min. purchase of RM50
on Oral-B & Venus products

CONTESTS MANAGEL

G ol rme FRON JONE 2026 TO MAY 206
WITH MILLINS OF PRO-VITAMIN MOLECULES &/ J

SeK. SAVE

4 Exclusive SPENDf& s,
d Contest -

Bell & Menangl Hadiah Berilal Lebih Daripada

RM ©4,000%

PANTENE,

N7 [ 1 aceiy >
RM121000) e 28 265%
ith pi 2G B vl 4
ke SOLE Bl ¢ 33 NOW: RM18.67 - RM36.00 each
Touch -
™ Pantene
] ey a
Ewg'g @ : o : Miracles Doily Treatment
42D : o [ « Serum 180mi/Miracles Intensive

nh:- 31 Mar 2026 I : Lo 3 Treatment Mask 300m|
v 4 NP: RM24.90 - RM48.00 each

HADIAH MINGGUAN X15
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SHOPPERPLUS MALAYSIA - OREO X BTS ACTIVATIONSROADSHOW Tl

shopperplus Malaysia designed an immersive retail roadshow for Mondelez in Malaysia & Singapore



SHOPPERPLUS MALAYSIA — OREO X BABY MONSTER'R Tl

shopperplus Malay5|a de5|gned an immersive reta|l roadshow for Mondelez in Malaysia



SHOPPERPLUS MALAYSIA - ENHYPEN X CADBURY RC Tl

shopperplus Malaysia

executed a nationwide
experiential retail roadshow
that transformed Cadbury’s
collaboration with ENHYPEN

(U iy mENHYPEN

Personalise Your
Cadbury




RETAIL GALAXY PLUS (“RG+") IN-STORE ADVERTISINGGCAMPAIGNS Tl




RG+ IN-STORE ADVERTISING CAMPAIGNS Tl

From Media to Gondola End Fixtures with TOKINOMO




RG+ IN-STORE ADVERTISING - HEINEKEN CATEGOR ANAGEMENT i




JUMP RETAIL MERCHANDISING - NEW WINS! Tl

Z 8 Project
Zamalava |
SINCE 1930 commenced in

April 26

Project to commence
in October ‘26




JUMP RETAIL - WINNER OF HUAWEI'S GOLD SUPPLIER T

: : HUAWE] MALAYSIA SUPPLIER CONVENTION 2025

JAWEI MALAYSIA & 2 :

B O NVENTION 2025 _ 20258601d Supplier Award
o 2025, bour vmlmulf‘,ﬁww“'m“““’ - _R oy
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JUMP RETAIL




GALZELLE ACTIVATION - GUINNESS POOL TOURNAM i

GUI\WESS

POEL

CHALLENGES

Y/

GUINNESS




GAZELLE ACTIVATION - HEINEKEN’S STAR ACADE i

*For non-muslims, aged 21 and above only
*When you drive, never drink

b
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NATIONAL FINALS 2025 NATIONAL FINALS 2025
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CSR
PARTNERSHIP
WITH DIGNITY
FOR CHILDREN
FOUNDATION

shopper360 & Future Fields
proudly donated a truckload of
food and beverages to Dignity
Children Foundation.




CSR PARTNERSHIP
WITH DIGNITY FOR
CHILDREN
FOUNDATION

shopper360 continues to support
Dignity for Children Foundation with a
substantial monthly contribution to
subsidise the operational ¢
foundation since 2023.

Dignity for Children Foundation is a
non-governmental organization that
provides holistic care and education
for urban poor children in Kuala
Lumpur, Malaysia.

Copyright © 2026-2027 shopper360 Group of Companies. All rights reserved.

shopper360
i




e '
il i ;

| Goeue

il

Bl Cozeue

RING FUTURE iy
SIONAL THROUGH
INTERNSHIP

Over past year we had the privilege of hosting
26 interns from diverse acader,kgrounds,
including Human Resources, ommunication,

Multimedia, Information Technology, Creative

Design, and more.
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BLOOD DONATION
CAMPAIGN

In collaboration with ‘Pusat Darah
Negara’, we addressed a crucial public
health need but also reinforced its
commitment to giving back to society.

Copyright © 2026-2027 shopper360 Group of Companies. All rights reserved.
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Finagcial Results -
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Financial Perfformance Snapshot Ty

FY2026 vs FY2025: AT A GLANCE

RM207.0M RM30.8M 14.9% 60.77

Revenue Gross Profit Gross Profit Margin Net Asset Value Per Share

sen
+12.4% growth due to +4.9% growth due to Decline from 15.9% due to ( )

an expansion of client investments growth in revenue a shift in service mix Previously 59.36 sen in FY2025

While top-line growth is positive, profitability was significantly impacted by a shift in service mix.




Normalised FY2024 results Tl

To exclude one-off events in FY2026 and FY2025:

Profit/(Loss) before tax Profit before tax
[AUDITED] [NORMALISED]

RM2.8m RM3.1m:s

>100% >100%
FY2025! : (RM12.3m) FY2025': RMO0.5m?

e 1Financial year ended 31 May 2025

¢ 2Excluded Marvel Distribution Sdn Bhd’s (“MD”) share of loss for the year of RM1.4 million, shopperplus Myanmar Co., Ltd.’s
(“S+MM”) foreign exchange losses on settlement of payables of RM1.1 million, fair value loss on financial assets for the
compulsorily convertible non-participating preference shares (“CCCPS”) of RM8.7 million and loss on deconsolidation of S+MM of
RM1.6 million.

« 3Excluded fair value gain on financial assets for CCCPS of RM2.2 million, impairment loss on goodwill in Tristar Synergy Sdn Bhd of
RM2.0 million and MD’s share of loss of RM0.5 million.



FY2026 Resulis T

(0 (0

Cash and Cash Equivalents Equity Market Cap!
RM10.6 million RM66.1 million $$6.96 million
FY2025: RM8.6 million FY2025: RM64.6 million RM21.6 million

S

Positive Working Capital Minimal Debt Burden Dividend Yield
RM46.3 million RMA4.0 million borrowings Nil
FY2025: RM42.5 million FY2025: RM4.5 million

1 Market cap of $56.96 million, calculated using the last traded price of $$0.064 on 29 May 2026 (being the last full market day on which shares were traded on the SGX prior to 31 May 2026) and 108,803,600
shares, using a SGD/MYR exchange rate of SGD1:MYR3.1044 as at 29 May 2026, as stated in the Bank Negara website.



Improvement of Profit Before Tax Tl

FY2026 vs FY2025

Group P/L FY2026 FY2025 Key |nsights:
RM’m RM’m :
Sales Execution Segment
Profit/(Loss) before tax 2.8 (12.3) Profitability improved
MD share of loss 0.5 14 .
Absence of 2 loss making
S+MM foreign exchange losses - 1.1 subsidiaries this year onwards,
Loss on deconsolidation of S+MM [non-cash] - 1.6 namely’ Marvel Distribution &
S+MM.
FV loss on CCCPS [non-cash] - 8.7
FV gain on CCCPS [non-cash] (2.2) -
Impairment loss on goodwill [non-cash] 2.0 -

Normalised Profit before tax 3.1 0.5




Revenue Growth Driven by Sales Execution

Segment Performance: Revenue Analysis

o

RM’Million

200
180
160
140
120
100
80
60
40
20

Segment Revenue

174.2
151.9

Sales Execution

HFY2026 mFY2025

32.8 324

Advertising & Marketing

Sales Execution

to RM174.2 million

Expanded Payroll & Recruitment
Business

Advertising & Marketing

to RM32.8 million

Successful new client acquisitions
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1l

i




FY2026 Dividend i

The Board has not proposed a dividend for FY2026.

Our immediate priority is to reinvest available capital into expanding shopperplus
Malaysia, Jump Retail and Retail Galaxy Plus.

We remain committed to returning value to shareholders once we have
successfully restored consistent profitability.

Our focus is on building a stronger foundation that will support more robust
dividend distributions in the future.
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Wllat’s Next? -
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FY2027 WHAT'S NEXT iyt

Momentum

Discipline

Focus on Quality Execution with all Customers in both segments

Growth in our people through talent development and succession
planning

Financial discipline on capital allocation
Ruthless elimination of unproductive work

Implementation of artificial intelligence (“Al”) in business tools for
efficiency

Use of Al Insights & Tools to bring value to our customers
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