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OUR MISSION
OUR VISION

To be the leader in the field of shopper marketing. Providing 360 solutions such as integrated 
digital and offline marketing - omnichannel, in-store advertising, e-commerce, data and insight, 
merchandising, field force activation (sampling), on-ground activation and retail technology 
products and services.
     
To attract the best talent that fits our culture of forward thinking, forward doing, collaboration 
whilst cultivating an environment that promotes integrity, and develops expertise.

To collaborate and be strategic with our business partners, retailers and customers (brand owners) 
in providing solutions to grow their businesses via sales and marketing efforts on the shopper 
marketing front.

To create memorable shopper experiences in the digital and physical retail world. 

In summary, shopper360 aims to promote and advance our brand promise of helping companies 
(whether retailer or brand) to ‘sell smarter’.

To be the Shopper Marketing Experts in Asia.   

Be Expert 
We're smart people. We know our products 
and services inside out; and are always ready 
to dish out information and advice on them. 

Collaborative
Two heads are better than one. The best 

solutions come from working together with our 
clients, partners and colleagues.

Forward Thinking,
Forward Doing

We're always one step ahead and challenging 
the status quo.

Do What’s Right
Always doing what is morally right for yourself 
and the company without any compromise in 

any situation

This annual report has been prepared by shopper360 Limited (the “Company”) and its contents have been reviewed by the Company’s sponsor, ZICO Capital Pte. Ltd. (the 
“Sponsor”), in accordance with Rule 226(2)(b) of the Singapore Exchange Securities Trading Limited (“SGX-ST”) Listing Manual Section B: Rules of Catalist.  

This annual report has not been examined or approved by the SGX-ST and the SGX-ST assumes no responsibility for the contents of this annual report, including the correctness of 
any of the statements or opinions made or reports contained in this annual report.

The contact person for the Sponsor is Ms Alice Ng, Director of Continuing Sponsorship, ZICO Capital Pte. Ltd. at 8 Robinson Road, #09-00 ASO Building, Singapore 048544, 
telephone: (65) 6636 4201.
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CORPORATE 
INFORMATION
BOARD OF DIRECTORS

AUDIT COMMITTEE

CHEW SUE ANN
Executive Chairman And
Group Managing Director

ZAFFARY BIN AB RASHID

Hew Koon Chan (Chairman)
Margaret Au-yong
Wong Chin Chin

NOMINATING COMMITTEE
Wong Chin Chin (Chairman)
Hew Koon Chan
Zaffary Bin Ab Rashid

REMUNERATION COMMITTEE
Margaret Au-Yong (Chairman)
Hew Koon Chan
Zaffary Bin Ab Rashid

COMPANY SECRETARY
Chua Kern

COMPANY REGISTRATION NUMBER
201634929Z

REGISTERED  OFFICE
138 Robinson Road
#26-03 Oxley Tower
Singapore 068906
Tel: +65 6236 9350
Fax: +65 6532 9937
Website: www.shopper360.com.my

SHARE REGISTRAR
B.A.C.S Private Limited
8 Robinson Road
#03-00 ASO Building
Singapore 048544

AUDITORS
Baker Tilly TFW LLP
600 North Bridge Road #05-01 Parkview Square
Singapore 188778
Partner-in-charge: Foong Chooi Chin
Appointed since financial year ended 31 May 2020

PRINCIPAL BANKER
The Hong Kong and Shanghai Banking Corporation
Limited, Singapore Branch 
21 Collyer Quay
HSBC Building Level 1
Singapore 049320

SPONSOR
ZICO Capital Pte. Ltd.
8 Robinson Road
#09-00 ASO Building
Singapore 048544

PRINCIPAL PLACE OF BUSINESS
Malaysia
shopper360 Sdn. Bhd.
505, 5th Floor, Block A Phileo Damansara 2
15 Jalan 16/11
46350 Petaling Jaya Selangor Darul Eshan Malaysia
Tel: +603 7955 1100
Fax: +603 7954 1818
Myanmar
shopperplus Myanmar Co. Ltd.
No.15 Dhammazedi Road, Ground Floor (opp. Happy Zone)
SanChaung Township, Yangon, Myanmar
Tel: +959 2566 53864

Singapore
shopperplus Singapore Pte. Ltd.
80 Changi Road
#05-21, Centropod
Singapore 419715
Tel: +65 65134833

Non-Independent and Non-Executive Director

HEW KOON CHAN
Lead Independent Director

MARGARET AU-YONG
Independent Director

WONG CHIN CHIN
Independent Director

03

Annual Report 2020



Boasting About Tomorrow During the movement control order in Malaysia in early 
March 2020, I found myself feeling extremely anxious. I 
could not believe that the Company’s last financial quarter 
was about to be impacted by the entire country’s 
lockdown. I was also concerned for the health and safety of 
our staff since services such as merchandising still 
continued during the lockdown.

I found myself humbled when confronted by this situation, 
because it did not feel that I had much control, neither was 
I able to fully anticipate what the next few weeks or months 
would look like. The board of directors (”Board”) of 
shopper360 Limited (the “Company” or “shopper360”) 
together with the senior management team tried our very 
best to steer the ship and make the wisest decisions 
possible to help the business survive this period.
 
As a leader of the business, it is not unusual to make 
forward plans, sometimes up to 5 years in advance and 
declare them to the staff, or to the public. Since listing the 
Company on the Catalist board of the Singapore Exchange 
in 2017, I was filled with optimism and excitement by what 
the future could hold whilst the team forged ahead to 
achieve them. We did not expect our plans to be 
interrupted by leadership issues, retailers shutting down 
stores and now, a virus pandemic. I am reminded of the 
Bible Verse above from James 4 : 13 – 16 that our lives 
and plans are truly in the hands of God.

Now listen, you who say, “Today or 
tomorrow we will go to this or that 
city, spend a year there, carry on 
business and make money.” Why, you 
do not even know what will happen 
tomorrow. What is your life? You are a 
mist that appears for a little while and 
then vanishes. Instead, you ought to 
say, “If it is the Lord’s will, we will live 
and do this or that.” As it is, you boast 
in your arrogant schemes. All such 
boasting is evil.

James 4 : 13 – 16

CHAIRMAN’S
STATEMENT 
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CHEW SUE ANN
Executive Chairman and Group Managing Director

This year, I am thankful that we have been able to increase our 
revenue, thereby affirming that shopper marketing services are 
still in demand, and our efforts to grow the business regionally is 
yielding results. Nevertheless, we are impacted by decreasing 
margins, increasing competition and needing to constantly evolve 
and innovate by placing investments on digitalisation and 
technology. It is also important that we attract and hire talents to 
the group that can help us create a new and long-lasting future for 
shopper360. We used our listed platform to open doors and meet 
all types of businesses and start-ups in order to find 
complementary services to our core offerings. We hope that 
through these efforts, we will have some promising partnerships 
and corporate exercises in the years to come. 

Luckin Coffee and Wirecard are some examples of companies that 
were the darlings of investors during the pandemic, with their 
earnings growth and unparalleled offering but lost it all when 
auditors and whistle blowers revealed that none of these 
companies were actually who they declared themselves to be. I 
believe shopper360 is different. We take integrity seriously. I hope 
that my team and I are given the opportunity to show that we can 
grow this business even in these tough and unprecedented times. 
And that we are given time to nurture this growth and create 
sustained and incremental growth in an unstable world. 

I would like to extend my heartfelt appreciation to my team and 
also give gratitude for the grace of God for allowing the business 
to maintain a profit and a healthy cash flow. It is no small feat to 
have earned a profit this year while other companies have suffered 
losses. We hope that our shareholders, investors, business 
partners and retail partners will continue to lend us their support, 
and we will persevere to build our business upon the strong 
foundation that has been built over the years.

To a better, healthier decade!

CHAIRMAN’S STATEMENT (cont’d)
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BOARD OF
DIRECTORS

From left to right: Zaffary Bin Ab Rashid, Wong Chin Chin, Chew Sue Ann, Margaret Au-Yong,
Hew Koon Chan
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CHEW SUE ANN
Executive Chairman And Group Managing Director
Chew Sue Ann is our Executive Chairman and Group Managing 
Director and was appointed on 27 December 2016. She is the 
daughter of the founder of the Group, the late Mr. Raymond 
Chew. She is responsible for overseeing the overall business 
development and general management of the Group, and 
formulating the Group’s strategic directions and expansion 
plans. Her involvement in the Group started with her 
appointment as a member of the board of directors of Pos Ad in 
2004, and she later became the executive chairman of Pos Ad in 
December 2011.

In May 2009, Ms Chew was appointed to the board of directors 
of IACT College Malaysia. Two years after that, in 2011, she was 
appointed as its executive chairman until she relinquished her 
role on 30 November 2016. Her past experience outside the 
Group also includes her tenure with Temporal Brand Consulting 
Sdn Bhd, her role as a category assistant manager at Kraft Foods 
Singapore Pte Ltd (now known as Mondelez Singapore Pte Ltd).

Ms Chew graduated cum laude from BIOLA University with a 
Bachelor of Science in Business Administration in 2003.

HEW KOON CHAN
Lead Independent Director
Hew Koon Chan is our Lead Independent Non-Executive 
Director and was appointed on 19 May 2017. Mr Hew began 
working as a process engineer in 1986 for Texas Instruments 
Singapore Pte Ltd. In 1988, he was employed as an investment 
analyst and rose through the ranks to become an investment 
director at Seavi Venture Services Pte Ltd, which is affiliated with 
Advent International.

Mr Hew established Integer Capital Pte Ltd in 2004 and 
presently sits on the board of other companies listed on the 
Singapore Exchange.

Mr Hew graduated from the National University of Singapore in 
1986 with a Bachelor of Engineering (Mechanical). In 1987, he 
graduated from the Singapore Institute of Management with a 
Graduate Diploma in Financial Management and obtained his 
Certified Diploma in Accounting and Finance from the Chartered 
Association of Certified Accountants (UK).

ZAFFARY BIN AB RASHID
Non-independent Non-executive Director
Zaffary Bin Ab Rashid is our Non-Independent Non-Executive 
Director and was appointed on 19 May 2017. He is currently the 
executive director of investments and business at Koperasi 
Permodalan FELDA Malaysia Berhad. He is also a non-executive 
director of Gold Coin (M) Group Sdn. Bhd, KPF Palm Oil Mill Sdn 
Bhd and alternate director of Noweia Industries Sdn Bhd.

He graduated from the Southern New Hampshire University, 
USA (formally known as the New Hampshire College) in 1997 
with a Bachelor of Science majoring in Economics and Finance.

MARGARET AU-YONG

WONG CHIN CHIN
Independent Director
Wong Chin Chin is our Independent Non-Executive Director and 
was appointed on 19 May 2017. She has more than 25 years of 
experience in legal practice and is currently a partner at Messrs. 
Adnan Sundra & Low. She previously practised law in Chooi & Co 
as well as in Iza Ng Yeoh & Kit, prior to joining Adnan Sundra & 
Low in April 1995.

Ms Wong obtained a Bachelor of Laws from the University of 
Sydney, Australia in 1990 and was admitted as a barrister of the 
Supreme Court of New South Wales, Australia in the same year. 
In 1991 she was called to the Malaysian bar and then became an 
Advocate & Solicitor of the High Court of Malaya since that year.

Independent Director
Margaret Au-Yong is our Independent Non-Executive Director 
and was appointed on 19 May 2017. Ms Au-Yong has over thirty 
years of experience in the media and marketing industry. She 
started her career at Sin Chew Jit Poh in 1975. In 1983, she left 
Sin Chew Jit Poh to join Union45 Sdn Bhd. From 1991 to 1998, she 
was with Saatchi & Saatchi, a renowned global communications and 
advertising agency network.

Ms Au-Yong left Saatchi & Saatchi in 1998 and was appointed as 
the managing director of CIA Medianetwork Malaysia Sdn Bhd, 
the Malaysia arm of CIA Group. Following the acquisition of 
CIA’s parent company in 2003 by WPP plc (formerly known as 
Wire and Plastic Products), MEC Global (“MEC”) was formed 
following the merger of The Media Edge and CIA. Ms Au-Yong 
was then employed under MEC as the chief executive officer for 
3 years.

In 2006, she was appointed as the head of media, marketing and 
facilities for Tune Group Sdn Bhd, a Malaysia conglomerate 
providing various services including aviation, insurance, 
telecommunications and hospitality industries. She also 
represents the group in the Malaysia Retail Chain Association.

Ms Au-Yong is a council member of the Malaysia National 
Publisher Association (MNPA) since 1990 and a council member 
of the Malaysian Media Specialist Association since 1998. 
Between 2010 and 2012, she was the audit chairman and vice 
president of the Audit Bureau of Circulation. Ms Au-Yong served 
as the president of the Malaysia Advertisers Association (MAA) 
from 2015 to 2018.

Ms Au-Yong graduated from the University of Malaya in 1972 
with a Bachelor of Arts (Hons).

BOARD OF DIRECTORS (cont’d)
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SENIOR
MANAGEMENT
TEAM

Standing from left to right: May Kim Hui Yee, Angelina Ooi, Chow Siew Bee, Matthew Ho,
James Ling (seated), Chew Sue Ann, Ooi Chee Kee, Lee Jun Ling
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MATTHEW HO
Group Chief Executive Officer
Matthew Ho joined as the Group Chief Executive Officer in January 
2019, bringing over 15 years of experience to the business regionally 
from his key roles across a number of different markets in North 
America, South East Asia and Oceania.

Prior to assuming his current role, he was with Facebook where he led 
sales for the CPG (Consumer Product Goods) category in Malaysia and 
key clients across South East Asia. Matthew also represented Asia on 
the Global Client Partner advisory council and spent time working on 
project strategy at Facebook Los Angeles, USA.

He started his career as an engineer at Western Digital (Malaysia) Sdn 
Bhd, working across Malaysia, USA and Thailand. In 2015, he joined 
Huawei Technologies (Malaysia) Sdn Bhd where he served as the 
regional director for Southern Pacific. Prior to that, he was general 
manager at MEC Global, where he focused on new business 
development and led the digital practice.

Matthew graduated from Sheffield University, UK with a Bachelor Of 
Engineering.

JAMES LING WAN CHYE
Director of Corporate Finance & Strategy
James Ling joined the Company on 8 January 2018. Mr Ling came on 
board the family-founded business to help bring his regional FMCG 
corporate experience to the Group. He brings his cross-functional 
experience and collaborative approach in driving teams to achieve 
business strategy and goals to the Group.

Prior to joining the Group, Mr Ling spent almost fifteen years in Fonterra 
Co-Operative Group across New Zealand, Singapore and Malaysia, 
holding various positions in its finance department at global, regional 
and local levels including as Finance Director of Fonterra Brands 
Malaysia.  In addition to finance, Mr Ling also held roles in operations, 
marketing and sales in Singapore and Malaysia.

Mr Ling has also worked with PriceWaterhouseCoopers (New Zealand).  
Mr Ling graduated from University of Auckland, New Zealand in 2000 
with a Bachelor of Commerce (1st class honors), majoring in accounting 
and finance. He was a fellow member of the Chartered Accountants 
Australia and New Zealand (CAANZ).

LEE JUN LING
General Manager Of  shopperplus Malaysia
Jun Ling joined our Group as Group Business Development in May 2017. She 
was recently appointed as General Manager of shopperplus Malaysia and is 
responsible for the business development and operations of shopperplus 
Malaysia, and has a proven track record in achieving results.

From September 2013 to November 2015, Jun Ling was the chief financial 
officer and head of business delivery unit of Geometry Global Sdn. Bhd. Prior 
to that, she was the commercial controller for Grey Worldwide Sdn Bhd and its 
group of companies in Malaysia from February 2005 to August 2013.

Jun Ling graduated with a Bachelor of Commerce from University of 
Melbourne and is a fellow of CPA Australia.

ANGELINA OOI
Chief Executive Officer Of Tristar Synergy
Angelina has been the Chief Executive Officer of Tristar Synergy since 
September 2007. She started her career with ACA Pacific Technology (M) Sdn 
Bhd in 1991, and has accumulated twenty-five years of experience in sales, 
marketing and business development.

In April 1996, Angelina began her engagement with the then EPSON Trading 
(M) Sdn Bhd until August 2007. She later incorporated Tristar Synergy, and 
subsequently sold a minority interest in Tristar Synergy to shopper360 
Malaysia in August 2015. Tristar Synergy was subsequently acquired by 
shopper360 Malaysia pursuant to a restructuring exercise in connection with 
the Company’s listing on the Catalist. She is currently a non-executive director 
of Tristar Marketing Sdn Bhd and Global Color Services Sdn Bhd.

Angelina graduated with a diploma in business administration from The 
Association of Business Executives in 1992.

OOI CHEE KEE
Chief Executive Officer Of Jump Retail And Retail Galaxy
Chee Kee (“CK”) joined our Group as the Chief Executive Officer of Jump 
Retail in July 2018. With over eighteen years of experience in the FMCG 
industry under his belt, his role includes taking the lead in strategy 
management, operations, administration and business development of Jump 
Retail and Retail Galaxy.

CK first started out in Diethelm (M) Sdn Bhd (now known as DKSH Malaysia 
Sdn Bhd) back in 2001, and was the operation director of Jump Retail from 
2008 to 2012, customer business manager for Nestlé from 2012 to 2016, 
regional distributor manager of Nestlé from 2016 to 2017, and went back to 
DKSH Malaysia Sdn Bhd as modern trade General Manager from 2017 before 
returning to our Group in July 2018.

CK graduated with an Advanced Certificate in Marketing from AMSET 
Business School in 1996.

MAY KIM HUI YEE

CHOW SIEW BEE
Group Financial Controller
Siew Bee, the Financial Controller of our Group, has been with our 
Group for more than fifteen years. She is responsible for overseeing the 
financial and accounting functions of our Group, including financial 
reporting, internal controls and taxation.

She joined Pos Ad in 2002, became its finance  director in 2009, and 
general manager of human resource, administration and finance in 2014. 
Prior to her employment with Pos Ad, she was with H.K. Phuah & Co 
from 1995 to 2002.

She holds the London Chamber of Commerce and Industry (“LCCI”) 
certification for book-keeping and accounts as well as the LCCI Diploma 
certification for accounting, business statistics and cost accounting as 
well as for advanced business calculations and management accounting. 
She is a member of the Association of Chartered Certified Accountants 
and a member of the Malaysia Institute of Accountants.

General Manager Of Pos Ad And Gazelle Activation

May Kim has been a part of Pos Ad for over thirteen years. For the last four 
years, she has worked as the Client Service and Marketing Director, 
responsible for the sales, marketing and client servicing side of the business of 
Pos Ad and Gazelle Activation. As shopper360 looks to expand, May Kim has 
progressed to General Manager of Gazelle Activation. She has worked for 
clients such as Heineken Malaysia and Goodyear. She was recently appointed 
as General Manager for Pos Ad, overseeing the sales & marketing as well as 
the operations of Pos Ad Media.

May Kim graduated from Anglia Ruskin University, UK in 1999 with a Bachelor 
of Business Administration (Corporate Administration) (Honours).

SENIOR MANAGEMENT TEAM (cont’d)
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GROUP FINANCIAL
HIGHLIGHTS

Notes:

(1)  Normalization adjustments refers to adjustments of one-off expenses incurred in respect of the Company's initial public offering (“IPO”), comprising   
     listing expenses of RM3.9 million and fees paid to a professional adviser of RM1.3 million in FY2017.

(2)  Earnings per share is computed based on profit attributable to equity holders of the Company divided by the weighted average number of ordinary    
     shares during the year (taking into account the effect of treasury shares).

(3)  For comparative purpose, the earnings per share for FY2017 had been computed based on the Company's post-IPO issued and paid-up share capital  
     of 114,400,000 shares. 

B. Financial Indicators

A. Key Data Of Operating Results

Revenue

FY2017
RM’000

132,452

FY2018
RM’000

142,377

FY2019
RM’000

161,085

FY2020
RM’000

162,678

12,591 9,341 7,773 7,043Profit before tax

Profit for the year

Profit attributable to equity holders of the Company

Normalization adjustments(1)

Profit attributable to equity holders of the Company (After Normalization)

Return on equity

Return on equity (After Normalization)

Earnings per share(2) (RM cents)

Earnings per share(2) (RM cents) (After Normalization)

8,371 5,713 5,404 3,633

5,147 6,010 5,185 2,964

5,218 – – –

10,365 6,010 5,185 2,964

18% 13% 10% 6%

37% 13% 10% 6%

4.50(3) 5.25 4.53 2.62

9.06(3) 5.25 4.53 2.62

REVENUE RM’000

FY2020

FY2019

FY2018

FY2017

 162,678 

 161,085 

 142,377

 132,452 
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shopper360 Limited (the “Company”, and together with its subsidiary, the “Group”) was incorporated in the Republic of Singapore on 
27 December 2016 and listed on Catalist on 30 June 2017. The Group is a well-established provider of shopper marketing services in 
the retail and consumer goods industries in Malaysia and have more than 30 years of experience in the in-store advertising industry. It 
offers a comprehensive range of marketing and advertising services that integrate along the entire shopper journey, through in-store 
experience to loyalty, retention and repeat purchase. The shopper marketing services provided by the Group can be categorized into 
three main segments, namely (i) In-store Advertising and Digital Marketing; (ii) Field Force Management; and (iii) Sampling Activities 
and Events Management.

REVENUE
Revenue increased by 1% or RM1.6 million, from RM161.1 million in FY2019 to RM162.7 million in FY2020 due mainly to the following:-  

•  revenue from Field Force Management segment increased by approximately RM9.4 million or 10% in FY2020, mainly contributed by 
new customers amounting to RM3.0 million, and additional field force management service required by existing customers as they 
expanded their business scope and coverage. The increase in revenue was partially offset by decline in revenue from the other business 
segments below;

•  revenue from Sampling Activities and Events Management segment decreased by approximately RM0.9 million or 4% in FY2020. The 
decrease was caused by Covid-19 pandemic where operations were affected from mid-March 2020 until the financial year ended 31 
May 2020; and

•  revenue from In-store Advertising and Digital Marketing segment decreased by approximately RM6.9 million or 18% in FY2020, 
mainly attributable to decline in business derived from the Malaysia market due to sustained weakness in the Malaysian economy, 
closure of GCH Retail outlets, Covid-19 pandemic lockdown and more cautious advertising expenditure by suppliers.  This is partially 
offset by revenue growth from Myanmar and first full year revenue contribution by Singapore.   
 
COST OF SALES
Cost of sales increased by 4% or RM4.4 million, from RM118.5 million in FY2019 to RM122.9 million in FY2020. The higher rate of 
increase in cost of sales as compared to the rate of increase in revenue in FY2020 was mainly due to a change in revenue mix, as revenue 
derived from Field Force Management segment (which derives lower margins) increased whereas In-Store Advertising segment (which 
derives higher margins) recorded negative growth in FY2020.

GROSS PROFIT AND GROSS PROFIT MARGIN
Gross profit decreased by approximately RM2.9 million or 7%, from RM42.6 million in FY2019 to RM39.7 million in FY2020, with a 
decline in gross profit margin from 26.4% in FY2019 to 24.4% in FY2020.  This was due to a change in revenue mix in the In-store 
Advertising and Digital Marketing segment as a result of lower revenue generated from the higher gross margin media business in 
FY2020. The decrease was partially offset by the increased gross profit in Field Force Management segment.

OTHER INCOME
Other income increased by approximately RM0.2 million or 71%, from RM0.4 million in FY2019 to RM0.6 million in FY2020, due to gain 
on disposal of property, plant and equipment and wage support from the Singapore government under the job support scheme.

PROFIT ATTRIBUTABLE TO EQUITY HOLDERS OF THE COMPANY
(AFTER NORMALIZATION) RM’000

REVIEW OF THE GROUP’S PERFORMANCE IN FY2020

FY2020

FY2019

FY2018

FY2017

 2,964 

 5,185 

 6,010 

 10,365 

GROUP FINANCIAL HIGHLIGHTS (cont’d)GROUP FINANCIAL HIGHLIGHTS (cont’d)
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ADMINISTRATIVE EXPENSES
Administrative expenses decreased by approximately RM2.0 million or 6%, from RM34.3 million in FY2019 to RM32.3 million in FY2020. 
The decrease was mainly due to absence of bonus payout for permanent staff in FY2020 as the Group took a cautious position 
considering the impact of the Covid-19 pandemic during the fourth quarter of FY2020 and moving into the financial year ending 31 May 
2021.

IMPAIRMENT LOSSES ON TRADE RECEIVABLES AND CONTRACT ASSETS
Impairment losses on trade receivables and contract assets increased by approximately RM0.2 million or 22%, from RM0.6 million in 
FY2019 to RM0.8 million in FY2020. The increase was mainly due to impairment losses of contract assets of RM0.4 million, partly offset 
by decrease in impairment losses of trade receivables of RM0.2 million.

FINANCE COST
Finance costs increased by RM0.2 million, from RM10,000 in FY2019 to RM0.2 million in FY2020, mainly due to adoption of the new 
accounting standard, SFRS(I) 16 Leases with effect from 1 June 2019, which recognised finance cost on lease liabilities.

SHARE OF RESULT OF ASSOCIATED COMPANY
Share of results of equity-accounted associate relates to losses incurred by Instanture Holdings Sdn Bhd and its subsidiary, Boostorder 
Sdn Bhd, which is 11% owned by the Company. It decreased by 96%, from RM0.1 million in FY2019 to RM6,000 in FY2020, mainly due 
to positive business growth. 
  
PROFIT BEFORE TAX
As a result of the above, profit before tax decreased by approximately RM0.7 million or 9%, from RM7.8 million in FY2019 to RM7.0 
million in FY2020.

TAX EXPENSE
Tax expense increased by approximately RM1.0 million or 44%, from RM2.4 million in FY2019 to RM3.4 million in FY2020, mainly due 
to the reversal of deferred tax assets of RM0.6 million and the increase in income tax provision of RM0.3 million.

NON-CURRENT ASSETS
The Group’s non-current assets decreased by RM0.3 million, from RM8.5 million as at 31 May 2019 to RM8.2 million as at 31 May 2020. 
The decrease was mainly due to decrease in (i) property, plant and equipment of RM1.5 million, (ii) trade and other receivables of 
RM80,000, and (iii) deferred tax assets of RM0.6 million, partially offset by the recognition of right-of-use assets of RM1.9 million as a 
result of adoption of new accounting standard SFRS(I) 16 Leases.

Property, plant and equipment decreased by RM1.5 million, mainly due to depreciation charge of RM2.1 million, partially offset by 
addition in property, plant and equipment of RM0.8 million.

Trade and other receivables decreased by RM80,000, mainly due to the collection from other debtor.

Deferred tax assets decreased by RM0.7 million, mainly due to the reversal of deferred tax assets of a subsidiary after reassessment as 
at year end. 

REVIEW OF THE GROUP’S FINANCIAL POSITION

GROUP FINANCIAL HIGHLIGHTS (cont’d)

CURRENT ASSETS
The Group’s current assets decreased by RM3.9 million, from RM68.6 million as at 31 May 2019 to RM64.7 million as at 31 May 2020, mainly due to 
decrease in (i) trade and other receivables of RM4.2 million, (ii) contract assets of RM1.4 million, and (iii) tax recoverable of RM0.1 million, partially offset 
by the increase in cash and cash equivalents and financial assets at fair value through profit or loss of RM0.8 million and RM1.0 million, respectively.

Trade and other receivables decreased by RM4.2 million, mainly due to collection from trade debtors.

Contract assets decreased by RM1.4 million, mainly due to decrease in provision of revenue relating to unbilled services rendered.
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CURRENT ASSETS (cont’d)
Tax recoverable decreased by RM0.1 million, mainly due to tax installments paid during the year.

Please refer to the section on review of the Group’s cash flow statement for explanations on the increase in cash and cash equivalents of the Group.

Financial assets at fair value through profit or loss increased by RM1.0 million, mainly due to additional fund placements to existing investments in 
short-term fund, issued by a licensed financial institution in Malaysia.

NON-CURRENT LIABILITIES
The Group’s non-current liabilities increased by RM0.7 million, from RM0.2 million as at 31 May 2019 to RM0.9 million as at 31 May 2020, 
mainly due to recognition of lease liabilities of RM0.9 million (which mainly relates to rental of office, store and warehouse), as a result 
of the adoption of new accounting standard, SFRS(I) 16 Leases, partially offset by repayment of lease liabilities.

CURRENT LIABILITIES
The Group’s current liabilities decreased by RM6.8 million, from RM25.4 million as at 31 May 2019 to RM18.6 million as at 31 May 2020, 
mainly due to decrease in (i) trade and other payables of RM7.1 million, and (ii) contract liabilities of RM1.2 million, partially offset by (i) 
recognition of lease liabilities of RM1.2 million, and (ii) increase in tax payable of RM0.4 million.

Trade and other payables decreased by RM7.1 million, mainly due to the higher advance payment project cost from customers in 
FY2019 and no provision of bonuses in FY2020.

Lease liabilities of RM1.2 million as at 31 May 2020 (31 May 2019: Nil) was due to the adoption of the new accounting standard, SFRS(I) 
16 Leases. Please refer to note 3 to the financial statements for information on the adoption of SFRS(I) 16 Leases. 

Tax payable increased by RM0.4 million, mainly due to taxable profits generated by a subsidiary in FY2020.

EQUITY
The Group’s equity increased by RM1.9 million or 4%, from RM51.5 million as at 31 May 2019 to RM53.4 million as at 31 May 2020, 
mainly due to an increase in retained earnings of RM2.0 million and non-controlling interest of RM0.7 million, partially offset by treasury 
shares purchased during FY2020 of RM0.9 million. 

WORKING CAPITAL
The Group reported a positive net working capital of RM46.1 million as at 31 May 2020, as compared to RM43.2 million as at 31 May 2019.

REVIEW OF THE GROUP’S CASH FLOW STATEMENT
Net cash generated from operating activities in FY2020 was RM5.7 million, due to operating cash flow before changes in working 
capital of RM11.2 million, changes in working capital of RM3.2 million, and payment of income tax expense of RM2.3 million. Changes 
in working capital were due to (i) decrease in trade and other receivables, and contract assets of RM4.9 million, and (ii) decrease in trade 
and other payables, and contract liabilities of RM8.2 million. 

Net cash used in investing activities in FY2020 was RM1.4 million, mainly due to purchase of property, plant and equipment of RM0.8 
million and placement of financial assets at fair value through profit or loss of RM1.0 million, partially offset by interest received from 
bank of RM0.3 million and proceeds from disposal of property, plant and equipment of RM0.1 million. 

Net cash used in financing activities of RM3.4 million mainly relates to repayment of lease liabilities of RM1.3 million, dividends paid of 
RM1.0 million, purchase of treasury shares of RM0.9 million, and interest paid of RM0.2 million.

As a result of the above, net cash and cash equivalents increased by RM0.9 million in FY2020.

 

GROUP FINANCIAL HIGHLIGHTS (cont’d)
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IN-STORE
ADVERTISING
Pos Ad Sdn Bhd is the leading media provider in Malaysia, with over 30 years of expertise in creating and 
innovating marketing mediums to help brands connect with shoppers at the point of purchase. Media 
services are also now available in Singapore and Myanmar with the largest modern trade retailers, namely 
NTUC Fairprice and City Mart, respectively.
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IN-STORE ADVERTISING (cont’d)
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CREATIVE
SPECIALIST
shopperplus Sdn Bhd provides shopper insight, creative strategy and tech solutions to create seamless 
communication and brand experience, whether online or offline.

15 Jan - 29 Feb 2020

RM
ENJOY5

off on your Regular Pizza
when you pay with Touch ‘n Go eWallet

Valid for Dine In only.
T&Cs Apply.
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Download now at:

CREATIVE SPECIALIST (cont’d)
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CONTEST
FULFILLMENT

BUY ANY SHELL RIMULA
R4X, R5, R6, LD4 or LD5
TO JOIN*

* Terms and conditions apply. Contest Period: 1 March – 30 June 2019. Products qualified for this contest is as stated in the contest form. 
 Contest form must be accompanied with the required proof of purchase of Qualifying Products. For more details and full terms and conditions, 
 log on to www.shell.com.my/rimula_uso

W I N  T H E

ULTIMATE STOPOVER

Discover the Architectural Magnificence and Cultural Wonders of Spain
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RETAIL
CONSULTANCY
shopperplus Sdn Bhd provides retail coaching and oversight into planogram compliance, promotion 
execution, product placement on shelf as well as floor layout for customer navigation and category 
adjacencies to provide the best shopping experience and influence sales uplift.
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FIELD FORCE
MANAGEMENT
Jump Retail Sdn Bhd and Retail Galaxy Sdn Bhd are among the largest retail field force management companies 
in Malaysia, helping brands maintain world-class visibility in-store, and effectively executing promotional plans at 
retail, while enabling customers to make decisions through real-time, on-ground reports.
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FIELD FORCE MANAGEMENT (cont’d)
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ACTIVATION AND
EVENTS
Tristar Synergy Sdn Bhd, Gazelle Activation Sdn Bhd  and shopperplus Myanmar Co. Ltd create engaging 
and memorable brand experiences through all kinds of events, from roadshows, product launches, in-store 
sampling, to conferences, gala dinners and pop-up experiential stores.
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ACTIVATION AND EVENTS (cont’d)
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நன்றி

ကျေးဇူးတင်ပါတယ်

UNITY
ORDER

B2B

CALENDAR OF
EVENTS 

Fonterra's Anmum roadshow held in 
Queensbay Mall, along with 3 other 
locations nationwide, conducted by 
Gazelle Activation

2019 financial year end Staff Meeting in 
Singapore.

2019 financial year end Staff Meeting in 
Southern Region, Malaysia

2019 financial year end Staff Meeting 
in Northern Region, Malaysia

Gazelle Activation's first ever team 
building trip to Bangkok consisting of 
Creative, Sales & Support team.

shopper360's Q4 Staff Meeting cum Hari 
Raya Celebration held at shopper360's KL 
HQ office. Sue Ann (Chairman) and 
Matthew (Group CEO) address the staff on 
the Company's future direction.

June July

2019 financial year end Staff Meeting in 
East Coast Region, Malaysia

2019 financial year end Staff Meeting in 
East Malaysia

Quantitative and qualitative research 
conducted with IPSOS Market Research 
Agency with the objective of measuring 
the effectiveness and understanding what 
makes an in-store advertising successful.

Aug

JUNE 2019 - MAY 2020

謝
謝

நன்றி
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shopperplus Malaysia supports their 
client, Bernas Era, throughout a yearly 
event organized by Media Prima, 
called Jom Heboh which drew a crowd 
of 400,000 people. 

Oct

shopper360 continues to contribute 
annually to Yayasan Tunku Naquiyuddin.

Nov

Sep

shopper360 makes Dignity for Children 
Foundation the official CSR partner 
through various activities such as 
providing a shop corner in KL HQ 
office to sell Dignity's merchandise 
and raise funds for the educational 
needs of Dignity school.

Matthew Ho, Group CEO, participated 
as a judge for the Effie Awards. The 
annual Effie Awards honour the most 
effective communications ideas within 
the industry.

Milo Aktifkan Pagimu 4 MILO® roving 
trucks roved over 9 states to educate 
the importance of consuming breakfast 
with Milo® in the rural areas. Fun 
games and sports mini-activities were 
organized to create excitement within 
the communities.

Pos Ad's Operation Team participated 
in a team building trip at Taiping, Perak

shopper360’s Annual General Meeting 
(AGM). The highest turnout in terms of 
shareholders since IPO, held at Baker 
Tilly Singapore's Office. 

First quarter for the financial year ended 
31 May 2020 Staff Meeting cum 
Deepavali Celebration at KL HQ Office. 
Elisha Satvinder, founder of Dignity for 
Children Foundation (Dignity) was invited 
to share their work on breaking the cycle 
of poverty through education. The 
chairman of the board of trustees, also 
shopper360's Director of Corporate 
Finance & Strategy, James Ling officially 
launched Dignity as shopper360's CSR 
partner.  

Tristar Synergy leans on their recruitment 
strength to provide up to 250 promoters 
per day for Milo Breakfast day in 3 
locations, Putrajaya, Batu Pahat and 
Penang.

CALENDAR OF
EVENTS

JUNE 2019 - MAY 2020   
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நன்றி

ကျေးဇူးတင်ပါတယ်

UNITY
ORDER

B2B

shopperplus Myanmar staff visits Obed 
Children's home in Hlaingtharyar, 
where 50 children were blessed with 
Nasi Briyani, essential goods such as 
shoes and stationaries, as well as cash 
donation to the orphanage's founder, 
Kham Cin Summ. 

Dec

Year End Christmas Staff Party held at 
shopper360's KL HQ office with 
engaging entertainment by Carollers 
from Dignity for Children Foundation.

Jump Retail hosts the Annual 
Merchandiser Night for all of our field 
force staff to extend our appreciation 
for their hard work and commitment. 

Jan

shopperplus Myanmar is featured 
through various case studies at 
CityMart's supplier conference as an 
exclusive In-store solution provider.

Maggi celebrated RM1 Billion in sales, 
which took place at Menara Surian, 
Petaling Jaya. This event was 
organized and executed by Tristar 
Synergy & Gazelle Activation. 

1st Regional Sales Conference in Kuala 
Lumpur. All client service teams in 
Malaysia, Singapore and Myanmar 
came together for the first time to 
receive training on best practices, 
share sales activities and plans as well 
as to build relationships for future 
effective collaborations.

Frozen 2 movie screening in partnership 
with Dignity for Children Foundation. 
Successfully raised RM100,000 through 
ticket sales and monetary donation from 
shopper360. This event was well 
received with over 200 friends & families 
of shopper360 staff and 300 children 
from various refugees centers and 
Dignity School. 

shopper360 supports CMO (Chief Marketing 
Officer) Conference as a gold sponsor and 
provided a session on shopper marketing 
trends which included “The Growing Demand 
Of Convenience and The Importance Of 
Omnichannel Marketing”, presented by Jinn 
Heah, Senior Manager of Insights & Analytics 
from Pos Ad Media.

Matthew Ho was invited to be part of a 
panel of speakers at Horasis Asia in 
Vietnam, to share on building a shared 
digital future and driving inclusive growth.

Jump Retail & Retail Galaxy company 
team building in Chiang Mai for 
strategy meet, career development and 
foster bonding between departments.

CALENDAR OF
EVENTS 
JUNE 2019 - MAY 2020
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Mar

shopper360 participated as a Corporate 
Partner in Nexea's 5th Multi Corporate 
Accelerator program, to identify 
potential local startups, pilot programs 
and acquisitions.

The management conducted individual 
subsidiary townhall meetings to address 
business continuation in the midst of 
Covid-19 Movement Control Order 
("MCO") issued by the Malaysia government.

Tristar Promoter Night Annual Appreciation 
Dinner for Promoters held at Tristar's office 
which gathered more than 120 long-serving 
promoters. Corporate Partners

Multi-Corporate
Accelerator

ACCELERATE YOUR STARTUP

Corporate Partners

nexea.co/accelerator Pos Ad resumes advertising installations 
during Recovery Movement Control Order 
(RMCO). Pos Ad operations staff were 
called back from temporary assignments to 
e-commerce business (Potboy) and Food 
delivery company (DeliverEat) to begin 
outdoor advertising installations at Shell 
Petrol Mart.  

May

Our team's safety comes first. All of our 
field force team on-ground were given 
face masks, gloves and hand sanitizers 
during the MCO period.

Apr

Apr Feb

Kotex activation was conducted in 10 
schools & 10 universities in Klang 
Valley to teach feminine hygiene. This 
is a collaboration between Tristar 
Synergy & shopperplus Malaysia.

Senior Management team met 
together in Bangkok to tackle ways to 
keep our business sustainable and in 
step with technology. Frost & Sullivan 
were invited to share how other 
companies have tackled corporate 
innovation and helped us draft out our 
5 year plan.

Second and third quarter for the 
financial year ended 31 May 2020, Staff 
Meeting cum Chinese New Year 
Celebration was held at shopper360's 
KL HQ office.

CALENDAR OF
EVENTS

JUNE 2019 - MAY 2020
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CORPORATE SOCIAL
RESPONSIBILITY 

Dignity for Children foundation is an organisation that provides education, care and support to poor urban children in Kuala 
Lumpur. Each year, the organisation supports more than 1,700 students in an effort to break the cycle of poverty. To assist 
in their cause, shopper360 organised a movie charity event to help raise funds for the foundation. On 23 November 2019, 
we sold movie tickets for the screening premiere of Frozen 2 at MBO Cinemas, Starling Mall. Various on-ground activities 
were coordinated to ensure a smooth and fun experience for attendees such as a meet and greet session with characters 
from the film, a cookie icing station, mini gift shop, DIY keychain station, pin the snowman nose, reindeer ring toss and face 
painting corner. These booths were operated by both shopper360’s staff as well as members of Dignity. In appreciation to 
our top 10 contributors, Dignity put together a basket of hamper made out of Dignity’s merchandise along with other door 
gifts. With over 500 attendees, including the attendance of 300 children from Dignity and the rest represented by clients, 
suppliers, friends and families of shopper360’s, we raised RM100,000 for the foundation. It was a heart-warming moment 
for attendees to spend precious time with their loved ones whilst playing their part in bringing an end to urban poverty and 
giving these underprivileged children the opportunity to watch a big screen movie.

MOVIE CHARITY PREMIER FUND RAISING FOR DIGNITY FOR CHILDREN FOUNDATION
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OBED HOUSE AND SLUM VISITATION, MYANMAR

As a part of our goal to give back and positively impact different communities, a team of 10 members from shopperplus 
Myanmar was assembled to partake in a volunteering service at Obed Children’s Home and the slum areas of Hlaing Thar 
Yar, a waste disposal site on 23 December 2019. The shelter currently houses and protects 50 children, who are mostly 
orphaned or coming from broken homes, age ranging from 5 to 13 years old.  Goodie bags consisting of necessities were 
distributed to the children.  A total of USD1,000 was spent on providing blankets, mosquito nets, soaps, toothbrushes, 
toothpastes, slippers, rice, cooking oil, stationeries and foods.  The children greeted us with much joy and happiness and 
welcomed the team with songs and dance.

While in the slum area, shopperplus Myanmar contributed approximately USD2,000 in terms of kinds to the community, 
distributed 500 goodie bags and pre-packed lunch to the residents. These consisted of daily necessities such as blankets, 
toothbrushes, cooking oil and stationary. We instilled hope to the community through activities and established a 
memorable experience for our team members who were rewarded with an increase in self-esteem, teamwork and a sense 
of achievement through helping communities in need.

CORPORATE SOCIAL RESPONSIBILITY (cont’d) 
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CULTIVATING LIFE

Wellness Day 
Program
 

shopper360 had a Wellness Day Program focusing on a 
Health Screening consisting of various blood tests, body 
fat analysis, optical test and stress management talk by 
KPJ Damansara Hospital.

To succeed in today’s fast-changing and diverse market, we continuously 
practice learning and adaptability. With this, it provides us a cutting-edge 
advantage to help our clients ‘Sell Smarter’.

The 5 Steps
Selling Process

CORPORATE SOCIAL RESPONSIBILITY (cont’d) 
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shopper360
Toast & Roast
Toastmaster’s Club
At shopper360, we are all experts in communication and to further 
strengthen our skills, we have embarked in Toastmasters to provide 
us a platform where we can Rise Together and Shine Forever! 

shopper360
Behavioural Events 

Interviewing
We are constantly expanding our business to achieve our vision and 
mission; therefore, we recruit the best by applying behavioral events 

interviewing method to grow the shopper360 family!

shopperplus Myanmar
Emotional Intelligence
For Leadership
We are often faced with many challenges in our daily lives, therefore 
as leaders, it is important that we know how to manage our emotions 
and those around us. This helped us to develop a better working 
relationship between employees and leaders in order to overcome 
bigger challenges!

shopperplus Myanmar
Company Brand Values

At shopper360, we are all unique in our own ways, we have many skill 
sets and personal strengths to produce results. We need to practice 
our four brand values: Be Expert, Collaborative, Forward Thinking 
Forward Doing and Do What's Right, to become a formidable team!

CULTIVATING LIFE
CORPORATE SOCIAL RESPONSIBILITY (cont’d) 
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CORPORATE GOVERNANCE REPORT
CORPORATE GOVERNANCE REPORT 
 

Board Directors Company
Group

 

(A)     BOARD MATTERS 
 

Board’s Conduct of its Affairs 
 
Principle 1: The company is headed by an effective Board which is collectively 
responsible and works with Management for the long-term success of the company. 
 

nt
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CORPORATE GOVERNANCE REPORT

ACRA
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CORPORATE GOVERNANCE REPORT

 

 
SGXNet

 

 

 

AC
NC RC Board Committees
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CORPORATE GOVERNANCE REPORT

AGM

 Board AC NC RC 

No. of meeting No. of meeting No. of meeting No. of meeting 

Name of Directors Held Attended Held Attended Held Attended Held Attended 
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CORPORATE GOVERNANCE REPORT

 
Board Composition and Guidance 
 
Principle 2: The Board has an appropriate level of independence and diversity of 
thought and background in its composition to enable it to make decisions in the best 
interests of the company. 
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CORPORATE GOVERNANCE REPORT

 
 
 Name of Director 

 
 
 Designation  

Board Committee Membership 

Audit 
Committee 

Nominating 
Committee 

Remuneration 
Committee 

MD
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Chairman and Chief Executive Officer 

 
Principle 3: There is a clear division of responsibilities between the leadership of the 
Board and Management, and no one individual has unfettered powers of decision-
making. 

CORPORATE GOVERNANCE REPORT

 
Chairman and Chief Executive Officer 

 
Principle 3: There is a clear division of responsibilities between the leadership of the 
Board and Management, and no one individual has unfettered powers of decision-
making. 
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CORPORATE GOVERNANCE REPORT

AGM

Shareholders

Sponsor

GCEO

Board Membership 
 

Principle 4: The Board has a formal and transparent process for the appointment and 
re-appointment of directors, taking into account the need for progressive renewal 
of the Board. 

 

• 
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CORPORATE GOVERNANCE REPORT

• 

• 

• 

• 
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CORPORATE GOVERNANCE REPORT
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Name of Director 

 
 
 
 
 
Board 
appointment 

 
 
 
 
 
Date of first 
appointment 

 
 
 
 
 
Date of last re-
election 

Directorship or 
Chairmanship 
both present and 
held over the 
preceding 
three (3) years in 
other listed 
companies 

  

CORPORATE GOVERNANCE REPORT
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Board Performance 

 
Principle 5: The Board undertakes a formal annual assessment of its effectiveness as a 
whole, and that of each of its board committees and individual directors. 

 

 
 
 
 
 
 
Name of Director

 
 
 
 
 
Board 
appointment

 
 
 
 
 
Date of first 
appointment

 
 
 
 
 
Date of last re-
election

Directorship or 
Chairmanship 
both present and 
held over the 
preceding 
three (3) years in 
other listed 
companies

CORPORATE GOVERNANCE REPORT
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CORPORATE GOVERNANCE REPORT

(B)      REMUNERATION MATTERS 
 

Procedures for Developing Remuneration Policies 
 
Principle 6: The Board has a formal and transparent procedure for developing policies 
on director and executive remuneration, and for fixing the remuneration packages of 
individual directors and key management personnel. No director is involved in 
deciding his or her own remuneration. 
 

• 

• 

• 

• 

• 

• 

 

(B)      REMUNERATION MATTERS 
 

Procedures for Developing Remuneration Policies 
 
Principle 6: The Board has a formal and transparent procedure for developing policies 
on director and executive remuneration, and for fixing the remuneration packages of 
individual directors and key management personnel. No director is involved in 
deciding his or her own remuneration. 
 

• 

• 

• 

• 

• 

• 
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CORPORATE GOVERNANCE REPORT

Level and Mix of Remuneration 
 

Principle 7: The level and structure of remuneration of the Board and key management 
personnel are appropriate and proportionate to the sustained performance and value 
creation of the company, taking into account the strategic objectives of the company. 
 

PSP
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CORPORATE GOVERNANCE REPORT

 
Disclosure on Remuneration 

 
Principle 8: The company is transparent on its remuneration policies, level and mix 
of remuneration, the procedure for setting remuneration, and the relationships 
between remuneration, performance and value creation. 

Offer Document
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CORPORATE GOVERNANCE REPORT

 
Name 

 
Salary(1) 

Variable 
Bonus 

Directors’ 
Fee 

Share 
Options 

Benefits 
-In-Kind 

 
Total 

Above S$250,000 but not more 
than S$500,000 

Between S$100,000 and 
S$250,000 

 
 Below S$50,000 

 
Note: 

 
 

 
Name of Key Management Personnel 

 
Salary(1) 

 
Bonus 

Share 
Options 

Benefits 
-In-Kind 

 
Total 

 
 
 Below S$250,000 

  
Note: 
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CORPORATE GOVERNANCE REPORT

(C)     ACCOUNTABILITY AND AUDIT  
 

Risk Management and Internal Controls 
 
Principle 9: The Board is responsible for the governance of risk and ensures that 
Management maintains a sound system of risk management and internal controls, to 
safeguard the interests of the company and its shareholders. 
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CORPORATE GOVERNANCE REPORT

 

 

 
Audit Committee 
 
Principle 10: The Board has an Audit Committee (“AC”) which discharges its duties 
objectively. 
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CORPORATE GOVERNANCE REPORT

(f

(
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CORPORATE GOVERNANCE REPORT
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CORPORATE GOVERNANCE REPORT

 
External Audit 
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CORPORATE GOVERNANCE REPORT

Matters considered  How the AC reviewed these matters and what decisions were made 

  

 

(D)     SHAREHOLDER RIGHTS AND ENGAGEMENT 
 

Shareholder Rights and Conduct of General Meeting 
 

Principle 11: The company treats all shareholders fairly and equitably in order to 
enable them to exercise shareholders’ rights and have the opportunity to 
communicate their views on matters affecting the company. The company gives 
shareholders a balanced and understandable assessment of its performance, position 
and prospects. 
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CORPORATE GOVERNANCE REPORT
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CORPORATE GOVERNANCE REPORT

 
Engagement with Shareholders 
 
Principle 12: The company communicates regularly with its shareholders and facilitates 
the participation of shareholders during general meetings and other dialogues to 
allow shareholders to communicate their views on various matters affecting the 
company.  
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CORPORATE GOVERNANCE REPORT

(E)      MANAGEMENT STAKEHOLDERS RELATIONSHIPS 
 

Engagement with Stakeholders 
 
Principle 13: The Board adopts an inclusive approach by considering and balancing the 
needs and interests of material stakeholders, as part of its overall responsibility to 
ensure that the best interests of the company are served.  
 

(F)      DEALINGS IN COMPANY’S SECURITIES 
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CORPORATE GOVERNANCE REPORT

 
(G)     INTERESTED PERSON TRANSACTIONS 
 

 
(H)     MATERIAL CONTRACTS 

 (I)     USE OF IPO PROCEEDS 
 

Net Proceeds

Use of Net Proceeds Amount 
Allocated 

S$’000 

Amount 
Utilised 
S$’000 

Amount 
Balance 
S$’000 

Listing expense to be borne by the Company 

Total 

 
(J)      CATALIST SPONSOR 
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ADDITIONAL INFORMATION ON DIRECTORS NOMINATED
FOR RE-ELECTION - APPENDIX 7F TO THE CATALIST RULESADDITIONAL INFORMATION ON DIRECTORS NOMINATED FOR RE-ELECTION – 

APPENDIX 7F TO THE CATALIST RULES 
 

 
Name of Director Ms Wong Chin Chin  

(“Ms Wong”) 
Ms Margaret Au-Yong 
(“Ms Au-Yong”) 
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ADDITIONAL INFORMATION ON DIRECTORS NOMINATED
FOR RE-ELECTION - APPENDIX 7F TO THE CATALIST RULES

Past Directorships: Past Directorships: 

  

Name of Director Ms Wong Ms Au-Yong 
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ADDITIONAL INFORMATION ON DIRECTORS NOMINATED
FOR RE-ELECTION - APPENDIX 7F TO THE CATALIST RULES

 

Name of Director Ms Wong Ms Au-Yong
Disclose the following matters concerning an appointment of director, chief executive 
officer, chief financial officer, chief operating officer, general manager or other officer of 
equivalent rank. If the answer to any question is "yes", full details must be given. 
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ADDITIONAL INFORMATION ON DIRECTORS NOMINATED
FOR RE-ELECTION - APPENDIX 7F TO THE CATALIST RULES

 

Name of Director Ms Wong Ms Au-Yong
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Name of Director Ms Wong Ms Au-Yong

  

ADDITIONAL INFORMATION ON DIRECTORS NOMINATED
FOR RE-ELECTION - APPENDIX 7F TO THE CATALIST RULES
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Name of Director Ms Wong Ms Au-Yong

Disclosure applicable to the 
appointment of Director only. 
 

 

 

ADDITIONAL INFORMATION ON DIRECTORS NOMINATED
FOR RE-ELECTION - APPENDIX 7F TO THE CATALIST RULES
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DIRECTOR’S STATEMENT
DIRECTORS’ STATEMENT 
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DIRECTOR’S STATEMENT

 

DIRECTORS’ STATEMENT 
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DIRECTOR’S STATEMENT

 

DIRECTORS’ STATEMENT 
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INDEPENDENT AUDITOR’S REPORT
TO THE MEMBERS OF SHOPPER360 LIMITED

 
 
 
 
 
 
 
 
INDEPENDENT AUDITOR’S REPORT  
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INDEPENDENT AUDITOR’S REPORT

 

 
 
 
 
 
 
 
 
 
 
 
 
INDEPENDENT AUDITOR’S REPORT  TO THE MEMBERS OF SHOPPER360 LIMITED (cont’d)
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INDEPENDENT AUDITOR’S REPORT

 

 
 
 
 
 
 
 
 
 
 
INDEPENDENT AUDITOR’S REPORT  

 TO THE MEMBERS OF SHOPPER360 LIMITED (cont’d)
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INDEPENDENT AUDITOR’S REPORT

 

 
 
 
 
 
 
 
 
 
 
 
 
INDEPENDENT AUDITOR’S REPORT  
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 STATISTICS OF SHAREHOLDINGS
AS AT 20 AUGUST 2020
STATISTICS OF SHAREHOLDINGS 
AS AT 20 AUGUST 2020

NUMBER OF SHARES ISSUED (EXCLUDING TREASURY SHARES AND SUBSIDIARY HOLDINGS) : 111,668,800
ISSUED AND FULLY PAID-UP CAPITAL : RM51,850,444
NUMBER OF TREASURY SHARES AND AS A PERCENTAGE OF TOTAL NUMBER 
  OF SHARES OUTSTANDING (EXCLUDING TREASURY SHARES) : 2,731,200 (2.45%)
NUMBER OF SUBSIDIARY HOLDINGS AND AS A PERCENTAGE OF TOTAL NUMBER 
  OF SHARES OUTSTANDING (EXCLUDING TREASURY SHARES) : NIL
CLASS OF SHARES : ORDINARY SHARES  
VOTING RIGHTS : ONE VOTE PER SHARE (EXCLUDING TREASURY 

  SHARES AND SUBSIDIARY HOLDINGS)

SIZE OF SHAREHOLDINGS
NO. OF 

SHAREHOLDERS
% OF 

SHAREHOLDERS
NO. OF 
SHARES

% OF 
SHARES

1 - 99 0 0.00 0 0.00
100 - 1,000 11 9.24 6,500 0.01
1001 - 10,000 22 18.49 169,100 0.15
10,001 - 1,000,000 73 61.35 8,032,134 7.19
1,000,001 and above 13 10.92 103,461,066 92.65

119 100.00 111,668,800 100.00

SUBSTANTIAL SHAREHOLDERS
(as shown in the Company 's Register of Substantial Shareholders)

NAME OF SUBSTANTIAL SHAREHOLDER NO. OF SHARES % NO. OF SHARES %
REKAWEB.COM SDN BHD (1) 43,235,250 38.72 - -
KOPERASI PERMODALAN FELDA MALAYSIA BERHAD 23,207,750 20.78 - -
YAP PHAIK KWAI (2)                  - - 43,235,250 38.72

Notes:
(1) The Shares are held through a nominee, Morgan Stanley Asia (Singapore) Securities Pte Ltd.
(2)

        

SHAREHOLDINGS HELD IN HANDS OF PUBLIC

DIRECT INTEREST DEEMED INTEREST

Yap Phaik Kwai holds 74.5% of issued share capital of Rekaweb.Com Sdn. Bhd. ("RKW") and is deemed interested in the Shares held by RKW by virtue of 
Section 4 of the Securities and Futures Act (Chapter 289) of Singapore.

Based on information available to the Company as at 20 August 2020, approximately 33.14% of the issued ordinary shares of the Company was held by the 
public as defined in the Singapore Exchange Securities Trading Limited Listing Manual Section B: Rules of Catalist ("Catalist Rules"). Therefore, the Company 
has complied with Rule 723 of the Catalist Rules.

TOTAL
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STATISTICS OF SHAREHOLDINGS 
AS AT 20 AUGUST 2020

TOP TWENTY SHAREHOLDERS AS AT 20 AUGUST 2020

NAME OF SHAREHOLDERS NO. OF SHARES % OF SHARES
MORGAN STANLEY ASIA (SINGAPORE) SECURITIES PTE LTD 44,886,416 40.20
KOPERASI PERMODALAN FELDA MALAYSIA BERHAD 23,207,750 20.78
RAFFLES NOMINEES (PTE) LIMITED 11,599,400 10.39
PHILLIP SECURITIES PTE LTD 4,907,100 4.40
UOB KAY HIAN PTE LTD 3,867,900 3.46
ANGELINA OOI GAIK CHENG 2,475,000 2.22
CHOOT EWE HIN 2,450,000 2.19
OOI LOON KUM 2,450,000 2.19
LEE CHEE SENG 1,925,400 1.72
DBS NOMINEES PTE LTD 1,788,600 1.60
TAN BIN CHEE 1,450,000 1.30
HSBC (SINGAPORE) NOMINEES PTE LTD 1,306,300 1.17
CGS-CIMB SECURITIES (SINGAPORE) PTE LTD 1,147,200 1.03
MAYBANK KIM ENG SECURITIES PTE. LTD 861,700 0.77
OCBC SECURITIES PRIVATE LTD 523,600 0.47
JAMES ALVIN LOW YIEW HOCK 455,600 0.41
ABN AMRO CLEARING BANK N.V. 413,300 0.37
OSC INVESTMENTS CAPITAL PRIVATE LIMITED 350,000 0.31
CHOW SIEW BEE 305,666 0.27
QUAH TEIK JIN 300,000 0.27

106,670,932 95.52
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SHOPPER360 LIMITED  
(Incorporated in the Republic of Singapore)  
(Company Registration No: 201634929Z)  

 
NOTICE OF ANNUAL GENERAL MEETING 

 
 
NOTICE IS HEREBY GIVEN that the 2020 Annual General Meeting (“AGM”) of 
SHOPPER360 LIMITED (the “Company”) will be held by way of electronic means (via 
LIVE WEBCAST and AUDIO ONLY MEANS) on Tuesday, 29 September 2020 at 2:00 
p.m. to transact the following business:  
 
AS ORDINARY BUSINESS  
 
1.  To receive and adopt the Directors’ Statement and the Audited 

Financial Statements of the Company for the financial year ended 
31 May 2020 (“FY2020”) together with the Auditors’ Report 
thereon.  

(Resolution 1)  

   
2.  To re-elect the following directors of the Company (“Directors”) 

retiring pursuant to Regulation 112 of the Constitution of the 
Company (“Constitution”) and who, being eligible, offered 
themselves for re-election as a Director:  

 

  
 (a)   Ms Margaret Au Yong [See Explanatory Note (i)] (Resolution 2) 
   
 (b)   Ms Wong Chin Chin [See Explanatory Note (ii)] (Resolution 3) 
  
3.  To approve the payment of Directors’ fees of S$63,455 for the 

financial year ending 31 May 2021, to be paid quarterly in arrears 
(2020: S$68,600).  

(Resolution 4)  

   
4.  To re-appoint Messrs Baker Tilly TFW LLP as the independent 

auditors of the Company and to authorise the Directors to fix their 
remuneration.  

(Resolution 5)  

   
5.  To transact any other ordinary business which may be properly 

transacted at an AGM of the Company.  
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  (i) the aggregate number of Shares to be issued 
pursuant to this Resolution (including Shares to be 
issued in pursuance of the Instruments made or 
granted pursuant to this Resolution) does not exceed 
100% of the total number of issued Shares (excluding 
treasury shares and subsidiary holdings, if any) (as 
calculated in accordance with sub-paragraph (ii) 
below), of which the aggregate number of Shares to 
be issued other than on a pro-rata basis to the 
existing shareholders of the Company (including 
Shares to be issued in pursuance of the Instruments, 
made or granted pursuant to this Resolution) does not 
exceed 50% of the total number of issued Shares 
(excluding treasury shares and subsidiary holdings, if 
any) (as calculated in accordance with sub-paragraph 
(ii) below); 

 

     
  (ii) (subject to such manner of calculation as may be 

prescribed by the SGX-ST) for the purpose of 
determining the aggregate number of Shares 
(including Shares to be issued pursuant to the 
Instruments) that may be issued under sub-paragraph 
(i) above, the percentage of the total number of issued 
Shares (excluding treasury shares and subsidiary 
holdings, if any) shall be calculated based on the total 
number of issued Shares (excluding treasury shares 
and subsidiary holdings, if any) at the time of the 
passing of this Resolution, after adjusting for: 

 

     
   (a) new Shares arising from the conversion or 

exercise of the Instruments or any convertible 
securities outstanding at the time this Resolution 
is passed; 
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   (b) (where applicable) new Shares arising from the 
exercise of share options or vesting of share 
awards, provided that such share options or 
awards (as the case may be) were granted in 
compliance with Part VIII of Chapter 8 of the 
Catalist Rules; and 

 

      
   (c) any subsequent bonus issue, consolidation or 

sub-division of Shares, 
 

      
   adjustments in accordance with sub-paragraph (ii)(a) or 

sub-paragraph (ii)(b) above are only to be made in 
respect of new Shares arising from convertible 
securities, share options or share awards which were 
issued and outstanding or subsisting at the time of the 
passing of this Resolution; 

 

      
  (iii) in exercising the authority conferred by this 

Resolution, the Company shall comply with the 
provisions of the Catalist Rules for the time being in 
force (unless such compliance has been waived by the 
SGX-ST), all applicable legal requirements under the 
Companies Act and the Constitution for the time 
being in force; and 

 

    
 

 

  (iv) unless revoked or varied by the Company in a general 
meeting, the authority conferred by this Resolution 
shall continue in force (i) until the conclusion of the 
next AGM of the Company or the date by which the 
next AGM of the Company is required by law to be 
held, whichever is earlier, or (ii) in the case of Shares 
to be issued in pursuance of the Instruments, made or 
granted pursuant to this Resolution, until the issuance 
of such Shares in accordance with terms of the 
Instruments.” 

 

     
 [See Explanatory Note (iii)]  
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7. Authority to grant awards and to allot and issue Shares under the 
shopper360 Performance Share Plan 

(Resolution 7) 

   
 “That pursuant to Section 161 of the Companies Act, the Directors 

be and are hereby authorised and empowered to offer and grant 
awards in accordance with the shopper360 Performance Share Plan 
(the “PSP”) and to allot and issue from time to time such number 
of Shares as may be required to be allotted and issued pursuant to 
the awards granted under the PSP (including but not limited to 
allotment and issuance of Shares at any time, whether during the 
continuance of such authority or thereafter, pursuant to awards 
made or granted by the Company whether granted during the 
subsistence of this authority or otherwise), provided always that 
the aggregate number of Shares issued and/or issuable pursuant to 
the PSP, and any other share option schemes of the Company shall 
not exceed 15% of the total number of issued Shares (excluding 
treasury shares and subsidiary holdings, if any) from time to time, 
and such authority shall, unless revoked or varied by the Company 
in a general meeting, continue in force until the conclusion of the 
next AGM of the Company or the date by which the next AGM of 
the Company is required by law to be held, whichever is earlier.” 

 

   
 [See Explanatory Note (iv)]  
   
8. Proposed Renewal of the Share Buy-back Mandate (Resolution 8) 
   
 That:   
    
 (a) for the purposes of the Companies Act, the exercise by 

the Directors of all the powers of the Company to 
purchase or otherwise acquire the Shares not exceeding in 
aggregate the Prescribed Limit (as defined herein), at such 
price(s) as may be determined by the Directors from time 
to time up to the Maximum Price (as defined herein) 
(“Share Buy-back”), whether by way of: 
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SHOPPER360 LIMITED  

 
ANNUAL GENERAL MEETING 
PROXY FORM 

 

 

 
 

 

If you wish to exercise all your votes "For" or "Against", or “Abstain” the relevant Resolutions, please mark an “X” in the 
appropriate box provided. Alternatively, please indicate the number of votes "For" or "Against", or “Abstain” each 
Resolution in the boxes provided as appropriate. If you mark an “X” in the abstain box for a particular Resolution, you 
are directing your proxy, who is the Chairman of the AGM, not to vote on that Resolution. 

No. Resolution relating to: For Against Abstain 
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