
IMPORTANT NOTICE

AVAILABLE ONLY TO INVESTORS WHO ARE NON-U.S. PERSONS WITH ADDRESSES OUTSIDE
OF THE UNITED STATES

IMPORTANT: You must read the following before continuing. If you are not the intended recipient of this
message, please do not distribute or copy the information contained in this e-mail, but instead, delete and destroy all
copies of this e-mail including all attachments. The following applies to the Offering Circular following this page, and
you are therefore advised to read this carefully before reading, accessing or making any other use of the Offering
Circular. In accessing the Offering Circular, you agree to be bound by the following terms and conditions, including
any modifications to them any time you receive any information from us as a result of such access.

NOTHING IN THIS ELECTRONIC TRANSMISSION CONSTITUTES AN OFFER OF SECURITIES
FOR SALE IN THE UNITED STATES OR ANY OTHER JURISDICTION WHERE IT IS UNLAWFUL TO
DO SO. THE SECURITIES HAVE NOT BEEN, AND WILL NOT BE, REGISTERED UNDER THE
U.S. SECURITIES ACT OF 1933, AS AMENDED (THE “SECURITIES ACT”), OR WITH ANY
SECURITIES REGULATORY AUTHORITY OF ANY STATE OR OTHER JURISDICTION OF THE
UNITED STATES AND THE SECURITIES MAY NOT BE OFFERED, SOLD OR DELIVERED WITHIN
THE UNITED STATES OR TO, OR FOR THE ACCOUNT OR BENEFIT OF, U.S. PERSONS (AS DEFINED
IN REGULATION S (AS DEFINED BELOW) UNDER THE SECURITIES ACT), EXCEPT PURSUANT TO
AN EXEMPTION FROM, OR IN A TRANSACTION NOT SUBJECT TO, THE REGISTRATION
REQUIREMENTS OF THE SECURITIES ACT AND APPLICABLE STATE OR LOCAL SECURITIES
LAWS. ACCORDINGLY, THE SECURITIES ARE BEING OFFERED, SOLD OR DELIVERED OUTSIDE
THE UNITED STATES TO NON-U.S. PERSONS IN RELIANCE ON REGULATION S UNDER THE
SECURITIES ACT (“REGULATION S”).

THE FOLLOWING OFFERING CIRCULAR MAY NOT BE FORWARDED OR DISTRIBUTED TO
ANY OTHER PERSON AND MAY NOT BE REPRODUCED IN ANY MANNER WHATSOEVER, AND IN
PARTICULAR, MAY NOT BE FORWARDED TO ANY U.S. PERSON OR ADDRESS IN THE UNITED
STATES. ANY FORWARDING, DISTRIBUTION OR REPRODUCTION OF THIS DOCUMENT IN
WHOLE OR IN PART IS UNAUTHORIZED. FAILURE TO COMPLY WITH THIS DIRECTIVE MAY
RESULT IN A VIOLATION OF THE SECURITIES ACT OR THE APPLICABLE LAWS OF OTHER
JURISDICTIONS. ANY INVESTMENT DECISION SHOULD BE MADE ON THE BASIS OF THE FINAL
TERMS AND CONDITIONS OF THE RELEVANT SECURITIES. IF YOU HAVE GAINED ACCESS TO
THIS TRANSMISSION CONTRARY TO ANY OF THE FOREGOING RESTRICTIONS, YOU ARE NOT
AUTHORIZED AND WILL NOT BE ABLE TO PURCHASE ANY OF THE SECURITIES DESCRIBED
THEREIN.

Confirmation of your representation: In order to be eligible to view the Offering Circular or make an investment
decision with respect to the securities, investors must be non-U.S. persons outside the United States as defined in
Regulation S under the Securities Act. The Offering Circular is being sent at your request and by accepting the e-mail
and accessing the Offering Circular, you shall be deemed to have represented to us that (1) you and any customers you
represent are non-U.S. persons outside of the United States, (2) the e-mail address that you gave us and to which this
e-mail has been delivered is not located in the United States and, to the extent you purchase the securities, you will be
doing so pursuant to Regulation S and (3) you consent to delivery of the Offering Circular and any amendments and
supplements thereto by electronic transmission.

You are reminded that the following Offering Circular has been delivered to you on the basis that you are a person
into whose possession the following Offering Circular may be lawfully delivered in accordance with the laws of
jurisdiction in which you are located and you may not, nor are you authorized to, deliver or disclose the contents of the
following Offering Circular to any other person. If this is not the case, you must return this Offering Circular to us
immediately.

The materials relating to the offering do not constitute, and may not be used in connection with, an offer or
solicitation in any place where offers or solicitations are not permitted by law. If a jurisdiction requires that the offering
be made by a licensed broker or dealer and the joint lead managers or any affiliate of the joint lead managers is a
licensed broker or dealer in that jurisdiction, the offering shall be deemed to be made by the joint lead managers or
such affiliate on behalf of the issuer in such jurisdiction.

The following Offering Circular has been sent to you in an electronic form. You are reminded that documents
transmitted via this medium may be altered or changed during the process of electronic transmission and consequently,
neither Morgan Stanley & Co. International plc nor Mirae Asset Daewoo Co., Ltd. (collectively, the “Joint Lead
Managers”) nor any person who controls any of them nor any director, officer, employee nor agent of any of them or
affiliate of any such person accepts any liability or responsibility whatsoever in respect of any difference between the
Offering Circular distributed to you in electronic format and the hard copy version available to you on request from the
Joint Lead Managers.

You should not reply by e-mail to this announcement, and you may not purchase any securities by doing so. Any
reply e-mail communications, including those you generate by using the “Reply” function on your e-mail software, will
be ignored or rejected. You are responsible for protecting against viruses and other destructive items. Your use of this
e-mail is at your own risk and it is your responsibility to take precautions to ensure that it is free from viruses and other
items of a destructive nature.



OFFERING CIRCULAR STRICTLY CONFIDENTIAL

NAVER Corporation
(a corporation organized under the laws of the Republic of Korea)

US$500,000,000 1.500% Notes due 2026
The US$500,000,000 1.500% notes due 2026 (the “Notes”) of NAVER Corporation (“we” or the

“Company”) will mature on March 29, 2026 (the “Maturity Date”). The Notes will bear interest at the rate of
1.500% per annum from, and including, March 29, 2021 to, but excluding, the Maturity Date. Interest will be
payable semi-annually in arrears on March 29 and September 29 of each year, commencing September 29, 2021.
We may, at our option, redeem all, but not some only, of the Notes at any time at their principal amount plus
accrued and unpaid interest in the event of certain changes in tax law as described under “Terms and Conditions
of the Notes — Redemption and Purchase — Redemption for Taxation Reasons.”

The Notes will be unsecured and will be our direct, unconditional and unsubordinated general obligations
and will rank pari passu among themselves and at least equally with all of our other outstanding unsecured and
unsubordinated general obligations, except as may be required by mandatory provisions of law.

Approval in-principle has been received from the Singapore Exchange Securities Trading Limited (the
“SGX-ST”) for the listing and quotation of the Notes on the SGX-ST. The SGX-ST assumes no responsibility for
the correctness of any of the statements made, opinions expressed or reports contained in this Offering Circular.
Approval in-principle from, admission to the Official List of, and the listing and quotation of the Notes on, the
SGX-ST are not to be taken as an indication of the merits of us or the Notes.

The Notes are expected to be rated “A3” by Moody’s Investors Service, Inc. (“Moody’s”) and “A-” by
S&P Global Ratings, a division of S&P Global, Inc. (“S&P”). A rating is not a recommendation to buy, sell or
hold securities and may be subject to revision, suspension or withdrawal at any time by the assigning rating
organization.

The Notes have not been and will not be registered under the U.S. Securities Act of 1933, as amended
(the “Securities Act”), or the securities laws of any other jurisdiction, and may not be offered or sold
directly or indirectly within the United States or to, or for the account or benefit of, U.S. persons (as
defined in Regulation S under the Securities Act (“Regulation S”)) except pursuant to an exemption from,
or in a transaction not subject to, the registration requirements of the Securities Act. Accordingly, the
Notes are being offered and sold outside the United States to non-U.S. persons in reliance on Regulation S
under the Securities Act (“Regulation S”) and in compliance with applicable laws, regulations and
directives. For further details about eligible offers and resale restrictions, see “Subscription and Sale.”

Investing in the Notes involves risks. See “Risk Factors” beginning on page 10 to read about certain risk
factors you should consider before investing in the Notes.

Issue Price: 99.794%
(plus accrued interest, if any, from March 29, 2021)

Delivery of the Notes in book-entry form will be made on or about March 29, 2021.

Joint Bookrunners and Lead Managers

MORGAN STANLEY MIRAE ASSET DAEWOO

Sole Sustainability Structuring Advisor

MORGAN STANLEY

The date of this Offering Circular is March 22, 2021.
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You should rely only on the information contained in this Offering Circular. We have not authorized
anyone to provide you with information that is different. This Offering Circular may only be used where it
is legal to sell these securities. The information in this Offering Circular may only be accurate as of the
date of this Offering Circular.

IN CONNECTION WITH THIS OFFERING, TO THE EXTENT PERMITTED BY, AND IN
ACCORDANCE WITH, APPLICABLE LAWS AND REGULATIONS, ANY OF THE JOINT LEAD
MANAGERS APPOINTED AS A STABILIZATION MANAGER (THE “STABILIZATION MANAGER”)
(OR PERSONS ACTING ON BEHALF OF THE STABILIZATION MANAGER) MAY OVER-ALLOT OR
EFFECT TRANSACTIONS WITH A VIEW TO SUPPORTING THE MARKET PRICE OF THE NOTES AT A
LEVEL HIGHER THAN THAT WHICH MIGHT OTHERWISE PREVAIL. HOWEVER, THERE IS NO
ASSURANCE THAT THE STABILIZATION MANAGER (OR PERSONS ACTING ON BEHALF OF THE
STABILIZATION MANAGER) WILL UNDERTAKE SUCH STABILIZATION. ANY STABILIZATION
MAY BEGIN ON OR AFTER THE DATE ON WHICH ADEQUATE PUBLIC DISCLOSURE OF THE
TERMS OF THE OFFER OF THE NOTES IS MADE AND, IF BEGUN, MAY BE ENDED AT ANY TIME,
BUT IT MUST END NO LATER THAN THE EARLIER OF 30 DAYS AFTER THE ISSUE DATE OF THE
NOTES AND 60 DAYS AFTER THE DATE OF THE ALLOTMENT OF THE NOTES.

THE NOTES HAVE NOT BEEN AND WILL NOT BE REGISTERED UNDER THE FINANCIAL
INVESTMENT SERVICES AND CAPITAL MARKETS ACT OF KOREA. ACCORDINGLY, THE NOTES
MAY NOT BE OFFERED, SOLD OR DELIVERED, DIRECTLY OR INDIRECTLY, IN KOREA OR TO, OR
FOR THE ACCOUNT OR BENEFIT OF, ANY RESIDENT OF KOREA (AS SUCH TERM IS DEFINED
UNDER THE FOREIGN EXCHANGE TRANSACTIONS ACT OF KOREA AND THE REGULATIONS
THEREUNDER) OR TO OTHERS FOR RE-OFFERING OR RESALE, DIRECTLY OR INDIRECTLY, IN
KOREA OR TO ANY RESIDENTS OF KOREA, EXCEPT AS OTHERWISE PERMITTED UNDER
APPLICABLE KOREAN LAWS AND REGULATIONS. IN ADDITION, DURING THE FIRST YEAR
AFTER THE ISSUANCE OF THE NOTES, THE NOTES MAY NOT BE TRANSFERRED TO ANY
RESIDENT OF KOREA OTHER THAN A KOREAN QUALIFIED INSTITUTIONAL BUYER (A “KOREAN
QIB,” AS DEFINED IN THE REGULATION ON ISSUANCE PUBLIC DISCLOSURE, ETC. OF
SECURITIES OF KOREA) WHO IS REGISTERED WITH THE KOREA FINANCIAL INVESTMENT
ASSOCIATION AS A KOREAN QIB, PROVIDED THAT THE AMOUNT OF THE NOTES ACQUIRED BY
SUCH KOREAN QIBS IN THE PRIMARY MARKET IS LIMITED TO NO MORE THAN 20% OF THE
AGGREGATE ISSUE AMOUNT OF THE NOTES.

No person has been authorized in connection with any offering of the Notes to give any information or make
any representation other than as contained in this Offering Circular and, if given or made, such information or
representation must not be relied upon as having been authorized by us, by any Agent (as defined in the “Terms
and Conditions of the Notes”) or by the Joint Lead Managers (as defined in “Subscription and Sale”). This
Offering Circular does not constitute an offer to sell or a solicitation of an offer to buy any Notes by any person
except in compliance with all applicable laws and regulations. No representation or warranty, express or implied,
is made by the Joint Lead Managers or any of their affiliates or advisors, or any Agent, as to the accuracy or
completeness of the information contained in this Offering Circular, and nothing contained in this Offering
Circular is, or shall be relied upon as, a promise or representation by the Joint Lead Managers or their affiliates or
advisors, or any Agent. Neither the delivery of this Offering Circular nor any sale made in connection with this
Offering Circular shall under any circumstances imply that the information in this Offering Circular is correct as
of any date subsequent to the date of this Offering Circular or constitute a representation that there has been no
change or development reasonably likely to involve a material adverse change in our affairs since the date of this
Offering Circular. Each Joint Lead Manager and each Agent accordingly disclaims any and all responsibility or
liability whether arising in tort or contract or otherwise which it might otherwise have in respect of the
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information contained in this Offering Circular, any other information provided by us in connection with the
offering or any other such statement. Each person receiving this Offering Circular acknowledges that such person
has not relied on the Joint Lead Managers or any of their affiliates or advisors in connection with investigation of
the accuracy of such information or such person’s investment decisions.

The Notes have not been registered with or approved or disapproved by the U.S. Securities and Exchange
Commission, any state securities commission or other regulatory authority, nor has any of the foregoing
authorities passed upon or endorsed the merits of this offering or the accuracy or adequacy of this Offering
Circular. Any representation to the contrary is a criminal offense.

MiFID II product governance / Professional investors and ECPs target market — Solely for the
purposes of the manufacturer’s(/s’) product approval process, the target market assessment in respect of the
Notes has led to the conclusion that: (i) the target market for the Notes is eligible counterparties and professional
clients only, each as defined in Directive 2014/65/EU (as amended, “MiFID II”); and (ii) all channels for
distribution of the Notes to eligible counterparties and professional clients are appropriate. Any person
subsequently offering, selling or recommending the Notes (a “distributor”) should take into consideration the
manufacturer’s(/s’) target market assessment; however, a distributor subject to MiFID II is responsible for
undertaking its own target market assessment in respect of the Notes (by either adopting or refining the
manufacturer’s(/s’) target market assessment) and determining appropriate distribution channels.

UK MiFIR product governance / Professional investors and ECPs only target market — Solely for the
purposes of the manufacturer’s(/s’) product approval process, the target market assessment in respect of the
Notes has led to the conclusion that: (i) the target market for the Notes is only eligible counterparties, as defined
in the FCA Handbook Conduct of Business Sourcebook, and professional clients, as defined in the European
Union (Withdrawal) Act 2018; and (ii) all channels for distribution of the Notes to eligible counterparties and
professional clients are appropriate. Any distributor should take into consideration the manufacturer’s(/s’) target
market assessment; however, a distributor subject to the FCA Handbook Product Intervention and Product
Governance Sourcebook is responsible for undertaking its own target market assessment in respect of the Notes
(by either adopting or refining the manufacturer’s(/s’) target market assessment) and determining appropriate
distribution channels.

Notification under Section 309B(1)(c) of the Securities and Futures Act, Chapter 289 of Singapore
(the “SFA”) — We have determined, and hereby notify all relevant persons (as defined in Section 309A(1) of
the SFA), that the Notes are prescribed capital markets products (as defined in the Securities and Futures (Capital
Markets Products) Regulations 2018 of Singapore) and Excluded Investment Products (as defined in MAS
Notice SFA 04-N12: Notice on the Sale of Investment Products and MAS Notice FAA-N16: Notice on
Recommendations on Investment Products).

This Offering Circular does not constitute, and may not be used for purposes of, an offer, invitation or
solicitation by anyone in any jurisdiction or in any circumstances in which such offer, invitation or solicitation is
not authorized or to any person to whom it is unlawful to make such offer, invitation or solicitation. The
distribution of this Offering Circular and the offering of the Notes in certain jurisdictions may be restricted by
law. Persons into whose possession this Offering Circular may come are required by us and the Joint Lead
Managers to inform themselves about and to observe the relevant restrictions. For a description of certain
restrictions on offers and sales of the Notes and distribution of this Offering Circular, see “Subscription and
Sale.” No action is being taken in any jurisdiction to permit an offering to the general public of Notes or the
distribution of this Offering Circular in any jurisdiction where action would be required for those purposes.

In making an investment decision, prospective investors must rely on their own examination of us and the
terms of the offering of the Notes, including the merits and risks involved. We are not and no Agent is making
any representation to any purchaser of the Notes regarding the legality of an investment in the Notes by such
purchaser under any legal investment or similar laws or regulations. The contents of this Offering Circular should
not be construed as providing legal, business, accounting or tax advice.
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CERTAIN DEFINED TERMS AND CONVENTIONS

References to “Korea” or the “Republic” are references to The Republic of Korea. References to the
“Government” are references to the government of the Republic of Korea. All references to the “Issuer,” the
“Company,” “we,” “us” or “our” herein are references to NAVER Corporation or to NAVER Corporation and its
subsidiaries, as the context requires.

In this Offering Circular, references to “Won” or “W” are to the currency of Korea and all references to
“U.S. dollars” or “US$” are to the currency of the United States of America. This Offering Circular contains a
translation of certain Won amounts into U.S. dollars at specified rates solely for the convenience of the reader.
These translations should not be construed as representations that the Won amounts actually represent such
U.S. dollar amounts or could be converted into U.S. dollars at the rates indicated. Unless otherwise specified, all
conversions of Won into U.S. dollars were made at the base rate under the market average exchange rate system,
announced by Seoul Money Brokerage Services, Ltd. in Seoul, between U.S. dollars and Won, rounded to the
nearest tenth of one Won (the “Market Average Exchange Rate”). Unless otherwise specified, all conversions of
Won into U.S. dollars have been made at the Market Average Exchange Rate in effect on December 31, 2020,
which wasW1,088.0 to US$1.00. For a discussion of historical information regarding the rate of exchange
between Won and the U.S. dollar, see “Exchange Rate Information.” No representation is made that the Won or
U.S. dollar amounts referred to in this Offering Circular could have been or could be converted into U.S. dollars
or Won, as the case may be, at any particular rate or at all.

Any discrepancies in the tables included herein between totals and sums of the amounts listed are due to
rounding.
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ENFORCEABILITY OF CIVIL LIABILITIES

We are a corporation organized under the laws of Korea. A majority of our directors and officers and certain
other persons named in this Offering Circular reside in Korea, and a significant portion of the assets of the
directors and officers and certain other persons named in this Offering Circular and a substantial majority of our
assets are located in Korea. As a result, it may not be possible for you to effect service of process within the
United States upon such persons or to enforce against them or against us in U.S. courts judgments predicated
upon the civil liability provisions of the federal securities laws of the United States. There is doubt as to the
enforceability in Korea, either in original actions or in actions for enforcement of judgments of U.S. courts, of
civil liabilities predicated on the U.S. federal securities laws.

PRESENTATION OF FINANCIAL INFORMATION

Our consolidated financial statements as of and for the years ended December 31, 2020 and 2019 included
in this Offering Circular have been prepared in accordance with the International Financial Reporting Standards
as adopted by Korea (“K-IFRS”), which may differ in certain respects from generally accepted accounting
principles in other countries, including generally accepted accounting principles in the United States and
International Financial Reporting Standards applied in other countries.

All financial information, descriptions and other information regarding us are, unless indicated otherwise,
given on a consolidated basis. Any discrepancies in the tables included in this Offering Circular between the
listed amounts and totals thereof are due to rounding.
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SUMMARY

The following summary highlights information appearing elsewhere in this Offering Circular and does not
contain all of the information you should consider in making your investment decision. You should read this
summary together with the more detailed information, including the financial statements and the related notes,
appearing elsewhere in this Offering Circular. You should carefully consider, among other things, the matters
discussed in “Risk Factors.”

Overview

We are a leading online services company headquartered in Korea that operates NAVER, Korea’s leading
internet portal, and other innovative applications for the discovery of information, contents and social network
services. We provide our users with the means to easily obtain and share information and knowledge, connect
with others and build relationships, communicate thoughts and experiences and enjoy a wide range of digital
content offerings, while creating value for advertisers by connecting them with their target audience using our
platforms. With an increasing amount of activity on the internet being conducted through mobile devices, we
strive to provide versatile and user-friendly applications that enable us to pursue expansion into new markets
while increasing penetration rates in our existing key markets.

Our comprehensive NAVER platform provides users with access to our integrated search engine, online
shopping and communities as well as an array of digital content offerings, while creating value for advertisers by
connecting them with their target audiences effectively and efficiently. Our innovations in web search and
advertising have made the NAVER internet portal one of Korea’s top internet destinations. According to Nielsen
KoreanClick, NAVER has consistently had the largest number of monthly unique users in Korea (on an
aggregated basis for both personal computers and mobile devices) among all search portals in recent years, at
38 million in December 2019 and 40 million in December 2020. We also offer various other products and
services that complement the NAVER platform. According to WiseApp, we had four of the top-ten mobile
applications in Korea ranked by the total number of uses in December 2020, including the second-ranked mobile
NAVER portal, fourth-ranked NAVER Café, eighth-ranked BAND and tenth-ranked NAVER Webtoon.

We generate our operating revenues primarily from our advertising products and services as well as from
fee and commission revenues from our commerce operations, the sale of digital contents offered on the NAVER
and its related platforms, fee revenues from the NAVER Pay payment and other fintech products and services
and the sale of cloud products and services to corporate and individual users. Our approach is to build a large
user base, promote user engagement and introduce and enhance entertainment and other contents and services, all
of which lead to enhanced media value for our advertising business and greater monetization opportunities. We
plan to continue to invest in research and development, including localization of existing products and services
for new markets, to continue to grow our user base and strengthen user loyalty, and explore ways to pursue
additional monetization opportunities.

Our broad array of services, combined with our large and highly engaged user base, enable us to accumulate
vast user information, including their internet search and spending patterns. We believe that combining data
analytics with creative products and services enables us to create a superior user experience as well as enhance
monetization opportunities. On a global basis, we continually monitor and analyze such data to better understand
the fluctuations in demand for our products and services from various user segments, which contributes to
enhancing user experience as well as formulating our marketing strategy. Leveraging such analysis, we also
provide a variety of interactive marketing solutions that enable advertisers to promote their brands and amplify
their visibility and reach. We believe that our solutions enable the advertiser to direct their efforts in a more
targeted manner and therefore increase the probability of reaching a receptive and engaged audience, which in
turn generates a higher return on investment.
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We were established in June 1999 as Navercom Corporation and launched our NAVER internet portal. We
changed our name to NHN Corporation in 2001, listed our common shares on the KRX KOSDAQ Market in
2002 and transferred our listing to KRX KOSPI Market in 2008. Since our incorporation, we have grown both
organically and through mergers and acquisitions. In August 2013, we spun off our online game business into
NHN Entertainment Corporation and changed our name to NAVER Corporation. In May 2017, we spun off our
digital comics business into NAVER Webtoon Corporation, and in November 2019, we spun off our fintech
business into NAVER Financial Corp. In August 2020, we further reorganized our webtoon publishing business,
pursuant to which our global webtoon business is currently managed by our U.S.-based consolidated subsidiary,
Webtoon Entertainment Inc., which controls local webtoon business subsidiaries in Korea and Japan. On
March 1, 2021, the businesses of LINE Corporation, our former consolidated subsidiary that was previously
listed on the Tokyo Stock Exchange and the New York Stock Exchange, was integrated with the businesses of
Yahoo Japan, Japan’s leading internet portal, and we currently hold a 50% interest in the combined holding
entity. The businesses of LINE Corporation are accordingly accounted for as discontinued operations in our
audited consolidated statement of comprehensive income for the years ended December 31, 2020 and 2019. See
“Business — Overview — Business Combination of LINE and Yahoo Japan.”

Our operating revenue wasW4,356 billion in 2019 andW5,304 billion in 2020, in each case excluding
revenue from discontinued operations. We recorded profit for the year ofW397 billion (including loss for the
year from discontinued operations ofW524 billion) in 2019 andW845 billion (including loss for the year from
discontinued operations ofW296 billion) in 2020. We had total assets ofW12,300 billion and total equity of
W6,504 billion as of December 31, 2019 and total assets ofW17,014 billion and total equity ofW8,255 billion
as of December 31, 2020.
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THE OFFERING

The following is a brief summary of the terms of the offering and is qualified in its entirety by the remainder
of this Offering Circular. Words and expressions defined in “Terms and Conditions of the Notes” have the same
meanings in this summary.

Issuer . . . . . . . . . . . . . . . . . . . . . . . . . . . NAVER Corporation

Offering . . . . . . . . . . . . . . . . . . . . . . . . . US$500,000,000 1.500% notes due 2026

Issue Price . . . . . . . . . . . . . . . . . . . . . . . 99.794% of the principal amount of the Notes.

Issue Date . . . . . . . . . . . . . . . . . . . . . . . . March 29, 2021

Maturity Date . . . . . . . . . . . . . . . . . . . . March 29, 2026

Interest . . . . . . . . . . . . . . . . . . . . . . . . . . 1.500% per annum, from, and including, March 29, 2021 to, but
excluding, the Maturity Date, payable semi-annually in arrears on
March 29 and September 29 in each year. See “Terms and Conditions
of the Notes — Interest.”

Ranking of the Notes . . . . . . . . . . . . . . . The Notes constitute our direct, unconditional, unsubordinated and
unsecured obligations and shall at all times rank pari passu and
without any preference or priority among themselves and with all of
our other present and future direct, unconditional, unsubordinated and
unsecured obligations, except as may be required by mandatory
provisions of law. See “Terms and Conditions of the Notes —
Status.”

Certain Covenants . . . . . . . . . . . . . . . . . The Notes contain certain limitations on our ability to create or permit
to be outstanding any mortgage, charge, lien, pledge or other security
interest upon the whole or any part of our property, assets or
revenues, present or future to secure certain types of indebtedness and
to engage in a consolidation, merger or sale of all or substantially all
of our assets. See “Terms and Conditions of the Notes — Certain
Covenants.”

Taxation and Additional Amounts . . . Payment of principal and interest in respect of the Notes, including
payment of any additional amounts, by or on behalf of us, shall be
made free and clear of, and without withholding or deduction for, or
on account of, any present or future taxes, duties, assessments or
governmental charges of whatever nature imposed, levied, collected,
withheld or assessed by or on behalf of the Relevant Jurisdiction (as
defined in Condition 8.2), except as required by applicable law. In
that event, we will, subject to certain exceptions and limitations, pay
to a holder of any Note such additional amounts as may be necessary
in order that every net payment by us or a paying agent of the
principal of and interest on the Notes and any other amounts payable
on the Notes after withholding or deduction for or on account of any
present or future tax, duty, assessment or governmental charge
imposed or levied by a Relevant Jurisdiction will not be less than the
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amount provided for in the Notes to be then due and payable
thereunder. See “Terms and Conditions of the Notes — Taxation” and
“Taxation — Korean Taxation.”

Redemption for Taxation Reasons . . . . Prior to the Maturity Date, the Notes will be redeemable at our option
at any time in whole, but not in part, at 100% of their principal
amount plus accrued and unpaid interest, if any, to the date fixed for
redemption, in the event of certain changes in the tax law of the
Relevant Jurisdiction. See “Terms and Conditions of the Notes —
Redemption and Purchase — Redemption for Taxation Reasons.”

Further Issuances . . . . . . . . . . . . . . . . . We may from time to time, without notice to or the consent of the
holders of the Notes, create and issue further debt securities ranking
pari passu with the Notes in all respects so that such further issue
shall be consolidated and form a single series with the outstanding
Notes.

Listing . . . . . . . . . . . . . . . . . . . . . . . . . . . Approval in-principle has been received from the SGX-ST for the
listing and quotation of the Notes on the SGX-ST. For so long as the
Notes are listed on the SGX-ST and the rules of the SGX-ST so
require, the Notes, if traded on the SGX-ST, will be traded in a
minimum board lot size of S$200,000 (or its equivalent in foreign
currencies). Accordingly, the Notes, if traded on the SGX-ST, will be
traded in a minimum board lot size of US$200,000.

For so long as the Notes are listed on the SGX-ST and the rules of the
SGX-ST so require, in the event that the Global Note is exchanged for
definitive certificates, we will appoint and maintain a paying agent in
Singapore, where the definitive certificates may be presented or
surrendered for payment or redemption. In addition, in the event that
the Global Note is exchanged for definitive certificates, an
announcement of such exchange will be made by or on behalf of us
through the SGX-ST and such announcement will include all material
information with respect to the delivery of the definitive certificates,
including details of the paying agent in Singapore.

Use of Proceeds . . . . . . . . . . . . . . . . . . . The net proceeds from the sale of the Notes are estimated to be
US$496,470,000 after deduction of underwriting commissions but not
estimated offering expenses.

An amount equal to the net proceeds from the sale of the Notes will
be allocated toward the financing or refinancing, in whole or in part,
of the acquisition, construction, development or re-development of
new or existing projects from a combination of the Eligible Green
Project Categories and the Eligible Social Project Categories (each as
defined in “Use of Proceeds”) in accordance with our Sustainable
Finance Framework, which is in alignment with the GBP, SBP, SBG
and GLP (each as defined in “Use of Proceeds”). See “Use of
Proceeds.”
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Ratings . . . . . . . . . . . . . . . . . . . . . . . . . . The Notes are expected to be rated “A3” by Moody’s and “A-” by
S&P. Such ratings of the Notes do not constitute a recommendation to
buy, sell or hold the Notes and may be subject to revision or
withdrawal at any time by the rating organizations. Such ratings
should be evaluated independently of any other rating of the Notes, of
our other securities or of us.

Form and Denomination . . . . . . . . . . . . The Notes offered hereby will be issued in registered form, without
detachable coupons, in the minimum denomination of US$200,000
and integral multiples of US$1,000 in excess thereof. The Notes may
be held and transferred, and will be offered and sold, in the principal
amount of US$200,000 and integral multiples of US$1,000 in excess
thereof. The Notes will initially be represented by a Global Note in
registered form deposited on the closing date with, and registered in
the name of a nominee of, a common depositary (the “Common
Depositary”) for Euroclear Bank SA/NV as operator of the Euroclear
System (“Euroclear”) and Clearstream Banking S.A. (“Clearstream”).
Beneficial interests in the Global Note will be shown on, and transfers
thereof will be effected only through, the records maintained by
Euroclear and Clearstream and their respective account holders.
Except as described herein, definitive certificates representing the
Notes will not be issued in exchange for beneficial interests in the
Global Note. See “The Global Note.”

Delivery of the Notes . . . . . . . . . . . . . . . Delivery of the Notes, against payment in same-day funds, is
expected on or about March 29, 2021.

Risk Factors . . . . . . . . . . . . . . . . . . . . . . See “Risk Factors” for a discussion of certain factors that investors
should consider in connection with an investment in the Notes.

Selling Restrictions . . . . . . . . . . . . . . . . There are restrictions on the distribution of this Offering Circular and
the making of solicitations pursuant hereto to certain jurisdictions,
including, among others, the United States, the European Economic
Area, the United Kingdom, Hong Kong, Japan, Singapore, Korea,
Italy and Switzerland. See “Subscription and Sale — Selling
Restrictions.”

Fiscal Agent, Principal Paying Agent
and Registrar . . . . . . . . . . . . . . . . . . . Citicorp International Limited will act as the fiscal agent (the “Fiscal

Agent”) and Citibank, N.A., London Branch will act as the principal
paying agent, transfer agent and registrar under the Fiscal Agency
Agreement for the Notes.

Governing Law . . . . . . . . . . . . . . . . . . . The Notes and the Fiscal Agency Agreement are governed by, and
will be construed in accordance with, the laws of the State of New
York.

Security Codes . . . . . . . . . . . . . . . . . . . . ISIN: XS2315967989

Common Code: 231596798

LEI . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 988400ULUQYDB2HQYJ61
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SUMMARY FINANCIAL DATA

The following tables present our summary financial and other information. The summary financial
information as of and for the years ended December 31, 2019 and 2020 are derived from our audited consolidated
financial statements appearing elsewhere in this Offering Circular, which have been prepared in accordance with
K-IFRS.

Consolidated Statements of Comprehensive Income Data

For the Year Ended December 31,

2019 2020

(In billions of Won)

Operating revenues . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . W 4,356 W 5,304
Operating expenses . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . (3,201) (4,089)

Operating profit . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1,155 1,215
Other income . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 49 43
Other expenses . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . (69) (119)
Interest income . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 11 16
Finance income . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 333 509
Finance costs . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . (107) (146)
Share of net profit of associates and joint ventures accounted for using

the equity method . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 18 116

Profit before income tax . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1,391 1,634
Income tax expense . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . (471) (493)

Profit from continuing operations . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 921 1,141
Loss from discontinued operations . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . (524) (296)

Profit for the year . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . W 397 W 845

Profit for the year attributable to:
Owners of the parent company

Profit from continuing operations . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . W 934 W 1,145
Loss from discontinued operations . . . . . . . . . . . . . . . . . . . . . . . . . . . . . (351) (143)

Non-controlling interests
Loss from continuing operations . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . (14) (4)
Loss from discontinued operations . . . . . . . . . . . . . . . . . . . . . . . . . . . . . (173) (153)
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Consolidated Statements of Financial Position Data

As of December 31,

2019 2020

(In billions of Won)

Assets
Current assets:

Cash and cash equivalents . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . W 3,741 W 1,600
Short-term financial instruments . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 290 291
Financial assets at fair value – profit or loss . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 13 923
Trade and other receivables . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1,211 987
Financial assets at fair value – other comprehensive income . . . . . . . . . . . . . . . . . . . . 64 —
Inventories . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 55 4
Current tax assets . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 13 1
Other current assets . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 258 78
Assets held for sale . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . — 6,660

W 5,644 W10,545

Non-current assets:
Property and equipment . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1,596 1,685
Right-of-use assets . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 697 130
Intangible assets . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 341 105
Long-term financial instruments . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 24 14
Financial assets at fair value – profit or loss . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1,229 1,801
Trade and other receivables . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 125 29
Financial assets at fair value – other comprehensive income . . . . . . . . . . . . . . . . . . . . 676 1,331
Investments in associates and joint ventures . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1,558 1,199
Deferred tax assets . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 381 109
Other non-current assets . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 28 67

W 6,656 W 6,470

Total assets . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . W12,300 W17,014

Liabilities
Current liabilities:

Trade and other payables . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . W 1,211 W 689
Financial liabilities at fair value – profit or loss . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1 17
Short-term borrowings . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 560 576
Current tax payables . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 314 384
Provisions . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4 32
Current lease liabilities . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 169 53
Other current liabilities . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1,515 1,484
Liabilities held for sale . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . — 4,675

W 3,773 W 7,912
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As of December 31,

2019 2020

(In billions of Won)

Non-current liabilities:
Trade and other payables . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . W 42 W 68
Financial liabilities at fair value – profit or loss . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 8 8
Long-term borrowings . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 50 151
Debentures . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 752 —
Net defined benefit liabilities . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 473 462
Provisions . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 59 9
Non-current lease liabilities . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 555 92
Deferred tax liabilities . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 80 57
Other non-current liabilities . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1 0

W 2,022 W 847

Total liabilities . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . W 5,796 W 8,759

Equity
Equity attributable to owners of the parent company:

Share capital . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . W 16 W 16
Share premium . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1,575 1,793
Other components of equity . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . (1,499) (1,059)
Accumulated other comprehensive loss relating to assets held for sale . . . . . . . . . . . . — (38)
Retained earnings . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 5,712 6,655

Non-controlling interest . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 699 888

Total equity . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . W 6,504 W 8,255

Total liabilities and equity . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . W12,300 W17,014

Other Financial and Supplemental Data

Jun.
2019

Dec.
2019

Jun.
2020

Dec.
2020

NAVER:
Monthly unique users(1) . . . . . . . . . . . . . . . . . . . . . . . . . . . . 37,826,935 38,046,730 37,953,988 40,163,010
Monthly search queries(2) . . . . . . . . . . . . . . . . . . . . . . . . . . 1,955,090 1,738,002 1,744,092 1,535,998

(1) Represents the number of non-overlapping users that use either personal computers or mobile devices to access www.naver.com or
m.naver.com at least once during a given month.

(2) Represents the number of search queries made by entering keywords in search boxes on www.naver.com or m.naver.com during
that period using personal computers.

For the Year Ended December 31,

2019 2020

(In billions of Won)

Capital expenditures(1) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . W 512 W 866
Net cash inflow from operating activities . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1,357 1,447
Net cash outflow from investing activities . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1,078 2,503
Net cash inflow from financing activities . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 52 1,192
Adjusted EBITDA(2) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1,440 1,637
Adjusted EBITA(2) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1,194 1,326

(1) Capital expenditures represent cash outflows for acquisition of property and equipment and acquisition of intangible assets.
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(2) “Adjusted EBITDA” for a given period is defined as operating profit from continuing operations for such period, excluding
depreciation and amortization expenses and share-based compensation, plus interest income. “Adjusted EBITA” for a given period
is defined as operating profit from continuing operations for such period, excluding amortization expenses and share-based
compensation, plus interest income. Neither Adjusted EBITDA nor Adjusted EBITA is a standard measure under K-IFRS;
however, Adjusted EBITDA and Adjusted EBITA are widely used financial indicators of a company’s ability to incur and service
debt. Neither Adjusted EBITDA nor Adjusted EBITA should be considered in isolation or construed as an alternative to cash
flows, profit for the period or any other measure of performance or as an indicator of our operating performance, liquidity,
profitability or cash flows generated by operating, investing or financing activities. Adjusted EBITDA and Adjusted EBITA have
been presented herein because we believe that they provide useful supplements to cash flows data as measures of our performance
and our ability to generate cash flows from operations to cover debt service and taxes. Our Adjusted EBITDA and Adjusted
EBITA presented herein may not be comparable to similarly titled measures presented by other companies. Investors should not
compare our Adjusted EBITDA or Adjusted EBITA to measures with the same or similar titles presented by other companies,
because not all companies use the same definition of Adjusted EBITDA or Adjusted EBITA.

A reconciliation of our operating profit to Adjusted EBITDA is as follows:

For the Year Ended
December 31,

2019 2020

(In billions of Won)

Operating profit . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . W1,155 W1,215
Depreciation and amortization(1) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 255 324

Share-based compensation . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 19 81
Interest income . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 11 16

Adjusted EBITDA . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . W1,440 W1,637

(1) Depreciation and amortization includes the depreciation amount in right-of-use assets.

A reconciliation of our operating profit to Adjusted EBITA is as follows:

For the Year Ended
December 31,

2019 2020

(In billions of Won)

Operating profit . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . W1,155 W1,215
Amortization . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 9 13

Share-based compensation . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 19 81
Interest income . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 11 16

Adjusted EBITA . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . W1,194 W1,326
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RISK FACTORS

An investment in the Notes is subject to numerous risks, including those listed below. Investors should
carefully consider the following risks as well as the other information contained in this Offering Circular before
purchasing the Notes. These risks could materially affect our ability to meet our obligations under the Notes. In
such case, investors may lose all or part of their investment in, and the expected return on, the Notes.

Risks Relating to Our Business

If we fail to retain existing users, add new users or maintain or increase the level of engagement of the user
base of the NAVER platform, our operating revenues, financial results and business may be significantly
harmed.

Our business is in large part dependent on our ability to attract and retain active users and derive revenue
from user traffic, and the size of our user base and our users’ level of engagement are critical to our success. The
NAVER internet portal is currently Korea’s top internet destination. According to Nielsen KoreanClick, NAVER
has consistently had the largest number of monthly unique users in Korea (on an aggregated basis for both
personal computers and mobile devices) among all internet portals in recent years at 38 million in December
2019 and 40 million in December 2020. However, the market for internet portal operators in Korea has shown
signs of saturation in recent years, and a number of providers of internet portal services, mobile applications and
online services that achieved early popularity have seen the size of their user bases or levels of engagement
subsequently decline, in some cases precipitously. The growth rate of our users, as measured by monthly unique
users, has declined over time as the size of our active user base has increased and as we achieved higher
penetration rates in our key markets. Our business performance will also become increasingly dependent on our
ability to increase levels of user engagement in current and new markets. If our products and services are not
perceived as useful, reliable or trustworthy, we may not be able to attract or retain users or otherwise maintain or
increase the frequency, duration or level of their engagement.

Any number of factors could negatively affect user retention, growth or engagement, including if:

• we are unable to continue to offer products and services that users find engaging, that work with a
variety of mobile operating systems and networks, and that achieve a high level of market acceptance,
particularly in markets that we are targeting for expansion;

• users increasingly engage with competing products or services, particularly alternative internet portals,
e-commerce platforms or digital contents;

• we are unable to continue to provide a compelling, convenient and intuitive user experience and
environment, particularly relating to the quality, volume, design and layout of the contents offered on
the NAVER platform;

• we are unable to make new or upgraded products and services available in a timely and reliable
manner;

• we fail to provide adequate and satisfactory customer service to users or advertisers or maintain
relationships with key business partners, such as publishers, content providers and online retailers;

• user concerns increase in relation to privacy and information sharing, safety or security;

• there are adverse changes in our products or services that are mandated by legislation, regulatory
authorities or legal proceedings;

• technical or other problems prevent us from delivering our products and services in a rapid and reliable
manner or otherwise negatively affect the user experience; or

• we fail to maintain our brand image or our reputation is damaged.

10



There is no guarantee that we will not experience erosion of our active user base or decline in engagement
levels. A decrease in user retention, growth or engagement could reduce our direct sales to users and render the
NAVER platform less attractive to our advertisers and business partners, thereby reducing our operating revenues
from them, which may have a material and adverse impact on our business, financial condition and results of
operations.

We operate in markets that are highly competitive, and competition presents an ongoing threat to the
success of our business.

We face significant competition in almost every aspect of our business. We primarily compete for the time,
attention and spending of our users with providers of other forms of online and mobile communication,
e-commerce, fintech, entertainment and information services. We also face competition from other online portal and
search engine companies, mobile telecommunications companies, cloud computing companies and other internet-
related companies that offer products and services that may compete with specific features of our products and
services, some of which have greater financial resources and substantially larger user bases. In particular, we
compete directly with other major Korean internet platform services, such as Kakao (including its Daum internet
portal), to provide comprehensive mobile and online services and content offerings to users. We also compete with
international competitors, such as Google and Facebook, which offer a wide range of information and
communication services and products as well as online advertising services. In addition, we compete with offline
and online media and other businesses for a share of advertisers’ budgets and in the development of tools and
systems for managing and optimizing advertising campaigns. See “— Business — Competition.”

There is intense competition for users, traffic and advertisers in the Korean market for internet portals and
related services, as a result of which we may experience difficulty in maintaining or increasing the market share
and revenue of our NAVER portal-related services. Competition in the e-commerce, fintech and online and
mobile content services markets in Korea is also intense, and it may become more challenging for us to retain
existing users and attract new users as competition from other service operators based in Korea as well as
overseas is likely to increase in the future. The principal competitors of our commerce business include various
e-commerce providers operating in Korea, including online open marketplaces and social commerce operators
(such as Coupang, Gmarket, SK Telecom’s 11street and Interpark), online and mobile shopping portals of
traditional retailers (such as Lotte’s Lotte ON and Shinsegae’s SSG.com) and home shopping companies (such as
CJ O Shopping’s CJ Mall, GS Home Shopping’s GS Shop and Hyundai Home Shopping’s H Mall), and Kakao’s
mobile platform-based e-commerce businesses. The principal competitors of NAVER Pay include Samsung Pay,
Kakao Pay and Toss, as well as services provided by financial institutions such as Kakao Bank. Our content
production and distribution businesses compete with other providers of similar services. For example, our
webtoon business competes primarily with Kakao Page and Daum Webtoon, which are operated by Kakao, and
our online music business mainly competes with KT’s Genie, Kakao’s Melon and SK Telecom’s FLO.

Scale benefits, financial or technological strength, business affiliations or other advantages may allow our
competitors to respond more effectively than us to a rapidly evolving environment in the mobile and internet
industries, including industry consolidation that may result in increased competition. Our competitors may
develop products, features or services that are similar to ours or that achieve greater market acceptance, may
undertake more far-reaching and successful product or service development efforts or marketing campaigns, or
may adopt more aggressive pricing policies. In addition, business partners that are also our competitors may use
information shared by our users through the NAVER platform in order to develop products or features that
compete with us. Certain of our competitors could also use strong positions in one or more segments or markets
to gain competitive advantages over us in areas where we operate, by integrating competing internet portals,
mobile applications or features into products or services that they control, such as search engines, web browsers,
social networking services or mobile operating systems for smartphones and tablets; by making strategic
acquisitions; or by making access to our products and services more difficult. As a result, our competitors may
acquire and engage users at the expense of our user base or our users’ engagement with our products and
services, which may negatively affect our business, financial condition and results of operations.
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We may not be successful if we are not able to develop new products and services in a timely and cost-
effective manner that address rapidly evolving user preferences, and any new products and services we
develop may expose us to new risks.

We operate in highly competitive industries characterized by rapidly changing consumer demand, evolving
industry and regulatory standards and continual improvements in product and service features. Rapidly evolving
user preferences may lead to certain products and services becoming less competitive, or even obsolete.
Accordingly, our success depends greatly on our ability to anticipate and respond to emerging user demand and
market trends by ensuring continuing and timely development of new, as well as enhancements to the quality and
user experience of existing, products and services. For example, in recent years, users’ preference in terms of
accessing online services and content, including music, videos, shopping and news, has shifted from personal
computers to mobile and other connected devices, leading to declining user growth and traffic for personal
computer-based services and the need to develop increasingly sophisticated services and content, advertising
models and payment systems for mobile applications. We intend to continue to invest in product and service
development and enhancement, but there is no guarantee that these efforts will be operationally or financially
successful.

In order to respond to changes in market preferences and demands, we may develop and introduce new
products and services, including in areas where we have little or no prior development or operating experience.
For example, in recent years, we have focused our strategy on exploring a variety of new business opportunities
related to fintech and artificial intelligence (“AI”), such as expansion of products and services available to our
users through NAVER Pay, a payment service that enables registered NAVER users to make online or mobile
payments, pursuit of alliances with reputable companies in the financial services industry to offer new digital
financial services (as an agent of such financial companies), including cash management accounts and small
business loans, and increased utilization of AI technology in an increasing number of products and services we
offer to enhance user experience. As many of these strategic initiatives are still in their early stages of operation,
there can be no assurance that they will be successful. We expect to continue to expend significant time and
resources in developing, launching and marketing these and other strategic initiatives, which may put a
significant strain on our management, operations and financial resources.

Some of our strategic initiatives may not directly or immediately generate operating revenues. In addition,
our new products and services may bring us into contact, directly or indirectly, with entities that are not within
our traditional customer base or result in competing with entities that are our existing business partners. Such
business activities expose us to new risks, including additional regulatory scrutiny as well as operational risks.
There can be no assurance that we will succeed in developing new or enhanced products and services that
eventually become widely accepted, or that we will be able to timely release products and services that are
commercially viable. Our inability to do so would have an adverse impact on our business, financial condition
and results of operations.

We generate a substantial portion of our operating revenues from our advertising products and services.
The loss of our advertisers, reduction in spending by our advertisers or failure to achieve market acceptance
of new advertising products and services, could negatively affect our business.

We generate a substantial portion of our operating revenues from our advertising products (including
advertising products for search platform and commerce businesses), which accounted for more than a majority of
our total operating revenues in 2019 and 2020, respectively. Demand for our advertising products and services is
primarily driven by the advertising spending levels of advertising clients in Korea, which are influenced by the
level of overall economic activity and business cycles in Korea. Economic uncertainty, volatility in the financial
markets or a contraction in the availability of credit may make it more difficult for businesses to meet their
working capital requirements and could lead them to seek to change their commercial relationships with their
vendors, including us. In the past, some advertisers have responded to weak economic and financial market
conditions by reducing their advertising budgets, which include discretionary components that are relatively
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easier to reduce in the short term than other operating expenses. Unfavorable economic conditions in Korea due
to the COVID-19 pandemic have had in 2020, and may continue to have in 2021, a negative impact on the
general advertising spending level of Korean companies. See “— The ongoing global COVID-19 pandemic and
any possible recurrence of other types of widespread infectious diseases could adversely affect our business,
financial condition or results of operations.”

In addition, advertising products and services involving the internet and mobile media, which are subject to
continual development and integration of interactive media technologies, are relatively nascent and continue to
evolve. As a result, we may need to incur significant development and acquisition costs or hire new personnel in
order to keep pace with new technology and market trends in internet and mobile advertising. In addition, some
advertisers may view our existing or new advertising products and services as experimental or unproven. If we
fail to develop and introduce compelling new advertising products and services on a timely and cost-effective
basis, the market acceptance of our advertising products and services may decrease and we may not be able to
attract advertisers.

As is customary in the industry, our advertisers typically do not have exclusive or long-term advertising
commitments with us, and many of our advertisers spend only a relatively small portion of their overall
advertising budget with us. As a result, our advertisers may not continue to do business with us, or they may
reduce the prices or spending they are willing to pay to advertise with us, if we do not deliver advertisements and
other commercial content in an effective manner, or if they do not believe that their investment in our advertising
products and services will generate a competitive return relative to alternative methods of advertising.

In addition, our ability to increase our advertising revenues will depend in large part on our ability to create
successful new advertising products as well as products and services on our platform that further enhance the
media value for our advertising business. We may introduce new and unproven products and services, using
technology with which we have little or no prior development or operating experience. If new advertising
products and services fail to engage advertisers, we may fail to generate sufficient revenue to justify investment
and our business may be adversely affected.

Our advertising revenues could also be adversely affected by a number of other factors, including:

• decreases in the number of active users of NAVER-related applications and their engagement levels;

• our inability to improve our analytics and measurement solutions that demonstrate the value of
advertising on our advertising platforms;

• our inability to adapt to the evolving online and mobile advertising market and create new products or
services that sustain or increase the value of advertising on our advertising platforms;

• product or service changes we may make that reduce the frequency or relative prominence of
advertisements and other commercial content delivered through our advertising platforms;

• our inability to increase the relevance or delivery of targeted advertisements shown to users;

• our inability to increase advertisers’ demand and inventory;

• loss of advertising market share to our competitors;

• adverse legal or regulatory developments relating to online or mobile advertising;

• adverse changes in the way online advertising on mobile devices or personal computers is priced;

• the degree to which users decline or opt out of certain types of targeted advertisements;

• the impact of new technologies that could block or obscure the display of some types of advertisements
and other commercial content; and

• the impact of unfavorable macroeconomic conditions or conditions in the advertising industry in
general.
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The occurrence of any of these or other factors could result in a reduction in demand for our advertising
products and services, which may reduce the prices we receive for our advertisements, or cause advertisers to
stop advertising with us altogether, either of which would negatively affect our business, financial condition and
results of operations.

We may fail to fully realize the anticipated benefits of our mergers, acquisitions, investments or other
strategic alliances.

From time to time, we strategically acquire or invest in, or merge with, companies in relevant industries to
capitalize on the combined strengths of our existing business and those of the target entities, including in terms of
technologies, user base and cost efficiencies, as well as expand into new businesses or markets. For example, on
March 1, 2021, we and SoftBank Corp. (“SoftBank”), a leading global telecommunications and information
technology company headquartered in Japan, completed a series of corporate transactions (the “LINE JV
Transactions”) pursuant to which we and SoftBank integrated the businesses of (i) our former consolidated
subsidiary LINE Corporation, which operates LINE, Japan’s leading mobile messenger application, and various
other mobile communications, fintech, contents and e-commerce businesses (collectively, the “LINE
Businesses”) and (ii) Z Holdings Corporation (“Z Holdings”), a consolidated subsidiary of SoftBank, and a
holding company for various subsidiaries that collectively operated Yahoo Japan, Japan’s leading internet portal,
and an assortment of other online media, e-commerce and membership businesses (collectively, the “Yahoo
Japan Businesses”). Following the consummation of such transactions, we and Softbank each currently own a
50% equity interest in the combined holding company (the “LINE/Yahoo Japan JV”), which in turn owns a
controlling interest in subsidiaries that operate the wide array of businesses comprising the LINE Businesses and
Yahoo Japan Businesses, and the LINE/Yahoo Japan JV became a consolidated subsidiary of SoftBank due to
SoftBank’s ability to appoint one more director of such company than us. We account for the combined holding
entity as an equity method investee in our consolidated financial statements following the completion of the
LINE JV Transactions. See “Business — Investments and Strategic Alliances — LINE/Yahoo Japan JV.”
Although we expect that such consolidation would create synergies between the LINE Businesses and the Yahoo
Japan Businesses, which in turn would enhance our results of operations, there is no guarantee that such
initiatives would be successful.

From time to time, we also enter into alliances and joint ventures with other companies involved in
strategically important businesses and make investments in such companies. For example, in October 2017, we
entered into two share sale and purchase agreements with Mirae Asset Daewoo, a leading brokerage and
investment services company in Korea, pursuant to which we acquired Mirae Asset Daewoo’s treasury shares
representing a 7.0% equity interest in the company for Won 500 billion and Mirae Asset Daewoo acquired our
treasury shares representing a 1.7% equity interest in us for Won 500 billion. Such cross-investments between
Mirae Asset Daewoo and us were made as part of a strategic alliance between the two companies to collaborate
in the area of fintech businesses by leveraging our digital platform and AI technologies with Mirae Asset
Daewoo’s strengths in developing and providing financial products and services as well as financial information
contents. See “Business — Investments and Strategic Alliances — Strategic Alliance with Mirae Asset Daewoo.”
In addition, as part of our strategic alliance with the CJ Group entered into in October 2020, we acquired (i) a
7.85% equity interest in CJ Logistics Corp., a leading provider of logistics and courier delivery services in Korea
and an affiliate of the CJ Group, in order to leverage CJ Logistics Corp.’s extensive logistics network and
expertise relating to fulfillment and delivery of merchandise; and (ii) a 4.99% equity interest in CJ ENM Co.,
Ltd. and a 6.26% equity interest in Studio Dragon Corp., two of the leading entertainment content producers in
Korea and affiliates of the CJ Group, in order to leverage their strengths in producing entertainment contents with
the goal of jointly developing and publishing various types of digital contents to be offered on the NAVER
platform. At the same time, such affiliates of the CJ Group also collectively acquired a 1.7% equity interest in us.
See “Business — Investments and Strategic Alliances — Strategic Alliance with the CJ Group.” In January 2021,
as part of our strategy to further expand our contents business into the global entertainment market, we entered
into an agreement to acquire a 49% equity interest in Weverse Company Inc. (formerly known as beNX Co.,
Ltd.), which is a subsidiary of Big Hit Entertainment Co., Ltd., a leading global music-based entertainment
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company based in Korea, for Won 412 billion. Weverse Company operates Weverse, a global digital community
platform for the fans of popular Korean performing artists, including those managed by Big Hit Entertainment
such as BTS and GFRIEND. We intend to merge the operations of our V LIVE platform with the Weverse
platform to seek synergies between the two platforms by leveraging our strengths in platform technology and
operation and Big Hit Entertainment’s strengths in talent management and content creation. See “Business —
Our Business Segments — Contents.”

The success of our mergers, acquisitions, investments and strategic alliances will depend, in part, on our
ability to identify and evaluate any material risks involved in any particular transaction and realize the potential
growth opportunities and anticipated synergies therefrom. The realization of anticipated benefits from such
transactions may be impeded, delayed or reduced as a result of numerous factors, some of which are outside our
control, including the following:

• inability to maintain existing users, customers or suppliers of the merged, acquired or invested entity;

• difficulties in managing the integration of the merged, acquired or invested entity, including the
harmonization of information technology systems and corporate cultures, as well as in the
implementation of a coordinated business plan, including challenges associated with the integration of
product and service development and sales and marketing functions;

• inability to eliminate overlapping or redundant businesses, operations, systems, assets and personnel;

• unforeseen or latent risks or liabilities in the operations of the merged, acquired or invested entity;

• diversion of management time and focus from operating our business in order to address merger,
acquisition, investment and integration challenges;

• difficulties in integrating management teams and retaining key personnel;

• the possibility of labor unrest;

• unanticipated write-offs or charges; and

• litigation or other claims arising in connection with the transaction, including claims from terminated
employees, customers, suppliers, former shareholders or other third parties.

We carry certain amounts of intangible assets on our statement of financial position as a result of mergers,
acquisitions and other investments that we have pursued in the past, including goodwill of Won 34 billion as of
December 31, 2020. Under K-IFRS, goodwill and other intangible assets that have indefinite useful lives are
tested for impairment annually by comparing their recoverable amount to their carrying amount. We also account
for certain investments (including the LINE/Yahoo Japan JV, as defined in “Business — Overview — Business
Combination of LINE and Yahoo Japan”, starting from March 2021) under the equity method and regularly
evaluate our investment portfolio to test for impairment of investments.

If we face difficulties in integrating or managing merged, acquired or invested entities, we may not achieve
the anticipated benefits in connection with the mergers, acquisitions or investments, and may recognize
impairment charges. In turn, if we fail to achieve the anticipated benefits, or if the costs of achieving them are
substantially greater than we anticipate, our business, financial condition and results of operations may be
adversely affected.

We may not be able to continue to attract retailers to advertise and/or sell their products on the NAVER
Shopping platform, which would harm our business and profitability.

We generate advertising and service commission revenues from the NAVER Shopping platform, which
allows our users to search and pay for items from a broad selection offered by both online retailers and traditional
offline stores. We partner with a wide range of retailers, ranging from established online shopping malls of large
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retailers to small businesses, and display their products on the NAVER Shopping platform and/or sell their
products through utilization of our commerce services such as the Smart Store platform or the “NAVER
Shopping Live” or “Jangbogi” services. The future success of our commerce services depends on our ability to
attract and retain high-quality retailers that are willing to advertise with, and/or sell their products through, us,
while continuing to build a shopping platform that is convenient for our users. If our users do not consider the
organization of the product listings of retailers to be easily searchable or if we are unable to continue to offer
differentiated value-added services, such as NAVER Plus Membership, our user traffic may decrease. If retailers
decide that utilizing our services no longer provides an effective means of attracting new customers or selling
their products, they may stop advertising or selling on our platform. If we are unable to attract and retain high-
quality retailers in numbers sufficient to optimize our NAVER Shopping platform or if we are unable to offer an
attractive and convenient shopping platform for our users, our business, financial condition and results of
operations could be adversely affected.

We plan to continue expanding our global operations into markets in which we have limited operating
experience and, as a result, may become subject to increased business and economic risks, which could
adversely affect our business, financial condition and results of operations.

We plan to continue to expand our global operations into new countries and to provide our offerings in
additional languages while also continually increasing the number of products and services we offer outside of
Korea. However, expansion of our operations abroad may be difficult due to the presence of established
competitors in such markets. In addition, managing our business and expanding our operations globally require
considerable management attention and resources and are subject to the particular challenges of supporting a
growing business in an environment of multiple languages, cultures, customs, legal and regulatory systems and
commercial markets. Global expansion has required and will continue to require us to invest significant funds
and other resources, and there can be no assurance that we will successfully achieve our growth objectives.

Operating globally subjects us to new risks and may increase risks that we currently face, including those
associated with:

• providing an engaging user experience while operating in different languages and cultures, and
localizing our products, services, contents and features to ensure that they are culturally attuned to the
markets where they are offered;

• increased competition from mobile applications and internet services that have strong positions in
particular markets and may continue to expand their geographic footprint;

• different and potentially lower levels of user growth, user engagement and demand for online
advertising in new and emerging geographies, resulting in greater difficulty in monetizing our products
and services;

• recruiting and retaining talented and capable employees in foreign countries and maintaining our
company culture across all of our offices;

• different levels of telecommunications infrastructure in developing countries that may create
challenges in offering our products and services;

• developing or integrating local payment processing systems;

• compliance with applicable foreign laws and regulations, including laws and regulations with respect to
economic sanctions and export controls, anti-corruption, anti-bribery and anti-kickback, privacy and
consumer protection that may conflict with local customs and practices in some jurisdictions in which
we operate and sell our products and services, and the risk of penalties if our practices are deemed not
to be in compliance;

• political, social and economic instability in some countries;

16



• double taxation of our global earnings and potentially adverse tax consequences due to changes in the
tax laws of Korea or other jurisdictions in which we operate; and

• higher costs of conducting business globally, including increased accounting, travel, infrastructure and
legal compliance costs.

It is also possible that governments or relevant regulators of one or more countries may seek to censor
content offered through our platform in their country, restrict access to products and services in their country
entirely, or impose other restrictions that may affect the accessibility of products and services in their country for
an extended period of time or indefinitely. In the event that access to our products and services is restricted, in
whole or in part, in one or more countries, our ability to increase our user base and user engagement may be
adversely affected and we may not be able to grow our revenue as anticipated in such country. If we are unable to
manage the complexity of our global operations successfully, our business, financial condition and results of
operations could be adversely affected.

The ongoing global COVID-19 pandemic and any possible recurrence of other types of widespread
infectious diseases could adversely affect our business, financial condition or results of operations.

COVID-19, an infectious disease caused by severe acute respiratory syndrome coronavirus 2, was declared
a “pandemic” by the World Health Organization in March 2020, and has materially and adversely affected the
global economy and financial markets in 2020 and the first quarter of 2021. In light of the Government’s
recommendations for social distancing, we have been implementing remote work arrangements for our
employees on a rotation basis. While we do not believe such temporary arrangements to have had a material
adverse impact on our business to date, a prolonged outbreak of COVID-19 may result in further disruption in the
normal operations of our business, including implementation of further work arrangements requiring employees
to work remotely, restrictions on overseas and domestic business travel and/or temporary closures of our offices,
which may lead to a reduction in labor productivity.

Other risks associated with a prolonged outbreak of COVID-19 may include:

• an increase in unemployment among, and/or a decrease in disposable income of, our users, who may
choose to decrease their spending levels, which in turn may decrease demand for some of our products
and services;

• disruptions in operations, and/or a decrease in the demand for products and services, of advertisers,
which in turn may decrease such advertisers’ demand for our advertising products and services;

• service disruptions, outages and performance problems due to capacity constraints caused by an
overwhelming number of people accessing our services simultaneously;

• increased volatility in the global and Korean financial markets, which may adversely affect our ability
to meet capital funding needs on a timely and cost-effective basis;

• a decrease in the fair value of our investments in companies that may be adversely affected by the
pandemic; and

• disruption in the normal operations of our business resulting from the contraction of the disease by our
employees or customers, which may necessitate employees to be quarantined and/or our offices to be
temporarily shut down.

It is not possible to predict the duration or full magnitude of harm from COVID-19. In the event that
COVID-19 or other types of widespread infectious diseases cannot be effectively and timely contained, our
business, financial condition and results of operations may be adversely affected.

We rely on a variety of third-party content providers for our content operations.

We aim to provide our users with an expanding array of products and services that enhance their quality of
life by enabling them to conduct more aspects of their daily affairs online, including by using their mobile and
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other connected devices and personal computers at their convenience. Among other things, we offer users the
ability to access entertainment, search for content and shop online, and the breadth and variety of the digital
content offered through our platforms are key elements in maintaining and increasing the size and level of
engagement of our user base. We also rely on a number of third-party content providers to supply a substantial
amount of the digital content and products offered through our platforms. For example, third-party cartoonists
and writers supply webtoons and web novels we offer through the NAVER Webtoon and NAVER Series
platforms, and we partner with third-party music distributors in Korea and abroad to obtain music contents for
our VIBE online music service. We also partner with various publishing companies and audio channels to obtain
pod cast and audio book content offered through the Audio Clip platform, and with broadcasting networks,
production companies and talent management agencies to obtain video content made available through the
NAVER TV and V LIVE platforms.

Accordingly, our business is dependent upon our commercial relationships with business partners, and the
loss of key relationships could result in the loss of our exclusive and non-exclusive rights to distribute content or
products through our platforms. There can be no assurance that our existing relationships with our business
partners will result in successful service offerings with high user traffic on our platforms, that we will be able to
sustain such relationships in the long term, or that we will be able to enter into new relationships with additional
third-party business partners, on commercially acceptable terms, or at all. For example, a substantial majority of
the content and products supplied to us by our third-party business partners is supplied on a non-exclusive basis
and are also available to other mobile and internet service providers. If such other service providers offer the
same or similar content or products in a manner preferred by users, the user base and traffic on our platforms
could decrease.

Our ability to enter into additional business relationships will depend on the availability of suitable business
partners on commercially acceptable terms and our ability to attract these partners. The benefits of a business
relationship may take considerable time to realize, and we cannot be certain that any particular relationship will
produce its intended benefits. Our products and services resulting from such business relationships may fail to
gain acceptance among users, and we may not be able to maintain satisfactory relationships with our partners.
Any such development could adversely affect our business, financial condition and results of operations.

If we are not able to maintain and enhance our NAVER brand, or if events occur that damage our
reputation and brand, our relationships with our users, advertisers and business partners may be harmed,
which may negatively affect our business, financial condition and results of operations.

We believe that the NAVER brand has significantly contributed to the success of our business. We also
believe that maintaining and enhancing our brand is critical to expanding our user base and obtaining new
advertisers and business partners, which will depend largely on our ability to continue to provide simple, user-
friendly, reliable and innovative products and services, which we may not be able to do successfully. We may
introduce new products and services and changes to our existing products and services, as well as new revenue
generation models, that users do not welcome, which may negatively affect our brand. It may also negatively
affect our brands if users do not have a positive experience using our partners’ applications offered on our
platforms as well as websites linked with our products and services.

We have in the past experienced, and may continue to experience, media, legislative or regulatory scrutiny
of our decisions regarding user and data privacy or other issues, including measures to prevent anti-competitive
market practices, which may adversely affect our reputation and brand. We may also fail to provide adequate
customer service, which could erode confidence in our brand. Our brand may also be adversely affected by
negative campaigns from our competitors, by negative publicity about the actions of users that are deemed to be
hostile, illegal or inappropriate to other users, by third-party content providers acting inappropriately with respect
to our platforms, by users acting under false identities, by any regulatory developments designed to address such
risks, or due to legal proceedings. Maintaining and enhancing our brand may require us to make substantial
investments, and these investments may not be successful. If we fail to successfully promote and maintain the
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NAVER brand or if we incur excessive expenses in this effort, our business, financial condition and results of
operations may be adversely affected.

Our user growth and engagement on mobile and other connected devices and web browsers, which are
required to access and use most of our products and services, depend upon effective operation with mobile
operating systems and web browsers that we do not control.

We are dependent on the interoperability of our mobile and internet applications with popular mobile
operating systems, such as Android and iOS, as well as web browsers, such as those for Windows and Mac OS,
that we do not control. Any changes in such operating systems or web browsers that degrade the functionality of
our products or services or give preferential treatment to our competitors’ products or services could adversely
affect usage of our products and services. In addition, if the number of platforms for which we develop our
products or services expands, it will result in an increase in our operating expenses. In order to deliver high
quality products and services, it is important that our products and services work well with a range of mobile
operating systems and web browsers that we do not control.

We may not be successful in developing or maintaining relationships with key participants in the
information technology and mobile telecommunications industries or in developing products or services that
operate effectively with mobile operating systems, web browsers, networks or standards. In the event that it
becomes more difficult for our users to access and use our products and services, particularly on their mobile
devices, our user growth and user engagement could be harmed, and our business, financial condition and results
of operations could be adversely affected.

Certain of our user metrics are subject to inherent uncertainties in measurement, and real or perceived
inaccuracies in such metrics may harm our reputation and negatively affect our business.

We use our internal data to calculate our NAVER internet portal’s page views, search queries and unique
visitors, as well as monthly active users (“MAUs”) of a variety of NAVER portal-related services and digital
content offerings. While these numbers are based on what we believe to be reasonable estimates of our active
user and paying user base for the applicable period of measurement, there are inherent challenges in measuring
usage of our products and services across large and growing online and mobile populations around the world. For
example, NAVER’s unique visitors are measured by unique IP addresses of personal computers or mobile
devices, and a visitor accessing our NAVER internet portal using multiple devices would be counted as multiple
unique visitors.

We regularly review and may adjust our processes for calculating our internal metrics to improve their
accuracy. Our measures of user growth and user engagement may differ from estimates published by third parties
or from similarly-titled metrics of our competitors due to differences in methodology. If advertisers, business
partners or prospective investors do not perceive our user metrics to be accurate representations of our user base
or user engagement, or if we discover material inaccuracies in our user metrics, our reputation may be harmed
and business partners and advertisers may be less willing to allocate their budgets or resources to our products
and services.

Our business and operating results may be harmed by a disruption in our service due to failures in or
changes to our systems or those of third parties, or by our failure to timely and effectively expand and
upgrade our technology and infrastructure.

Our reputation and ability to attract, retain and serve our users, advertisers and business partners is
dependent in large part upon the reliable performance of our products and services and the underlying technical
infrastructure. Our systems may not be adequately designed with the necessary reliability and redundancy to
avoid performance delays or outages that could be harmful to our business. We have experienced, and may in the
future experience, service disruptions, outages and other performance problems due to a variety of factors,
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including infrastructure changes, human or software errors, hardware failure, capacity constraints due to an
overwhelming number of people accessing our products and services simultaneously, computer viruses, denial of
service, fraud and security attacks. Our technical infrastructure is also vulnerable to the risk of damage from
natural and other disasters, such as floods, fires, earthquakes and typhoons, as well as from acts of terrorism or
other criminal acts. Our products and services also incorporate software that is highly technical and complex. Our
software has contained, and may now or in the future contain, undetected errors, bugs or vulnerabilities. Some
errors in our software code may only be discovered after the relevant product or service has been released.

As the number of our users increases and as our users generate and transmit increasing volumes of content,
including photos, videos and music, we may be required to expand and upgrade our technology and infrastructure
to continue to reliably store, deliver and service such content on a timely basis. It may become increasingly
difficult to maintain and improve the performance of our products and services, especially during peak usage
times, as our products and services become more complex and our user traffic increases. In addition, we cannot
provide assurance that we will be able to expand and upgrade our data center infrastructure to meet user demand
in a timely manner, or on favorable economic terms. If our users are unable to readily access our products and
services or access is disrupted, users may seek other service providers instead, and may not return to our products
and services or use our products and services as often in the future. This would negatively impact our ability to
attract users, advertisers and business partners as well as increase engagement of our users. We expect to
continue to make significant investments to maintain and improve the capacity, capability and reliability of our
infrastructure. To the extent that we do not effectively address capacity constraints, upgrade our systems as
needed or continually develop our technology and infrastructure to accommodate actual and anticipated changes
in our users’ needs, our business, financial condition and results of operations may be harmed.

In addition, we depend on the ability of our users and advertisers to access mobile telecommunications
services and the internet. Currently, this access is provided by companies that have significant market power in
the mobile, broadband and internet access marketplaces, including incumbent mobile telecommunications
companies, telephone companies, cable companies, government-owned service providers, device manufacturers
and operating system providers, any of whom could take actions that degrade, disrupt or increase the cost of user
access to our products or services, which would, in turn, negatively impact our business. The adoption of any
laws or regulations that adversely affect the growth, popularity or use of mobile devices or the internet or
disruption of our services in important markets for any political or other non-technical reasons could decrease the
demand for, or the usage of, our products and services, increase our cost of doing business and adversely affect
our business, financial condition and results of operations. We also rely on other companies to maintain reliable
network systems that provide adequate speed, data capacity and security to us and our users. As mobile devices
and the internet continue to experience growth in the number of users, frequency of use and amount of data
transmitted, the mobile telecommunications and internet infrastructure that we and our users rely on may be
unable to support the demands placed upon them. The failure of the operations of mobile telecommunications or
internet infrastructure services that we or our users rely on, even for a short period of time, could undermine our
operations, and our business, financial condition and results of operations could be adversely affected.

Privacy concerns relating to our technology could damage our reputation and deter current and potential
users from using our products and services.

From time to time, concerns have been expressed about whether our products and services or processes
compromise the privacy of users and others. Concerns about our practices with regard to the collection, use,
disclosure or security of personal information or other privacy-related matters, even if unfounded, could damage
our reputation and adversely affect our operating results. Regulatory authorities around the world are considering
a number of legislative and regulatory proposals concerning data protection, including measures to ensure that
our encryption of users’ data does not hinder law enforcement agencies’ access to that data. In addition, the
interpretation and application of consumer and data protection laws in Korea and elsewhere are often uncertain
and subject to change. It is possible that these laws may be interpreted and applied in a manner that is
inconsistent with our data practices. If so, in addition to the possibility of regulatory penalties, this could result in
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an order requiring that we change our data practices, which could have an adverse effect on our business and
results of operations. Complying with these various laws could cause us to incur substantial costs or require us to
change our business practices in a manner adverse to our business.

If our security measures are breached, or if our products and services are subject to attacks that disrupt or
deny the ability of users to access our products and services, our reputation, business and performance may
be harmed.

Our products and services involve the storage and transmission of large amounts of users’ and advertisers’
confidential information, including credit card, bank account and other financial information, and security
breaches expose us to a risk of loss of such information, which may lead to improper use or disclosure of such
information, ensuing litigation and regulatory investigations, potential liability and regulatory penalties, any of
which could harm our reputation and adversely affect our business. From time to time, we experience cyber-
attacks of varying degrees. Although there has been no material instance where an unauthorized party was able to
obtain access to our data or our users’ or advertisers’ data, there can be no assurance that we will not be
vulnerable to cyber-attacks in the future. Our security measures may also be breached due to employee error,
malfeasance or otherwise. Given the rapid development and scope of the products and services we offer,
including those developed in conjunction with third parties, instituting appropriate access controls and safeguards
across all of our products and services is challenging. Furthermore, outside parties may attempt to fraudulently
induce employees, users or advertisers to disclose sensitive information in order to gain access to our data or our
users’ or advertisers’ data or accounts, or may otherwise obtain access to such data or accounts. In addition, our
business partners may store information provided by our users in the course of using our products and services. If
these third parties fail to adopt or adhere to adequate data security practices or fail to comply with our terms and
policies, or in the event of a breach of their networks, our users’ data may be improperly accessed or disclosed.

Since our users and advertisers may use their NAVER accounts to establish and maintain online identities,
unauthorized communications from NAVER users’ accounts that have been compromised may damage their
reputations and brands as well as ours. Any such breach or unauthorized access could result in significant legal
and financial exposure, damage to our reputation and a loss of confidence in the security of our products and
services. Because the techniques used to obtain unauthorized access, disable or degrade service or sabotage
systems change frequently and often are not recognized until launched against a target, we may be unable to
anticipate these techniques or to implement adequate preventive measures. If an actual or perceived breach of our
security occurs or the market perception of the effectiveness of our security measures is harmed, we could lose
users and advertisers and we may incur significant legal and financial exposure, including legal claims and
regulatory fines and penalties, which could have an adverse effect on our business, financial condition and results
of operations.

We may not be able to effectively manage our growth, which could harm our business and profitability.

We continue to experience rapid growth in certain segments of our operations, both organically and through
acquisitions, which will continue to place significant demands on our management and operational and financial
infrastructure. We face significant competition for talent, particularly software and systems engineers, developers
and designers, from other internet and high-growth technology companies, and we may not be able to hire new
employees quickly enough to meet our needs. As we continue to grow, we are subject to the risks of over-hiring,
over-compensating our employees and over-expanding our operating infrastructure, and to the challenges of
integrating, developing and motivating a rapidly growing employee base in Korea and elsewhere. As our
organization continues to grow and we are required to implement more complex organizational management
structures, we may find it increasingly difficult to maintain the strengths of our corporate culture, including our
ability to quickly develop and launch new products and services. If we fail to effectively manage our hiring needs
and successfully integrate our new hires, our employee morale, productivity and retention could suffer.

We also expect to continue to invest in our infrastructure in order to enable us to provide our products and
services rapidly and reliably to users around the world, including in countries where we may not achieve
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significant near-term monetization. Continued growth could strain our ability to maintain reliable service levels
for our users, advertisers and business partners, develop and improve our operational, financial, legal and
management controls, and enhance our reporting systems and procedures. Managing our growth will require
significant expenditures and allocation of valuable management resources. If we fail to achieve and maintain the
necessary level of efficiency and productivity in our organization as it grows, our business, financial condition
and results of operations could be harmed.

We depend on key senior management to operate our business and execute our business strategy, and if we
are unable to attract, retain and motivate our senior management and other key personnel, our operations
may be negatively affected.

Our ability to execute our strategy efficiently is dependent upon contributions from our key senior
management. Our future success will depend on the continued service of our key executive officers and managers
who possess significant expertise and knowledge of our industry. A limited number of individuals have primary
responsibility for the management of our business, including our relationships with key business partners. From
time to time, there may be changes in our senior management team that may be disruptive to our business, and
we may not be able to find replacement key personnel in a timely manner. In addition, acquiring and retaining
qualified personnel, such as systems engineers, developers and designers, will be necessary to our achieving
sustainable growth. Any loss or interruption of the services of these individuals, whether from retirement, loss to
competitors or other causes, or failure to attract and retain other qualified new personnel, could prevent us from
effectively executing our business strategy, cause us to lose key business partner relationships, or otherwise
materially affect our operations.

Our intellectual property rights are valuable, and our inability to protect them could reduce the value of our
products, services and brand.

Our trade secrets, trademarks, copyrights, patents and other intellectual property rights are important assets
for us. We rely on, and expect to continue to rely on, a combination of confidentiality and license agreements
with our employees, consultants and third parties with whom we have relationships, as well as trademark, trade
dress, domain name, copyright, trade secret and patent laws, to protect our brand and other intellectual property
rights. However, various events outside of our control may pose a threat to our intellectual property rights, as
well as to our products, services and technologies. For example, we may fail to obtain effective intellectual
property protection, or effective intellectual property protection may not be available in every country in which
our products and services are available. Also, the efforts we have taken to protect our intellectual property rights
may not be sufficient or effective, and any of our intellectual property rights may be challenged, which could
result in them being narrowed in scope or declared invalid or unenforceable. There can be no assurance that our
intellectual property rights will be sufficient to protect against others offering products or services that are
substantially similar to ours and compete with our business.

We also rely on non-patented proprietary information and technology, such as trade secrets, confidential
information, know-how and technical information. While in certain cases we have agreements in place with
employees and third parties that place restrictions on the use and disclosure of such intellectual property, these
agreements may be breached, or such intellectual property may otherwise be disclosed or become known to our
competitors, which could cause us to lose competitive advantages resulting from such intellectual property. We
also pursue registration of trademarks and domain names in Korea and many jurisdictions outside of Korea.
Effective protection of trademarks, domain names and other intellectual property is expensive and difficult to
maintain, both in terms of application and registration costs as well as the costs of defending and enforcing those
rights.

We are party to numerous agreements that grant licenses to third parties to use our intellectual property,
including our trademarks. For example, some third parties distribute their content through our platform, products
or services, embed our content in their products and services or make use of our trademarks in connection with
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their products and services. If the licensees of our trademarks are not using our trademarks properly, it may limit
our ability to protect our trademarks and could ultimately result in our trademarks being declared invalid or
unenforceable. There can be no assurance that we will be able to protect against the unauthorized use of our
brand, trademarks or other intellectual property. There is also a risk that one or more of our trademarks could
become generic, which could result in them being declared invalid or unenforceable.

We also seek to obtain patent protection for some of our technology, and we have filed various applications
in Korea and elsewhere for protection of certain aspects of our intellectual property and currently hold a number
of issued patents in multiple jurisdictions. We may be unable to obtain patent or trademark protection for our
technologies and brands, and our existing patents and trademarks, and any patents or trademarks that may be
issued in the future, may not provide us with competitive advantages or distinguish our products and services
from those of our competitors. In addition, any patents and trademarks may be contested, circumvented, or found
unenforceable or invalid, and we may not be able to prevent third parties from infringing, diluting or otherwise
violating them. Effective protection of intellectual property rights is expensive and difficult to maintain, both in
terms of application and maintenance costs, as well as the costs of defending and enforcing those rights.
Significant infringements of our intellectual property rights, and limitations on our ability to assert our
intellectual property rights against others, could harm our ability to compete and our business, financial condition
and results of operations could be adversely affected.

We may become party to intellectual property rights claims in the future that may be expensive and time
consuming to defend, and such claims, if resolved adversely, could have a significant impact on our
business.

Technology companies own large numbers of patents, copyrights, trademarks, licenses and trade secrets,
and frequently enter into litigation based on allegations of infringement, misappropriation or other violations of
intellectual property or other rights. Many such companies, including many of our competitors, have
substantially larger intellectual property portfolios than we do, which could make us a target for litigation as we
may not be able to assert counterclaims against parties that sue us for intellectual property infringement. In
addition, various “non-practicing entities” that own intellectual property rights often attempt to aggressively
assert claims in order to extract payments from technology companies. From time to time we have received, and
may receive in the future, claims from third parties which allege that we have infringed upon their intellectual
property rights. Furthermore, from time to time we may introduce or acquire new products, services or content,
including in areas where we currently do not compete, which could increase our exposure to intellectual property
claims from competitors and non-practicing entities. Some of our agreements with advertisers, business partners
and other business partners require us to indemnify them for certain intellectual property claims against them,
which could require us to incur considerable costs in defending such claims, and may require us to pay
significant damages in the event of an adverse ruling or settlement. Such advertisers and business partners may
also discontinue use of our products, services and technologies as a result of injunctions or otherwise, which
could result in loss of revenue and adversely impact our business.

As we face increasing competition and gain an increasingly high profile, the number and scope of
intellectual property claims against us may grow. There may be intellectual property or other rights held by
others, including issued or pending patents, that cover significant aspects of our products and services, and we
cannot be certain that we are not infringing or violating, and have not infringed or violated, any third-party
intellectual property rights or that we will not be held to have done so or be accused of doing so in the future.
Any claim or litigation alleging that we have infringed or otherwise violated intellectual property or other rights
of third parties, with or without merit, and whether or not settled out of court or determined in our favor, could be
time-consuming and costly to address and resolve, and could divert the time and attention of our management
and technical personnel. Some of our competitors may have substantially greater resources than we do and may
be able to sustain the costs of complex intellectual property litigation to a greater degree and for longer periods of
time than we may be able to. The outcome of any litigation is inherently uncertain, and there can be no assurance
that favorable final outcomes will be obtained. In addition, plaintiffs may seek, and we may become subject to,
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preliminary or provisional rulings in the course of any such litigation, including potential preliminary injunctions
requiring us to cease some or all of our operations. We may decide to settle such lawsuits and disputes on terms
that are unfavorable to us. Similarly, if any litigation to which we are a party is resolved adversely, we may be
subject to an unfavorable judgment that may not be reversed upon appeal. The terms of such a settlement or
judgment may require us to cease some or all of our operations or pay substantial amounts to the other party. In
addition, we may have to seek a license to continue practices found to be in violation of a third party’s rights. If
we are required or choose to enter into royalty or licensing arrangements, such arrangements may not be
available on commercially reasonable terms, or at all, and may significantly increase our operating costs and
expenses. As a result, we may also be required to develop or procure alternative non-infringing technology or
discontinue use of the technology. The development or procurement of alternative non-infringing technology
could require significant effort and expense or may not be feasible. Accordingly, an unfavorable resolution of
any intellectual property rights claims could adversely affect our business, financial condition and results of
operations.

The listing or sale by merchants using our commerce services of goods and services that allegedly infringe
the intellectual property rights of rights owners, including pirated or counterfeit items, may harm our
business.

The listing or sale by online retailers and traditional offline stores through the NAVER Shopping portal, or
by users on NAVER Cafés, NAVER Blogs or BAND communities, of unlawful, counterfeit or stolen goods or
unlawful services, or the sale of products or services in an unlawful manner, may result in allegations of civil or
criminal liabilities for unlawful activities against us. Any such allegations relating to infringement of intellectual
property rights, including but not limited to counterfeit items, may result in threatened and actual litigation from
time to time by rights owners, and we may be required to pay substantial amounts in connection with resolving
trademark and copyright claims. Such legal proceedings may also force us to modify our business practices in a
manner that increases costs, lowers revenues, makes our products and services less convenient for users or
requires us to spend substantial resources to take additional protective measures or discontinue certain service
offerings in order to combat these practices. In addition, we may receive significant media attention relating to
the listing or sale of illegal or counterfeit items, which could damage our reputation, diminish the value of our
brand or make users reluctant to use our products and services.

Apple App Store and Google Play are the primary channels for downloads of some of our mobile
applications offered on the NAVER platform as well as the processing of payments for certain of our
products and services.

Apple App Store and Google Play, both digital app stores, are the primary channels for downloads of some
of our mobile applications offered on the NAVER platform as well as the processing of payments for certain of
our products and services. We expect that our users will continue to be routed to Apple App Store and Google
Play for downloads of some of our mobile applications as well as the payment processing for certain of our
products and services offered on our mobile platforms. Accordingly, we believe that maintaining successful
partnerships with Apple and Google, as well as effectively offsetting any increases in digital app store fees
charged by Apple and Google, is important to our success.

The operating policies of Apple or Google may have an impact on the accessibility of our products and
services on mobile platforms. In addition, our pricing strategy is impacted by changes in the payment processing
fees charged by Apple or Google. For example, it is expected that Google will, like Apple, start to enforce rules
that will require all in-app purchases on apps distributed on Google Play to be made through Google Play’s
billing system, which takes 30% of the purchase price as a payment processing fee, commencing in October
2021. While we are continually enhancing and expanding the capabilities of NAVER Pay, our proprietary
payment system, given the increased distribution of our mobile applications through digital app stores and strict
in-app payment system requirements, we may need to offset these increases in digital app store fees by
decreasing traditional marketing expenditures as a percentage of our revenue, increasing user volume or
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monetization per user or engaging in other efforts to increase revenue or decrease costs generally. Our inability to
do so or a decrease in paying user engagement due to a price increase may negatively impact our net revenue or
profit margin. If we fail to maintain good relationships with Apple or Google, or we are unable to successfully
offset increases in digital app store fees, it may adversely impact our ability to profitably continue to offer our
products and services or effect payment processing, which in turn could have a material adverse impact on our
business.

We are subject to contingent liabilities, including those associated with litigation, regulatory proceedings
and other disputes.

During the course of normal operations, we may become involved in legal and regulatory proceedings. We
are subject to claims and actions from our customers, business partners, employees, regulatory authorities and
other third parties, alleging operational concerns, nuisance, negligence or failure to comply with applicable laws
and regulations. These claims, even if successfully disposed of without direct adverse financial consequences,
could have a material adverse effect on our reputation and divert our financial and management resources from
more beneficial uses. While the final outcome of any of the claims or actions to which we are currently subject
may not have a material adverse effect on us, there is no guarantee that this will be the case or that we will not be
subject to significant future claims. Successful claims against us may result in substantial costs and business
disruptions and adversely affect our business, financial condition and results of operations. See “Business —
Legal Proceedings.”

In addition, we are exposed to other contingent liabilities, such as those pursuant to payment and
performance guarantees we have provided to creditors and other third parties on behalf of our affiliates and
business partners in the ordinary course of business. For a further description of our commitments and
contingencies, see Note 31 of the notes to our consolidated financial statements as of and for the years ended
December 31, 2020 and 2019 appearing elsewhere in this Offering Circular. If such contingent liabilities
materialize, our business, financial condition and results of operations could be adversely affected.

Labor disruptions could affect our results of operations.

We have a labor union which was formed in 2018. From time to time, the union and our management
negotiate and enter into new collective bargaining agreements, which was last entered into in June 2019, and the
wage increases of the union members are renegotiated annually. While we have not experienced any material
work slowdown, work stoppage or strikes recently, there can be no assurance that a work slowdown, work
stoppage or strike will not occur, in particular prior to or upon the expiration of our labor agreements. Work
slowdowns, stoppages or other labor-related developments affecting us could have a material adverse effect on
our business, financial condition and results of operations.

Risks Relating to Regulatory Matters

Our business is subject to complex and evolving laws and regulations.

We are subject to a variety of laws and regulations in Korea and elsewhere that involve matters central to
our business, including privacy and data protection, rights of publicity, content and pricing regulation,
advertising, protection of personal information, intellectual property, competition, protection of minors,
consumer protection and taxation. For example, we are subject to regulation in Korea as a value-added
telecommunications service provider under the Telecommunications Business Act (the “TBA”), as a location-
based service provider under the Act on Protection and Utilization of Location Information (the “PULI Act”), as
a content and electronic commerce service provider under the Act on Consumer Protection in Electronic
Commerce, etc. (the “E-Commerce Act”) and as a cloud service provider under the Act on Promotion of Cloud
Computing and Protection of Its Users (the “Cloud Computing Act”), while our advertising products and services
are subject to regulation under the Act on Fair Labeling and Advertising (the “FLL Act”). In addition, certain
aspects of our online music services are subject to regulation by the Ministry of Culture, Sports and Tourism,
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which establishes regulatory guidelines with respect to payments by online music service providers to music
distributors (for the benefit of composers, performers and other music industry participants) of specified
minimum royalty fees and profit-sharing fees for music downloaded or streamed by subscribers. See
“Government Regulation” for a summary of certain laws and regulations in Korea that are applicable to us.

Existing and new laws and regulations in Korea and elsewhere can be costly to comply with and can delay
or impede the development of new products and services, result in negative publicity, significantly increase our
operating costs, require significant time and attention of management and technical personnel and subject us to
inquiries or investigations, claims or other remedies, including fines and demands that we modify or cease
existing business practices. In addition, many of these laws and regulations are still evolving and could be
interpreted or applied in ways that could limit our business, particularly in the new and rapidly evolving
industries in which we operate. The introduction of new products or services in our existing markets and the
expansion of our business to other countries may subject us to additional laws and regulations. For example, our
operation of NAVER Pay subjects us to a variety of laws and regulations governing money transmission,
payment settlement, e-commerce, protection of personal information, anti-money laundering and counter-
terrorist financing, and we may become subject to additional regulatory requirements depending on how our
products and services as well as payment processes evolve. Additional risks that we face as a result of providing
online payment services include those relating to leakage of customers’ personal information, including credit
card, bank account or other financial information, and concerns over the use and security of collected
information, restrictions on the investment of consumer funds used to transact payments and additional
disclosure and reporting requirements. In addition, we have partnered with Mirae Asset Daewoo, a leading
securities brokerage and investment services company in Korea, and have launched several financial products
and services, which subject us to the Financial Investment Services and Capital Markets Act (the “FSCMA”),
and we may offer additional financial products and services in the future that are subject to applicable laws and
regulations. Continually seeking ways to improve our products and services may from time to time involve
upgrades or changes in the technology and infrastructure supporting such products and services and could also
result in greater regulation. If we are required to comply with amended, new or additional laws and regulations in
Korea or elsewhere, our business could be affected in many ways and areas, including the following:

• the cost and general impact of compliance could be substantial, may require significant investments
and organizational changes and may erode or eliminate our pricing advantage over competitors and,
potentially, our ability to compete effectively;

• compliance may require us to make certain fundamental and potentially detrimental changes to the
products and services we offer and the way we conduct business in certain areas, including ceasing
particular businesses or withdrawing from markets; and

• we may need to terminate or restructure partnerships and other commercial agreements.

From time to time, we receive formal and informal inquiries from governmental authorities and regulators
regarding our compliance with laws and regulations. We have been, and may become, subject to investigations,
inquiries, actions and audits in Korea and other jurisdictions, including in the areas of privacy and data protection
and fair trade practices, as we continue to grow and expand our operations. Orders issued by, or inquiries or
enforcement actions initiated by, governmental or regulatory authorities could cause us to incur substantial costs,
expose us to unanticipated civil and criminal liability or regulatory penalties (including substantial monetary
fines), or require us to change our business practices in a manner materially adverse to our business.
Additionally, if third parties we work with, such as advertisers and business partners, violate applicable laws or
our policies, such violations may result in joint or secondary liability for us. Moreover, an expansion of our
collection of personal information from our users may subject us to additional regulation, as governmental
regulators have been applying increased scrutiny to social media companies in this respect. Due to these and
other factors, there is no guarantee that the laws and regulations to which we are or become subject will not have
a material adverse effect on our business, financial condition or results of operations.
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In addition, our business may be affected from time to time by changes in laws and regulations applicable to
operators of the telecommunications and internet infrastructure through which users access our products and
services, including mobile telecommunications companies, telephone, cable and broadband companies and other
internet service providers. For example, in December 2017, the U.S. Federal Communications Commission
issued a ruling and order reversing the “net neutrality” standards adopted in 2015 that were intended to prevent
differential treatment of online content providers, in terms of access to service, access speeds and charging for
preferential service, by internet service providers in the United States. In the event that the Government were to
similarly scale back or weaken the net neutrality standards currently applicable in Korea, internet service
providers may seek to block access to, or slow down access speeds for, our products and services in favor of
those of our competitors, or may seek to charge fees to us or our users for providing preferential access to our
products and services, which could hurt our competitive position, reduce user demand for our products and
services, increase our costs and adversely affect our business, financial condition and results of operations.

Our transactions with our subsidiaries, affiliates and other member companies of the NAVER Group, as
well as our business practices generally, are subject to Korean fair trade regulations.

We and a group of companies affiliated with us have been designated as a large business group and as a
business group subject to limitations on cross-shareholdings by the Korea Fair Trade Commission. As a result,
our business relationships and transactions with our subsidiaries and affiliates within the NAVER Group are
subject to ongoing scrutiny by the Korea Fair Trade Commission as to, among other things, whether such
relationships and transactions constitute undue financial support among companies of the same business group.
We are also subject to fair trade regulations limiting cross-guarantees of debt and cross-shareholdings among
member companies of the NAVER Group. See “Government Regulation — Regulation of the Company —
Regulations under the Monopoly Regulation and Fair Trade Act.” In addition, our material business transactions
with our subsidiaries and affiliates within the NAVER Group are subject to approval by our board of directors
and require more stringent and expedited public disclosure. Any future determinations by the Korea Fair Trade
Commission that we have engaged in transactions that violate Korean fair trade laws and regulations may result
in fines or other punitive measures and may have a material adverse effect on our reputation and our business.

Our transactions with related parties are subject to close scrutiny by the Korean tax authorities.

Under Korean tax law, there is an inherent risk that our transactions with our subsidiaries, affiliates or any
other person or company that is related to us may be challenged by the Korean tax authorities if such transactions
are viewed as having been made on terms that were not on an arm’s-length basis. If the Korean tax authorities
determine that any of our transactions with related parties was not on an arm’s-length basis, we would not be
permitted to deduct as expenses, or would be required to include as taxable income, the amount equivalent to
such undue financial support, which may have adverse tax consequences for us.

Risks Relating to Korea

If economic conditions in Korea deteriorate, our current business and future growth could be materially
and adversely affected.

We are incorporated in Korea, and a substantial majority of our operations are conducted in Korea. As a
result, we are subject to political, economic, legal and regulatory risks specific to Korea, and our performance
and successful fulfillment of our operational strategies are dependent in large part on the overall Korean
economy. The economic indicators in Korea in recent years have shown mixed signs of growth and uncertainty,
and starting in 2020, the overall Korean economy and the economies of Korea’s major trading partners have
shown signs of deterioration due to the debilitating effects of the COVID-19 pandemic. See “— The ongoing
global COVID-19 pandemic and any possible recurrence of other types of widespread infectious diseases could
adversely affect our business, financial condition or results of operations.” As a result, future growth of the
Korean economy is subject to many factors beyond our control, including developments in the global economy.
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In recent years, adverse conditions and volatility in the worldwide financial markets, fluctuations in oil and
commodity prices and the increasing weakness of the global economy, in particular due to the COVID-19
pandemic, have contributed to the uncertainty of global economic prospects in general and have adversely
affected, and may continue to adversely affect, the Korean economy. The value of the Won relative to major
foreign currencies has fluctuated significantly and, as a result of deteriorating global and Korean economic
conditions, there has been significant volatility in the stock prices of Korean companies recently. Future declines
in the Korea Composite Stock Price Index (the “KOSPI”), and large amounts of sales of Korean securities by
foreign investors and subsequent repatriation of the proceeds of such sales may adversely affect the value of the
Won, the foreign currency reserves held by financial institutions in Korea, and the ability of Korean companies
to raise capital. Any future deterioration of the Korean or global economy could adversely affect our business,
financial condition and results of operations.

Developments that could have an adverse impact on Korea’s economy include:

• declines in consumer confidence and a slowdown in consumer spending, including as a result of the
ongoing global COVID-19 pandemic;

• adverse conditions or developments in the economies of countries and regions that are important export
markets for Korea, such as China, the United States, Europe and Japan, or in emerging market
economies in Asia or elsewhere, including as a result of deteriorating economic and trade relations
between the United States and China and increased uncertainties resulting from the United Kingdom’s
exit from the European Union;

• adverse changes or volatility in foreign currency reserve levels, commodity prices (including oil
prices), exchange rates (including fluctuation of the U.S. dollar, the Euro or the Japanese Yen exchange
rates or revaluation of the Chinese Renminbi), interest rates, inflation rates or stock markets;

• the occurrence of severe health epidemics in Korea or other parts of the world, such as
the COVID-19 pandemic;

• deterioration in economic or diplomatic relations between Korea and its trading partners or allies,
including deterioration resulting from territorial or trade disputes or disagreements in foreign policy
(such as the ongoing trade disputes with Japan);

• increased sovereign default risk in select countries and the resulting adverse effects on the global
financial markets;

• a deterioration in the financial condition or performance of small- and medium-sized enterprises and
other companies in Korea due to the Korean government’s policies to increase minimum wages and
limit working hours of employees;

• investigations of large Korean business groups and their senior management for possible misconduct;

• a continuing rise in the level of household debt and increasing delinquencies and credit defaults by
retail and small- and medium-sized enterprise borrowers in Korea;

• the economic impact of any pending or future free trade agreements or of any changes to existing free
trade agreements;

• social and labor unrest;

• substantial changes in the market prices of Korean real estate;

• a substantial decrease in tax revenues and a substantial increase in the Government’s expenditures for
fiscal stimulus measures, unemployment compensation and other economic and social programs, in
particular in light of the Government’s ongoing efforts to provide emergency relief payments to
households and emergency loans to corporations in need of funding in light of COVID-19, which,
together, would likely lead to a national budget deficit as well as an increase in the Government’s debt;
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• financial problems or lack of progress in the restructuring of Korean business groups, other large
troubled companies, their suppliers or the financial sector;

• loss of investor confidence arising from corporate accounting irregularities or corporate governance
issues concerning certain Korean companies;

• increases in social expenditures to support an aging population in Korea or decreases in economic
productivity due to the declining population size in Korea;

• geopolitical uncertainty and the risk of further attacks by terrorist groups around the world;

• political uncertainty or increasing strife among or within political parties in Korea;

• hostilities or political or social tensions involving oil producing countries in the Middle East (including
a potential escalation of hostilities between the United States and Iran) and Northern Africa and any
material disruption in the global supply of oil or sudden increase in the price of oil;

• natural or man-made disasters that have a significant adverse economic or other impact on Korea or its
major trading partners;

• political or social tensions involving Russia and any resulting adverse effects on the global supply of
oil or the global financial markets; and

• an increase in the level of tensions or an outbreak of hostilities between North Korea and Korea or the
United States.

Escalations in tensions with North Korea could have an adverse effect on us and the market value of the
Notes.

Relations between Korea and North Korea have been tense throughout Korea’s modern history. The level of
tension between the two Koreas has fluctuated and may increase abruptly as a result of current and future events.
In particular, there have been heightened security concerns in recent years stemming from North Korea’s nuclear
weapon and ballistic missile programs as well as its hostile military actions against Korea. Some of the
significant incidents in recent years include the following:

• North Korea renounced its obligations under the Nuclear Non-Proliferation Treaty in January 2003 and
conducted six rounds of nuclear tests since October 2006, including claimed detonations of hydrogen
bombs and warheads that can be mounted on ballistic missiles. Over the years, North Korea has
continued to conduct a series of missile tests, including ballistic missiles launched from submarines
and intercontinental ballistic missiles that it claims can reach the United States mainland. In response,
the Government has repeatedly condemned the provocations and flagrant violations of relevant United
Nations Security Council resolutions. In February 2016, the Government also closed the inter-Korea
Gaesong Industrial Complex in response to North Korea’s fourth nuclear test in January 2016.
Internationally, the United Nations Security Council has passed a series of resolutions condemning
North Korea’s actions and significantly expanding the scope of sanctions applicable to North Korea,
most recently in December 2017 in response to North Korea’s intercontinental ballistic missile test in
November 2017. Over the years, the United States and the European Union have also expanded their
sanctions applicable to North Korea.

• In March 2010, a Korean naval vessel was destroyed by an underwater explosion, killing many of the
crewmen on board. The Government formally accused North Korea of causing the sinking, while North
Korea denied responsibility. Moreover, in November 2010, North Korea fired more than one hundred
artillery shells that hit Korea’s Yeonpyeong Island near the Northern Limit Line, which acts as the de
facto maritime boundary between Korea and North Korea on the west coast of the Korean peninsula,
causing casualties and significant property damage. The Government condemned North Korea for the
attack and vowed stern retaliation should there be further provocation.
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North Korea’s economy also faces severe challenges, which may further aggravate social and political
pressures within North Korea.

Although bilateral summit meetings were held between the two Koreas in April, May and September 2018
and between the United States and North Korea in June 2018, February 2019 and June 2019, there can be no
assurance that the level of tensions affecting the Korean peninsula will not escalate in the future. Any increase in
tensions, which may occur, for example, if North Korea experiences a leadership crisis, high-level contacts
between Korea and North Korea break down or military hostilities occur, could have a material adverse effect on
the Korean economy and on our business, financial condition and results of operations and the price of the Notes,
including a downgrade in our credit rating or of the Notes.

There are special risks involved with investing in securities of Korean companies, including the possibility
of restrictions being imposed by the Government in emergency circumstances as well as accounting and
corporate disclosure standards that differ from those in other jurisdictions.

You should carefully consider the risk factors listed in this section, together with all of the other information
included in this Offering Circular, before you decide to purchase the Notes. As we are a Korean company, there
are risks associated with investing in our securities, including the Notes, that are not typical for investments in
securities of U.S. or European companies. As a Korean company, we operate in a business and cultural
environment that is different from that of other countries.

Under the Korean Foreign Exchange Transaction Law, if the Government determines that certain
emergency circumstances, including sudden fluctuations in interest rates or exchange rates, extreme difficulty in
stabilizing the balance of payments or substantial disturbance in the Korean financial and capital markets, are
likely to occur, it may impose any necessary restriction such as requiring Korean or foreign investors to obtain
prior approval from the Minister of Economy and Finance for the acquisition of Korean securities or for the
repatriation of interest, dividends or sales proceeds arising from Korean securities or from disposition of such
securities or other transactions involving foreign exchange.

In addition, we prepare and present our financial statements in accordance with K-IFRS, which differ in
many material respects from accounting principles applicable to companies in certain other countries. We also
make public disclosures regarding other aspects of our business in accordance with the rules and regulations of
the Korea Exchange and accepted practice in Korea. These disclosure rules and practices differ in many material
respects from those applicable to companies in certain other countries. There may also be less publicly available
information about Korean companies, such as us, than is regularly made available by public or non-public
companies in other countries. In making an investment decision, investors must rely upon their own examination
of us, the terms of the offering and the financial information contained in this Offering Circular.

We are incorporated in Korea, and it may be more difficult to enforce judgments obtained in courts outside
Korea.

We are incorporated in Korea. All of our directors are non-U.S. residents, and a significant portion of the
personal assets of our directors and executive officers and a substantial majority of our assets are located outside
the United States. As a result, when compared to a U.S. company, it may be more difficult for investors to effect
service of process in the United States upon us or to enforce against us, our directors or executive officers,
judgments obtained in U.S. courts predicated upon civil liability provisions of the federal or state securities laws
of the United States or similar judgments obtained in other courts outside Korea. There is doubt as to the
enforceability in Korean courts, in original actions or in actions for enforcement of judgments of U.S. courts, of
civil liabilities predicated solely upon the federal and state securities laws of the United States.
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Risks Relating to the Notes

The Notes are unsecured obligations.

Because the Notes are unsecured obligations, their repayment may be compromised if:

• we enter into bankruptcy, liquidation, reorganization or other winding-up proceedings;

• there is a default in payment under our future secured indebtedness or other unsecured indebtedness; or

• there is an acceleration of any of our indebtedness.

If any of these events occurs, our assets may not be sufficient to pay amounts due on the Notes.

The Notes have limited liquidity.

The Notes constitute a new issue of securities for which there is no existing market. Approval in-principle
has been received from the SGX-ST for the listing and quotation of the Notes on the SGX-ST. The offer and sale
of the Notes is not conditioned on obtaining a listing of the Notes on the SGX-ST or any other securities
exchange. Although the Joint Lead Managers have advised us that they currently intend to make a market in the
Notes, they are not obligated to do so, and any market-making activity with respect to the Notes, if commenced,
may be discontinued at any time without notice in their sole discretion.

No assurance can be given as to the liquidity of, or the development and continuation of an active trading
market for, the Notes. If an active trading market for the Notes does not develop or is not maintained, the
liquidity and market price of the Notes may be adversely affected. If an active trading market for the Notes were
to develop, the Notes could trade at prices that may be higher or lower than the price at which the Notes are
issued depending on many factors, including:

• prevailing interest rates;

• our financial condition, results of operations and future prospects;

• the rate of exchange between the Won and the U.S. dollar;

• political and economic developments in and affecting Korea and other regions; and

• the market conditions for similar securities.

Credit ratings are periodically assigned to us and the Notes.

We and our debt securities, including the Notes, are subject to periodic review by independent credit rating
agencies. Accordingly, increases in the level of our outstanding indebtedness, a deterioration in our operating
performance or other events could cause the rating agencies to downgrade our credit ratings generally and the
ratings on the Notes, which could adversely impact the trading prices for, or the liquidity of, the Notes. Any such
downgrade could also adversely affect our cost of borrowing, limit our access to the capital markets or result in
more restrictive covenants in future debt agreements.

The Notes are expected to be rated “A3” by Moody’s and “A-“ by S&P. The credit ratings assigned to the
Notes are limited in scope and may not reflect the potential impact of all risks that may affect the value of the
Notes. Each agency’s rating should be evaluated independently of any other agency’s rating. A credit rating is
not a recommendation to buy, sell or hold the Notes and may be subject to revision, suspension or withdrawal at
any time by the assigning rating agency. There can be no assurance that these ratings will remain in effect for a
given period or that these ratings will not be revised by the rating agencies in the future.
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The Notes being issued may not be a suitable investment for all investors seeking exposure to green, social
or sustainability assets.

An amount equal to the net proceeds from the issue of the Notes will be allocated toward the financing or
refinancing, in whole or in part, of the acquisition, construction, development or re-development of new or
existing projects from a combination of the Eligible Green Project Categories and the Eligible Social Project
Categories (collectively, the “Eligible Projects”) as set forth in our Sustainable Finance Framework, for which
we have obtained a second party opinion from Sustainalytics, an external consultant, in January 2021. See “Use
of Proceeds.” The Notes, however, may not be a suitable investment for all investors seeking exposure to
sustainability assets. The description of the Eligible Projects provided elsewhere in this Offering Circular is for
illustrative purposes only and no assurance can be provided that loans to entities with these specific
characteristics will be made by us during the term of the Notes.

There is currently no market consensus on what precise attributes are required for a particular loan or series
of notes to be defined as “green,” “social” or “sustainability,” and therefore no assurance can be provided to
investors that selected Eligible Projects will meet all investor expectations regarding environmental or social
impact. Although the Eligible Projects will be selected in accordance with the categories recognized under the
GBP, SBP, SBG and GLP (each as defined in “Use of Proceeds”) and will be developed in accordance with
relevant legislation and standards, there can be no guarantee that the loans will deliver the environmental or
social benefits as anticipated, or that adverse environmental or social impact will not occur during the term of the
Notes. In addition, our use of the proceeds may not comply with all or part of the GBP, SBP, SBG, GLP or any
relevant legislation or standards, and where any negative impact is insufficiently mitigated, any loans extended
may become controversial and may be criticized by activist groups or other stakeholders.

Moreover, although we have agreed to certain reporting and use of proceeds obligations in connection with
certain environmental and social criteria, our failure to comply with such obligations will not constitute a breach
or an event of default under the Notes. Any failure by us to use an amount equal to the net proceeds from the
issuance of the Notes on the Eligible Projects or to meet or continue to meet the investment requirements of
certain environmentally- or socially-focused investors with respect to the Notes may affect the value of the Notes
and may have consequences for certain investors with portfolio mandates to invest in green, social or
sustainability assets.

No assurance can be provided that the Notes will fulfill the criteria required to qualify as sustainability
bonds. Each potential purchaser of the Notes should determine for itself the relevance of the information
contained in this Offering Circular regarding the use of the net proceeds from the issuance of the Notes and its
purchase of the Notes should be based upon such investigation as it deems necessary. Neither our Sustainable
Finance Framework nor the second party opinion issued by Sustainalytics is incorporated into, or forms part of,
this Offering Circular.

Risks Relating to Forward-Looking Statements

This Offering Circular contains forward-looking statements that are our present expectations of future
events and are subject to certain factors and uncertainties that could cause actual results to differ materially
from those described in the forward-looking statements.

In addition to the risks, uncertainties and assumptions discussed above, additional factors could adversely
impact our business and financial performance. The forward-looking statements contained in this Offering
Circular involve known and unknown risks, uncertainties and other factors that may cause our actual results,
performance or achievements to be materially different from those expressed or implied by the forward-looking
statements. Such factors include:

• our ability to attract and retain users and increase the level of engagement of users;

• our ability to further monetize products and services;
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• our ability to attract advertisers and increase the amount that advertisers spend with us;

• our ability to successfully enter new markets and manage business expansion;

• our ability to successfully pursue strategic alliances and operate joint ventures;

• our ability to compete in the internet, mobile and portal services and related industries in Korea and
elsewhere;

• our ability to develop or acquire new products and services, improve existing products and services and
increase the value of products and services in a timely and cost-effective manner;

• our ability to maintain good relationships with business partners and attract new partners;

• our ability to increase revenue and revenue growth rate;

• our ability to timely and effectively scale and adapt existing technology and network infrastructure;

• our ability to successfully acquire and integrate companies and assets;

• our future business development, results of operations and financial condition; and

• the regulatory environment in which we operate.

We have based the forward-looking statements contained in this Offering Circular largely on our current
expectations and projections about future events and financial trends that we believe may affect our financial
condition, results of operations, business strategy and financial needs. New risk factors and uncertainties may
emerge from time to time and it is not possible for us to predict all risk factors and uncertainties, nor can we
assess the impact of all factors on us or our business or the extent to which any factor, or combination of factors,
may cause actual results to differ materially from those contained in any forward-looking statements.

We caution you not to place undue reliance on the forward-looking statements, which speak only as of the
date of this Offering Circular. Except as required by law, we are not under any obligation, and expressly disclaim
any obligation, to update or alter any forward-looking statements, whether as a result of new information, future
events or otherwise. All subsequent forward-looking statements attributable to us or any person acting on our
behalf are expressly qualified in their entirety by the cautionary statements contained or referred to in this
section.
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USE OF PROCEEDS

We will use an amount equal to the net proceeds (after deduction of underwriting commissions to the Joint
Lead Managers but before out-of-pocket expenses related to this offering) from the sale of the Notes, which is
estimated to amount to approximately US$496,470,000, toward the financing or refinancing, in whole or in part,
of the acquisition, construction, development or re-development of new or existing projects from the Eligible
Green Project Categories (as defined below) and the Eligible Social Project Categories (as defined below), as set
forth in our Sustainable Finance Framework, which is in alignment with the Green Bond Principles 2018
(“GBP”), the Social Bond Principles 2020 (“SBP”) and/or the Sustainability Bond Guidelines 2018 (“SBG”), all
published by the International Capital Markets Association (the “ICMA”), as well as the Green Loan Principles
2020 (“GLP”) as published by the Loan Market Association, the Asia Pacific Loan Market Association and the
Loan Syndications and Trading Association.

An amount equal to the net proceeds from the sale of the Notes, which will be designated as “sustainability”
notes, will be aligned primarily with the SBG and allocated to a combination of the Eligible Green Project
Categories and the Eligible Social Project Categories (together, the “Eligible Projects”). Re-financing of the
Eligible Projects will have a look-back period of no longer than 36 months from the date of the issuance of the
Notes. Although we expect that each of the Eligible Projects will meet one or more of the eligibility criteria
outlined below, any one of the Eligible Projects receiving an allocation of the net proceeds from the sale of the
Notes may or may not include any one or all of the illustrative projects listed below.

Green Eligible Project Categories include projects related to (i) energy efficiency; (ii) green buildings;
(iii) renewable energy; (iv) sustainable water management; (v) circular economy and design; and (vi) clean
transportation, as more fully explained below:

• energy efficiency: design, construction, operation and maintenance of energy-efficient facilities and
infrastructure, including data centers that are expected to achieve Power Usage Effectiveness (PUE) of
less than 1.5, heating ventilation and air conditioning (HVAC) upgrades, cooling technology, light-
emitting diode lighting upgrades, energy-saving materials and intelligent management technology or
other expenditures to improve energy efficiency by at least 15% when compared to the relevant
baseline;

• green buildings: new construction, upgrades or build-out of properties that have received or are
expected to receive certifications or qualifications such as LEED “Gold” certification or above, Green
Standard for Energy and Environmental Design (G-SEED) “Green 2” or above, BREEAM “Very
Good” or above or other equivalent internationally and/or nationally recognized certifications;

• renewable energy: construction, installation, operation or maintenance of projects or assets fueled by
renewable energy, including on-site facilities of solar power, wind power and geothermal energy or
associated energy solutions including battery storage installations;

• sustainable water management: construction, installation, operation or maintenance of systems related
to the reduction of the amount of water consumed or wasted, such as rainwater collection systems,
water conservation systems and water recycling systems;

• circular economy and design: expenditures related to projects that increase waste diversion from
landfill, including research and development related to sustainable packaging that minimizes adverse
environmental impact caused by non-biodegradable packaging or over-packaging, and systems that
reduce waste generation from construction and operation of offices, data centers and other properties;
and

• clean transportation: procurement, maintenance and operation of electric vehicles, electric bicycles and
other related infrastructure, including installation of electric vehicle charging stations.
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Eligible Social Project Categories include projects related to: (a) digital literacy; (b) COVID-19 crisis
response; (c) support for SMEs and start-ups; and (d) employment of women and youths, as more fully explained
below:

• digital literacy: support for small- and medium-sized enterprises, start-ups and creators that lack access
to essential digital technologies, such as the Internet, e-commerce platforms, electronic payment
systems or cloud services, in the form of education programs on digital technologies or assistance
through our various platforms to enhance digital skills and adopt digital transformation in various
aspects of their operations;

• COVID-19 crisis response: support for entities and individuals negatively impacted by the ongoing
COVID-19 pandemic through certain projects, including financing for small- and medium-sized
enterprises affected by COVID-19, technical support for small- and medium-sized enterprises, schools,
creators and entrepreneurs affected by COVID-19, and purchases and distribution of medical
equipment and supplies related to health, safety and hygiene;

• support for SMEs/start-ups: support for small- and medium-sized enterprises and start-ups owned by
social minorities, including single mothers, women with career breaks, the disabled and low-income
populations and those located in regions with GDP below the national average, through projects that
entail participation in funding for such small- and medium-sized enterprises and start-ups, and
provision of essential IT infrastructure and office space, consulting and marketing services; and

• employment of women and youths: promotion of employment of software developers and engineers
from under-represented communities, such as women and job-seeking youths from suburban and rural
regions, through projects that provide training to learn coding and other software-related skills and
funding to enhance under-represented communities’ access to education, essential equipment and IT
infrastructure.

Project Evaluation and Selection Process

Under our project evaluation and selection process, the Eligible Projects will be identified and selected by
our Green Impact Group, which is composed of various ESG-related departments as well as our risk management
support group, internal audit and legal teams. The Green Impact Group will convene at least once annually to
review and select potential Eligible Projects, which are presented to our board of directors and our ESG
Committee. See “Management — Committees of the Board of Directors.”

Management of Proceeds

An amount equal to the net proceeds from this offering, which will be deposited into our general funding
accounts and managed by our finance team, will be earmarked for allocation to Eligible Projects based on the
eligibility criteria outlined above. The allocation of the net proceeds will be recorded and monitored by a register,
which will track key information regarding the relevant Eligible Projects, as well as details regarding allocation
of the proceeds and any remaining balance. Any balance of the net proceeds not yet allocated to Eligible Projects
will be managed in accordance with our liquidity guidelines for short-term time deposits or other short-term
liquid instruments until allocation to Eligible Projects.

Reporting

We will provide information on the allocation of an amount equal to the net proceeds from this offering in
our annual report or on our website on an annual basis until all such amount has been fully allocated. Such
information will include allocation information, such as the amounts allocated to the respective Eligible Projects,
qualitative descriptions of such Eligible Projects and the remaining balance of unallocated proceeds. Impact
reporting will be disclosed where possible and will include relevant impact indicators for the Eligible Projects.
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We have engaged Sustainalytics, an external consultant, to provide an external review in the form of a Second
Party Opinion on our Sustainable Finance Framework, and to confirm alignment with the ICMA GBP, SBP, SBG
and other relevant principles. Such Second Party Opinion, as well as our Sustainable Finance Framework, will be
publicly available on our website at https://www.navercorp.com/en/investment/sustainabilityReport.
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EXCHANGE RATE INFORMATION

The table below sets forth, for the periods and dates indicated, information concerning the Market Average
Exchange Rate, announced by Seoul Money Brokerage Services, Ltd., between Won and U.S. dollars and
rounded to the nearest tenth of one Won. No representation is made that the Won or U.S. dollar amounts referred
to herein could have been or could be converted into U.S. dollars or Won, as the case may be, at any particular
rate or at all.

Period
At End of
Period

Average
Rate(1) High Low

(Won per US$1.00)

2016 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1,208.5 1,160.5 1,240.9 1,093.2
2017 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1,071.4 1,130.8 1,208.5 1,071.4
2018 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1,118.1 1,100.3 1,142.5 1,057.6
2019 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1,157.8 1,165.7 1,218.9 1,111.6
2020 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1,088.0 1,180.1 1,280.1 1,082.7

September . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1,173.5 1,178.8 1,190.2 1,160.6
October . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1,133.4 1,144.7 1,169.5 1,127.6
November . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1,104.4 1,116.8 1,136.5 1,104.4
December . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1,088.0 1,095.1 1,108.9 1,082.7

2021 (through March 22) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1,131.8 1,111.7 1,141.1 1,083.1
January . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1,114.6 1,097.5 1,114.6 1,083.1
February . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1,108.4 1,111.7 1,124.0 1,099.7
March (through March 22) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1,131.8 1,130.6 1,141.1 1,121.3

Source: Seoul Money Brokerage Services, Ltd.
(1) The average rate for each period is calculated as the average of the Market Average Exchange Rates on each business day during the

relevant period (or portion thereof).
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CAPITALIZATION

The following table sets forth our capitalization, which represents our long-term debt and equity, (1) as
derived from our audited consolidated financial statements as of December 31, 2020 included in this Offering
Circular and (2) as adjusted to give effect to the issuance of the Notes offered hereby, after deducting the
underwriting commission but not estimated offering expenses payable by us and on the assumption that the
proceeds from the issuance of the Notes will not be used for the immediate repayment of outstanding borrowings.
For additional information, see “Summary Financial and Operating Data” and our audited consolidated financial
statements and the notes thereto appearing elsewhere in this Offering Circular.

As of December 31, 2020

Actual As Adjusted

(in billions of Won)

Long-term debt:
Long-term borrowings, excluding current portion . . . . . . . . . . . . . . . . . . . . . . . . . . . . W 151 W 151
Notes offered hereby(1) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . — 540

Total long-term debt . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 151 691

Equity:
Share capital ofW100 par value;

Authorized: 300,000,000 shares;
Issued: 164,263,395 shares . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 16 16

Share premium . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1,793 1,793
Other components of equity . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . (1,059) (1,059)
Accumulated other comprehensive loss relating to assets held for sale . . . . . . . . . . . (38) (38)
Retained earnings . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6,655 6,655
Non-controlling interest . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 888 888

Total equity . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 8,255 8,255

Total capitalization . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . W 8,406 W8,946

(1) Translated into Won atW1,088.0 to US$1.00, the Market Average Exchange Rate in effect on December 31, 2020.

In February 2021, we issued an aggregate principal amount ofW700 billion of Won-denominated
debentures,W250 billion of which will mature in February 2024 andW450 of which will mature in February
2026.

Except as disclosed herein, there has been no material adverse change in our capitalization since
December 31, 2020.
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BUSINESS

Overview

We are a leading online services company headquartered in Korea that operates NAVER, Korea’s leading
internet portal, and other innovative applications for the discovery of information, contents and social network
services. We provide our users with the means to easily obtain and share information and knowledge, connect
with others and build relationships, communicate thoughts and experiences and enjoy a wide range of digital
content offerings, while creating value for advertisers by connecting them with their target audience using our
platforms. With an increasing amount of activity on the internet being conducted through mobile devices, we
strive to provide versatile and user-friendly applications that enable us to pursue expansion into new markets
while increasing penetration rates in our existing key markets.

Our comprehensive NAVER platform provides users with access to our integrated search engine, online
shopping and communities as well as an array of digital content offerings, while creating value for advertisers by
connecting them with their target audiences effectively and efficiently. Our innovations in web search and
advertising have made the NAVER internet portal one of Korea’s top internet destinations. According to Nielsen
KoreanClick, NAVER has consistently had the largest number of monthly unique users in Korea (on an
aggregated basis for both personal computers and mobile devices) among all search portals in recent years, at
38 million in December 2019 and 40 million in December 2020. We also offer various other products and
services that complement the NAVER platform. According to WiseApp, we had four of the top-ten mobile
applications in Korea ranked by the total number of uses in December 2020, including the second-ranked mobile
NAVER portal, fourth-ranked NAVER Café, eighth-ranked BAND and tenth-ranked NAVER Webtoon.

We generate our operating revenues primarily from our advertising products and services as well as from
fee and commission revenues from our commerce operations, the sale of digital contents offered on the NAVER
and its related platforms, fee revenues from the NAVER Pay payment and other fintech products and services
and the sale of cloud products and services to corporate and individual users. Our approach is to build a large
user base, promote user engagement and introduce and enhance entertainment and other contents and services, all
of which lead to enhanced media value for our advertising business and greater monetization opportunities. We
plan to continue to invest in research and development, including localization of existing products and services
for new markets, to continue to grow our user base and strengthen user loyalty, and explore ways to pursue
additional monetization opportunities.

Our broad array of services, combined with our large and highly engaged user base, enable us to accumulate
vast user information, including their internet search and spending patterns. We believe that combining data
analytics with creative products and services enables us to create a superior user experience as well as enhance
monetization opportunities. On a global basis, we continually monitor and analyze such data to better understand
the fluctuations in demand for our products and services from various user segments, which contributes to
enhancing user experience as well as formulating our marketing strategy. Leveraging such analysis, we also
provide a variety of interactive marketing solutions that enable advertisers to promote their brands and amplify
their visibility and reach. We believe that our solutions enable the advertiser to direct their efforts in a more
targeted manner and therefore increase the probability of reaching a receptive and engaged audience, which in
turn generates a higher return on investment.

We were established in June 1999 as Navercom Corporation and launched our NAVER internet portal. We
changed our name to NHN Corporation in 2001, listed our common shares on the KRX KOSDAQ Market in
2002 and transferred our listing to KRX KOSPI Market in 2008. Since our incorporation, we have grown both
organically and through mergers and acquisitions. In August 2013, we spun off our online game business into
NHN Entertainment Corporation and changed our name to NAVER Corporation. In May 2017, we spun off our
digital comics business into NAVER Webtoon Corporation, and in November 2019, we spun off our fintech
business into NAVER Financial Corp. In August 2020, we further reorganized our webtoon publishing business,
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pursuant to which our global webtoon business is currently managed by our U.S.-based consolidated subsidiary,
Webtoon Entertainment Inc., which controls local webtoon business subsidiaries in Korea and Japan. On
March 1, 2021, the businesses of LINE Corporation, our former consolidated subsidiary that was previously
listed on the Tokyo Stock Exchange and the New York Stock Exchange, was integrated with the businesses of
Yahoo Japan, Japan’s leading internet portal, and we currently hold a 50% interest in the combined holding
entity. The businesses of LINE Corporation are accordingly accounted for as discontinued operations in our
audited consolidated statement of comprehensive income for the years ended December 31, 2020 and 2019. See
“— Business Combination of LINE and Yahoo Japan” below.

Our operating revenue wasW4,356 billion in 2019 andW5,304 billion in 2020, in each case excluding
revenue from discontinued operations. We recorded profit for the year ofW397 billion (including loss for the
year from discontinued operations ofW524 billion) in 2019 andW845 billion (including loss for the year from
discontinued operations ofW296 billion) in 2020. We had total assets ofW12,300 billion and total equity of
W6,504 billion as of December 31, 2019 and total assets ofW17,014 billion and total equity ofW8,255 billion
as of December 31, 2020.

Business Combination of LINE and Yahoo Japan

On March 1, 2021, we and SoftBank, a leading global telecommunications and information technology
company headquartered in Japan, completed the LINE JV Transactions pursuant to which we and SoftBank
integrated the businesses of (i) our former consolidated subsidiary LINE Corporation, which operates LINE,
Japan’s leading mobile messenger application, and various other mobile communications, fintech, contents and
e-commerce businesses (collectively, the “LINE Businesses”) and (ii) Z Holdings, a consolidated subsidiary of
SoftBank, and a holding company for various subsidiaries that collectively operated Yahoo Japan, Japan’s
leading internet portal, and an assortment of other online media, e-commerce and membership businesses
(collectively, the “Yahoo Japan Businesses”). Following the consummation of such transactions, we and
Softbank each currently own a 50% equity interest in the combined holding company named A Holdings
Corporation (the “LINE/Yahoo Japan JV”), which in turn owns a controlling interest in subsidiaries that operate
the wide array of businesses comprising the LINE Businesses and Yahoo Japan Businesses, and the LINE/Yahoo
Japan JV became a consolidated subsidiary of SoftBank due to SoftBank’s ability to appoint one more director of
such company than us. We expect that the LINE/Yahoo Japan JV will strengthen and pursue synergies among the
LINE Businesses and the Yahoo Japan Businesses and make investments to expand into new business areas, such
as AI, commerce, fintech, advertising and online-to-offline services, with the aim of growing into a leading
internet company in Japan and the rest of Asia.

We account for LINE/Yahoo Japan JV as an equity method investee in our consolidated financial statements
following the completion of the LINE JV Transactions. Our former LINE Businesses were accounted for as
discontinued operations in our audited consolidated statement of comprehensive income for the years ended
December 31, 2020 and 2019. In addition, our assets related to the former LINE Businesses were accounted for
as assets held-for-sale in our audited consolidated statement of financial position as of December 31, 2020. See
Notes 35 and 37 of the notes to our consolidated financial statements as of and for the years ended December 31,
2020 and 2019 appearing elsewhere in this Offering Circular. See “— Investments and Strategic Alliances —
LINE/Yahoo Japan JV.”

Our Business Segments

NAVER Portal-Related Businesses

Our NAVER portal, which is available on mobile and personal computer platforms, enables users to find
and access relevant information quickly and easily on the internet, in line with our mission to make knowledge
and information easily available to all. The NAVER portal provides a platform through which people can not
only readily access relevant information but also easily share thoughts and experiences with others, enjoy

40



diversified content offerings and create value for businesses. On one comprehensive user-friendly NAVER
master platform, we provide users with access to its integrated search engine, communities, e-mail accounts and
shopping as well as an array of digital content products, while creating value for our advertisers by connecting
them with their target audiences effectively and efficiently. As of December 31, 2020, we had approximately
42 million registered NAVER users and over 30 million daily active users on the mobile NAVER platform.

We believe that the integration of our products and services through the NAVER and related platforms
provides our users with a smoother and richer connection experience that contributes to higher user loyalty and
user base growth, which in turn enhances our ability to accumulate and analyze substantial amounts of user-
related data to better understand user preferences and to improve our product and service offerings, including the
effectiveness of online advertising through such platforms. Leveraging our user base, product and service
offerings and their interconnectivity, our platforms have evolved into diversified online gateways that have
become integrated into numerous aspects of our users’ daily lives. Users add value to the overall NAVER
ecosystem each time they engage with other users, advertisers or content or service providers. Increases in user
engagement enable us to grow our scale by attracting more users, advertisers and content and service providers.
In turn, growth in scale in terms of the number of users, advertisers and content and service providers and the
interactions among them enhances the value we deliver to all of the constituencies of the NAVER and related
platforms and leads to greater monetization opportunities.

Operating revenue from our portal-related business (categorized as “search platform business” in our
consolidated financial statements as of and for the years ended December 31, 2020 and 2019 appearing elsewhere
in this Offering Circular), which include search and display advertising revenues other than those relating to our
NAVER Shopping portal and other commerce businesses, amounted to Won 2,655 billion, or 60.9% of our
operating revenue from continuing operations, in 2019 and Won 2,803 billion, or 52.8% of our operating revenue
from continuing operations, in 2020.

NAVER Search Engine

Our proprietary search engine, NAVER Search, which is integrated into the NAVER portal, sorts through a
vast and growing amount of information to deliver relevant and useful search results in response to user queries.
Search results on the NAVER portal of a particular item not only includes applicable websites but also related
images, videos, postings on blogs and “Café” communities, Q&A postings by users on NAVER Knowledge iN,
database entries in NAVER Encyclopedia and NAVER Dictionary, links to our advertisers’ websites and links to
similar items currently being sold on NAVER Shopping and other online shopping malls, as well as relevant
news articles and a map showing nearby places that sell similar items offline, among other things. Users may also
elect to conduct searches limited to certain categories, websites or time periods.

We maintain the largest online database of Korean-language web contents. We strive to improve the
accuracy of our search results through investments in research and development as well as information
technology infrastructure, and aim to provide more targeted and context-specific information to our users. In
recent years, we have also expanded the application of AI technology to enhance search quality and user
convenience by analyzing our vast user database and better matching search keywords with the interests,
demographics and locations of individual users.

Online Communities

Through NAVER Café and NAVER Blog, we provide online communities to our NAVER portal users. We
also provide a mobile-focused online community application through BAND. Our users can connect with others
who share similar interests or seek information or opinions from others. These online communities increase our
user engagement, leading to more opportunities and venues for us to generate revenues through advertising.

• NAVER Café. NAVER Cafés are online communities created by our users around a common topic of
interest, such as sports, travel, fashion, game, cinema, music, politics, academic affiliation or hobby.
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Users can create communities that are either open to the public or restricted to a particular group of
users. Utilizing online bulletin boards, members of an online community can post messages for general
viewing and users who are not registered with a particular community can also access the message
board and decide whether to join. As of December 31, 2020, NAVER Café had approximately
25 million MAUs.

• NAVER Blog. NAVER Blog is a leading Korean web publishing tool that gives users the ability to
publish entries on their “blogs” to share their interests, opinions and experiences. Blogs are web pages
usually made up of postings that are generally displayed in reverse chronological order. A typical blog
often combines text, images and links to other blogs, webpages and other media. NAVER users can
subscribe to blogs and leave comments. As of December 31, 2020, NAVER had approximately
2.1 billion accumulated NAVER Blog postings.

• BAND. BAND is a free mobile social community application, which provides a free platform for
friends, families and others who share similar interests to group together and provides each community,
or “band,” a separate online space to convene. Available on iOS- and Android-based smartphones as
well as on personal computers, BAND enables people to use multiple profiles, create or join invitation-
only bands or public bands centered around similar interests and freely share their thoughts with like-
minded people. BAND offers comprehensive group communication tools to facilitate community
building, such as group chats, a synchronized to-do list, a group calendar, event reservation functions,
polling to collect group member opinions and location sharing, as well as tools that facilitate sharing of
files, videos, screenshots and photo albums. As of December 31, 2020, the BAND application recorded
over 100 million cumulative downloads worldwide.

Other User Products and Services

We provide other services that further enhance traffic to our portal and provide additional venues for
advertising, which include the following notable offerings:

• NAVER Knowledge iN. NAVER Knowledge iN is a platform for information sharing that enables
NAVER users to ask questions and receive answers from other users. An extensive collection of past
responses is available to users free of charge. Since its launch, NAVER Knowledge iN has contributed
to expansion of user-generated contents and the amount of information available on the NAVER portal.
As of December 31, 2020, approximately 1.0 million questions were answered by NAVER users on the
NAVER Knowledge iN platform. NAVER Knowledge iN recommends the response most suited for
the question based on predictive analytics performed on our accumulated big data sets. In 2019, we
also introduced the “Knowledge iN eXpert” feature, a real-time professional knowledge sharing service
that connects users with verified experts for fee-based one-on-one consulting sessions.

• NAVER Map. NAVER Map provides links to street maps with street views and satellite images, and
offers point-to-point directions for a variety of transportation options, including public bus and subway
connection information. NAVER Map calculates route options to the designated destination that take
real-time traffic information into account and displays estimated travel time and travel costs, including
public transportation fares. The NAVER Map mobile application also features a turn-by-turn voice-
guided navigation function.

• NAVER News. NAVER News gathers information from various media sources and presents them in
searchable formats on a real-time basis. Users may browse different categories of news, from politics
and economy to sports and entertainment, and also view the top headlines within each category, which
are compiled and sorted based on the number of views. Users may also specify the news publications
that they browse. We utilize AI technology to analyze the content consumption patterns of each user
and display news contents that has been extensively viewed by people with similar interests, while also
reflecting the fidelity of news articles and user feedback. In addition, viewers can view news articles
without invasive banner advertisements, unlike on the originating press websites.
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• NAVER Mail. We offer NAVER Mail, which is a free personal e-mail service, to users who register
with NAVER. Each NAVER Mail account comes with five gigabytes of base storage (which may be
increased up to 30 gigabytes by re-allocating additional space from the user’s Mybox cloud storage
space) and is integrated with our other services, such as calendar, contacts and communities. An e-mail
notification may be sent to NAVER users about upcoming events planned by the online NAVER
communities to which they belong, and the same event details can be reflected in their calendar.

• WHALE. Launched in 2017, WHALE is our free-to-use proprietary web browser, which features
various additional functions that are designed to enhance user experience and provide a safer browsing
environment. Key features include those that allow users to handle all their web browsing tasks in one
window, prevent and/or rearrange disorganized pop-up windows and automatically search for
meanings of unfamiliar words. WHALE also utilizes strengthened encryption technology to provide
increased protection of sensitive user information and functions that automatically block illegal or
counterfeit websites and malware.

• Papago. Papago is an automated translation application which leverages our advanced technologies,
including AI-based neural machine translation, speech and image recognition and speech synthesis.
Papago currently offers free translation services for 15 languages, including Korean, English,
traditional and simplified Chinese and Japanese. We are constantly seeking to enhance user
convenience by continually improving the translation quality as well as adding new features such as
expanding the number of languages for which image recognition is available and offline translation
capabilities.

• NAVER Encyclopedia and NAVER Dictionary. We offer NAVER Encyclopedia to provide
objective information on millions of searchable topics of interest to our users. As of December 31,
2020, NAVER Encyclopedia had entries on approximately 4.6 million topics. We also offer NAVER
Dictionary providing definitions and/or translations of words and phrases in 46 different languages.

The NAVER portal also offers a gateway to various other services for NAVER users, such as online
shopping, local business directories, real estate sale and rental listings and reservation services for
accommodations, restaurants and other vendors with location-based recommendations using AI technology. In
addition, many of our offerings of various multimedia contents, such as NAVER Webtoon, V LIVE, VIBE and
NAVER TV, are directly or indirectly accessible through the NAVER portal. The categories of the numerous
contents and other services accessible through the NAVER portal may be customized on the user’s home screen
for the NAVER portal to tailor such user’s personal preferences. See “— Contents.”

NAVER Products and Services for Advertisers

We offer a broad range of advertising products and services that are designed to cater to the specific needs
of our advertising customers. Our search advertising products and services enable advertisers to cost effectively
and efficiently target users who are interested in specific keywords related to the advertisers’ product and service
offerings. Our display advertising products and services, on the other hand, enable advertisers to display their
advertisements to a large number of viewers, leveraging NAVER’s position as Korea’s leading web portal with
the largest user base and its numerous related content and service platforms, and employ a variety of formats to
maximize viewer attention. Our search advertising is often the primary advertising tool for many small
businesses. While our display advertising has historically been used primarily by large businesses to strengthen
their multi-media marketing campaigns, our performance-based display advertising products have become an
increasingly important marketing tool for small businesses in recent years. We also offer ancillary services such
as online reservation services and business information registration services designed to aid the marketing efforts
of our advertisers. Our advertisers can choose to subscribe to a single advertising product or service or a package
of multiple products and services on both mobile and personal computer platforms.

Search Advertising. Consumers often use search engines to identify, compare and make purchasing
decisions online. Our search advertising products and services, offered through our proprietary search engine,
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NAVER Search, enable our advertising customers to place their products or services on the search results page,
providing them the opportunity to place advertisements tailored to a consumer’s specific needs or interests at the
precise moment the consumer is searching for related information. Advertisers subscribing to our search
advertising products and services may handle advertising campaigns on their own through our online
advertisement management system or employ the services of an advertising agency authorized by us.

We offer advertisers the use of our advertisement analytics platform to track and optimize the performance
of their advertising campaigns. Advertisers are able to track how many customers visited their sites as a result of
a specific advertisement or for a specific keyword, and how much the advertisers paid to bring customers to their
site. Such analytics help advertisers make modifications to their advertising campaigns to enhance their results
and achieve a higher return on their investment.

Our flagship search advertising product is Power Link advertisements, which are displayed on the search
results page of search queries performed on the NAVER search portal and various related sites. Power Link uses
a bid-based cost per click (“CPC”) pricing model, where an advertiser competes against other advertisers in an
auction and bids for a given advertisement spot, typically based on a search keyword. Advertisers can add or
delete search keywords, increase or decrease bids for keywords and initiate or discontinue Power Link
advertisements at any time. Advertisements are ranked for display based on a combination of the maximum CPC
set by the advertiser and click-through rates and other factors used to determine the relevance of the
advertisement. This favors the advertisements that are most relevant to users, improving the experience for both
NAVER users looking for information and the advertiser looking for interested customers. If an advertisement
does not attract sufficient user clicks, it moves to a less prominent position on the page, even if the advertiser
offers to pay a higher amount. Because we generate revenues only when users click on the advertisement, we
believe that Power Link aligns our interests with those of our advertisers as well as our users.

In addition, we offer various other types of search advertising that specifically target certain types of
advertisers, including:

• Shopping Search. Shopping Search advertising, which is exclusively available to businesses that are
registered on our NAVER Shopping online shopping portal, offers image-based advertisements in the
shopping-related search results pages of the NAVER search portal as well as on the NAVER Shopping
platform. Shopping Search applies the bid-based CPC pricing model.

• Power Contents. Power Contents is our search advertising product suited for advertising products and
services that require in-depth research by consumers, such as car purchases or enrollment in a study
abroad program. Informative content created by Power Contents advertisers are displayed on the search
results page for a relevant keyword search. Power Contents applies the bid-based CPC pricing model.

• Brand Search. Brand Search is our content search advertising product that enables an advertiser to
showcase its brand and related images to appear at the top of a search results page when the brand
keyword or a keyword that is highly associated with the brand is searched. The advertiser pays a fixed
price for Brand Search, which price is set based on the type of product or service being advertised,
duration of the advertising campaign as well as the number of searches for the applicable keyword
during the past 30 days.

Our search advertising products also include specialized products available for certain types of businesses
that are optimized for mobile devices, including Click Choice Plus and Click Choice Shopping, which offer
enhanced and easily accessible visuals located at the top of the mobile page with a preview screen that contain
additional features and information to better attract and target mobile device users. In addition, we offer targeted
banner advertisements with convenient features for users, such as the map view function, for small local
businesses that are only exposed to users searching within the specified local area of the advertiser. Such
specialized advertising products generally apply the bid-based CPC pricing model.

Display Advertising. Display advertising on the NAVER portal and its related platforms encompasses
various forms of online advertising, including banner advertisements, video advertisements and rich media
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advertisements, which are typically visually engaging and designed to reach a large number of consumers within
a particular audience segment. Advertisers run display advertising campaigns on NAVER in order to reach
NAVER’s large user base which spends significant time using various products and services on our numerous
platforms.

Our display advertising products are generally categorized into guaranteed-type display advertising products
and performance-based display advertising products. Guaranteed-type display advertising products offer a
minimum number of impressions to be displayed during a given amount of time. An impression is the display of
an advertisement to a user while viewing a web page. For example, Time Board, which is one of our premium
banner display advertisement products, displays a large banner advertisement immediately below the NAVER
Search window for one hour. We set a different price for each specified time slot so that the time slot with the
highest projected user traffic and page view commands the highest price. Advertisers can choose the time slot
that is most cost effective for their campaign. Pricing plans for other types of guaranteed-type display advertising
products are typically based on cost per time slot (typically in blocks between one and four hours) or cost per
thousand impressions (“CPM”).

Performance-based display advertising allows advertisers to compete against other advertisers in an auction
and bid for a given display advertisement spot. For our performance-based display advertising products, we use
the CPM and CPC pricing models. Performance-based display advertising products provide an affordable means
of advertising for smaller businesses which are not well-positioned to commit to a fixed cost advertising
campaign.

We continually develop and introduce new types of display advertising products and pricing plans for our
display advertising in consideration of our evolving ecosystem of various online and mobile platforms and the
needs of our advertisers.

Commerce

We aim to provide a seamless, one-stop shopping experience to our users by enabling them to conveniently
search and pay for items from a broad selection offered by both online retailers and traditional offline stores. We
partner with a wide range of retailers, ranging from established online shopping malls of large retailers to small
stores, and display their products and services on the NAVER Shopping platform. NAVER users are able to
conveniently search for items by typing in a keyword in our search box or by browsing NAVER Shopping’s
broad range of merchandise categories including groceries, apparels, luxury goods, beauty and health and
electronics items as well as travel services and tickets for concerts, sports and other events. The NAVER
Shopping portal enables its shoppers to use filters and conveniently compare products based on price, product
features and other criteria, and makes AI-based product recommendations based on a user’s gender, age, real-
time clicks and purchasing cycles and patterns.

Instead of linking the marketplace to the sellers’ own websites, NAVER Shopping stores the database of
their products and services in its own servers, which enables NAVER to keep a vast array of records of users’
purchasing patterns and preferences as well as enhance their shopping experience with a standardized online
retail format and convenient purchase settlements through NAVER Pay. We receive advertising fees from
partnering retailers, which are generally based on CPC or a percentage of sales generated through NAVER
Shopping. We also offer other commerce services to retailers and NAVER users, including:

• Smart Store. NAVER offers a blog-style online shopping mall platform for small businesses seeking
to market and sell their products online through an effective and convenient advertising and sales
platform. By creating its own Smart Store webpage using our free-to-use web tools and designs, a
participating vendor can sell their products and services online, payments for which must be cleared
through NAVER Pay. A seller using our Smart Store platform may also link its online shop to NAVER
Shopping portal and take advantage of our search advertising services, for which we charge service
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commissions based on a percentage of the purchases made by customers in addition to the service fee
for the use of NAVER Pay. See “— Fintech — NAVER Pay”. By working with third-party logistics
companies, including those in which we have made minority equity investments, we also provide
support to sellers for order fulfillments and deliveries of goods sold on the Smart Store platform. As of
December 31, 2020, approximately 439 thousand Smart Stores were in operation. The volume of
products sold through our Smart Store platform has grown significantly in recent years, and we
estimate that the gross merchandise volume of Smart Store increased by approximately 76% from 2019
to 2020.

• Brand Store. We offer separate online shopping mall space within the NAVER Shopping platform to
popular brands to market and sell their products through NAVER Shopping. Participating businesses,
which include leading brands of designer fashion, consumer electronics, health and beauty products
and other consumer products, benefit from our expertise in data analysis and user interface to
effectively market their branded contents and products. Qualifying brands must meet our evaluation
criteria based on, among other things, the number of searches generated in, and sales made through, the
NAVER Shopping portal. We do not charge any additional fees to the participating brands aside from
those arising from the purchases of our advertising products and fees charged for the use of NAVER
Pay services. As of December 31, 2020, approximately 230 Brand Stores were in operation.

• NAVER Plus Membership. In June 2020, we introduced the subscription-based NAVER Plus
Membership service. For a nominal monthly subscription fee (currently set at Won 4,900 per month)
payable after a one-month free trial period, NAVER Plus members can accumulate bonus NAVER Pay
points, which may be used like cash in future transactions using the NAVER Pay service, on eligible
purchases made through NAVER Pay. NAVER Plus Membership benefits also include a monthly base
allowance of various digital content offerings and cloud storage space on our Mybox cloud server. See
“— Cloud.” Members may also upgrade their NAVER Plus Membership plans, which allow for
additional digital content offerings such as unlimited music streaming or larger storage space on our
Mybox cloud server, for a higher monthly subscription fee. As of December 31, 2020, we had over
2.5 million NAVER Plus members.

We are continually adding new service offerings for users and retailers on the NAVER Shopping platform,
such as “NAVER Shopping Live,” which is an easy-to-use live streaming shopping broadcast hosted by sellers
that allow viewers to freely communicate with the host by sending messages through the platform, and the
“Jangbogi” service, which is an online fresh produce ordering service utilizing the delivery network of
participating operators of leading national grocery store chains. NAVER Shopping Live generated over
100 million views and 1 million purchases in the first six months of service since its launch in July 2020. In
January 2020, our subsidiary SNOW Corporation also launched Kream, a mobile platform application for resales
of premium shoes by its users.

Operating revenue from our commerce business, including search and display advertising revenue relating
to our commerce operations, brokerage fees and certain other items, amounted to Won 792 billion, or 18.2% of
our operating revenue from continuing operations, in 2019 and Won 1,090 billion, or 20.5% of our operating
revenue from continuing operations, in 2020.

In October 2020, we acquired a 7.85% equity interest in CJ Logistics Corp., a leading provider of logistics
and courier delivery services in Korea and an affiliate of the CJ Group, pursuant to our entry into a broader
strategic alliance with the CJ Group. By leveraging the extensive logistics network and expertise of CJ Logistics
Corp, we plan to actively pursue ways to strengthen our capabilities to offer services relating to order fulfillment
and delivery of merchandise sold through the NAVER Shopping platform. See “— Investments and Strategic
Alliances — Strategic Alliance with the CJ Group.”
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Fintech

NAVER Pay

NAVER Pay is a payment service that enables registered NAVER users to store their credit card or bank
account information and make online or mobile payments or transfers by simply entering a password or through
fingerprint or facial recognition authentication and offline payments by scanning a QR code. After registering
with NAVER Pay, users can shop, make payments and track shipping and delivery for online purchases without
having to separately register with retailers. Each time a registered user makes payments using NAVER Pay, we
award a certain percentage of the amount spent as NAVER Points, which can be used as cash at participating
vendors and service providers. We charge a certain percentage of the purchased amounts as a service fee to
vendors for transactions cleared through the NAVER Pay service.

We have partnered with a substantial majority of the major credit card companies and commercial banks in
Korea for online credit card or check card payments using NAVER Pay and are continually expanding the
number of online and offline retailers accepting NAVER Pay as a form of payment. We also offer several types
of check cards and credit cards with special discounts and bonus NAVER Pay points in partnership with leading
credit card companies in Korea, including Shinhan Card, Woori Card and Lotte Card. As of December 31, 2020,
NAVER Pay had approximately 28 million users that were registered as members and approximately 15 million
MAUs as well as approximately 1.4 million online and offline vendors using the NAVER Pay service.

In November 2019, we established a new consolidated subsidiary, NAVER Financial Corp., to which we
transferred our NAVER Pay operations. In December 2019, Mirae Asset Daewoo, a leading securities brokerage
and investment services company in Korea, together with certain of its affiliates, invested Won 800 billion in
NAVER Financial Corp. to acquire a minority equity interest therein, as part of an ongoing, broader strategic
alliance between us and Mirae Asset Daewoo. As of December 31, 2020, Mirae Asset Daewoo and its affiliates
collectively owned a 30% equity interest (on a combined basis including both common and preferred shares) in
NAVER Financial Corp. See “Investments and Strategic Alliances — Strategic Alliance with Mirae Asset
Daewoo.”

Operating revenue from our fintech business, which was primarily attributable to the service fees generated
from NAVER Pay and other digital finance services, amounted to Won 407 billion, or 9.3% of our operating
revenue from continuing operations, in 2019 and Won 677 billion, or 12.8% of our operating revenue from
continuing operations, in 2020.

Other Digital Financial Services

We are actively developing and offering additional digital financial products and services through
partnerships and collaborations with leading financial services companies in Korea for whom we serve as an
agent, including Mirae Asset Daewoo and its affiliates. For example, in collaboration with Mirae Asset Daewoo
as its designated agent, we introduced a cash management deposit account with preferential interest rates and
certain additional benefits such as bonus NAVER Pay points in June 2020 and a specialized loan product for
small businesses operating online shops on our Smart Store platform in December 2020. We are also continually
reviewing opportunities to develop and market additional financial products and services, including those in
collaboration with leading companies in the financial sector as potential business partners.

Contents

We provide access to a wide range of digital contents supplied by Korea’s leading content providers, which
may be accessed online or through mobile applications. Some of our digital contents are also available in over
150 countries globally. We develop and source new and compelling contents to attract new users, expand and
enhance our revenue sources by increasing our offerings of paid contents and exploring other monetizing
opportunities, and increase user engagement through the development of platforms that optimize the users’
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experience with such content. NAVER users can customize the content categories that are displayed on their
NAVER homepage. Operating revenue from our contents business amounted to Won 309 billion, or 7.1% of our
operating revenue from continuing operations, in 2019 and Won 460 billion, or 8.7% of our operating revenue
from continuing operations, in 2020. Our notable contents offerings include the following:

• NAVER Webtoon and NAVER Series. NAVER Webtoon, which is primarily operated by our U.S.-
based subsidiary, Webtoon Entertainment Inc., and its local subsidiaries in Korea and Japan following
a corporate reorganization in August 2020, is Korea’s leading platform for webtoons, which refer to
digital comics published serially online, by professional cartoonists and serialized web novels by
novelists that have contracted with NAVER, with a rapidly expanding worldwide user base. Certain
titles are available in languages other than Korean, including English, Chinese, Japanese, Thai,
Indonesian, French and Spanish for global viewership, and we believe that we are the largest webtoon
platform by MAUs in a number of key markets including Korea, Japan, the United States, Indonesia,
Thailand and Taiwan. NAVER Webtoon currently offers users approximately 4,700 titles of webtoons
by approximately 2,300 professional cartoonists in Korean and other languages. New issues of
webtoons are typically released on a weekly basis. NAVER Webtoon is also utilized as a publishing
platform by amateur cartoonists and writers to publish their webtoons and web novels, respectively,
and a promotional tool for advertisers through product placements in our popular webtoon titles and
“Brand Webtoons” dedicated to promote their brands. Users can elect to pay for the premium contents,
such as advanced viewing of future episodes or archives of completed series. We also operate NAVER
Series, which is a separate platform for the distribution of e-books, published comic books, serial
online novels and select webtoons. In recent years, an increasing number of Webtoon and other
contents originally published through the NAVER Webtoon have been developed into live and
animated movies, television and online series, games and character merchandise, thereby providing
additional sources of revenue from our intellectual property rights relating to such contents. In January
2021, as part of our strategy to expand our presence in the global contents market, we entered into an
agreement to acquire, directly and indirectly, 100% of the outstanding equity interest in Wattpad,
which operates the leading English language-based platform for web novels, in exchange for our
treasury shares, thereby further strengthening our platform and content offerings for web novels. As of
December 31, 2020, NAVER Webtoon recorded approximately 72 million MAUs globally, which we
believe to be the largest number of MAUs among all global webtoon service platforms.

• VIBE. VIBE is an AI-based online and mobile music streaming and downloading service, which offers
a selection of millions of songs from domestic and international artists. VIBE offers a range of monthly
subscription plans for streaming services only or packages that combine streaming services and music
downloads that seek to address the individual needs of its subscribers. We continually monitor and
analyze user data to better understand demand trends for various user segments. We also develop
analytical models based on such customer data to identify and recommend songs of a particular genre
or artist to individual users. We obtain music contents for the VIBE online music service from third-
party music distributors in Korea and abroad, and pay fees for such contents based on their sales.

• V LIVE. V LIVE is a personal broadcasting application that enables users to watch both free and paid
video contents of their favorite celebrities on smartphones, including live and recorded broadcasts of
concerts, fan meetings and other performances. V LIVE also offers users exclusive videos and
celebrity-dedicated merchandise of popular Korean performing artists for purchase, including through
the subscription-based V Fanship service, an online community platform for fans to communicate with
their favorite celebrities through exclusive live chats and for the celebrities to promote themselves and
their contents. During the second half of 2020, we entered into a number of agreements to invest an
aggregate amount of Won 105 billion in certain subsidiaries of S.M. Entertainment Co., Ltd., one of the
largest entertainment companies in Korea, of which approximately Won 86 billion has been invested as
of December 31, 2020, in an effort to continue to grow V LIVE and to strengthen the V Fanship service
through continued collaboration and creation of synergy with S.M. Entertainment. In January 2021, as
part of our strategy to further expand our contents business into the global entertainment market, we
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entered into an agreement to acquire a 49% equity interest in Weverse Company (formerly known as
beNX), which is a subsidiary of Big Hit Entertainment, a leading global music-based entertainment
company based in Korea, for Won 412 billion. Weverse Company operates Weverse, a global digital
community platform for the fans of popular Korean performing artists, including those managed by Big
Hit Entertainment such as BTS and GFRIEND. We intend to merge the operations of our V LIVE
platform with the Weverse platform to seek synergies between the two platforms by leveraging our
strengths in platform technology and operation and Big Hit Entertainment’s strengths in talent
management and content creation.

• SNOW. SNOW is a camera application that features filters and animated stickers with face recognition
capability, which is operated by our consolidated subsidiary, SNOW Corporation. Users can apply
animated graphics, filters and texts to their pictures and videos and share them through various mobile
messaging applications. As of December 31, 2020, the global MAUs of the SNOW application
exceeded 240 million, a substantial majority of whom were overseas users, demonstrating its global
footprint.

• NAVER TV. NAVER TV offers users a wide selection of video contents, including short video clips
from popular Korean television programs, contents generated by users, live broadcasts of sporting
events and news that are offered free of charge but contain advertisements, as well as live performances
and other premium contents that may be purchased for streaming or downloading through its associated
platform, NAVER Series On. NAVER TV also provides exclusive made-for-web video contents,
including original production contents. NAVER users can browse the top ranked video contents within
each category, which is continually updated, and also subscribe to specific TV programs and receive
alerts when new video contents are uploaded.

• Audio Clip. Audio Clip was first launched in 2018 as a fee-based pod cast and audio book service and
has since grown to a platform of over 500 thousand audio contents and 4,000 audio channels available
in a broad variety of subjects ranging from economy and science to languages and information
technology. We have also invested in a number of publishing companies to enhance our sourcing
ability to procure distinct and high-quality contents for our audio book offerings. Users can purchase
individual content offerings or periodic subscription plans.

We are continually developing and introducing new forms of online and mobile contents and services to
increase our user base. For example, in September 2018, we launched Zepeto, a mobile virtual social networking
platform that allows users to create personal avatars by using augmented reality and 3D technologies and
communicate with other users, which had approximately 190 million users globally as of December 31, 2020.
Also in September 2018, we launched NAVER Series On, an over-the-top video content platform offering a wide
selection of movies, television, animation and other video programming. In August 2019, we launched NAVER
NOW, a live online audio streaming service featuring various music and other entertainment programming.
Furthermore, as part of our strategic alliance with the CJ Group entered into in October 2020, pursuant to which
we acquired a 5.00% equity interest in CJ ENM Co., Ltd. and a 6.26% equity interest in Studio Dragon Corp.,
two of the leading entertainment content producers in Korea and affiliates of the CJ Group, we and these CJ
Group affiliates plan to collectively invest up to Won 300 billion over the next several years to jointly develop
new contents to strengthen our content portfolio. See “— Investments and Strategic Alliances — Strategic
Alliance with the CJ Group.”

Cloud

We provide various information technology services based on cloud technology, including services related
to planning, support and operation of information technology infrastructure as well as enterprise solution services
and system operations and information security services.

NAVER Cloud Platform, which is our flagship cloud service platform, leverages our advanced technology
and extensive experience in information technology infrastructure to offer more than 173 cloud products and
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services in 16 different categories to domestic and overseas private businesses and public service customers. For
example, in 2020, we were chosen as the primary cloud services provider for the Smart City data collection and
processing projects for Busan, which is the second-largest city in Korea, and Sejong, a specially developed self-
governing city that serves as a central administrative hub for the Korean government. We also provide
comprehensive cloud solutions to leading financial and healthcare institutions in Korea that are tailored to meet
the applicable industry and regulatory requirements, and we are actively pursuing the expansion of our NAVER
Cloud Platform business to overseas customers to compete with the global cloud service providers. In addition to
cloud products and services for corporate customers, we also provide Mybox, a cloud data storage service, to all
NAVER users, which is currently provided free of charge for a base space of 30 gigabytes with an option to
purchase additional spaces on a monthly subscription plan. NAVER Cloud Platform also operates “Gak,” the
largest proprietary data center in Korea, and has established a global cloud network with regional data centers in
Asia, Europe and the United States and dedicated lines designed to handle large capacity services with optimal
speed and stability.

Our other notable cloud-based services include NAVER Works and LINE Works, which are desktop and
mobile intra-organizational communication and cloud data sharing applications for corporate customers in Korea
and Japan, respectively, each operated by our subsidiary Works Mobile Corp. As of December 31, 2020, LINE
Works had over 100 thousand corporate clients globally and was the most-used business communication
application in Japan. We also offer CLOVA, an AI-based application designed to provide a comprehensive
virtual assistant solution, and produce smart devices using the CLOVA application such as smart speakers, lamps
and clocks.

Operating revenue from our cloud business, which was primarily attributable to the sale of our related
products and services to corporate customers (including NAVER Cloud Platform, NAVER Works and LINE
Works), amounted to Won 194 billion, or 4.5% of our operating revenue from continuing operations, in 2019 and
Won 274 billion, or 5.2% of our operating revenue from continuing operations, in 2020.

Investments and Strategic Alliances

LINE/Yahoo Japan JV

On March 1, 2021, we and SoftBank completed a series of corporate transactions pursuant to which we and
SoftBank integrated the LINE Businesses formerly operated by LINE Corp. and its subsidiaries and Yahoo Japan
Businesses formerly operated by Z Holdings and its subsidiaries to form the LINE/Yahoo Japan JV. Following
the consummation of such transactions, we and Softbank each currently own a 50% equity interest in the LINE/
Yahoo Japan JV, which in turn owns a controlling interest in subsidiaries that collectively operate a wide array of
businesses comprising the LINE Businesses and Yahoo Japan Businesses, and the LINE/Yahoo Japan JV became
a consolidated subsidiary of SoftBank due to SoftBank’s ability to appoint one more director of such company
than us. We expect that the LINE/Yahoo Japan JV will strengthen and pursue synergies among the LINE
Businesses and the Yahoo Japan Businesses and make investments to expand into new business areas, such as
AI, commerce, fintech, advertising and online-to-offline services, with the aim of growing into a leading internet
company in Japan and the rest of Asia.

We account for LINE/Yahoo Japan JV as an equity method investee in our consolidated financial statements
following the completion of the LINE JV Transactions. Our former LINE Businesses were accounted for as
discontinued operations in our audited consolidated statement of comprehensive income for the year ended
December 31, 2020 and 2019. In addition, our assets related to the former LINE Businesses were accounted for
as assets held-for-sale in our audited consolidated statement of financial position as of December 31, 2020. See
Notes 35 and 37 of the notes to our consolidated financial statements as of and for the years ended December 31,
2020 and 2019 appearing elsewhere in this Offering Circular.
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LINE Businesses

The LINE/Yahoo JV offers LINE, a simple, easy-to-use mobile messaging application as well as access to a
wide range of social and interactive contents on the LINE platform, which enable LINE users to share their
interests and have fun with their friends. LINE enables its users to enjoy free instant messaging and voice and
video calls with each other using their mobile devices (including smartphones and tablets) or personal computers
through mobile networks and internet service providers as well as low-cost VoIP services for domestic and
international calls to mobile and fixed-line phone users globally. LINE is the leading messaging platform in
Japan with approximately 86 million MAUs as of December 31, 2020 and had over three million business clients.
LINE is also one of the leading mobile messaging applications in a number of other markets in Asia, including
Thailand, Taiwan and Indonesia.

LINE also serves as a content platform for various other applications for its users, thereby offering users a
wide range of entertainment and other useful and interactive tools, including games, comics, virtual communities,
music services, live and on-demand videos and news services. In addition, LINE offers various fintech services,
including LINE Pay, which is Japan’s largest mobile payment service by the number of registered users, as well
as e-commerce and AI-based solutions, each leveraging the user base of the LINE platform, and makes selective
investments in other companies and service providers to further develop existing services on the LINE platform,
to launch new services on the LINE platform and to explore possible synergies, especially for services that have
gained popularity in markets where it sees growth potential for the LINE platform.

LINE provides targeted and interactive marketing products and services that enable advertisers of various
sizes to promote their brands, products and services, amplify their visibility, better target their reach and enhance
their advertising message by leveraging its user base. LINE’s advertising products and services consist primarily
of display-based advertising on LINE’s various communication and content offerings and advertising that utilize
the advertisers’ and users’ LINE messenger accounts. LINE’s display advertising products are typically sold
through a bid-based CPM or CPC pricing model, depending on the type of advertisement, while the LINE
messenger account-based advertisements are generally subject to a pay-as-you-go subscription system or fixed
service fees, depending on the type of advertisement.

Yahoo Japan Businesses

Through its portfolio companies, Z Holdings operates Yahoo Japan, Japan’s leading internet portal by the
number of users, and offers various types of e-commerce, fintech, advertising and membership services. Yahoo
Japan, which has adopted Google’s search engine for its search functions since 2010, is reported to have the
largest market share in terms of MAUs among Japanese internet portals, and it provides a variety of related
services such as e-mail accounts, news and maps (including a navigation function) to its users, and search and
display advertising products to advertisers. Z Holdings’ e-commerce operations mainly include the Yahoo Japan
Shopping portal and several other online shopping malls and marketplaces such as Zozotown, a specialty online
shopping platform for contemporary fashion and streetwear. Z Holdings also offers PayPay, one of the leading
mobile payment services in Japan, and certain other online and offline payment-related services, and
subscription-based membership services to its users providing access to premium online contents and services.
According to public information, Yahoo Japan had approximately 67 MAUs and over three million business
clients as of December 31, 2020.

Strategic Alliance with Mirae Asset Daewoo

In October 2017, we entered into two share sale and purchase agreements with Mirae Asset Daewoo, a
leading brokerage and investment services company in Korea, pursuant to which we acquired Mirae Asset
Daewoo’s treasury shares representing a 7.0% equity interest in the company for Won 500 billion and Mirae
Asset Daewoo acquired our treasury shares representing a 1.7% equity interest in us for Won 500 billion. Such
cross-investments between Mirae Asset Daewoo and us were made as part of a strategic alliance between the two
companies to collaborate in the area of fintech businesses by leveraging our digital platform and AI technologies

51



with Mirae Asset Daewoo’s strengths in developing and providing financial products and services as well as
financial information contents. In December 2019, Mirae Asset Daewoo and certain of its affiliates invested Won
800 billion in NAVER Financial Corp. to acquire a minority equity interest therein and further strengthen our
strategic alliance. As of December 31, 2020, Mirae Asset Daewoo and its affiliates collectively owned a 30%
equity interest (on a combined basis including both common and preferred shares) in NAVER Financial Corp.
The companies have been actively pursuing the joint development and marketing of new fintech products,
including a cash management account introduced in June 2020 and a specialized loan product for small
businesses operating online shops on NAVER Smart Store introduced in December 2020.

Strategic Alliance with the CJ Group

In October 2020, we entered into a series of share sale and purchase transactions with certain member
companies of the CJ Group, one of the largest conglomerates in Korea with industry-leading affiliated companies
engaged in various business sectors, including media contents, logistics, foods, home shopping and specialty
retail, pursuant to which:

• we acquired a 7.85% equity interest in CJ Logistics, a leading logistics company in Korea;

• we acquired a 4.99% equity interest in CJ ENM, a leading entertainment and retail company in Korea;

• we acquired a 6.26% equity interest in Studio Dragon, a leading production company for Korean
television series and a subsidiary of CJ ENM; and

• CJ Logistics, CJ ENM and Studio Dragon collectively acquired a 1.3% equity interest in us.

Such acquisitions were made as part of a broader strategic alliance between us and the CJ Group. By
leveraging the extensive logistics network and expertise of CJ Logistics, we plan to actively pursue ways to
strengthen our capabilities to offer services relating to order fulfillment and delivery of merchandise sold through
the NAVER Shopping platform. We also plan to collaborate with CJ ENM and Studio Dragon to jointly develop
and publish various types of digital contents leveraging the strengths of CJ ENM and Studio Dragon in producing
entertainment contents and our leading online and mobile platforms as well as our webtoon and other online
contents.

Strategic Alliance with Big Hit Entertainment

In January 2021, as part of our strategy to further expand our contents business into the global entertainment
market, we entered into an agreement to acquire a 49% equity interest in Weverse Company (formerly known as
beNX), which is a subsidiary of Big Hit Entertainment, a leading global music-based entertainment company
based in Korea, for Won 412 billion. Weverse Company operates Weverse, a global digital community platform
for the fans of popular Korean performing artists, including those managed by Big Hit Entertainment such as
BTS and GFRIEND. We intend to merge the operations of our V LIVE platform with the Weverse platform to
seek synergies between the two platforms by leveraging our strengths in platform technology and operation and
Big Hit Entertainment’s strengths in talent management and content creation.

Other Recent Strategic Alliances

In March 2021, we entered into share sale and purchase transactions with certain member companies of the
Shinsegae Group, a leading Korean conglomerate group with demonstrated strengths in traditional retail
businesses and growing e-commerce operations, as part of our strategies to continue the growth of our commerce
business and explore a broader strategic alliance with the Shinsegae Group. Pursuant to such transactions, we
acquired (i) Won 150 billion of treasury shares (representing a 3.0% equity interest) of Emart Co., Ltd., which
owns and operates Korea’s largest network of hypermarkets, and (ii) Won 100 billion of common shares
(representing a 6.8% equity interest) of Shinsegae International Inc., a leading distributor of global premium
fashion and beauty brands in Korea, that were held by its parent company, Shinsegae Inc., while Emart Co., Ltd.
and Shinsegae Inc. collectively acquired a 0.4% equity interest in us by acquiring an aggregate amount of Won
250 billion of our treasure shares.
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Payment Mechanism for Users

NAVER platform users can pay for their purchases through a variety of methods, including NAVER Pay,
credit cards, check cards, bank transfers and direct mobile billing that adds the purchase amount to their monthly
phone bill. For further details, see “— NAVER Products and Services — Fintech — NAVER Pay.” For NAVER
applications downloaded on Google Play and Apple App Store, users purchase products primarily through the
payment processing systems established by Google Play for Android-based smartphones and Apple App Store
for iOS-based smartphones, for which such payment processing systems charge transaction fees based on a fixed
percentage of the price paid by users.

Building and Maintaining User Trust

We strive to create products and services that are safe, secure and easy to use. We dedicate significant
resources to the goal of building user trust through developing and implementing programs designed to protect
user privacy, promote a safe online environment and assure the security of user data.

Privacy and Sharing

Our services involve the storage and transmission of large amounts of confidential private information of
users and advertisers, including financial information. Protecting user privacy is a critical consideration in our
product and service development process. Our objective is to give users control over what they share and with
whom they share. Our efforts regarding user privacy are fundamental to our business and are focused on assuring
control, transparency and accountability as follows:

• Control. We believe that by providing our users with clear and easy-to-use controls, we will continue
to promote trust in our products and services. We have introduced various personal information control
tools and techniques. For example, when a user makes a posting on NAVER Café or NAVER Blog, our
in-line controls enable the user to limit his or her audience.

• Transparency. Our privacy policy relates to our data use practices and privacy features. We also offer
a number of tools and features that make disclosure to users on how their information is used on our
platforms. For example, our NAVER application settings feature enables users to view each of the
applications they have chosen to use, the information generally needed by each application, and the
audience with whom users have chosen to share their experiences. In addition, we believe that our
transparency efforts enable users to make more informed decisions about their activities on our
platforms.

• Accountability. We have implemented procedural safeguards as part of our privacy program. These
include employing a dedicated team of privacy professionals who are involved in product development
from design through launch, conducting ongoing review and monitoring of the way data is handled by
existing features and applications and implementing systemic data security practices.

Safety

We generally design our products and services to include safety tools. We take into account the use of our
services by underage children and endeavor to employ age-appropriate settings that restrict visibility of adult
contents. We also cooperate regularly with mobile network providers and educators as well as law enforcement
officers to promote proper and legal use of our platforms.

Security

We invest in technology, processes and people as part of our commitment to safeguarding our users’
personal information. We use both third-party developed and proprietary technology to protect our users,
including an intrusion detection system to protect the data entrusted to us, and we rely on multiple layers of
network segregation using firewalls to protect against attacks or unauthorized access. Our security team actively
scans for security vulnerabilities using commercial tools, penetration tests, code security reviews and internal and
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external audits. Our internal policy is to rigidly implement protective measures to safeguard user information,
and we have acquired international certifications in both information security and privacy. For example, NAVER
Cloud Platform is the first cloud service provider in Korea to receive the “CSA STAR” certificate from the Cloud
Security Alliance’s Security, Trust & Assurance Registration Program, which is a globally recognized assurance
framework that enables cloud service providers to embed cloud-specific security controls.

Sales and Marketing

The NAVER user communities have grown with users inviting their personal contacts to connect with them
and try new products and services, supported by our internal efforts to stimulate user awareness and interest, such
as advertising and marketing campaigns on the internet and television. As we continue to increase our global
footprint, we engage in active advertising and promotional campaigns to build our brand and further expand our
user base. From time to time, we utilize television commercials and internet and mobile advertising as well as
product placements in television shows, often targeting younger generation users. We also conduct a variety of
online and offline marketing and promotional activities, including joint marketing activities with content
developers and distributors. Our advertising expenses from continuing operations were Won 488 billion in 2019
and Won 763 billion in 2020. While we believe that our ability to grow through network effects associated with
our platforms will be fundamental to our growth in global markets, we expect to continue to invest significantly
in marketing and promotional activities to further promote such growth.

We market our advertising, content, commerce, fintech and cloud services through a dedicated sales force,
as well as through third-party agencies in the case of advertising. Our dedicated advertising sales force focuses
on providing support to advertisers throughout the stages of the advertising campaign cycle, from pre-purchase
decision making to post-campaign analytics. Leveraging our user base, we also offer targeted advertising
solutions for our participating online shopping mall and e-commerce merchants to reach their target users and
increase online sales. This enables participating merchants to lower their marketing costs and achieve higher
returns using our user targeting technology. We also invest in customer support for our users, business partners
and advertisers, and we regularly host conferences and other events to promote our latest products and services to
our users, advertisers and platform partners.

Technology

We operate a dedicated research and development center through our wholly-owned subsidiary, NAVER
LABS, which was split off into a separate company in 2017 and is dedicated towards advanced future technology
in various research areas such as AI, augmented reality, internet-of-things, machine learning and autonomous
driving. Also in 2017, NAVER LABS acquired Xerox Research Centre Europe, a France-based research institute
focused on AI and machine learning, which was subsequently renamed to NAVER LABS Europe, and Epipolar,
a Korean tech start-up company that specializes in three-dimensional (“3D”) imaging technology used for virtual
reality and augmented reality as well as for autonomous driving. Some of NAVER LABS’ notable ongoing
research and development projects include:

• “ARC” project: a 5G network-based multi-robot intelligence system combining AI, robot and cloud
technologies;

• High-definition mapping system: a 3D mobile mapping system for self-driving vehicles; and

• Brainless robots: a robotics system with its control system operating fully within a cloud network.

We have assembled a team of highly skilled engineers and computer scientists whose expertise spans a
broad range of technical areas, and approximately one-third of our total employees are engaged in research and
development. We compete aggressively for talent, and our engineers and computer scientists drive our
innovation, technology development and operations. We strive to hire the best personnel to help us solve
significant challenges across systems design, machine learning, data mining, networking, software engineering,
distribution systems, cluster design and other areas. In particular, we have made significant investments in web
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search technology, online advertising technology, scalable infrastructure to support large-scale systems, data
management and analysis technology and voice and video call quality solutions.

Web Search Technology

Our web search technology uses a combination of techniques to determine the significance of a web page
independent of a particular search query as well as to determine the relevance of that page to a particular search
query. In particular, we employ:

• a page ranking technique that determines the significance of a web page by looking at the link structure
of the web;

• text-matching techniques that compare search queries with the contents of web pages to help determine
relevance. Many aspects of a page’s contents are factored into the equation, including the proximity of
individual search terms to each other on a given web page; and

• deep learning techniques that improve speech and image recognition, search capabilities, natural-
language understanding and personalized search results for individual users.

Online Advertising Technology

We offer advertisers a powerful medium through which they can reach our large user base in a targeted
manner. Our online advertising technology enables thousands of relevant, targeted advertisements each day based
on search terms our users enter or contents they view on our platforms. The key elements of our advertising
technology include:

• advertising auction system technology that enables advertisers to compete against other advertisers in
an auction and bid for a given advertisement spot, typically based on a search keyword as well as
automatically deliver relevant, targeted advertising;

• contextual advertising technology that employs techniques that consider factors such as keyword
analysis, word frequency and the overall link structure of the web to analyze the contents of individual
web pages and to match advertisements to them almost instantaneously; and

• AI-assisted systems to better analyze user preferences and content consumption patterns in order to
provide more personalized advertisements and product recommendations allowing advertisers to
effectively manage their advertising budgets.

Scalable Infrastructure to Support Large-Scale Systems

Many of our products and services are built on distributed computing architecture. We use a combination of
off-the-shelf and custom software running on clusters of commodity computers to amass substantial computing
capability. We intend to continue to develop server infrastructure that is operationally efficient, scalable and
reliable, which is designed to do the following:

• adapt to meet the needs from increasing user base growth and activities on our platforms through
decentralized data networks;

• improve the functionality of servers through automated server management technology, thereby
reducing costs and improving operational agility;

• automatically detect and respond to errors in our infrastructure components, including application
servers, storage infrastructure and system networks; and

• maintain reliable redundant systems for our infrastructure components in Korea and elsewhere to
reduce the possibility of service interruptions.

Our infrastructure enables the storage and processing of large datasets and deployment of our services and
products to our users on a global basis. As our user base grows and the level of engagement and activities on our
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platform continues to increase, we will continue to expand our computing infrastructure to sustain and further
improve our operating efficiency and to provide our products and services quickly and reliably to all users
around the world.

Data Management and Analytics Technology

In order to provide each user with a personalized experience, we process and analyze a vast and growing
amount of contents shared by our users, developers and advertisers. Accordingly, we have invested in developing
technology and analytics in areas including the following:

• a storage infrastructure that enables us to securely store large amounts of data generated by our users;

• increased storage capacity for more efficient data distribution;

• a high-volume business intelligence system that enables large scale data analysis; and

• a data warehouse infrastructure that provides tools to enable easy data summarization, ad hoc querying
and analysis of large datasets.

Audio and Video Quality Solutions

We believe that audio and video quality is critical to the enjoyment of the audio and video services offered
through our platforms, and we have made significant engineering and development efforts to improve our audio
and video quality. Key areas of our investments include the following:

• proprietary audio and video communications technology that can reliably process large amounts of
audio/video data transfer; and

• high performance codec and data transmission technology and routing algorithms to improve overall
audio/video quality and user experience.

In addition to the above, we are also actively investing in technologies and processes to make our operations
more environmentally friendly. As part of such efforts, in November 2020, we announced our strategy to achieve
a “carbon negative” status by reducing a greater amount of greenhouse gases than the amount of such gases
emitted by us, thereby making the net amount of our greenhouse emissions to less than zero, by 2040.

Intellectual Property

Our success depends in part on our ability to protect our core technology and intellectual property. To
establish and protect our proprietary rights, we rely on a combination of patents, trademarks, copyrights, trade
secrets (including know-how), license agreements, confidentiality procedures, non-disclosure agreements with
third parties, employee disclosure and invention assignment agreements, and other contractual and implicit rights
worldwide. We also enter into confidentiality and invention assignment agreements with our employees,
contractors and platform partners, and we control access to our proprietary technology and information. Despite
our efforts to protect our proprietary technology and information through these efforts, unauthorized parties may
still copy or otherwise obtain and misuse our intellectual property.

As of December 31, 2020, we had 1,735 issued patents and 411 filed patent applications in Korea and 1,032
issued patents and 368 filed patent applications in other countries primarily relating to search technology, online
advertising and shopping technology, webtoon technology, robotics and AI. We cannot predict whether any of
our pending patent applications will result in the issuance of a patent or whether the examination process will
require us to narrow our claims. In addition, any of our patents may be contested, circumvented or found
unenforceable or invalid, and we may not be able to prevent third parties from infringing them. We also pursue
registrations of copyrights, domain names, designs, trademarks and service marks in Korea and elsewhere where
we deem appropriate. As of December 31, 2020, we had 841 registered trademarks and service marks and 128
trademark and service mark applications in Korea, and 380 registered trademarks and service marks and 85
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trademark and service mark applications in other countries. As with patents, we may not be able to prevent third
parties from infringing or misappropriating our copyrights, domain names, designs, trademarks and service
marks. While most of the intellectual property we use is developed by us, from time to time we acquire certain
rights to proprietary intellectual property from third parties.

Competition

We face significant competition in almost every aspect of our business. We primarily compete for the time,
attention and spending of our users with providers of other forms of mobile, online and in-home communication,
e-commerce, fintech, entertainment and information services. We face competition from other online portal and
search engine companies, mobile telecommunications companies, e-commerce companies, music and video
service companies, financial service companies, cloud computing companies and other internet-related
companies that offer products and services that may compete with specific features of our products and services,
some of which have greater financial resources and substantially larger user bases. In particular, we compete
directly with other major Korean internet platform services, such as Kakao (including its Daum internet portal),
to provide comprehensive mobile and online services and content offerings to users. We also compete with
international competitors, such as Google and Facebook, which offer a wide range of information and
communication services and products as well as online advertising services. In addition, we compete with offline
and online media and advertising businesses for a share of advertisers’ budgets and in the development of tools
and systems for managing and optimizing advertising campaigns.

There is intense competition for users, traffic and advertisers in the Korean market for internet portals and
related services, as a result of which we may experience difficulty in maintaining or increasing the market share
and revenue of our NAVER portal-related services. Competition in the e-commerce, fintech and online and
mobile content services markets in Korea is also intense, and it may become more challenging for us to retain
existing users and attract new users as competition from other service operators based in Korea as well as
overseas is likely to increase in the future. The principal competitors of our commerce business include various
e-commerce providers operating in Korea, including online open marketplaces and social commerce operators
(such as Coupang, Gmarket, SK Telecom’s 11street and Interpark), online and mobile shopping portals of
traditional retailers (such as Lotte’s Lotte ON and Shinsegae’s SSG.com) and home shopping companies (such as
CJ O Shopping’s CJ Mall, GS Home Shopping’s GS Shop and Hyundai Home Shopping’s H Mall), and Kakao’s
mobile platform-based e-commerce businesses. The principal competitors of NAVER Pay include Samsung Pay,
Kakao Pay and Toss, as well as services provided by financial institutions such as Kakao Bank. Our content
production and distribution businesses compete with other providers of similar services. For example, our
webtoon business competes primarily with Kakao Page and Daum Webtoon, which are operated by Kakao, and
our online music business mainly competes with KT’s Genie, Kakao’s Melon and SK Telecom’s FLO. We may
also selectively target new categories and markets outside of Korea to leverage our strengths and exclusive
content offerings in order to obtain a competitive advantage.

The key areas in which we compete include:

• Users and User Engagement. We compete to attract and retain users. We believe that our ability to
compete effectively for users depends on many factors, including the utility, ease of use, performance
and reliability of our products and services; price; the amount, quality and timeliness of contents
consumed and generated by our users; our ability to establish and maintain relationships with platform
partners; and our reputation and the strength of our brands. We also compete to attract and retain
exclusive digital content providers for our platforms and developers to build a compelling collection of
webtoons, audio and video offerings and other applications offered on our platforms, leveraging the
size and composition of our user base, as well as our ability to generate significant user traffic for the
content providers and the developers’ applications.

• Advertising. A significant portion of our operating revenues is generated from the sale of advertising
services, and we face significant competition for advertiser spending. We believe that our ability to
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compete effectively for advertiser spending depends on many factors, including the size and
composition of our user base; the effectiveness of our advertising targeting capabilities; the timing and
market acceptance of our advertising services; our marketing and selling efforts; and the return our
advertisers expect to receive from our advertising services.

• Personnel. We experience significant competition for highly skilled personnel, including senior
management, engineers, designers and product managers. Our growth strategy depends in part on our
ability to retain our existing personnel and recruit highly skilled employees. Competition for highly
skilled personnel is intense and we compete for qualified personnel with online and mobile businesses,
other companies in the technology industry and traditional media businesses. We believe that our
ability to compete effectively for highly skilled personnel depends on many factors, including a work
environment that encourages independence, creativity and innovation; opportunities to work on
challenging, meaningful and important products; and attractive compensation packages.

Properties

As of December 31, 2020, we had Won 1,685 billion of property and equipment, which primarily consisted
of NAVER Green Factory (our headquarters building) in Bundang, Korea, our second headquarters building
adjacent to NAVER Green Factory (which is under construction and is expected to be completed within 2021),
an internet data center in Chunchun, Korea, and our servers and networking equipment. As of December 31,
2020, we leased various office facilities in Korea and various other countries, including the United States, Japan,
France, China, Singapore, Taiwan, Thailand, Indonesia and Vietnam.

Employees

Our employees are critical to our success. We seek employees who are motivated to develop new products
and services for our continually growing and diverse user base around the world as well as for our platform
partners and advertisers. A vast majority of our new hires have prior experience in the internet or mobile services
or related industries, and we strive to hire and retain employees with diverse backgrounds in addition to relevant
work experience in order to achieve our objective to continue to grow globally.

On a consolidated basis, we had 17,888 and 16,138 full-time employees as of December 31, 2020 and 2019,
respectively, excluding the employees of our discontinued LINE Businesses. From time to time, we also employ
contract-based employees to enhance operational efficiency. The following table sets forth a breakdown of our
full-time employees by location as of December 31, 2020, excluding the employees of our discontinued LINE
Businesses:

Location Number of full-time employees

NAVER Corporation . . . . . . . . . . . . . . . . . . 3,978
Consolidated subsidiaries . . . . . . . . . . . . . . 13,910

Total . . . . . . . . . . . . . . . . . . . . . . . . . . 17,888

We review the salaries of our full-time employees annually. Salaries are adjusted based on individual and
team performance, industry standards and inflation. As an incentive, a discretionary bonus may be paid based on
the performance of individuals as well as the overall performance of the company. We also provide a wide range
of fringe benefits to our employees, including medical insurance, periodic health examinations, life insurance,
subsidies for significant personal events (such as marriage, childbirth or death of a family member) and medical
and meal subsidies.

We have a labor union which was formed in 2018. From time to time, the union and our management
negotiate and enter into new collective bargaining agreements, which was last entered into in June 2019, and the
wage increases of the union members are renegotiated annually. We have not experienced any material work

58



slowdowns, work stoppages or strikes recently. Under applicable Korean labor laws, we are restricted from
involuntarily terminating a full-time employee except under certain limited circumstances.

We are required to pay a severance amount to eligible employees who voluntarily or involuntarily cease
employment with us, including through retirement. This severance amount is based upon the employee’s length
of service with us and the employee’s salary level at the time of severance. As of December 31, 2020, the net
defined benefit obligation, which is the accrued and unpaid retirement and severance benefits, of Won 462 billion
for all of our employees are reflected in our consolidated financial statements as a liability, of which a total of
Won 16 billion was funded. For further information regarding our retirement pension obligations with respect to
our employees, see Note 19 of the notes to our annual consolidated financial statements appearing elsewhere in
this Offering Circular.

Legal Proceedings

We are involved in, and may in the future be involved in, various legal proceedings, claims and government
investigations in the ordinary course of business. In addition to the foregoing and the intellectual property risks
discussed above, the nature of our business exposes us to claims related to defamation, rights of publicity and
privacy and personal injury torts resulting from information that is published or made available on our platforms.
This risk is enhanced in certain jurisdictions outside Korea where our protection from liability for contents
published on our platforms by third parties may be unclear and where we may be less protected under local laws
than we are in Korea. Our licenses and best practices may not reduce or eliminate such risks.

In February 2021, the Korea Fair Trade Commission issued a corrective order that imposed on us a civil fine
of Won 26.6 billion for allegedly altering the search algorithms for our NAVER Shopping commerce business in
order to provide search results that favor those businesses that are registered on our Smart Store platform. In
response, we have filed an administrative claim for the revocation of such corrective order in its entirety and, as
of the date of this Offering Circular, the outcome of such claim remains uncertain.

Other than as described above, we are not currently involved in any litigation, administrative proceeding or
arbitration, the outcome of which would, in the reasonable judgment of its management, have a material adverse
effect on its financial condition or results of operations.
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GOVERNMENT REGULATION

As a general matter, we and our Korean subsidiaries are subject to rules and regulations applicable to
corporations established under the Korean Commercial Code. Our business operations are also regulated by a
number of other Korean laws and regulations, including in particular those described below. In addition to the
foregoing, we may be subject to government regulations of other jurisdictions where we undertake business
activities.

Regulations Relating to Online Services in General

Under the TBA, telecommunications services are divided into two categories: telecommunications services
such as telephone and online connection (including the business of leasing telecommunications line facilities)
and value-added telecommunications services. The online services and the online content services we provide are
classified as value-added telecommunications services under the TBA. Under the TBA, a value-added
telecommunications service provider such as us is subject to license and operational regulations. First, we are
required to register our services (and any prescribed changes thereto) with the Minister of Science and ICT
pursuant to the TBA, and we are registered as a value-added telecommunications services business operator.
Furthermore, we are subject to regulations that prohibit unfair and disadvantageous misconduct against
consumers or other service providers such as unfair suspension or restriction of service or discrimination.

Value-added telecommunications services we offer are recognized as an online service provider’s value-
added telecommunications services for the purpose of transmitting intellectual properties among different
individuals and are subject to the Copyright Act. Under the Copyright Act, if requested by the proprietor of the
relevant intellectual property, we must take necessary measures including technical measures to block any illegal
transmission of the relevant intellectual property.

In addition, a telecommunications business operator is a provider of information and communications
services under the Act on Promotion of Information and Communications Network Utilization and Information
Protection, Etc., under which our telecommunication services are also subject to regulation for online user
protection (such as distribution of illegal information or data) and network security (such as infringing or
unauthorized access to our system).

Regulations Relating to Online News Services

In order to electronically publish online newspapers or offer online news services, we are required to be
registered under the Act on Promotion of Newspapers, Etc. and we have completed our registration in connection
with our offering of online news services. As an online news service operator, we are required to, among other
things, (i) distinguish between the news we publish or act as an intermediary and the users’ comments or opinion
on such news, and (ii) disclose our news placing policy and the responsible officer in charge thereof.
Furthermore, if any of the news for which we act solely as an intermediary is re-transmitted to us by the original
publisher due to changes in the title, content or other circumstances, we are required to immediately update the
news using the re-transmitted versions.

Regulations Relating to Location Information Business

In relation to online mapping and location-based services, we offer services for collecting and providing
location information, and location-based services using location information collected, which are subject to the
PULI Act, which is a special act enacted for the purpose of protecting sensitive personal location information.
Under the PULI Act, we, as a location information service provider and location-based service provider, are
subject to license and operational regulations. As such, we are required to register or report our applicable
services and any prescribed changes thereto with the Korea Communications Commission. Further, under the
PULI Act, we are required to obtain consent from the proprietor (such as the users of the applicable services) of
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the relevant personal location information through the terms and conditions of such services when processing or
providing the personal location information. We are prohibited from utilizing or providing personal location
information beyond the scope set out in or as agreed to by the proprietor in the standardized contractual terms
and conditions of the applicable services. We must immediately delete all relevant information including
personal location information once we have fulfilled the purpose for which we collected such information.

Regulations Relating to Online Advertising Services

We are subject to labeling regulations under the FLL Act in respect of our online advertising services. The
FLL Act and related notices issued by the Fair Trade Commission of Korea prohibit applicable service providers
from any deceptive, exaggerated or false statement or advertising and also require those service providers to
provide material information to protect consumers and maintain fair transactions, requiring business operators to
disclose certain information in their advertisements (“Material Information”), including, for example, items that
(i) frequently have harmful effects on consumers if absent from the relevant advertisement or (ii) may affect
consumers’ decisions on the purchasing of goods or have harmful or dangerous effects on the life, body or
personal property of the consumer if not properly forewarned. If any of the above is applicable, a business
operator is required to include such Material Information in its advertisements.

Regulations Relating to Mobile Content and Mobile Commerce Businesses

Under the E-Commerce Act, we are subject to certain license and operational regulations. In respect of our
online retail business to sell goods or services online, we are required to register our business with the district
government. Furthermore, we are required to provide prescribed information regarding our business entity,
contemplated sales and associated terms and conditions, including information regarding goods or services and
refund and payment policies. Making any deceptive or false statement or misleading statement in furtherance of
sales is strictly prohibited. In addition, in respect of our payment processing services, we are required to disclose
payment conditions and obtain consent from users before settling the payment, as well as to provide notice
confirming payment.

Under the Act on Consumer Protection in Electronic Commerce, Etc., a business entity considering
providing information on the sale of goods or services by means of mail, electronic communication or similar
means and selling such goods or services (with the exception of solicitation by phone which is governed by the
Act on Door-to-Door Sales, Etc.) is required to file for registration of a mail order distributorship with any of the
Fair Trade Commission of Korea, a relevant provincial governor, a mayor, a municipal governor (gunsu) or a
head of a borough (gucheongjang), as applicable. We have completed the relevant mail order distributorship
registration.

In connection with (a) the issuance and management of an electronic prepayment means (i.e., any
certificate, or information on such certificate, of transferable monetary values stored and issued in electronic
form, which meets all requirements of the following items: (i) to be used to purchase goods or services from a
third party and pay the prices thereof and (ii) to be used to purchase goods or services included in not less than
two business categories), and (b) electronic payment settlement agency service (i.e., any service rendered to
transmit or receive payment settlement information in connection with the purchasing of goods or using services
in an electronic form or to undertake duties as an agent or mediate the settlement of prices thereof), Our
subsidiary NAVER Financial is registered with the Financial Services Commission of Korea (the “FSC”) in
accordance with the Electronic Financial Transactions Act (the “EFTA”) and is subject to such Act.

The Financial Supervisory Service (the “FSS”) monitors electronic financial business operators’ compliance
with the EFTA or the administrative orders issued pursuant to the EFTA. If the FSS believes that an electronic
financial business operator will likely violate the EFTA or the aforementioned administrative orders, the FSS
may take any one of the following measures: an order for the remedying of the violation, a warning, a warning to
an executive and/or an employee, an order for the reprimanding of an executive and/or an employee or a request
for removal of an executive or suspension of duty.
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Regulations on Music-Related Businesses

Online music services and related businesses are subject to the Copyright Act and the Music Industry
Promotion Act, which were enacted, among others, in order to promote music-related businesses and to protect
the rights of music composers and other creators and performers.

The Copyright Act has been amended to adopt the Korea-EU and Korea-U.S. free trade agreements, among
others, by: (i) extending the duration of protection of a music writer’s property rights from 50 years to 70 years
after the death of the music writer; (ii) extending the duration of protection of neighboring rights, such as those
relating to musical performance and music recordings, from 50 years to 70 years; and (iii) introducing statutory
liquidated damages for a copyright infringement. These amendments have helped enhance the protection of
music-related copyrights in Korea and further contribute to the growth of the online music service industry in
general.

The Music Industry Promotion Act comprises a legal framework and guidelines for digital music sources
and development of relevant technology, and generally encompasses protection of copyrights, promotion of the
music industry, online music streaming and musical performances, among others. Under the Music Industry
Promotion Act, we are subject to license, operational and labeling obligations in providing online music service,
and we have completed our registration as an online music service provider under such act.

In Korea, most copyrights of music artwork are delegated by the music creators or relevant copyright
holders to music copyright public trust associations, and a music service provider such as us is required to enter
into standard license agreements with those associations in order to use, and provide service based on, such
music artwork. These standard license agreements, which include commercial terms and conditions (including
those relating to royalty rates), are subject to review and approval by the Ministry of Culture, Sports and Tourism
in order to be effective in Korea. Such standard license agreements may be amended from time to time based on
discussions among interested parties, subject to the approval by the Ministry of Culture, Sports and Tourism.

Regulations Relating to Mobile Game Services

Among other applicable laws, the Game Industry Promotion Act (the “GIPA”) and the Juvenile Protection
Act (the “JPA”) regulate mobile game businesses. Game production and distribution businesses are regulated
under an advance registration scheme, pursuant to which a person who intends to engage in the game production
or distribution business must register with the relevant government authority. An amendment of important
business matters must also be registered. In addition, the GIPA requires game companies to take certain measures
to prevent gamers’ excessive preoccupation with, or addiction to, games. We are registered as a game developer
and a game distributor under the GIPA.

The JPA requires online game companies to restrict the access of persons under the age of 16 to online game
websites between midnight and 6:00 a.m., which is known as the “shutdown” system. In addition, the JPA
requires that persons under the age of 16 obtain a parental/guardian consent before purchasing an online game
subscription online. The JPA also requires game companies to publish a certain amount of information regarding
the games they offer, including the nature, rating, and fee-charging policy, as well as permitted hours of access
and payment information.

Regulations Governing Cloud Service Businesses

The Cloud Computing Act applies to cloud computing services in Korea, which covers, among others, the
following: (i) the designation of an industrial zone in which to promote cloud computing, (ii) the development of
government-initiated guidelines and government-initiated standard terms of service for the cloud service
providers, and (iii) obligations imposed on cloud service providers, including the obligations to (a) issue certain
notifications in the case of security breaches, leakages of customer information or service discontinuation,
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(b) identify the country where data is stored, if requested by customers or end users, (c) implement basic user
protection measures (e.g., not to provide or use customer information other than for the prescribed purposes,
unless consented to by the relevant customer), (d) return or delete customer information upon the cloud service
provider’s discontinuation of business or termination of its service contract, unless the relevant customer fails or
refuses to receive such information, and (e) accept liability if a customer incurs damages due to the cloud service
provider’s violation of existing policies unless such cloud service provider can prove that such violation was
neither intentional nor negligent.

Additional industry-specific information technology regulations may apply to cloud services to be provided
in the corresponding industry. For example, cloud services to be provided to financial institutions as part of their
information technology facilities are further subject to the EFTA upon designation by the FSC as ancillary
business operators of electronic financial transactions. The FSS may, during the course of its audit of financial
institutions or electronic financial business operators, request that an ancillary business operator, such as the
cloud service provider contracted with such financial institution subject to the audit, provide certain information
and documents relating to the business of the ancillary business operator. If the ancillary business operator fails
to provide the requested materials or provides materials lacking the requisite substance, the FSS may initiate an
investigation of such ancillary business operator.

Regulations Relating to Protection of Personal Information

We are subject to the Personal Information Protection Act (the “PIPA”), which regulates the collection,
processing, review and transfer of documents including personal information in the course of our business. The
PIPA is a privacy framework act that regulates the processing of personal information by public and private
entities for business purposes. Under the PIPA, consent from the data owner is required for (i) the collection and
use of general personal information, (ii) third party transfer of general personal information, (iii) the processing
of unique identification information and sensitive information and (iv) other prescribed processing of data.
Further, the PIPA and information technology security regulations pertaining thereto set forth detailed technical
and organizational security requirements. We are also subject to the Act on Use and Protection of Credit
Information, which regulates companies utilizing databases of personal credit information for their businesses,
and the above-mentioned PULI Act.

In the course of our business, we acquire a large amount of personal and financial information related to our
users. In addition, certain third-party vendors may provide services to us using personal and financial information
of their customers. As required by the above-described laws, we take precautionary measures, including the
implementation of internal compliance procedures, to prevent and detect misuse or unauthorized disclosure of
users’ personal information.

Regulations under the Monopoly Regulation and Fair Trade Act

We are subject to certain restrictions, including the following, under the Monopoly Regulation and Fair
Trade Act:

• Restrictions on debt guarantees among affiliates. We may not guarantee the debt of another
domestic affiliate to domestic financial institutions, except for certain guarantees prescribed in the
Monopoly Regulation and Fair Trade Act, such as, among others, those relating to the debt of a
company acquired for purposes of industrial rationalization, bid deposits for overseas construction
work and technology development funds.

• Restrictions on cross-shareholding. We may not newly acquire or hold shares in any of our affiliates
that owns shares in us except for certain cases prescribed by the Monopoly Regulation and Fair Trade
Act, such as the acquisition of shares in the context of a merger of companies or a transfer of business
and exercise of security interests. Existing cross-shareholdings are required to be publicly disclosed.
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• Public notice of board resolutions on large-scale transactions with specially-related persons. If we
engage in certain transactions with a specially-related person in the amount of (i) 5% or more of our
total capital and paid-in capital, whichever is greater, or (ii) Won 5 billion or more, the transaction
must be approved by a resolution of our board of directors in advance, and we must publicly disclose
such transaction.

• Restrictions on unfair subsidies in transactions between certain affiliated group entities. A
company belonging to a business group subject to disclosure (as defined in the Monopoly Regulation
and Fair Trade Act) is restricted from providing profits to its specially-related persons (including the de
facto controlling person of such company or his or her respective relatives (as defined in the Korean
Civil Code)) by, among other things, engaging in the following transactions with its specially-related
persons or affiliated companies in which such specially-related person has an ownership interest of, in
the case of listed companies, 30% or more or, in the case of non-listed companies, 20% or more:

O transactions with terms that are significantly more favorable than terms of transactions with non-
affiliates;

O the company passes to such specially-related persons or affiliated companies its business
opportunities that would bring substantial profits or other benefits to the company if such
transactions were entered into by the company itself or another company under such company’s
control;

O transactions with specially-related persons in cash or involving financial instruments under terms
that are significantly more favorable than arms’ length terms; or

O transactions of a substantial scale with certain specially-related persons or affiliated companies,
unless the company underwent an appropriate arms’ length selection process of choosing its
counterparty, such as the assessment of business capacity, financial status, credit ratings and
quality of products or services of the counterparty as well as the terms and conditions of the
transaction. Such restriction does not apply if (i) the aggregate transaction amount for goods and
services between the relevant parties in that year neither exceeds Won 20 billion nor 12% of the
average revenue of the counterparty or (ii) such affiliated transactions are inevitable in order to
achieve certain specific purposes, such as efficiency, security or urgency for the company.

Violation of the above restrictions may subject the company to a corrective order or a fine imposed by the
Fair Trade Commission up to 5% of such company’s average revenue during the immediately preceding three
fiscal years or, in certain cases (including where the company has no revenue), up to Won 2 billion.
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MANAGEMENT

Board of Directors

Our board of directors has the ultimate responsibility for the administration of our affairs. Our articles of
incorporation currently provide for a board of directors consisting of no less than three and no more than seven
directors, and the term of office for our directors is three years. Our board of directors currently comprises two
inside directors, one non-executive non-independent director, who serves as the chairman of our board of
directors, and four outside directors. Inside directors are executive directors of our company, while outside
directors are elected from among those persons who do not have a special relationship with us that would
interfere with the exercise of their independent judgment. The representative director is a director elected as such
by a majority of the board of directors and is empowered to make decisions regarding our day-to-day business as
our president and chief executive officer. Seong-sook Han currently serves as our representative director.
Directors are elected at a general meeting of shareholders by a majority vote of those present or represented so
long as the affirmative votes also represent no less than 25% of the issued and outstanding shares with voting
rights. Our outside directors are elected from among candidates who demonstrate professional knowledge or
experience in their relevant areas of expertise and meet the qualifications set forth in the Korean Commercial
Code and other relevant laws and regulations.

Directors and Executive Officers

Directors

The table below sets forth information regarding our directors as of the date of this Offering Circular, which
may be subject to change based on the results of our annual general meeting of shareholders scheduled to be held
in March 2021. The business address of each of our directors, as well as our executive officers, is our registered
office at NAVER Green Factory, 6, Buljeong-ro, Bundang-gu, Seongnam-si, Gyeonggi-do, 13561, Korea.

Name Position First Elected End of Term

Dae-gyu Byun . . . . . . Chairman of the Board; Non-Executive Non-Independent
Director

March 2017 March 2023

Seong-sook Han . . . . President and Chief Executive Officer; Inside Director March 2017 March 2023
In-hyuk Choi(1) . . . . . Chief Operating Officer; Inside Director March 2018 March 2021
Do-jin Jung . . . . . . . . Outside Director March 2019 March 2022
In-moo Lee(1) . . . . . . Outside Director March 2018 March 2021
Ui-jong Cheong . . . . Outside Director March 2013 March 2022
Jun-pyo Hong . . . . . . Outside Director March 2013 March 2022

(1) Nominated for re-election at our annual general shareholders’ meeting scheduled to be held on March 24, 2021.
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Executive Officers

Our senior executive officers as of the date of this Offering Circular are as follows:

Name Title and Responsibilities Employed Since

Sang-jin Park . . . . . . . . . . . Chief Financial Officer November 1999
Sun-joo Chae . . . . . . . . . . . Chief Communications Officer July 2000
Hae-jin Lee . . . . . . . . . . . . Global Investment Officer June 1999
Kwang-hyun Kim . . . . . . . Company-in-Company (“CIC”) Representative; Search CIC July 2000
Seung-eon Kim . . . . . . . . . CIC Representative; Apollo CIC January 2006
Joo-kwan Kim . . . . . . . . . . CIC Representative; Group& CIC July 2000
Keon-su Lee . . . . . . . . . . . CIC Representative; Glace CIC September 2007
Yoon-sook Lee . . . . . . . . . CIC Representative; Forest CIC June 2005
Suk-geun Chung . . . . . . . . CIC Representative; Clova CIC May 2017
Joon-ki Chang . . . . . . . . . . Entertainment Technology Executive June 2003
Bong-suk Yoo . . . . . . . . . . Service Operations Executive; Service Operations Committee

Executive
February 2007

Committees of the Board of Directors

Our articles of incorporation provide for the establishment of an audit committee and other committees
required by applicable law, as well as other committees that our board of directors deem necessary, under our
board of directors. Our committees and the respective members comprising such committees may be subject to
change based on the results of our annual general shareholders’ meeting scheduled to be held in March 2021. We
currently have the following committees under our board of directors:

• Audit Committee;

• Risk Management Committee;

• Outside Director Nominating Committee;

• Compensation Committee;

• ESG Committee; and

• other committees as deemed necessary by our board of directors.

Audit Committee

Our Audit Committee reviews all audit and compliance-related matters and makes recommendations to our
board of directors. Our Audit Committee’s primary responsibilities include:

• engaging independent accountants;

• approving independent audit fees;

• approving audit and non-audit services;

• reviewing annual financial statements;

• reviewing audit results and reports, including management comments and recommendations;

• reviewing our system of controls and policies, including those covering conflicts of interest and
business ethics;

• considering significant changes in accounting practices; and

• examining improprieties or suspected improprieties.
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In connection with the annual general meeting of shareholders, our Audit Committee examines the agenda
for, and financial statements and other reports to be submitted by our board of directors at, each annual general
meeting of shareholders. Our Audit Committee holds regular meetings on a quarterly basis, but additional
meetings may be held on an as-needed basis. Our Audit Committee is currently composed of four members:
Do-jin Jung, In-moo Lee, Ui-jong Cheong and Jun-pyo Hong. Do-jin Jung is currently the chairperson of the
committee.

Risk Management Committee

Our Risk Management Committee is responsible for establishing policies and strategies aimed at enhancing
transparency in our corporate decision-making processes and strengthening our risk management processes
through a variety of company-wide systems and protocols. Regular meetings of our Risk Management
Committee are held on a quarterly basis. Our Risk Management Committee is currently composed of three
members: Ui-jong Cheong, In-moo Lee and Do-jin Jung. Ui-jong Cheong is currently the chairperson of the
committee.

Outside Director Nominating Committee

Our Outside Director Nominating Committee is responsible for reviewing and recommending outside
director candidates for election at the general meeting of shareholders, and holds regular meetings three times a
year. Our Outside Director Nominating Committee currently consists of five members: Dae-gyu Byun, Ui-jong
Cheong, In-moo Lee, Jun-pyo Hong and Do-jin Jung. Dae-gyu Byun is currently the chairperson of the
committee.

Compensation Committee

Our Compensation Committee is responsible for reviewing the performance, compensation scheme and
compensation levels of our senior management. Regular meetings of our Compensation Committee are held three
times a year but may also be held more often on an as-needed basis. Our Compensation Committee is currently
composed of three members: Dae-gyu Byun, Ui-jong Cheong and In-moo Lee. Dae-gyu Byun is currently the
chairperson of the committee.

ESG Committee

Our ESG Committee is responsible for establishing and enforcing policies and strategies relating to
non-financial aspects of our business, which consist of the environment, social responsibility and corporate
governance, in order to promote sustainable development and enhance our corporate value. The committee holds
regular meetings on a quarterly basis, but additional meetings may be held on an as-needed basis. Our ESG
Committee currently consists of four members: In-moo Lee, Dae-gyu Byun, Ui-jong Cheong and Seong-sook
Han. In-moo Lee is currently the chairperson of the committee.

Compensation of Directors

The aggregate remuneration paid and benefits in kind granted to our directors, including directors who also
held executive officer positions, were approximatelyW4.8 billion in 2019 andW6.4 billion in 2020. As of
December 31, 2020, there were no loans granted by us to any of our directors or executive officers.

Stock Option Plan

Our articles of incorporation provide that we may, by special resolution of our shareholders, grant to our
officers and employees stock options exercisable for up to 15% of the total number of our issued shares. Our
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board of directors may also grant stock options, which may be linked to management performance or our share
price index, to officers and employees exercisable for up to 3% of our issued shares, provided that such grant
must be approved by a resolution of the subsequent general meeting of shareholders. Commencing in 2019, we
have granted stock options to our executive officers, directors and employees pursuant to a new share-based
compensation plan adopted by our board of directors in January 2019. As of December 31, 2020, stock options
exercisable into 2,885,277 of our common shares remained outstanding. For more information, see Note 22 of
the notes to our annual financial statements as of and for the years ended December 31, 2020 and 2019 appearing
elsewhere in this Offering Circular.

Interests of Directors and Executive Officers

As of December 31, 2020, there were no outstanding transactions other than in the ordinary course of
business undertaken by us in which our directors or executive officers were interested parties.

Other than as set forth in “— Stock Option Plan” and “Share Ownership,” none of our directors or executive
officers has direct or beneficial interests in our preferred shares and common shares. Certain of our directors and
executive officers have direct or beneficial interests in companies with which we have engaged in transactions,
including those in the ordinary course of business. As a result, potential conflicts of interest between their duties
to us and their private interests could arise.
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SHARE OWNERSHIP

The following table sets forth information relating to our shareholder composition as of December 31, 2020:

Shareholder
Number of

Common Shares
Ownership
Percentage

National Pension Service . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 18,985,923 11.6%
BlackRock Fund Advisors . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 8,283,195 5.0%
Treasury shares . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 16,804,360 10.2%
Others(1) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 120,189,917 73.2%

Total issued common shares . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 164,263,395 100.0%

(1) Includes (i) Mr. Hae-jin Lee, our co-founder, the former chairman of our board of directors and our current global investment officer,
who owned 6,129,725 of our common shares, representing 3.7% of our total issued common shares as of December 31, 2020 and
(i) certain of our other directors and officers, who collectively owned 32,900 of our common shares, representing 0.02% of our total
issued common shares, as of December 31, 2020.

Except as described above, no other person or entity known by us to be acting in concert, directly or
indirectly, jointly or severally, owned 5% or more of our issued common shares or exercised control or could
exercise control over us as of the date of this Offering Circular.
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CERTAIN RELATIONSHIPS AND RELATED PARTY TRANSACTIONS

We engage from time to time in various transactions with related parties, which include associates and joint
ventures. We believe that we have conducted our transactions with related parties as we would in comparable
arm’s-length transactions with a non-related party, on a basis substantially as favorable to us as would be
obtainable in such transactions.

Under the Korean Commercial Code, any transaction between us and any of our directors, major
shareholders or certain related parties of such directors or major shareholders must be approved by our board of
directors (by the affirmative vote of two-thirds or more of the directors).

In addition, in the event that we enter into a transaction with our specially-related parties such as our
affiliates, we are required to (i) obtain approval from our board of directors and (ii) disclose such transaction
pursuant to the Monopoly Regulation and Fair Trade Act. The transactions that require approval from our board
of directors and disclosure pursuant to the Monopoly Regulation and Fair Trade Act are those where the
transaction value (the aggregate amount incurred over a fiscal quarter in case of the fourth item below) (i)
exceeds 5% of the greater of our total equity or paid-in capital or (ii) exceedsW5 billion, in the following four
categories:

• providing funds for or dealing with provisional payment or loan payment;

• providing or dealing with securities such as stocks or corporate bonds;

• providing or dealing with assets such as real estate or intangible assets; and

• providing services or products for or dealing with certain affiliates which satisfy the requirements
under the Enforcement Decree of the Monopoly Regulation and Fair Trade Act, as a counterpart or on
behalf of such affiliate.

For further information relating to our transactions with related parties, see Note 32 of the notes to our
annual financial statements as of and for the years ended December 31, 2020 and 2019 appearing elsewhere in
this Offering Circular.
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TERMS AND CONDITIONS OF THE NOTES

The following is a description of the Terms and Conditions of the Notes, which (subject to modification and
except for the paragraphs in italics) will be endorsed on the Notes in definitive form (if issued).

The Notes, which expression shall in these Terms and Conditions, unless the context otherwise requires,
include any further notes issued pursuant to Condition 14 and forming a single series with the Notes of the
Company, will be issued by the Company (or any successor to the Company) subject to and with the benefit of a
Fiscal Agency Agreement dated March 29, 2021 (such agreement as amended and/or supplemented and/or
restated from time to time, the “Fiscal Agency Agreement”) made among the Company, Citicorp International
Limited as the Fiscal Agent (the “Fiscal Agent”), Citibank, N.A., London Branch as the principal paying agent
(in such capacity, the “Principal Paying Agent”), transfer agent (in such capacity, the “Transfer Agent”) and
registrar (in such capacity, the “Registrar”) and any other agent or agents appointed from time to time with
respect to the Notes.

The statements in these Terms and Conditions include summaries of, and are subject to, the detailed
provisions of and definitions in the Fiscal Agency Agreement. Copies of the Fiscal Agency Agreement are
available for inspection during normal business hours (being between 9:00 am to 3:00 pm) by the holders of the
Notes following prior written request and satisfactory proof of holding at the specified office of the Principal
Paying Agent or any other paying agent that the Company may appoint, as may be required from time to time
(references herein to “Paying Agents” shall refer to the Principal Paying Agent and any paying agents so
appointed). The holders are entitled to the benefit of, are bound by, and are deemed to have notice of, all the
provisions of the Fiscal Agency Agreement applicable to them. In these Terms and Conditions, references to the
Agents (as defined below) shall include any successor appointed under the Fiscal Agency Agreement, and
references to the Company shall include any successor company or business entity succeeding to obligations
under the Notes.

In acting under the Fiscal Agency Agreement the agents appointed by the Company (the “Agents” and each
an “Agent”) thereunder are acting solely as agents for the Company and do not assume any obligation or
relationship of agency or trust for or with the Noteholders except as specifically described in the Fiscal Agency
Agreement or below.

1 FORM, DENOMINATION AND TITLE

1.1 Form and Denomination

The Notes are issued in registered form, without detachable coupons, in the minimum denomination of
US$200,000 and integral multiples of US$1,000 in excess thereof. A Certificated Note (as defined below)
will be issued to each Holder (as defined below) in respect of its registered holding of the Notes. Each
Certificated Note will be numbered serially with an identifying number which will be recorded on the
relevant Certificated Note and in the register of Holders (the “Register”) which the Company will procure to
be kept by the Registrar. Upon issuance, the Notes will initially be represented by a global note (the “Global
Note”) deposited with and registered in the name of a nominee of a common depositary (the “Common
Depositary”) for Euroclear Bank SA/NV as operator of the Euroclear System (“Euroclear”) and Clearstream
Banking S.A. (“Clearstream”). The Notes shall be tradeable only in principal amounts of at least
US$200,000 and integral multiples of US$1,000 in excess thereof. For so long as the Notes are listed on the
Singapore Exchange Securities Trading Limited (the “SGX-ST”) and the rules of the SGX-ST so require,
the Notes, if traded on the SGX-ST, will be traded in a minimum board lot size of S$200,000 (or its
equivalent in foreign currencies). Accordingly, the Notes, if traded on the SGX-ST, will be traded in a
minimum board lot size of US$200,000. Except in the limited circumstances described in Condition 1.3
below, owners of beneficial interests in the Global Note will not be entitled to receive physical delivery of
certificates representing their Notes. The laws of certain jurisdictions require that certain purchasers of the
Notes take physical delivery of such Notes in certificated form. Accordingly, the ability of beneficial
owners to own, transfer or pledge beneficial interests in the Global Note may be limited by such laws.
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1.2 Title

Title to the Notes passes only by registration in the Register. The holder of any Note will (except as
otherwise required by law) be treated as its absolute owner for all purposes (regardless of any notice of
ownership, trust or any interest or any writing on, or the theft or loss of, the Certificated Notes (as defined
below) issued in respect of it) and no person will be liable for so treating the holder. In these Conditions,
“Holder” and (in relation to a Note) “holder” and “Noteholder” means the person in whose name a Note is
registered in the Register (or, in the case of a joint holding, the first named thereof).

1.3 Certificated Notes

The Company will execute and deliver to the Registrar, and the Registrar will authenticate, physical
definitive certificates representing the Notes (the “Certificated Notes”) in exchange for the Global Note, if:
(i) either Euroclear or Clearstream or a successor clearing system is closed for business for a continuous
period of 14 days (other than by reason of holidays, statutory or otherwise) or announces an intention
permanently to cease business or does in fact do so; or (ii) an Event of Default (as defined below) has
occurred and is continuing.

For so long as the Notes are listed on the SGX-ST and the rules of the SGX-ST so require, in the event that
the Global Note is exchanged for Certificated Notes, the Company will appoint and maintain a paying agent
in Singapore (the “Singapore Paying Agent”), where the Certificated Notes may be presented or surrendered
for payment or redemption. In addition, in the event that the Global Note is exchanged for Certificated
Notes, an announcement of such exchange will be made by or on behalf of the Company through the
SGX-ST and such announcement will include all material information with respect to the delivery of the
Certificated Notes, including details of the Singapore Paying Agent.

2 STATUS

The Notes constitute direct, unconditional, unsubordinated and, subject to the provisions of Condition 3,
unsecured obligations of the Company and shall at all times rank pari passu and without any preference or
priority among themselves and, subject to the provisions of Condition 3, with all other present and future
direct, unconditional, unsubordinated and unsecured obligations of the Company, except as may be required
by mandatory provisions of law.

3 CERTAIN COVENANTS

3.1 Limitation on Liens

So long as any of the Notes are outstanding, the Company will not itself, and will not permit any Principal
Subsidiary to, create, incur, issue or assume or guarantee any External Indebtedness secured by any
mortgage, charge, pledge, encumbrance or other security interest (a “Lien”) on any Restricted Property
without in any such case effectively providing that the Notes (together with, if the Company shall so
determine, any other indebtedness of the Company or such Principal Subsidiary then existing or thereafter
created which is not subordinate to the Notes) shall be secured equally and ratably with or prior to such
secured External Indebtedness unless, after giving effect thereto, the aggregate principal amount of all such
secured External Indebtedness, plus Attributable Debt of the Company and its Principal Subsidiaries in
respect of Sale/Leaseback Transactions entered into after the date of the Fiscal Agency Agreement (other
than such Sale/Leaseback Transactions as are permitted by paragraph (b) of Condition 3.2 below), would
not exceed 15% of Net Tangible Assets; provided that nothing contained in this Condition 3.1 shall prevent,
restrict or apply to, and there shall be excluded from secured External Indebtedness in any computation
under this Condition 3.1, External Indebtedness secured by:

(a) any Lien existing on the date of the Fiscal Agency Agreement or any Lien existing on any Restricted
Property prior to the acquisition thereof by the Company or any of its Principal Subsidiaries or arising
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after such acquisition pursuant to contractual commitments entered into prior to and not in
contemplation of such acquisition;

(b) any Lien on any Restricted Property securing External Indebtedness incurred or assumed for the
purpose of financing the purchase price thereof or the cost of construction, improvement or repair of all
or any part thereof; provided that such Lien attaches to such Restricted Property concurrently with or
within twelve months after the acquisition thereof or completion of construction, improvement or
repair thereof;

(c) any Lien existing on any Restricted Property of any Principal Subsidiary prior to the time such
Subsidiary becomes a Subsidiary of the Company or arising after such time pursuant to contractual
commitments entered into prior to and not in contemplation thereof;

(d) any Lien securing External Indebtedness owing to the Company or to a Principal Subsidiary; or

(e) any Lien arising out of the refinancing, extension, renewal or refunding of any External Indebtedness
secured by any Lien permitted by any of the foregoing clauses, to the extent of the amount of such
External Indebtedness; provided that such External Indebtedness is not secured by any additional
Relevant Property.

For the purposes of this Condition 3.1 and Condition 3.2, the giving of a guarantee which is secured by a
Lien on any Restricted Property, and the creation of a Lien on any Restricted Property to secure External
Indebtedness which existed prior to the creation of such Lien, will be deemed to involve the creation of
indebtedness in an amount equal to the principal amount guaranteed or secured by such Lien; but the
amount of indebtedness secured by Liens on Restricted Properties shall be computed without cumulating the
underlying indebtedness with any guarantee thereof or Lien securing the same.

3.2 Limitation on Sale and Leaseback Transactions

So long as any of the Notes are outstanding, the Company will not itself, and will not permit any Principal
Subsidiary to, enter into any Sale/Leaseback Transaction after the date of the Fiscal Agency Agreement
unless, either:

(a) the Attributable Debt of the Company and its Principal Subsidiaries in respect of such Sale/
Leaseback Transaction and all other Sale/Leaseback Transactions entered into after the date of the
Fiscal Agency Agreement (other than such Sale/Leaseback Transactions as are permitted by
paragraph (b) below), plus the aggregate principal amount of External Indebtedness secured by Liens
on Restricted Properties then outstanding (excluding any such External Indebtedness secured by
Liens covered in paragraphs (a) through (e) in Condition 3.1) without equally and ratably securing
the Notes, would not exceed 15% of Net Tangible Assets; or

(b) the Company, within twelve months after such Sale/Leaseback Transaction, applies or causes a
Principal Subsidiary, as the case may be, to apply an amount equal to the net proceeds of such sale or
transfer of the Restricted Property which is the subject of such Sale/Leaseback Transaction to the
retirement of External Indebtedness of the Company or a Principal Subsidiary, as the case may be,
which is not subordinate to the Notes; provided that the amount to be so applied shall be reduced by
(i) the principal amount of Notes delivered within twelve months after such Sale/Leaseback
Transaction to the Fiscal Agent for retirement and cancellation, and (ii) the principal amount of
External Indebtedness of the Company or a Principal Subsidiary, other than the Notes, voluntarily
retired by the Company or a Principal Subsidiary within twelve months after such Sale/Leaseback
Transaction. Notwithstanding the foregoing, no retirement referred to in this clause may be effected
by payment at maturity or pursuant to any mandatory sinking fund payment or any mandatory
prepayment provision.

Notwithstanding the foregoing, where the Company or any Principal Subsidiary is the lessee in any Sale/
Leaseback Transaction, Attributable Debt shall not include any External Indebtedness resulting from the
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guarantee by the Company or any other Principal Subsidiary of the lessee’s obligation thereunder. The
restrictions in this Condition 3.2 shall not apply to any transaction between the Company and a Subsidiary
or between a Principal Subsidiary and a Subsidiary.

3.3 Consolidation, Merger and Sale of Assets

The Company will not consolidate with, or merge or amalgamate into, or sell, transfer, lease or convey all or
substantially all of its property or assets to any person, except as provided herein. The Company, without the
consent of the holders of any of the Notes, may consolidate with, or merge into, or sell, transfer, lease or
convey all or substantially all of its property as an entirety to any corporation or business entity organized
under the laws of the Republic of Korea; provided that (a) any successor corporation or business entity
expressly assumes the Company’s obligations under the Notes and the Fiscal Agency Agreement,
(b) immediately after giving effect to the transaction, no Event of Default and no event which, after notice
or lapse of time or both, would become an Event of Default, shall have occurred and be continuing, (c) if, as
a result of any such transaction, the properties or assets of the Company or any successor corporation or
business entity would become subject to any Security Interest which would not be permitted by the Notes,
the Company or such successor corporation or business entity, as the case may be, shall take such steps as
shall be necessary to secure the Notes equally and ratably with (or prior to) all indebtedness secured thereby,
and (d) the Company has delivered to the Fiscal Agent a certificate executed by a duly authorized officer of
the Company and an opinion of counsel as to matters of law stating that such consolidation, merger, sale,
transfer, lease or conveyance and, if any supplemental agreement(s) is/are required in connection with such
transaction, such supplemental agreement(s) comply with the Fiscal Agency Agreement and the Notes and
that all conditions precedent herein provided for relating to such transaction have been complied with. The
Fiscal Agent shall be entitled to accept and conclusively rely upon such certificate and opinion (without
further investigation or enquiry) as sufficient and conclusive evidence of such compliance and the Fiscal
Agent shall be protected and shall have no liability to any holder or any person for so accepting and relying
on such certificate or opinion.

3.4 Interpretation

The following terms (except as otherwise expressly provided or unless the context otherwise clearly
requires) for all purposes of the Fiscal Agency Agreement and the Notes shall have the respective meanings
specified in this Condition. All accounting terms used herein and not expressly defined shall have the
meanings given to them in accordance with K-IFRS, and the term “K-IFRS” shall mean International
Financial Reporting Standards as adopted by Korea:

“Attributable Debt” means, with respect to any Sale/Leaseback Transaction, the lesser of (x) the fair market
value of the Restricted Property subject to such transaction and (y) the present value (discounted at a rate
per annum equal to the discount rate of a capital lease obligation with a like term in accordance with
K-IFRS) of the obligations of the lessee for net rental payments (excluding amounts on account of
maintenance and repairs, insurance, taxes, assessments and similar charges) during the term of the lease.

“External Indebtedness” means any obligation for the payment or repayment of money borrowed which is
payable to a person other than a bank located in Korea, a governmental institution of Korea or a branch
outside Korea of a bank incorporated in Korea.

“Long-term Debt” means any obligation for payment or repayment of money borrowed having a maturity of
more than one year from the date such indebtedness was incurred or having a maturity of less than or equal
to one year but by its terms being renewable or extendible, at the option of the borrower, beyond one year
from the date such indebtedness was incurred.

“Net Tangible Assets” means, at any date, the total amount of assets of the Company and its consolidated
Subsidiaries, including investments in unconsolidated Subsidiaries, after deducting therefrom (a) all current
liabilities (excluding any current liabilities constituting Long-term Debt by reason of their being renewable
or extendible at the option of the Company or the consolidated Subsidiary in question, as the case may be),
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(b) all goodwill, trade names, trademarks, patents, unamortized debt discount and expense and other like
intangible assets, and (c) all write-ups of fixed assets, net of accumulated depreciation thereon, after
December 31, 2020, other than as permitted by the laws of Korea applicable to the Company, all as set forth
on the most recent balance sheet of the Company and its consolidated Subsidiaries and computed in
accordance with K-IFRS.

“person” means any individual, corporation, partnership, joint venture, association, joint stock company,
trust, unincorporated organization or government or any agency or political subdivision thereof.

“Restricted Property” means (a) any facility, whether owned at the date of issuance of the Notes or
thereafter acquired, used for the internet portal, e-commerce, fintech, digital contents and cloud computing
business operations of the Company or any Subsidiary, including any land, buildings, structures or
machinery and other fixtures that constitute any such facility, or portion thereof, other than any such facility,
or portion thereof, reasonably determined by the board of directors of the Company not to be of material
importance to the total business conducted by the Company and its Subsidiaries as a whole, and (b) any
share of common stock or participating preferred stock of a Subsidiary.

“Sale/Leaseback Transaction” means any arrangement with any person which provides for the leasing by
the Company or any Principal Subsidiary, for an initial term of three years or more, of any Restricted
Property, whether owned at the date of issuance of the Notes or thereafter acquired, which is to be sold or
transferred by the Company or any Principal Subsidiary after the date of issuance of the Notes to such
person for a sale price of US$10,000,000 (or the equivalent thereof) or more where the rental payments are
denominated in a currency other than the currency of Korea.

“Principal Subsidiary” means:

(a) any Subsidiary of the Company under K-IFRS:

(i) whose revenue, as shown by the then latest audited accounts (consolidated where applicable) of
such Subsidiary but net of any consolidation adjustments for revenue derived from the Company
and its other consolidated subsidiaries, constitute at least 3% of the consolidated revenue of the
Company as shown by the then latest audited consolidated accounts of the Company; or

(ii) whose total assets, as shown by the then latest audited accounts (consolidated where applicable) of
such Subsidiary, constitute at least 3% of the total consolidated assets of the Company as shown
by the then latest audited consolidated accounts of the Company,

provided that:

(A) in the case of a Subsidiary acquired, or a company becoming a Subsidiary, after the end of the
financial period to which the latest audited consolidated accounts of the Company relate, the
reference to the then latest audited consolidated accounts of the Company for the purposes of the
calculation above shall, until audited consolidated accounts of the Company for the financial
period in which the acquisition is made or, as the case may be, in which the relevant company
becomes a Subsidiary are published, be deemed to be a reference to the then latest audited
consolidated accounts of the Company adjusted to consolidate the latest audited accounts
(consolidated where applicable) of such Subsidiary in such accounts;

(B) if at any relevant time in relation to the Company or any Subsidiary in respect of which financial
consolidation is relevant, no consolidated accounts are prepared and audited, revenue and total
assets of the Company and/or any such Subsidiary shall be determined on the basis of pro forma
consolidated accounts prepared for this purpose as of the date of the latest audited accounts of the
Company by the auditors for the time being of the Company;

(C) if at any relevant time in relation to any Subsidiary no accounts are audited, its revenue and total
assets (consolidated where applicable) shall be determined on the basis of pro forma accounts
(consolidated where applicable) of the relevant Subsidiary prepared for this purpose as of the date
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of the latest audited accounts of the Company by the auditors for the time being of the Company;
and

(D) if the accounts of any Subsidiary (not being a Subsidiary referred to in proviso (A) above) are not
consolidated with those of the Company, then the determination of whether or not such a
Subsidiary is a Principal Subsidiary shall be based on pro forma consolidation of its accounts
(consolidated where applicable) with the then latest consolidated audited accounts (determined on
the basis of the foregoing) of the Company; or

(b) any Subsidiary of the Company to which is transferred all or substantially all of the assets of a
Subsidiary which immediately prior to such transfer was a Principal Subsidiary, provided that the
Principal Subsidiary which so transfers its assets shall forthwith upon such transfer cease to be a
Principal Subsidiary.

“Subsidiary” means any corporation or other entity of which securities or other ownership interests having
ordinary voting power to elect a majority of the board of directors or other persons performing similar
functions are at the time directly or indirectly owned by the Company.

4 INTEREST

4.1 Interest Payment Dates

The Notes will be issued in an initial aggregate principal amount of US$500,000,000 and will mature at a
price equal to 100% of the principal amount on March 29, 2026 (the “Maturity Date”). The Notes will bear
interest at a rate of 1.500% per annum from and including March 29, 2021 or from the most recent interest
payment date to which interest has been paid or provided for. Interest on the Notes will be payable semi-
annually in arrears on March 29 and September 29 of each year (each an “Interest Payment Date”) with the
first interest payment to be made on September 29, 2021.

4.2 Interest Accrual

Each Note will cease to bear interest from and including its due date for redemption unless, upon due
presentation, payment of the principal in respect of the Note is improperly withheld or refused or unless
default is otherwise made in respect of payment. In such event, interest will continue to accrue until
whichever is the earlier of:

(a) the date on which all amounts due in respect of such Note have been paid; and

(b) five days after the date on which the full amount of the moneys payable in respect of such Notes has
been received by the Fiscal Agent and notice to that effect has been given to the Noteholders in
accordance with Condition 12.

4.3 Calculation of Broken Interest

When interest is required to be calculated in respect of a period of less than a full year, it shall be calculated
on the basis of a 360-day year consisting of 12 months of 30 days each and, in the case of an incomplete
month, the number of days elapsed on the basis of a month of 30 days.

Interest in respect of any Note shall be calculated per US$1,000 in principal amount of the Notes (the
“Calculation Amount”). The amount of interest payable per Calculation Amount for any period shall be
equal to the product of the rate of interest specified above, the Calculation Amount and the day-count
fraction for the relevant period, rounding the resulting figure to the nearest cent (half a cent being rounded
upwards).
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5 PAYMENTS

5.1 Payment

Payments of principal and interest in respect of each Note will be made by transfer to the registered account
of the Holder. Interest on Notes due on an Interest Payment Date will be paid to the holder shown on the
Register at the close of business on the date (the “record date”) being the fifteenth day before the due date
for the payment of interest; provided that, the record date for any Interest Payment Date will be, with respect
to Notes represented by a Global Note, the close of business on the Clearing System Business Day
immediately prior to the Interest Payment Date, where “Clearing System Business Day” means Monday to
Friday inclusive except December 25 and January 1.

For the purposes of this Condition 5.1, a Holder’s “registered account” means the U.S. dollar account
maintained by or on behalf of it with a bank in the United States that processes payments in U.S. dollar,
details of which appear on the Register at the close of business on the relevant record date, and a Holder’s
“registered address” means its address appearing on the Register at that time.

Where payment is to be made by transfer to a registered account, payment instructions (for value the due
date or, if that is not a Payment Business Day (defined below), for value the first following day which is a
Payment Business Day) will be initiated on the due date for payment, or if that is not a Payment Business
Day, on the next succeeding Payment Business Day, without any interest or payment in respect of such
delay.

5.2 Agents

The names of the initial Agents and their specified offices are set out in the Fiscal Agency Agreement. The
Company reserves the right under and in accordance with the terms of the Fiscal Agency Agreement at any
time to remove any Agent, and to appoint other or further agents or a replacement Registrar, provided that it
will at all times maintain (i) a Fiscal Agent, (ii) a Principal Paying Agent, (iii) a Registrar, (iv) a Transfer
Agent and (v) a Singapore Paying Agent (for so long as the Notes are listed on the SGX-ST and the rules of
the SGX-ST so require, in the event that the Global Note is exchanged for Certificated Notes). Notice of any
such removal or appointment and of any change in the specified office of any Agent will be given promptly
by the Company to Noteholders in accordance with Condition 12.

5.3 Payment subject to fiscal laws

All payments in respect of the Notes are subject in all cases to any applicable fiscal or other laws and
regulations, but without prejudice to the provisions of Condition 8. No commissions or expenses shall be
charged to the Noteholders in respect of such payments.

5.4 Payment date convention

If any Interest Payment Date or the Maturity Date would fall on a day that is not a Payment Business Day,
that Interest Payment Date or the Maturity Date will be postponed to the following day that is a Payment
Business Day, and no interest shall be payable in respect of any such delay.

5.5 Payment Business Day

In these Conditions, “Payment Business Day” means a day (other than a Saturday or Sunday) on which
commercial banks and financial institutions are generally open for business in New York City, London,
Seoul, the city where the specified office of the Fiscal Agent is located and (for so long as the Notes are
listed on the SGX-ST and the rules of the SGX-ST require the Company to maintain a Singapore Paying
Agent) Singapore and, in the case of the surrender of a Certificated Note, in the place of the Transfer Agent
or Registrar where the Certificated Note is surrendered.
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6 TRANSFERS OF NOTES

6.1 Transfers

Subject as provided in Condition 6.2, a Note may be transferred by depositing the Certificated Note issued
in respect of that Note, with the form of transfer on the back duly completed and signed, at the specified
office of the Transfer Agent (or, in the case of a Note represented by a Global Note, delivery of a duly
executed form of transfer as set forth in the Fiscal Agency Agreement), together with such evidence as the
Registrar or the Transfer Agent may require to prove title to the Notes that are the subject of the transfer and
the authority of the individuals who have executed the form of transfer. Legal title to the Notes will pass
upon registration of such transfer in the Register.

All transfers of Notes and entries in the Register will be made subject to the terms concerning transfers of
the Notes provided in the Fiscal Agency Agreement.

6.2 Closed Periods

If Certificated Notes are to be issued in exchange for the Global Note, no Noteholder may require the
transfer of a Certificated Note to be registered (i) during the period of 15 days preceding the due date for
any payment of principal of, or interest (if any) on, the Notes or (ii) after such Note has been selected or
deposited for redemption pursuant to Condition 7.2.

6.3 Regulations

All transfers of Certificated Notes will be made subject to the detailed provisions concerning transfer of
Notes set forth in the Fiscal Agency Agreement. The provisions may be changed by the Company with the
prior written approval of the Registrar.

7 REDEMPTION AND PURCHASE

7.1 Redemption at Maturity

Unless the Notes have been previously redeemed or repurchased and cancelled as provided below, the
Company will redeem the Notes at 100% of their principal amount in U.S. dollars on the Maturity Date. The
Notes may be redeemed prior to that date only as provided in Condition 7.2 below, but without prejudice to
Condition 10.

7.2 Redemption for Taxation Reasons

At any time, the Company may, having given not less than 30 nor more than 60 days’ notice to the holders
of the Notes (which notice shall be irrevocable and delivered in accordance with Condition 12), redeem the
Notes in whole, but not in part, at 100% of their principal amount plus accrued and unpaid interest, if any, to
the date fixed for redemption, provided that prior to the delivery of any notice of redemption pursuant to
this Condition 7.2, the Company shall deliver to the Fiscal Agent (1) a certificate signed by an authorized
officer stating that the obligation to pay Additional Amounts (as defined in Condition 8.1) is as a result of
any change in, or amendment to, the laws or regulations of a Relevant Jurisdiction (as defined in Condition
8.2), or any change in the general application or official interpretation of such laws or regulations, which
change or amendment becomes effective after March 22, 2021 cannot be avoided by the Company taking
reasonable measures available to it and (2) an opinion addressed to the Fiscal Agent by an independent law
firm of recognized standing admitted to practice in the Republic of Korea to the effect that the Company has
or will become obliged to pay such Additional Amounts as a result of a change or amendment referred to
above, and the Fiscal Agent shall be entitled to accept and conclusively rely upon such certificate and
opinion (without further investigation or enquiry) as sufficient and conclusive evidence of the conditions
precedent referred to in this Condition 7.2, in which event it shall be conclusive and binding on the holders
of the Notes and the Fiscal Agent shall be protected and shall have no liability to any holder or any person
for so accepting and relying on such certificate or opinion.
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7.3 Purchases

The Company or any of its subsidiaries may at any time and from time to time repurchase Notes in the open
market or otherwise at any price. Such Notes may be held by the Company, resold or surrendered to the
Registrar for cancellation. If purchases are made by tender, tenders must be available to all Noteholders
alike.

7.4 Cancellations

All Notes that are redeemed, repurchased or converted and surrendered to the Registrar for cancellation
shall forthwith be cancelled. Notes cancelled may not be reissued or resold.

7.5 Redemption Procedures

In the event that the Company is required to deliver a notice to the holders of the Notes under this
Condition 7, the Company shall provide, or procure the provision by the Fiscal Agent of, the notice to each
holder of the Notes in accordance with Condition 12 and the provisions of the Fiscal Agency Agreement,
which notice shall state, to the extent applicable:

(a) the date fixed for redemption;

(b) the applicable redemption price of a Note on the redemption date; and

(c) the names and addresses of all Paying Agents and Registrar.

7.6 Notices Final

Upon the expiry of any notice as is referred to in Condition 7.2 above, the Company shall be bound to
redeem the Notes to which the notice refers in accordance with the terms of such Condition.

8 TAXATION

8.1 Additional Amounts

All payments of principal and interest in respect of the Notes, including any Additional Amounts (as defined
below), by or on behalf of the Company shall be made free and clear of and without withholding or
deduction for, or on account of, any present or future taxes, duties, assessments or governmental charges of
whatever nature (“Taxes”) imposed, levied, collected, withheld or assessed by or on behalf of the Relevant
Jurisdiction, as defined in Condition 8.2 below, except as required by applicable law. The Company will,
subject to the exceptions and limitations set forth below, pay to a holder of any Note such additional
amounts (the “Additional Amounts”) as may be necessary in order that every net payment by the Company
or a Paying Agent of the principal of and interest on the Note and any other amounts payable on the Note
after withholding or deduction for or on account of any present or future tax, duty, assessment or
governmental charge imposed or levied by a Relevant Jurisdiction, as defined in Condition 8.2 below, will
not be less than the amount provided for in the Note to be then due and payable under the Notes.

However, the obligation to pay Additional Amounts shall not apply:

(a) to the holder or beneficial owner of the Notes who would not be liable for or subject to such deduction
or withholding by making a declaration of non-residence or other similar claim for exemption to the
relevant tax authority if, after having been requested in writing by the Company to make such a
declaration or claim, such holder or beneficial owner of the Notes fails to do so within 30 days; or

(b) to the holder or beneficial owner of the Notes who is subject to Taxes in respect of the Notes by reason
of the existence of any present or former connection between the holder (or between a fiduciary,
settlor, beneficiary, member or shareholder of the holder, if the holder is an estate, a trust, a
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partnership, a limited liability company or a corporation) and a Relevant Jurisdiction, other than merely
holding a Note or receiving a payment in respect of a Note, including, without limitation, the holder (or
such fiduciary, settlor, beneficiary, member or shareholder) being or having been a citizen or resident
of a Relevant Jurisdiction or being or having been engaged in a trade or business or present in a
Relevant Jurisdiction or having, or having had, a permanent establishment in a Relevant Jurisdiction; or

(c) to the holder or beneficial owner of the Notes who presents the relevant Notes, where presentation is
required, for payment on a date more than 30 days after the date on which payment became due and
payable or the date on which payment thereof is duly provided for, whichever occurs later; or

(d) to any estate, inheritance, gift, sales, transfer, capital gains, excise or personal property tax or any
similar tax, duty, assessment or governmental charge; or

(e) to any tax, duty, assessment or other governmental charge that is payable otherwise than by
withholding or deduction from payments on or in respect of any Note; or

(f) to any tax, duty, assessment or other governmental charge that would not have been imposed but for
the failure to comply with certification, information or other reporting requirements concerning the
nationality, residence or identity of the holder or beneficial owner of that Note, if compliance is
required by statute or by regulation of a Relevant Jurisdiction as a precondition to relief or exemption
from the tax, duty, assessment or other governmental charge, and proper notice has been sent to the
holder; or

(g) to any tax, duty, assessment or other governmental charge required to be withheld by any Paying Agent
from any payment of the principal of, or interest on any Note, to the extent such tax, duty, assessment
or other governmental charge results from the presentation (where presentation is required) of any Note
for payment and the payment can be made without such withholding or deduction by the presentation
of the Note for payment by at least one other Paying Agent; or

(h) to any combination of the items listed above.

Nor will Additional Amounts be paid with respect to any payment on a Note to a holder who is a fiduciary,
a partnership, a limited liability company or other than the sole beneficial owner of that payment to the
extent that payment would be required by the laws of a Relevant Jurisdiction to be included in the income,
for tax purposes, of a beneficiary or settlor with respect to the fiduciary, a member of that partnership, an
interestholder in a limited liability company or a beneficial owner who would not have been entitled to the
Additional Amounts had that beneficiary, settlor, member, interestholder or beneficial owner been the
holder.

References in these Conditions to payments in respect of the Notes shall be deemed to refer to any
Additional Amounts that may be payable in respect thereof under this Condition 8.1.

The Agent shall in no event be responsible for paying any tax, duty, charges, withholding or other payment
referred to in this Condition 8 or for determining whether such amounts are payable or the amount thereof,
and shall not be responsible or liable for any failure by the Company or the Noteholders or any other person
to pay such tax, duty, charges, withholding or other payment or be responsible to provide any notice or
information in relation to the Notes in connection with payment of such tax, duty, charges, withholding or
other payment.

8.2 Interpretation

For purposes of these Conditions:

(a) “Relevant Date” in relation to any Notes means (i) the due date for payment in respect thereof or (ii) if
the full amount of the moneys payable on such due date has not been received by the Fiscal Agent or
the Principal Paying Agent on or prior to such due date, the date on which notice is duly given to the
holders of the Notes that such moneys have been so received; and
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(b) “Relevant Jurisdiction” means the Republic of Korea or any political subdivision or any authority
thereof or therein having power to tax or any other jurisdiction or any political subdivision or any
authority thereof or therein having power to tax to which the Company becomes subject in respect of
payments made by it of principal and interest on the Notes.

9 PRESCRIPTION

Claims against the Company in respect of the payment of principal and interest on the Notes shall be
prescribed unless made within 10 years (in the case of principal) and five years (in the case of interest) from
the Relevant Date (as defined in Condition 8).

10 EVENTS OF DEFAULT

The holder of any Note may give written notice addressed to the Company and delivered to the Company
with a copy to the Fiscal Agent that the Note is, and it shall accordingly forthwith become, immediately due
and repayable at its principal amount, together with interest accrued to the date of repayment, if any of the
following events (an “Event of Default”) shall have occurred and be continuing:

(a) the Company fails to pay the principal or interest, if any, on, any of the Notes, and in the case of
principal, the failure continues for a period of 5 days and in the case of interest, the failure continues
for a period of 10 days; or

(b) the Company fails to perform or observe any of its other obligations under these Conditions or in the
Fiscal Agency Agreement and the failure continues for a period of 30 days following the service by any
Noteholder on the Company of a notice requiring the same to be remedied; or

(c) any External Indebtedness of the Company in the aggregate outstanding principal amount of
US$30,000,000 or more either (i) becoming due and payable prior to the due date for payment thereof
by reason of acceleration thereof following default by the Company or (ii) not being repaid at, and
remaining unpaid after, maturity as extended by the period of grace, if any, applicable thereto, or any
guarantee given by the Company in respect of External Indebtedness of any other person in the
aggregate principal amount of US$30,000,000 or more not being honored when, and remaining
dishonored after becoming, due and called, provided that, in the case of (i) above, if any such default
under any such External Indebtedness shall be cured or waived, then the default hereunder by reason
thereof shall be deemed to have been cured and waived; or

(d) if any order is made by any competent court or resolution is passed for the winding up or dissolution of
the Company; or

(e) the Company ceases or threatens to cease to carry on the whole or a substantial part of its business save
for the purposes of, or pursuant to and followed by, a consolidation, amalgamation, merger or
reorganization permitted by Condition 3.3; or

(f) if (i) proceedings are initiated against the Company under any applicable liquidation, insolvency,
composition, reorganization or other similar laws or an application is made (or documents filed with a
court) for the appointment of an administrative or other receiver, manager, administrator or other
similar official, or an administrative or other receiver, manager, administrator or other similar official
is appointed, in relation to the Company or, as the case may be, in relation to the whole or any part of
its undertaking or assets or an encumbrancer takes possession of the whole or any part of its
undertaking or assets, or a distress, execution, attachment, sequestration or other process is levied,
enforced upon, sued out or put in force against the whole or any part of its undertaking or assets and
(ii) in any such case (other than the appointment of an administrator) unless initiated by the relevant
company, is not discharged within 60 days; or

(g) if the Company initiates or consents to juridical proceedings relating to itself under any applicable
liquidation, insolvency, composition, reorganization or other similar laws (including the obtaining of a
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moratorium) or makes a conveyance or assignment for the benefit of, or enters into any composition or
other arrangement with, its creditors generally (or any class of its creditors) or any meeting is convened
to consider a proposal for an arrangement or composition with its creditors generally (or any class of its
creditors); or

(h) any event occurs which under the laws of the Republic of Korea has an analogous effect to any of the
events referred to in (a) through (g) above.

11 REPLACEMENT OF CERTIFICATES

If any Certificated Note is lost, stolen, mutilated, defaced or destroyed it may be replaced at the specified
office of the Registrar or such Transfer Agent upon payment by the claimant of the expenses incurred in
connection with such replacement and on such terms as to evidence, security, indemnity, prefunding and
otherwise as the Company, Registrar or Transfer Agent may require. Mutilated or defaced Certificated Note
must be surrendered before replacements will be issued.

12 NOTICES

All notices to holders of the Notes shall be validly given if mailed to them at their respective addresses in
the record of holders of the Notes maintained by the Registrar and deemed to have been given on the fifth
weekday (being a day other than a Saturday or a Sunday) after the date of mailing and by the participants, or
published in a leading newspaper having general circulation in Asia (which is expected to be the Asian Wall
Street Journal). Notwithstanding the foregoing, so long as the Notes are represented by the Global Note and
the Global Note is held on behalf of Euroclear and Clearstream, notice to Noteholders may be given by
delivery of the relevant notice to Euroclear and Clearstream, for communication by them to entitled
accountholders in substitution for notification as required by the foregoing sentence. The Company shall
also ensure that notices are duly given or published in a manner which complies with the rules and
regulations of any stock exchange on which the Notes are for the time being listed. Any such notice shall be
deemed to have been given on the seventh day after being so mailed or on the date of such publication.

13 MEETINGS OF NOTEHOLDERS, MODIFICATION AND WAIVER

13.1 Meetings of Noteholders

The Fiscal Agency Agreement contains provisions for convening meetings of the Noteholders to consider
any matter affecting their interests, including the modification by Extraordinary Resolution (as defined
below) of any of these Conditions or any of the provisions of the Fiscal Agency Agreement. Such a meeting
may be convened by Noteholders holding not less than 10% of the principal amount of the Notes then
outstanding. The quorum at any meeting for passing an Extraordinary Resolution will be one or more
persons present holding or representing more than 50% of the principal amount of the Notes then
outstanding, or at any adjourned meeting, one or more persons present holding or representing more than
25% of the principal amount of the Notes then outstanding; provided, however, that no such meeting shall
consider the modification, amendment or waiver to the Fiscal Agency Agreement or any Note to (i) change
the stated maturity of the Notes or the scheduled dates for payment of principal of or interest on any Note;
(ii) reduce the principal of or interest on any such Note; (iii) change the currency of payment of the principal
of or interest on such Note; or (iv) reduce the above-stated percentage of the aggregate principal amount of
the Notes outstanding or reduce the quorum requirements or the percentage of votes required for the taking
of any action, in which case the necessary quorum for passing an Extraordinary Resolution will be one or
more persons present holding or representing not less than two-thirds, or at any adjourned meeting not less
than one-third, of the principal amount of the Notes for the time being outstanding. An Extraordinary
Resolution passed at any meeting of the Noteholders will be binding on all Noteholders, whether or not they
are present at the meeting.
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“Extraordinary Resolution” means a resolution duly passed by either (i) a majority in aggregate principal
amount of the Notes then outstanding pursuant to a written resolution of the Noteholders or (ii) 75% in
aggregate principal amount of the Notes represented and voting at a duly convened meeting of the
Noteholders.

13.2 Modification

The Company shall only permit any modification, without the consent of the Noteholders, to these
Conditions or any of the provisions of the Fiscal Agency Agreement either (i) for the purpose of curing any
ambiguity or of curing, correcting or supplementing any manifest or proven error or any other defective
provision contained herein or therein or (ii) in any other manner which is not materially prejudicial to the
interests of the Noteholders. Any determination as to prejudice applying to the interests of the Noteholders
pursuant to this Condition shall be made by the Company and none of the Agents shall have any
responsibility or liability whatsoever with respect to such determination. Any modification shall be binding
on the Noteholders and shall be notified by the Company to the Noteholders as soon as practicable thereafter
in accordance with Condition 12.

14 FURTHER ISSUANCES

The Company may from time to time, without notice to or the consent of the holders of the Notes, create
and issue further debt securities ranking pari passu with the Notes in all respects (or in all respects except
for the payment of interest accruing prior to the issue date of the additional Notes or except for the first
payment of interest following the issue date of the additional Notes). The Company may consolidate such
further debt securities with the outstanding Notes to form a single series to the extent permitted under the
applicable laws. References in these Conditions to the Notes include (unless the context requires otherwise)
any other securities issued pursuant to this Condition 14 and forming a single series with the Notes.

15 GOVERNING LAW AND SUBMISSION TO JURISDICTION

15.1 Governing Law

The Fiscal Agency Agreement and the Notes are governed by, and shall be construed in accordance with,
the laws of the State of New York.

15.2 Jurisdiction

The Company agrees that any legal suit, action or proceeding arising out of or based upon the Fiscal Agency
Agreement or the Notes may be instituted in any state or federal court in the Borough of Manhattan, the
State and City of New York.

The Company, to the fullest extent it is permissible to do so under applicable law, (a) waives any objection
which it may have now or hereafter to the laying of the venue of any such suit, action or proceeding in any
such court and (b) irrevocably submits to the non-exclusive jurisdiction of any such court in any suit, action
or proceeding.

15.3 Appointment of Process Agent

The Company has agreed to irrevocably appoint Capitol Services, Inc., located at 1218 Central Avenue,
Suite 100, Albany, NY 12205, as its authorized agent in the State of New York to receive service of process
in any proceedings in the State of New York based on any of the Notes or the Fiscal Agency Agreement.
The Company agrees that in the event of such agent ceasing so to act it will appoint such other person as its
agent for that purpose.
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16 Currency Indemnity

The Company’s obligations under the Notes to make all payments in U.S. dollars will not be satisfied by
any payment, recovery or any other realization of proceeds in any currency other than the U.S. dollar. If
pursuant to any such judgment, conversion shall be made on a date (the “Substitute Date”) other than the
date of entry of judgment (the “Judgment Date”) and there shall occur a change between the market
exchange rate for the U.S. dollar as in effect on the Substitute Date and the market exchange rate as in effect
on the Judgment Date, the Company agrees to pay such additional amounts (if any) in U.S. dollars as may
be necessary to ensure that the amount paid is equal to the amount in such other currency or currency unit
which, when converted at the market exchange rate as in effect on the Judgment Date, is the amount due
under any Notes. To the extent permitted by applicable law, any amount due from the Company under this
Condition shall be due as a separate debt and is not to be affected by or merged into any judgment being
obtained for any other sums due in respect of any Notes. In no event, however, shall the Company be
required to pay more in U.S. dollars due under the Notes at the market exchange rate as in effect on the
Judgment Date than the amount of U.S. dollars stated to be due under the Notes so that in any event the
Company’s obligations under the Notes will be effectively maintained as obligations in U.S. dollars and the
Company shall be entitled to withhold (or be reimbursed for, as the case may be) any excess of the amount
actually realized upon any such conversion on the Substitute Date over the amount due on the Judgment
Date.
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THE GLOBAL NOTE

Capitalized terms used in this section and not otherwise defined shall have the meanings given to them in
“Terms and Conditions of the Notes.”

The Notes will initially be represented by the Global Note. The Global Note will be deposited with and
registered in the name of a nominee of the Common Depositary, and Euroclear and Clearstream will credit their
respective account holders with the respective principal amounts of the individual interests represented by such
Global Note. Such accounts will be designated initially by or on behalf of the representative of the Joint Lead
Managers. Ownership of beneficial interests in the Global Note will be limited to persons who have accounts
with Euroclear or Clearstream or persons who hold interests through such account holders. Ownership of
beneficial interests in the Global Note will be shown on, and the transfer of that ownership will be effected only
through, the records maintained by Euroclear and Clearstream (with respect to interests of their respective
account holders) and the records of such account holders (with respect to interests of persons other than such
account holders).

Each Global Note (and any Notes issued in exchange therefor) will be subject to certain restrictions on
transfer set forth therein and described under “Subscription and Sale.” Except in the limited circumstances
described in the terms and conditions of the Notes, owners of beneficial interests in the Global Note will not be
entitled to receive physical delivery of definitive certificates representing their Notes.

Payments in respect of the Notes represented by the Global Note will be made to the Common Depositary or
its nominee as the registered owner thereof. None of us, the Fiscal Agent, the Common Depositary, the Registrar,
any Paying Agent, any Transfer Agent or any other Agent will have any responsibility or liability for the
accuracy of any of the records relating to, or payments made on account of, beneficial interests in the Global
Note or for any notice permitted or required to be given to persons with beneficial interests in the Global Note or
any consent given or actions taken by such persons. We expect that the Common Depositary, upon receipt of any
payment in respect of any Notes represented by the Global Note held by it or its nominee, will promptly credit
the accounts of the participants of Euroclear and Clearstream with payments proportionate to their respective
interests in the principal amount of the Notes represented by the Global Note as shown on its records.

Transfers of book-entry interests in the Notes will be effected through the records of Euroclear and
Clearstream and their respective participants in accordance with the rules and procedures of Euroclear and
Clearstream and their respective direct and indirect participants.

Although Euroclear and Clearstream have agreed to the foregoing procedures in order to facilitate transfers
of interests in the Global Note among participants and account holders of Euroclear and Clearstream, they are
under no obligation to perform or continue to perform such procedures, and such procedures may be discontinued
at any time. None of us, the Fiscal Agent, the Common Depositary, the Registrar, any Paying Agent, any
Transfer Agent or any other Agent will have any responsibility for the performance by Euroclear, Clearstream or
their respective participants, indirect participants or account holders, of their respective obligations under the
rules and procedures governing their operations.

Euroclear and Clearstream each holds the Notes for participating organizations and facilitates the clearance
and settlement of Note transactions between its respective participants through electronic book-entry changes in
accounts of such participants. Euroclear and Clearstream provide to their respective participants, among other
things, services for safekeeping, administration, clearance and settlement of internationally traded securities and
securities lending and borrowing. Participants of Euroclear and Clearstream are financial institutions throughout
the world, including underwriters, securities brokers and dealers, banks, trust companies, clearing corporations
and certain other organizations. Indirect access to Euroclear and Clearstream is also available to others, such as
banks, brokers, dealers and trust companies which clear through or maintain a custodial relationship with a
participant of Euroclear or Clearstream, either directly or indirectly.
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TAXATION

Korean Taxation

The information provided below does not purport to be a complete summary of Korean tax law and practice
currently applicable. Prospective investors who are in any doubt as to their tax position should consult with their
own professional advisors.

The taxation of non-resident individuals and non-Korean corporations (“Non-Residents”) depends on
whether they have a “permanent establishment” (as defined under Korean law and applicable tax treaty) in Korea
to which the relevant Korean source income is attributable or with which such income is effectively connected.
Non-Residents without a permanent establishment in Korea are taxed in the manner described below.
Non-Residents with permanent establishments in Korea are taxed in accordance with different rules.

Tax on Interest

Interest on the Notes paid to Non-Residents, being foreign currency denominated bonds issued outside of
Korea, is exempt from income tax and corporation tax (whether payable by withholding or otherwise) pursuant to
the Special Tax Treatment Control Law (the “STTCL”).

If the tax exemption under the STTCL referred to above were to cease to be in effect, the rate of income tax
or corporation tax applicable to interest on the Notes, for a Non-Resident without a permanent establishment in
Korea, would be 14% of income. In addition, a tax surcharge called a local income tax would be imposed at the
rate of 10% of the income tax or corporation tax (raising the total tax rate to 15.4%).

The tax rates may be reduced by an applicable tax treaty, convention or agreement between Korea and the
country of the recipient of the income. The relevant tax treaties are discussed below.

Tax on Capital Gains

Korean tax laws currently exclude from Korean taxation gains made by a Non-Resident without a
permanent establishment in Korea from the sale of the Notes to other Non-Residents (other than to their
permanent establishments in Korea). In addition, capital gains earned by Non-Residents with or without
permanent establishments in Korea from the transfer taking place outside Korea of the Notes are currently
exempt from taxation by virtue of the STTCL, provided that the issuance of the Notes is deemed to be an
overseas issuance under the STTCL.

If the exclusion or exemption from Korean taxation referred to above were to cease to be in effect, in the
absence of an applicable treaty reducing or eliminating tax on capital gains, the applicable rate of tax would be
the lower of 11% (including local income tax) of the gross realization proceeds or (subject to the production of
satisfactory evidence of the acquisition cost and certain direct transaction costs of the relevant Note) 22%
(including local income tax) of the realized gain (i.e., the excess of the gross realization proceeds over the
acquisition cost and certain direct transaction costs) made. If such evidence shows that no gain (or a loss) was
made on the sale, no Korean tax is payable. There is no provision under relevant Korean law to allow offsetting
of gains and losses or otherwise aggregating transactions for the purpose of computing the net gain attributable to
sales of Notes issued by Korean companies. The purchaser or any other designated withholding agent of Notes is
obliged under Korean law to withhold the applicable amount of Korean tax and make payment thereof to the
relevant Korean tax authority. Unless the seller can claim the benefit of an exemption from tax under an
applicable tax treaty or on the failure of the seller to produce satisfactory evidence of his acquisition cost and
certain direct transaction costs in relation to the instruments being sold, the purchaser or such withholding agent
must withhold an amount equal to 11% of the gross realization proceeds. Any amounts withheld by the purchaser
or such withholding agent must be paid to the competent Korean tax office. The purchaser or withholding agent
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must pay any withholding tax no later than the tenth day of the month following the month in which the payment
for the purchase of the relevant instruments occurred. Failure to transmit the withheld tax to the Korean tax
authorities in time subjects the purchaser or such withholding agent to penalties under Korean tax laws.

Inheritance and Gift Tax

Korean inheritance tax is imposed upon (a) all assets (wherever located) of the deceased if at the time of his
death he was domiciled in Korea or had resided in Korea continuously for at least 183 days immediately prior to
his death and (b) all property located in Korea that passes on death (irrespective of the domicile or residence of
the deceased). Gift tax is imposed in similar circumstances to the above. The taxes are imposed if the value of the
relevant property is above a certain limit and the rate varies from 10% to 50% based on the value of the relevant
property. At present, Korea has not entered into any tax treaties regarding its inheritance or gift taxes.

Under Korean inheritance and gift tax laws, bonds issued by Korean corporations are deemed located in
Korea irrespective of where they are physically located or by whom they are owned, and, consequently, the
Korean inheritance and gift taxes will be imposed on transfers of the Notes by inheritance or gift. Prospective
purchasers should consult their personal tax advisors regarding the consequences of the imposition of the Korean
inheritance and gift tax.

Stamp Duty and Securities Transaction Tax

No stamp, issue or registration duties will be payable in Korea by the holders of the Notes in connection
with the issue of the Notes except for a nominal amount of stamp duty on certain documents executed in Korea
which will be paid by us. No securities transaction tax will be imposed upon the transfer of the Notes.

Tax Treaties

At the date of this Offering Circular, Korea has tax treaties with, inter alia, Australia, Austria, Belgium,
Canada, Denmark, Finland, France, Germany, Ireland, Italy, Japan, Luxembourg, The Netherlands, New
Zealand, Norway, Singapore, Sweden, Switzerland, the United Kingdom and the United States of America, under
which the rate of withholding tax on interest is reduced, generally to between 10 and 15% (including local
income tax), and the tax on capital gains is often eliminated.

Each holder of the Notes should inquire whether such holder is entitled to the benefit of a tax treaty with
respect to any transaction involving the Notes. It is the responsibility of the party claiming the benefits of a tax
treaty in respect of interest payments to file with the payer or us a certificate as to his tax residence. In the
absence of sufficient proof, we or the payer must withhold taxes in accordance with the above discussion.

In order to claim the benefit of a tax rate reduction or tax exemption available under the applicable tax
treaties, a non-resident holder should submit to the payer of such Korean source income an application (for a
reduced withholding tax rate, the “application for entitlement to reduced tax rate”, and for an exemption from
withholding tax, the “application for exemption” under a tax treaty along with a certificate of the non-resident
holder’s tax residence issued by a competent authority of the non-resident holder’s residence country) as the
beneficial owner of such Korean source income (“BO Application”). Such application should be submitted to the
withholding agent prior to the payment date of the relevant income. Subject to certain exceptions, where the
relevant income is paid to an overseas investment vehicle (which is not the beneficial owner of such income)
(“OIV”), a beneficial owner claiming the benefit of an applicable tax treaty with respect to such income must
submit its BO Application to such OIV, which must submit an OIV report and a schedule of beneficial owners
(as well as the BO applications collected from each beneficial owner, if such beneficial owner is applying for a
tax exemption) to the withholding agent prior to the payment date of such income. Effective January 1, 2020, an
OIV that was not established for the purpose of unjustifiably reducing income tax liabilities in Korea and bears
tax liabilities in the country of its residence is deemed to be a beneficial owner of Korean source income for
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income tax purposes. The benefits under a tax treaty between Korea and the country of such OIV’s residence will
apply with respect to the relevant income paid to such OIV, subject to certain application requirements as
prescribed by the Corporate Income Tax or Individual Income Tax Law of Korea. In the case of a tax exemption
application, the withholding agent is required to submit such application (together with the applicable OIV report
in the case of income paid to an OIV) to the relevant district tax office by the ninth day of the month following
the date of the payment of such income.

Withholding and Gross Up

As mentioned above, interest on the Notes paid to Non-Residents without a permanent establishment in
Korea is exempt from any withholding or deduction on account of income tax or corporation tax pursuant to the
STTCL if the Notes are deemed to be issued outside Korea under the STTCL. However, in the event that we or
the payer is required by law to make any withholding or deduction for or on account of any Korean taxes (as
more fully described in “Terms and Conditions of the Notes — Taxation”) we have agreed to pay (subject to the
customary exceptions as set out in “Terms and Conditions of the Notes — Taxation”) such Additional Amounts
as may be necessary in order that the net amounts received by the holder of any Note after such withholding or
deduction shall equal the respective amounts which would have been received by such holder in the absence of
such withholding or deduction.

Proposed Financial Transaction Tax

The European Commission has published a proposal (the “Commission’s Proposal”) for a Directive for a
common financial transaction tax (“FTT”) in Austria, Belgium, Estonia, France, Germany, Greece, Italy,
Portugal, Slovenia, Slovakia and Spain (the “Participating Member States”). However, Estonia has since stated
that it will not participate.

The Commission’s Proposal has a broad scope and could, if introduced in its current form, apply to certain
dealings in the Notes in certain circumstances.

Under the Commission’s Proposal, the FTT could apply in certain circumstances to persons both within and
outside of the Participating Member States. Generally, it would apply to certain dealings in the Notes where at
least one party is a financial institution, and at least one party is established in a Participating Member State. A
financial institution may be, or be deemed to be, “established” in a Participating Member State in a broad range
of circumstances, including (a) by transacting with a person established in a Participating Member State or
(b) where the financial instrument which is subject to the dealings is issued in a Participating Member State. The
FTT remains subject to negotiation between the Participating Member States and the legality of the proposal is
uncertain. It may therefore be altered prior to any implementation, the timing of which remains unclear.
Additional EU Member States may decide to participate and/or certain of the Participating Member States may
decide to withdraw.

Prospective holders of the Notes are advised to seek their own professional advice in relation to the FTT.
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SUBSCRIPTION AND SALE

Morgan Stanley & Co. International plc and Mirae Asset Daewoo Co., Ltd. (the “Joint Lead Managers”)
have, pursuant to a Purchase Agreement (the “Purchase Agreement”) dated March 22, 2021, agreed to purchase
the Notes subject to certain conditions contained therein.

We have agreed to indemnify the Joint Lead Managers against certain liabilities (including liabilities under
the Securities Act) incurred in connection with the issue and sale of the Notes. The Purchase Agreement may be
terminated in certain circumstances prior to payment of the issue price to us.

The initial issue price is set forth on the cover of this Offering Circular. After the Notes are released for sale,
the Joint Lead Managers may change the issue price and other selling terms. The offering of the Notes by the
Joint Lead Managers is subject to receipt and acceptance and subject to the Joint Lead Managers’ right to reject
any order in whole or in part.

The Joint Lead Managers and certain of their respective affiliates have, from time to time, performed, and
may in the future perform, certain investment banking, commercial banking and advisory services for us or our
affiliates for which they have received or will receive customary fees and expenses.

The Joint Lead Managers and their respective affiliates are full service financial institutions engaged in
various activities, which may include securities trading, commercial and investment banking, financial advisory,
investment management, principal investment, hedging, financing and brokerage activities. In the ordinary
course of their various business activities, the Joint Lead Managers and their respective affiliates may make or
hold a broad array of investments and actively trade debt and equity securities (or related derivative securities)
and financial instruments (including bank loans) for their own account and for the accounts of their customers
and may at any time hold long and short positions in such securities and instruments. Such investments and
securities activities may involve our securities and instruments.

The Joint Lead Managers or their affiliates may subscribe for the Notes for their own account and enter into
transactions, including credit derivatives, such as asset swaps, repackaging and credit default swaps relating to
the Notes or other securities or other securities of us or our subsidiaries or associates at the same time as the offer
and sale of the Notes or in secondary market transactions. Such transactions would be carried out as bilateral
trades with selected counterparties and separately from any existing sale or resale of the Notes to which this
Offering Circular relates (notwithstanding that such selected counterparties may also be subscribers of the
Notes).

If a jurisdiction requires that the offering be made by a licensed broker or dealer and the Joint Lead
Managers or any affiliate of the Joint Lead Managers is a licensed broker or dealer in that jurisdiction, the
offering shall be deemed to be made by that Joint Lead Manager or its affiliate on behalf of us in such
jurisdiction.

Selling Restrictions

United States

The Notes have not been and will not be registered under the Securities Act, and may not be offered or sold
within the United States or to, or for the account or benefit of, U.S. persons except in certain transactions exempt
from the registration requirements of the Securities Act. The Notes are being offered and sold outside of the
United States to non-U.S. persons in reliance on Regulation S. Each Joint Lead Manager has represented and
agreed that it will not offer or sell the Notes (i) as part of their distribution at any time or (ii) otherwise until
40 days after the later of the commencement of the offering and the closing date, within the United States or to,
or for the account or benefit of, U.S. persons, and it will have sent to each dealer to which it sells the Notes
during the distribution compliance period a confirmation or other notice setting forth the restrictions on offers
and sales of the Notes within the United States or to, or for the account or benefit of, U.S. persons. Terms used in
this paragraph have the meanings given to them by Regulation S.
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In addition, until 40 days after the commencement of the offering of the Notes, an offer or sale of the Notes
within the United States by any dealer (whether or not participating in the offering) may violate the registration
requirements of the Securities Act.

European Economic Area

In relation to each Member State of the European Economic Area, each Joint Lead Manager has represented
and agreed that it has not made and will not make an offer of Notes which are the subject of the offering
contemplated by this Offering Circular to the public in that Member State other than:

(a) to any legal entity which is a qualified investor as defined in the Prospectus Regulation (as defined
below);

(b) to fewer than 150 natural or legal persons (other than qualified investors as defined in the Prospectus
Regulation), subject to obtaining the prior consent of the relevant dealer or dealers nominated by us for any such
offer; or

(c) in any other circumstances falling within Article 1(4) of the Prospectus Regulation,

provided that no such offer of Notes shall require us or any Joint Lead Manager to publish a prospectus
pursuant to Article 3 of the Prospectus Regulation or supplement a prospectus pursuant to Article 23 of the
Prospectus Regulation.

For the purposes of this provision, the expression an “offer of notes to the public” in relation to any Notes in
any Member State means the communication in any form and by any means of sufficient information on the
terms of the offer and the Notes to be offered so as to enable an investor to decide to purchase or subscribe for
the Notes and the expression “Prospectus Regulation” means Regulation (EU) 2017/1129.

United Kingdom

Each Joint Lead Manager has represented and agreed that:

(a) it has only communicated or caused to be communicated and will only communicate or cause to be
communicated an invitation or inducement to engage in investment activity (within the meaning of Section 21 of
the Financial Services and Markets Act 2000 (the “FSMA”)) received by it in connection with the issue or sale of
the Notes in circumstances in which Section 21(1) of the FSMA does not apply to us; and

(b) it has complied and will comply with all applicable provisions of the FSMA with respect to anything
done by it in relation to the Notes in, from or otherwise involving the United Kingdom.

Hong Kong

Each Joint Lead Manager has represented and agreed that:

(i) it has not offered or sold and will not offer or sell in Hong Kong, by means of any document, any Notes
other than (a) to “professional investors” as defined in the Securities and Futures Ordinance (Cap. 571) of Hong
Kong (the “SFO”) and any rules made under the SFO; or (b) in other circumstances which do not result in the
document being a “prospectus” as defined in the Companies (Winding Up and Miscellaneous Provisions)
Ordinance (Cap. 32) of Hong Kong (the “C(WUMP)O”) or which do not constitute an offer to the public within
the meaning of the C(WUMP)O; and

(ii) it has not issued or had in its possession for the purposes of issue, and will not issue or have in its
possession for the purposes of issue, whether in Hong Kong or elsewhere, any advertisement, invitation or
document relating to the Notes, which is directed at, or the contents of which are likely to be accessed or read by,
the public of Hong Kong (except if permitted to do so under the securities laws of Hong Kong) other than with
respect to Notes which are or are intended to be disposed of only to persons outside Hong Kong or only to
“professional investors” as defined in the SFO and any rules made under the SFO.
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Japan

The Notes have not been and will not be registered under the Financial Instruments and Exchange Act of
Japan (Act No. 25 of 1948, as amended, the “Financial Instruments and Exchange Act”). Accordingly, each Joint
Lead Manager has represented and agreed that it has not, directly or indirectly, offered or sold and will not,
directly or indirectly, offer or sell any Notes in Japan or to, or for the benefit of, any resident of Japan (which
term as used herein means any person resident in Japan, including any corporation or other entity organized
under the laws of Japan) or to others for re-offering or re-sale, directly or indirectly, in Japan or to, or for the
benefit of, any resident of Japan except pursuant to an exemption from the registration requirements of, and
otherwise in compliance with, the Financial Instruments and Exchange Act and other relevant laws and
regulations of Japan.

Singapore

This Offering Circular has not been and will not be registered as a prospectus with the Monetary Authority
of Singapore under the Securities and Futures Act, Chapter 289 of Singapore (the “SFA”). Accordingly, this
Offering Circular and any other document or material in connection with the offer or sale, or invitation for
subscription or purchase, of the Notes may not be circulated or distributed, nor may the Notes be offered or sold,
or be made the subject of an invitation for subscription or purchase, whether directly or indirectly, to any person
in Singapore other than (i) to an institutional investor under Section 274 of the SFA, (ii) to a relevant person
pursuant to Section 275(1) of the SFA, or any person pursuant to Section 275(1A) of the SFA, and in accordance
with the conditions specified in Section 275 of the SFA and (where applicable) Regulation 3 of the Securities and
Futures (Classes of Investors) Regulations 2018 of Singapore, or (iii) otherwise pursuant to, and in accordance
with the conditions of, any other applicable provision of the SFA.

Where the Notes are subscribed or purchased under Section 275 of the SFA by a relevant person which is:

(a) a corporation (which is not an accredited investor (as defined in Section 4A of the SFA)) the sole
business of which is to hold investments and the entire share capital of which is owned by one or more
individuals, each of whom is an accredited investor; or

(b) a trust (where the trustee is not an accredited investor) whose sole purpose is to hold investments and
each beneficiary of the trust is an individual who is an accredited investor,

securities or securities-based derivatives contracts (each term as defined in the SFA) of that corporation or
the beneficiaries’ rights and interest (howsoever described) in that trust shall not be transferred within six months
after that corporation or that trust has acquired the Notes pursuant to an offer made under Section 275 of the SFA
except:

(i) to an institutional investor or to a relevant person defined in Section 275(2) of the SFA, or to any person
arising from an offer referred to in Section 275(1A) or Section 276(4)(i)(B) of the SFA;

(ii) where no consideration is or will be given for the transfer;

(iii) where the transfer is by operation of law;

(iv) as specified in Section 276(7) of the SFA; or

(v) as specified in Regulation 37A of the Securities and Futures (Offers of Investments) (Securities and
Securities-based Derivatives Contracts) Regulations 2018 of Singapore.

Notification under Section 309B(1)(c) of the SFA — We have determined, and hereby notify all relevant
persons (as defined in Section 309A(1) of the SFA), that the Notes are prescribed capital markets products (as
defined in the Securities and Futures (Capital Markets Products) Regulations 2018 of Singapore) and Excluded
Investment Products (as defined in MAS Notice SFA 04-N12: Notice on the Sale of Investment Products and
MAS Notice FAA-N16: Notice on Recommendations on Investment Products).
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Korea

Each Joint Lead Manager severally but not jointly has represented, warranted and agreed that the Notes have
not been and will not be registered with the Financial Services Commission of Korea (the “FSC”) under the
Financial Investment Services and Capital Markets Act of Korea (the “FSCMA”), as amended, and accordingly
the Notes may not be offered, sold or delivered, directly or indirectly, in Korea or to, or for the account or benefit
of, any Korean resident (as such term is defined in the Foreign Exchange Transaction Act of Korea and the
Enforcement Decree thereof) at the time of issuance of the Notes, except (i) if Article 2-2-2, Paragraph 2, Item 3
of the Regulation on the Issuance of Securities and Public Disclosure, etc. of Korea is applicable, the Notes may
be offered, sold or delivered to Korean Qualified Institutional Buyers as specified in Article 2-2, Paragraph 2,
Item 4 of the above-mentioned regulation, provided that at least 80% of the aggregate principal amount of the
Notes shall be allocated to non-residents of Korea (as such term is defined in the Foreign Exchange Transaction
Act of Korea and the Enforcement Decree thereof) (which applies only to the Notes acquired from us or any Joint
Lead Manager at the time of issuance of the Notes), and the other requirements as set forth in Article 2-2-2,
Paragraph 2, Item 3 referred to above are satisfied, or (ii) as otherwise permitted by applicable Korean laws and
regulations. Each Joint Lead Manager severally but not jointly has undertaken to ensure that any securities dealer
to which it sells Notes confirms that it is purchasing such Notes as principal and agrees with such Joint Lead
Manager that it will comply with the restrictions described above.

Switzerland

This Offering Circular is not intended to constitute an offer or solicitation to purchase or invest in the Notes.
The Notes may not be publicly offered, directly or indirectly, in Switzerland within the meaning of the Swiss
Financial Services Act (“FinSA”), and no application has or will be made to admit the Notes to trading on any
trading venue (exchange or multilateral trading facility) in Switzerland. Neither this Offering Circular nor any
other offering or marketing material relating to the Notes constitutes a prospectus pursuant to the FinSA, and
neither this Offering Circular nor any other offering or marketing material relating to the Notes may be publicly
distributed or otherwise made publicly available in Switzerland.

Italy

The offering of the Notes has not been registered with the Commissione Nazionale per le Società e la Borsa
(“CONSOB”) pursuant to Italian securities legislation and, accordingly, no Notes may be offered, sold or
delivered, nor may copies of this Offering Circular or of any other document relating to any Notes be distributed
in Italy, except in accordance with any Italian securities, tax and other applicable laws and regulations.

Each Joint Lead Manager has represented and agreed that it has not offered, sold or delivered, and will not
offer, sell or deliver, any Notes or distribute any copy of this Offering Circular or any other document relating to
the Notes in Italy except:

(a) to qualified investors (investitori qualificati), as defined pursuant to Article 100 of Legislative Decree
no. 58 of February 24, 1998 (the “Financial Services Act”) and Article 34-ter, paragraph 1, letter (b) of
CONSOB regulation No. 11971 of May 14, 1999 (the “Issuers Regulation”), all as amended from time
to time; or

(b) in other circumstances which are exempted from the rules on public offerings pursuant to Article 100
of the Financial Services Act and Issuers Regulation.

In any event, any offer, sale or delivery of the Notes or distribution of copies of this Offering Circular or any
other document relating to the Notes in Italy under paragraph (a) or (b) above must be:

(i) made by an investment firm, bank or financial intermediary permitted to conduct such activities in Italy
in accordance with the Financial Services Act, Legislative Decree No. 385 of September 1, 1993 (the
“Banking Act”) and CONSOB Regulation No. 20307 of February 15, 2018, all as amended from time
to time;
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(ii) in compliance with Article 129 of the Banking Act, as amended from time to time, and the
implementing guidelines of the Bank of Italy, as amended from time to time; and

(iii) in compliance with any other applicable laws and regulations, including any limitation or requirement
which may be imposed from time to time by CONSOB or the Bank of Italy or other competent
authority.

Transfer Restrictions

Because of the following restrictions, purchasers are advised to consult with legal counsel prior to making
any offer, resale, pledge or other transfers of the Notes.

Transfer Restrictions under Korean Law

Each purchaser of the Notes, by accepting delivery of this Offering Circular, will be deemed to have
represented, warranted and agreed as follows:

(a) The Notes have not been and will not be registered with the FSC under the FSCMA, as amended.
Accordingly, the Notes may not be offered, sold, delivered or transferred directly or indirectly, in Korea or to, or
for the account or benefit of, any Korean resident (as such term is defined in the Foreign Exchange Transaction
Act of Korea and the Enforcement Decree thereof) for a period of one year from the date of issuance of the
Notes, except (i) in the case where, pursuant to Article 2-2-2, Paragraph 2, Item 3 of the Regulation on the
Issuance of Securities and Public Disclosure, etc. of Korea, if the Notes are issued as straight bonds other than
equity-linked bonds, such as convertible bonds, bonds with warrants and exchangeable bonds, the Notes may be
offered, sold, delivered or transferred to, between or among Korean Qualified Institutional Buyers as specified in
Article 2-2-, Paragraph 2, Item 4 of the above-mentioned regulation, provided that all of the following
requirements are satisfied: (1) the Notes shall be issued in a currency other than Won and the principal and
interest thereof shall be paid in a currency other than Won, (2) at least 80% of the aggregate principal amount of
the Notes shall be allocated to non-residents of Korea (as such term is defined in the Foreign Exchange
Transaction Act of Korea and the Enforcement Decree thereof) (which applies only to the Notes acquired from us
or any Joint Lead Manager at the time of issuance of the Notes), (3) the Notes shall be those listed on a major
overseas securities market specified by the governor of the Financial Supervisory Service of Korea, those
registered with or reported to a foreign financial investment supervisory agency of the country in which the
above securities market is established, or those for which any other procedure that may be deemed a public
offering is completed, (4) measures shall be taken to state the condition that the Notes shall not be transferred to
any Korean resident other than Korean Qualified Institutional Buyers at the time of issuance or within one year
from the date of issuance of the Notes on the face of such Notes (limited to the case where any physical
instrument is issued), the purchase agreement and offering documents and (5) we and the manager(s) (limited to
the case where any manager is appointed) shall take measures under foregoing items (1) through (4) and we and
the managers shall severally or jointly preserve evidential documents in relation thereto, or (ii) as otherwise
permitted by applicable Korean laws and regulations.

(b) The Notes will bear legends to the effect described in paragraph (d) below under “— Other Transfer
Restrictions Applicable to the Notes.”

Other Transfer Restrictions Applicable to the Notes

The Notes have not been and will not be registered under the Securities Act or the securities laws of any
state of the United States. The Notes may not be offered or sold within the United States or to, or for the account
or benefit of, U.S. persons, as defined in Regulation S, except pursuant to an exemption from, or in a transaction
not subject to, the registration requirements of the Securities Act.
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Except in certain limited circumstances, interests in the Notes may only be held through interests in the
Global Note. Such interests in the Global Note will be shown on, and transfers thereof will be effected only
through, records maintained by Euroclear, Clearstream and their respective direct and indirect participants. See
“Terms and Conditions of the Notes” and “The Global Note.”

Each purchaser of the Notes, by accepting delivery of this Offering Circular, will be deemed to have
acknowledged and represented and agreed as follows (terms used in this paragraph that are defined in Regulation
S are used in this Offering Circular as defined in the Securities Act):

(a) The Notes have not been and will not be registered under the Securities Act or with any securities
regulatory authority of any state of the United States or any other jurisdiction and are subject to significant
restrictions on transfer.

(b) Until forty (40) days after the commencement of offering of the Notes, an offer or sale of the Notes
within the United States by any dealer (whether or not participating in the offering) may violate the registration
requirements of the Securities Act.

(c) Such purchaser will not offer, sell, pledge or otherwise transfer any interest in the Notes except pursuant
to an exemption from, or in a transaction not subject to, the registration requirements of the Securities Act.

(d) The Notes will bear legends to the following effect, unless we determine otherwise in compliance with
applicable law, and such purchaser will observe the restrictions contained therein:

THE NOTES EVIDENCED HEREBY (THE “NOTES”) OF NAVER CORPORATION HAVE NOT BEEN
AND WILL NOT BE REGISTERED UNDER THE UNITED STATES SECURITIES ACT OF 1933, AS
AMENDED.

THE NOTES HAVE NOT BEEN AND WILL NOT BE REGISTERED UNDER THE FINANCIAL
INVESTMENT SERVICES AND CAPITAL MARKETS ACT OF KOREA. ACCORDINGLY, THE NOTES
MAY NOT BE OFFERED, SOLD OR DELIVERED, DIRECTLY OR INDIRECTLY, IN KOREA OR TO, OR
FOR THE ACCOUNT OR BENEFIT OF, ANY RESIDENT OF KOREA (AS SUCH TERM IS DEFINED
UNDER THE FOREIGN EXCHANGE TRANSACTIONS ACT OF KOREA AND ITS ENFORCEMENT
DECREE) OR TO OTHERS FOR RE-OFFERING OR RESALE, DIRECTLY OR INDIRECTLY, IN KOREA
OR TO ANY RESIDENTS OF KOREA, EXCEPT AS OTHERWISE PERMITTED UNDER APPLICABLE
KOREAN LAWS AND REGULATIONS. IN ADDITION, DURING THE FIRST YEAR AFTER THE
ISSUANCE OF THE NOTES, THE NOTES MAY NOT BE TRANSFERRED TO ANY RESIDENT OF
KOREA OTHER THAN A “QUALIFIED INSTITUTIONAL BUYER” (A “KOREAN QIB,” AS DEFINED IN
THE REGULATION ON ISSUANCE, PUBLIC DISCLOSURE, ETC. OF SECURITIES OF KOREA) WHO IS
REGISTERED WITH THE KOREA FINANCIAL INVESTMENT ASSOCIATION AS A KOREAN QIB,
PROVIDED THAT THE AMOUNT OF THE NOTES ACQUIRED BY SUCH KOREAN QIBS IN THE
PRIMARY MARKET IS LIMITED TO NO MORE THAN 20% OF THE AGGREGATE ISSUE AMOUNT OF
THE NOTES.

94



LEGAL MATTERS

Cleary Gottlieb Steen & Hamilton LLP, our U.S. counsel, and Linklaters LLP, U.S. counsel to the Joint
Lead Managers, will pass upon certain legal matters as to United States law relating to the Notes. Kim & Chang,
our Korean counsel, will pass upon certain matters as to Korean law for us. Cleary Gottlieb Steen & Hamilton
LLP and Linklaters LLP may rely as to all matters of Korean law on Kim & Chang. Kim & Chang may rely on
Cleary Gottlieb Steen & Hamilton LLP as to all matters of U.S. law.

INDEPENDENT AUDITORS

Our consolidated financial statements as of and for the years ended December 31, 2020 and 2019 appearing
elsewhere in this Offering Circular have been audited by Samil PricewaterhouseCoopers, independent auditors,
as stated in their report included in this Offering Circular.
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REGISTERED OFFICE OF THE COMPANY

NAVER Corporation
NAVER Green Factory
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Korea

LEGAL ADVISORS TO THE COMPANY

As to U.S. law As to Korean law

Cleary Gottlieb Steen & Hamilton LLP Kim & Chang
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19, Eulji-ro 5-gil, Jung-gu
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Korea
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Korea
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Korea
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Citicorp International Limited
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Hong Kong
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