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Not for release, publication or distribution in or into the United States, Canada, Japan or the Peopleôs Republic of China.

This presentation is for information only and does not constitute or form part of an offer, invitation or solicitation of any offer to purchase or subscribe for any securities 

of Sasseur REIT in Singapore or any other jurisdiction nor should it or any part of it form the basis of, or be relied upon in connection with, any contract or commitment 

whatsoever. The value of the units in Sasseur REIT ("Units") and the income derived from them may fall as well as rise. Units are not obligations of, deposits in, or 

guaranteed by, Sasseur Asset Management Pte. Ltd. (as Manager of Sasseur REIT) (the ñManagerò), DBS Trustee Limited, as trustee of Sasseur REIT, Sasseur 

Cayman Holding Limited, as sponsor of Sasseur REIT or any of their respective affiliates. An investment in the Units is subject to investment risks, including the 

possible loss of the principal amount invested. Investors have no right to request that the Manager redeem or purchase their Units while the Units are listed. It is 

intended that unitholders of Sasseur REIT may only deal in their Units through trading on Singapore Exchange Securities Trading Limited (the "SGX-ST"). Listing of 

the Units on the SGX-ST does not guarantee a liquid market for the Units. The past performance of Sasseur REIT is not necessarily indicative of the future 

performance of Sasseur REIT.

This presentation may contain forward-looking statements that involve risks and uncertainties.  Actual future performance, outcomes and results may differ materially 

from those expressed in forward-looking statements as a result of a number of risks, uncertainties and assumptions.  These forward-looking statements speak only as 

at the date of this presentation. No assurance can be given that future events will occur, that projections will be achieved, or that assumptions are correct.  

Representative example of these factors include (without limitation) general industry and economic conditions, interest rate trends, costs of capital and capital 

availability, competition from similar developments, shifts in expected levels of rental revenue, changes in operating expenses, property expenses, governmental and 

public policy changes and the continued availability of financing in the amounts and the terms to support future business.

Investors are cautioned not to place undue reliance on these forward-looking statements which are based on the current view of management on future events. 

Unless otherwise stated, all references to currencies are in Singapore dollars and cents, as the case may be. 
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Portfolio Occupancy1 

98.0%
Setting a new record high

Total Outlet Sales

RMB958.4m
Ƹ14.0% YoY

Weighted Average Lease Expiry 

(NLA)

2.2 years
As at 30 Sep 2024

Portfolio
OUTLET

EMA Rental Income (RMB)2

RMB158.6m       RMB487.6m
Ƹ 2.0% YoY           Ƹ 0.1% YoY

EMA Rental Income (S$)2

S$29.2m             S$91.5m
Ƹ3.6% YoY             Ƹ1.5% YoY

Financials

\

Capital Management

1. Occupancy is calculated based on the average of the last dayôs occupancy of each month in the quarter.

2. Excluding straight-line accounting adjustments; more details on the Entrusted Management Agreement (EMA) model in the Appendix.

3. S-REITsô recent business updates or earnings filings (as of mid-day 26 July 2024).

As at 30 Sep 20243Q 2024                9M 2024

Resilient 9M 2024 EMA Rental Income
Portfolio occupancy achieved new record high of 98%

Aggregate Leverage

25.5% 
Lowest amongst S-REITs3

Interest Coverage Ratio

4.5x 

Average Debt Maturity

2.1 years 

3Q 2024                 9M 2024

RMB3,124.4m
Ƹ7.2% YoY



Total Distribution of 41.262 S cents
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1. Source: Bloomberg.

2. From 28 Mar 2018 to 31 Dec 2018.

3. Source: SGX Research, ñChartbook: SREITs & Property Trustsò, 2Q 2024 & 3Q 2024.
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6.550
7.104
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5.128
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Vs 

52.1%

FTSE ST REIT Index

26.3% 

FTSE Straits Times Index

41.1%

3.153

Total Return1 (Listing to 30 Sep 2024) Outperforms Market

6.249

1.587

3.541

3.264 2.846 3.3223.4103.373

3.269 3.699 2.9273.1403.731

Attractive Total Returns and Distribution Yield
Resilient and defensive amidst economic uncertainties

39.1%

8.1%

25.5%

9.3%

Aggregate Leverage

Distribution Yield

Sasseur REIT S-REIT sector average

As at 28 Jun 2024

Best Risk-adjusted Return versus Sector Average3

As at 30 Sep 2024

85%

90%

95%

100%

105%

110%

2/1/2024 26/1/202422/2/202419/3/202416/4/202413/5/2024 7/6/2024 4/7/2024 30/7/202426/8/202419/9/2024

9M2024 Price Performance (Rebased)

Sasseur Real Estate Investment Trust FTSE ST All-Share Real Estate Investment Trusts Index

Sasseur REIT Outperformed FTSE ST REIT Index in 9M2024

+5.1%

-1.7%

Source: Miraqle
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Corporate Governance Ranking

Accolades

Î Highest Weighted Return on Equity 

Over Three Years in S-REITs Sector

Î Awarded by The Edge for Second 

Consecutive Year (2023 and 2024)

Sasseur REIT Triumphs with Triple Awards Win

 at ñThe Asia Pacific Best of the Breeds REITs & Real 

Estate Investment Awards  2024ò for

ÅBest Retail REIT (Singapore, USD 500 Million ï USD 1 

Billion market capitalisation): Platinum 

ÅBest Investor Relations (Singapore, USD 500 Million ï 

USD 1 Billion market capitalisation): Platinum 

ÅBest CEO (Singapore, USD 500 Million ï USD 1 Billion 

market capitalisation): Gold 

Ranked 16th out of 43 REITs and Business Trusts 

Singapore Governance and Transparency Index (SGTI) 

2024

ÅSGTI Score of 91.3

ÅHighest score since 2019 when REIT was first included in 

SGTI rankings

Industry Recognition

For corporate governance and outstanding performance

Returns Performance



Sasseur (Hefei) Outlet

Sponsorôs 
Updates
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Sasseur Group Is Chinaôs Leading Outlet Operator 

Front runner in outlet mall innovation and retail experience evolution

Å Privately-held family business by founder, Vito 

Xu focusing purely on management of outlet 

malls in China, and not a property developer

Å First mover in establishing visible presence in 

Tier 2 and Tier 3 cities to take advantage of the 

aspirational middle-class consumer base

o Opened its first outlet, Chongqing 

Liangjiang Outlet, in 2008 and 16 years 

thereafter, the Group now manages 18 

outlets located in 16 cities across China

o Provides more than 100,000 jobs across 

China

Introduction to Sasseur Group Top 38th Chinese Retail Enterprise

ÅLeapfrogged into top 38th  in 

the "2023 Top 100 Chinese 

Retail Enterprises" in 

recognition of its business 

achievements and 

significant industry influence

Å Pioneered the ñSuper Outletò model which redefined the traditional outlet 

concept in 2016 and this has become one of its distinctive differentiating 

business strategy in the increasingly competitive landscape in China

Å By incorporating the founder's passion for art and culture into its design, 

Sasseur outlets offer customers a distinctive lifestyle experience

Co-founder of Sasseur Outlet: Yang XueCommitment to ñSocial Goodò

ÅRecognising the long-term value of sustainable 

development, Sasseur Group integrates green 

practices into its business operations
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Sasseur Groupôs 2-Pronged Strategy Propels Resilient Growth
4 of the 6 self-built outlets had been injected into Sasseur REIT; 12 third-party outlets under asset-light model

100% owned by 

Sasseur Group

Role of 

Sponsor

Sasseur REIT

Manages 18 

outlets in 16 cities  

in China

Asset-light 

business model

Asset-heavy 

platform

REIT: owns 4 outlets

Chongqing Liangjiang 

Outlet
Chongqing Bishan Outlet

Hefei Outlet Kunming Outlet

Sasseur (Guiyang) Outlet

Sasseur (Xiôan) Outlet

Strong commitment to 

Sasseur REIT:

Å Expertise in outlet 

operations;

Å Strong financial 

support;

Å Growth strategy

Strategic value 

proposition for Sponsor:

Å Efficient capital 

recycling;

Å Diversification;

Å Global branding

~57% (as at 30 Sep 2024)

stake in Sasseur REIT 

Sasseur Group



Sasseur Groupôs Unique ñSuper Outletò Business Model
Positioning the outlets as lifestyle destinations for the whole family incorporating sustainability 

A 1+N DT S

ART
OUTLETS +

LIFESTYLE EXPERIENTIAL SPACES
DATA  TECHNOLOGY SUSTAINABILITY

Synergy between Art and Commerce  

(expressing art in outlet layout and 

design)

Super Sports 

(sporting facilities and activities for 

families)

VIP Memberships 

(loyalty programme)

Sustainable Brand Culture

(high ethical standard and pursuit of 

sustainable art and commerce)

Shoppersô emotional connections 

with the outlets featuring local 

themes 

(creating emotional value)

Super Kids 

(playgrounds and educational

facilities and activities for kids)

Online and Offline Integration  

(meeting customersô needs for 

seamless online and offline retail 

experiences)

Sustainable Relationships between 

Platform and Capital

(well balanced long-term focused 

strategy and people-oriented incentive 

scheme)

Local culture appreciation 

(enjoying cultural history and 

experiences)

Super Farm 

(farmersô markets and local/ regional 

food culture)

Constant analysis of shoppersô data 

to improve operations and promote 

sales

Sustainable Commercial Creativity

(continuous and relentless innovation in 

business operations)

Sasseur (Hefei) Outlet

Matata Animal Kingdom 

( ᶧᶧח◓♠ᶁ)
The first indoor zoo in Anhui Province 

which spans two levels over a total 

area of 2,200 square metres

Sasseur (Kunming) Outlet

Vito Driving School for children 

( ἣѷ )

Targeted at young children to let them 

learn driving and abide by traffic rules

Examples of Lifestyle Experiential Spaces

Sasseur (Chongqing Bishan) Outlet

Strawberry farm 

(╬ Ԇ )

A ñpick-your-own strawberriesò 

activity which is popular with 

families

Sasseur (Hefei) Outlet

TongQu Childrenôs Playground
( )

Indoor playground spanning c. 3,600 

square metres, featuring a trampoline 

park, arts and crafts room, and more

11
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18 operating outlets1 in 16 cities, 

Guiyang

Xiôan

Urumqi

Yangzhou

Changsha

Nanjing 

Hangzhou

Changchun

Xiamen

Shijiazhuang

Suzhou

Fuzhou
Operating Outlets

Upcoming Outlets

Lanzhou

Chongqing 

(Liangjiang)

Chongqing 

(Bishan)

Nanjing II

Hefei

Kunming

Right of First Refusal 

(ROFR) Outlets

Sasseur REIT Outlets
Guangzhou

Shenzhen

Shanghai

Yinchuan

1. Including the 4 outlets owned by Sasseur REIT.

Sasseur Group Celebrates the Grand Opening 

of Its 18th Outlet in Urumqi in Sep 2024

Sasseur Group Makes Headway with 

Expansion into Chinaôs Tier 1 Cities

Artist impression Artist impression

Sasseur (Guangzhou) Outlet

Ground-breaking ceremony 

on 29 Apr 2024

Sasseur (Shanghai Jiading) Outlet 

Construction work for upcoming outlet 

commenced on 30 Jun 2024

Sasseur Groupôs Expanding Asset-light Business Model
Managing 18 outlets with plans to further expand into first-tier cities in China



Sasseur (Chongqing Liangjiang) Outlet

Financial
Performance
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Å3Q 2024 EMA rental income (RMB)Ƹ2.0% YoY, attributed to

ι Variable component incomeƸ13.2% YoY, in line with the 

14.0% drop in outlet sales

ι Cushioned by annual ƶ3% YoY for fixed component 

income

Å3Q 2024 EMA rental income (S$) Ƹ3.6% YoY, mainly due to 

depreciation of RMB against S$

1. Excludes straight-line accounting adjustments.

2. Average S$:RMB rate of 1:5.4205 for 3Q 2024, 1:5.3377 for 3Q 2023, 1:5.3278 for 9M 2024 and 1:5.2521 for 9M 2023.

9M 2024 EMA Rental Income (RMB) Remains Stable YoY 
Supported by higher fixed component of EMA rental income

3Q 2024 3Q 2023 Variance % 9M 2024 9M 2023 Variance %

Outlet sales (RMB m) 958.4 1,114.4 Ƹ14.0 3,124.4 3,368.5 Ƹ7.2

EMA rental income (RMB m)1 158.6 161.9 Ƹ2.0 487.6 487.9 Ƹ0.1

- Fixed component (RMB m) 115.2 111.9 ƶ3.0 345.7 335.6 ƶ3.0

- Variable component (RMB m) 43.4 50.0 Ƹ13.2 141.9 152.3 Ƹ6.8

EMA rental income (S$ m)1,2 29.2 30.3 Ƹ3.6 91.5 92.9 Ƹ1.5

Å9M 2024 EMA rental income (RMB)Ƹ0.1% YoY, attributed to

ι Variable component incomeƸ6.8% YoY, in line with the 

7.2% decline in outlet sales

ι Cushioned by annual ƶ3% YoY for fixed component 

income

Å9M 2024 EMA rental income (S$) Ƹ1.5% YoY, mainly due to 

depreciation of RMB against S$
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4.6%

4.45%

4.3%

4.2%
3.95%

3.85%

3.6%

Jan 22 Apr 22 Jul 22 Oct 22 Jan 23 Apr 23 Jul 23 Oct 23 Jan 24 Apr 24 Jul 24 Oct 24

1. Closing S$:RMB and US$:S$ rates of 5.4731 and 1.2803 as at 30 Sep 2024 respectively.

2. Includes S$56 million Sponsor loan.

3. Source: tradingeconomics.com

52.6%

47.4%

Funding sources

Onshore loans

Offshore loans

52.6%16.1%

31.3%

Debt currency profile

RMB loan US$ loan

S$ loan

As at 30 Sep 2024

2

S$56m

S$204m
S$171m

2025 2026 2028

Sponsor loan

S$125m

US$54m

S$10m

RMB931m Onshore 
RMB loan

Offshore 
loans

RCFRMB308m

m

(13.1%)

(47.4%)
(39.5%)

1

1
1

2

¡ Pegged to stable/fixed interest rates

¢ Hedged to fixed interest rates

Approximately 86% of borrowings

Maturity profile for loans totaling S$431m

China cut 5-year LPR 3 times in 20243

Loan Prime Rate 

(LPR) cut on 

21 Oct 2024

Diversified Debt Profile
Higher proportion of RMB-denominated loans provides natural forex hedge and benefits from LPR 

cuts; unencumbered Kunming Outlet enhances financing flexibility



As at

30 Sep 2024

As at 

31 Dec 2023

Gross borrowings S$430.7 mil S$442.1 mil

Average debt maturity 2.1 years 2.9 years

Weighted average cost of debt per year 5.3% 5.6%

4.5x

25.5%

S$827.3m

Low aggregate leverage

Vs 25.3% as at 31 Dec 2023

Sizeable debt headroom3,4

Vs S$863.4m as at 31 Dec 2023

Interest coverage ratio

Vs 4.3x as at 31 Dec 2023

Sensitivity of DPU to changes in interest rates

Change in 

interest rate

Impact on 

DPU p.a.2

Offshore loans Ƹ50bps ƶ0.02 cents

Onshore RMB loans Ƹ50bps ƶ0.07 cents

1. S-REITsô recent business updates or earnings filings (as of mid-day 26 July 2024).

2. Based on units in issue of 1,250,771,206 as at 30 Sep 2024.

3. Debt headroom is computed based on total assets and assumes a corresponding increase in total assets with new debts raised.

4. Based on MASô prescribed leverage limit of 50.0%.

Projected S$0.4m per annum interest savings 

for RMB-denominated loans, following recent 25bps cut in 

Chinaôs loan prime rates in Oct 2024

Prudent Capital Management
Lowest aggregate leverage amongst S-REITs1; average cost of debt on declining trend

16



Sasseur (Chongqing Liangjiang) Outlet

Portfolio
Performance
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Å Portfolioôs 3rd quarter outlet sales Ƹ14.0% YoY to RMB958.4m mainly due to: 

ι Extreme heatwaves in Chongqing, with temperatures surpassing 35ÁC on over 70 days during the quarter2, which impacted shopper traffic 

and sales at Chongqing Liangjiang Outlet. 

ι Hefei City recorded four earthquakes in September3, marking the first significant seismic activity in the area in over 30 years4. This 

unexpected series of earthquakes affected shopper traffic and sales at Hefei Outlet. 

ι Decline in demand for fashion goods from international brands across 4 outlets.

Å Portfolioôs 9M outlet sales Ƹ7.2% YoY to RMB3,124.4m

ι Consumers in China are exhibiting increased caution in their purchasing decisions, remaining risk-averse and price-sensitive due to a weaker 

labour market and slower income growth.

Outlet sales (RMB m) 3Q 2024 3Q 2023
Variance 

%

Contribution 

%1 
9M 2024 9M 2023

Variance

 %

Chongqing Liangjiang 525.4 639.1 -17.8 53.3 1,664.9 1,839.6 -9.5

Chongqing Bishan 69.2 83.8 -17.4 8.2 255.3 287.0 -11.0

Hefei 209.3 222.3 -5.9 23.1 723.7 730.2 -0.9

Kunming 154.5 169.2 -8.7 15.4 480.4 511.8 -6.1

Portfolio 958.4 1,114.4 -14.0 100.0 3,124.4 3,368.5 -7.2

1. Based on 9M 2024 sales contribution.

2. Source: The Paper , ñ 77 ɹ 24 ò, 1 October 2024.

9M 2024 Portfolio Sales Impacted By Softer Market Environment & 
Exceptional Factors
Chongqing Liangjiang outletôs 9M 2024 sales on par with pre-COVID level

3. Source: The Beijing News 4.7 , 18 September 2024.

4. Source : Baidu ñ ò, 19 September 2024. 
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1. óAnchor tenantsô are fixed rental leases, such as cinemas, hotel and gym.

2. óOthersô comprises Food & beverage, Children's wear, Shoes & leather, Lifestyle, Accessories and Ad-hoc; óAd-hocô refers to temporary leases.

3. óOthersô comprises Accessories, Food & beverage, Anchor tenants, Lifestyle, Kids-centric centres and Ad-hoc; óAd-hocô refers to temporary leases.

4. Calculated based on average monthly gross revenue for the period Jan-Sep 2024.

International 

Brands

13.3%Sports

11.5%

F&B

6.9%

Fashion 

(Domestic), 

32.7%

International 

brands, 

13.8%Sports, 

15.1%

Anchor 

tenants, 

11.0%

Kids-centric 

centres, 6.5%

Others, 20.9%

% of NLA 

as at 

30 Sep 24

International 

Brands

13.3%Sports

11.5%

F&B

6.9%

Fashion 

(Domestic), 

43.8%

International 

brands, 

17.0%

Sports, 

19.6%

Children's 

wear, 5.8%

Shoes & 

leather,    

           4.1%

Others, 

9.7%

% of GR4

as at 

30 Sep 24

3

1

2

Of the portfolioôs Gross Revenue4

Top 10 

tenants 

contribute

15.1%

No single 

tenant 

accounts for  

>5% 

Trade mix remains stable in 

3Q 2024 versus 2Q 2024

3

Retail trends: 3Q 2024 vs 2Q 2024

ÅTrade mix for 3Q 2024 versus 2Q 2024 remains stable

ι Marginal increase in the contribution of Sports brands in terms of percentage of Gross Revenue (GR) and Net Lettable Area (NLA)

Diversified Trade Mix
Approximately 15% of portfolioôs gross revenue contributed by top 10 tenants
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1. Occupancy is calculated based on the average of the last dayôs occupancy of each month for each quarter; for the financial years of 2021, 2022 and 2023, occupancy is calculated based on average of the last 

dayôs occupancy of each month in the fourth quarter of the year.

Occupancy remains at 100%
Marginally lower occupancy due to temporary 

vacancies arising from changes in tenants

Occupancy remains stable 
Achieved record high occupancy following 

successful asset enhancements in 2024

Stable Portfolio Occupancy1 

in 3Q 2024

94.5%
97.2% 97.6% 97.9% 97.8% 98.0%

2021 2022 2023 1Q
2024

2Q
2024

3Q
2024

Improved occupancy level from 2Q 2024
95.7% 98.1% 96.1% 97.3% 97.2% 97.4%

2021 2022 2023 1Q
2024

2Q
2024

3Q
2024

Hefei Outlet

96.7% 97.0% 98.5% 97.9% 98.1% 98.8%

2021 2022 2023 1Q
2024

2Q
2024

3Q
2024

Kunming Outlet

83.5%

92.8%
96.8% 96.5% 96.1% 95.8%

2021 2022 2023 1Q
2024

2Q
2024

3Q
2024

Chongqing Bishan Outlet

100% 100% 100% 100% 100% 100%

2021 2022 2023 1Q
2024

2Q
2024

3Q
2024

Chongqing Liangjiang Outlet

Portfolio Occupancy Rate Reaches All-time High of 98%
Proactive leasing strategies & efforts continue to drive high occupancy levels
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8.6%

45.9%

23.8%
21.7%

5.9%

66.4%

18.7%

9.0%

2024 2025 2026 2027 & Beyond

By NLA By GR

Lease Expiry Profile
Continued emphasis on cultivating 

brand champions and new & 

exciting retail offerings

As at 30 Sep 2024

Deliberate short leases to 

optimise tenant mix

ÅAdapting to fast-changing consumer 

preferences in China

ÅProvides flexibility to replace non-

performing tenants with new 

successful brands

WALE (years)

2.2 by Net Lettable Area (NLA)

1.2 by Gross Revenue (GR)

1. As at 30 Jun 2024.

41.8%1

33.7%1

Proportion of leases expiring in 2024 

has been reduced in 3Q 2024:

VFrom 33.7% to 8.6% (by NLA)

VFrom 41.8% to 5.9% (by GR)

Weighted Average Lease Expiry (WALE)
Risk of leases expiring in 2024 has largely been mitigated
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2,098

2,580
2,931

3,530

3,985

31-Dec-20 31-Dec-21 31-Dec-22 31-Dec-23 30-Sep-24

Number of VIP Members in Portfolio  (ô000)

12.9% Total VIP Members by 

Outlets (ô000)

As at 30 Sep 2024

1,345
33.8%

1,236
31.0%

878
22.0%

525
13.2%

Kunming Outlet

Hefei

Outlet

Chongqing 

Bishan

Outlet

Chongqing 

Liangjiang

Outlet

3-year CAGR

(Dec 20 - Dec 23) 18.9%

VIP Membership Continues At Double-digit Growth
VIP members are a vital contributor to outlet sales

VIP members contributed 

>60% of the portfolioôs 

9M 2024 outlet sales
Platinum CardBlack Gold Card Gold Card Basic Card
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Aerial View of Car Parking Space at Kunming Outlet
Stairway leading to Car Park 

Before

After

New Vehicle 

Parking Area

V Expanded car park capacity by additional 400 lots prior to the 

Sep 2024 anniversary sales to accommodate the anticipated 

higher shopper traffic.

V Insufficient car park lots particularly during weekends, public 

holidays, and promotional events had previously resulted in 

congestion issues, which have now been effectively alleviated.

V Cherry trees and Bougainvillea vines were planted throughout 

the new carpark area to enhance its landscaping.

Insufficient 

Car Park Lots

Increased Car Park Capacity at Kunming Outlet
Proactive enhancement for long-term value creation
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Summer Events at Kunming Outlet

-

Summer Events at Hefei Outlet

During the 2024 Olympics, Kunming Outlet 

promoted Super Sports and Super Kids brands with 

Olympic-themed activities, inspiring enthusiasm for 

sports among shoppers and families.

Collaborated with Hefei High-tech Zone, Qichao 

Coffee, and local partners on events like basketball 

games, pet adoptions, and cultural tours to boost brand 

visibility and community ties.

Thematic Summer Vacation Programmes (Jul-Aug)
Drawing families and children to Sasseur Outlets



Hefei Outlet
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Highlights of Event Happenings and Shopping Frenzy

Immersive entertainment and captivating 

performances effectively engaged shoppers, 

increasing their time spent in the outlets. 

Attractive stacked discounts 

and vouchers drove late-night 

shopping, drawing in crowds 

well past midnight.

Heavy vehicle traffic 

streaming into the outlets.

Kunming Outlet

Hefei Outlet

Kunming Outlet

Chongqing Liangjiang Outlet

Chongqing Bishan Outlet Kunming Outlet

Chongqing Liangjiang Outlet

Signature Sales Event of the Year: Anniversary Sales 2024
Engaging and interactive events alongside late-night shopping sprees
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Anniversary Sales ï Chongqing Liangjiang Outletôs Strategic 
Collaboration with International and Local Brands

Exclusive offerings

Lowest prices in Chongqing

Attractive value proposition

Strategic Partnership with OVER 60 

popular brands 

Sports

International Brands

Kids Apparel
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Chongqing 

Liangjiang Outlet

Å 7,000 of COACH 

products on offer  

Å Up to 80% discount 

Å RMB 2.6 million of 

sales over 8-day 

period from 15 ï 22 

September 2024

Hefei Outlet

ÅTongQu Children's 

Playground ~ 3,600 m2

ÅOpened on 6 August 

2024 

ÅAttracted huge crowds

Å>RMB 650,000 of sales 

in August 2024

Chongqing 

Liangjiang Outlet

ÅG BERRY BEAUTY 

reopened on 30 July 

2024

ÅRMB 2.5 million in 

sales during 

Anniversary Sales 

period

Å300% YoY increase

Hefei Outlet

ÅFILA 3Q 2024 sales 

records + 19% YoY 

ÅDriven by more effective 

promotional strategies 

and expanded product 

range

Brand Highlights and Notable Anniversary Sales Achievements
Driving shopper engagement and value at our outlets
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Food & Beverage Brands

New Polo Ralph Lauren store at 

Chongqing Liangjiang Outlet

New PLAY Store at Chongqing Bishan Outlet New CHJ Jewellery Store at Hefei Outlet

International Fashion Brands

Childrenôs Wear Brands

New Loreal Store at Chongqing Liangjiang Outlet

Exciting New Brands & Upgrades in 3Q 2024
Variety of new trendy offerings at Sasseur REITôs outlets


