TIANJIN ZHONG XIN PHARMACEUTICAL GROUP CORPORATION LIMITED
(Company Registration No.: 91120000103100784F)
(Incorporated in the People’s Republic of China)

ANNOUNCEMENT IN RELATION TO COMMUNICATION AND ENGAGEMENT WITH
STAKEHOLDERS

— PARTICIPATION IN AN ONLINE INVESTOR SURVEY

The board of directors (the “Board”) and every individual director of Tianjin Zhong Xin
Pharmaceutical Group Corporation Limited (the “Company”) hereby confirm that they will
individually and collectively accept full responsibility for the accuracy of the information given
in this announcement, and confirm, having made all reasonable enquiries, that to the best of
their knowledge and belief, the facts stated in this announcement are fair and accurate in all
material respects as at the date of this announcement, and that there are no material facts the
omission of which would make any statement in this announcement misleading.

The Board wishes to inform the shareholders of the Company that, on 31 March 2022, the Company
participated in an online investor survey (##%# i#ff) (the “Investor Survey”) which is one of the
communication channels for the Company to communicate and engage with the stakeholders of the
Company. Please refer to Appendix A to this announcement for further details in relation to the
Investor Survey.

BY ORDER OF THE BOARD

Jiao Yan
Secretary to the Board of Directors

4 April 2022



APPENDIX A

RECORDS OF PARTICIPATION IN AN ONLINE INVESTOR SURVEY
BEE R ERLR

Survey method: Online joint survey
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Time
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31 March 2022, from 3:30pm — 4:35pm
2022 4 3 H 31 H 15: 30—16: 35

Participants of the Company

AFERAR

Chairman of the Board: Ms. Zhang Mingrui

B OH K gk

Director and General Manager: Ms. Li Yan

HE, DM &Y

Deputy General Manager (Chief Accountant): Ms.

Niu Shengfang
WA RIS A5

Secretary to the Board: Ms. Jiao Yan
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Participating Investors

5auBE

Southwest Securities
Co., Ltd.

VO R IESR AR A PR 22 7]

Shanghai Shangjin
Investment
Management
Partnership (Limited
Partnership)

M AT A 4 K
ek (H IR A 1K)

China Universal Asset
Management Co., Ltd.
ICRE RSN A
R #]

Harvest Fund
Management Co., Ltd.
5 SRR IR AR

Guorong Securities
Co., Ltd.

I R UE 7 BB A BR A )

Shanghai Ning Yongfu
Private Equity Fund
Management
Partnership (Limited
Partnership)

R E SR

Fullgoal Fund
Management Co., Ltd.
B EESEHARAH

China Asset
Management Co., Ltd.

IS ERARAF

IR (A IRE 1K)
Beijing Rongyi Bank Of
Huatai Securities Co., Investment Communications UBS SDIC Fund

Ltd.
TEFAUETF AR A PR A 7]

Management Co., Ltd.
bt R £ 0 A TR
A

Schroder Fund
Management Co., Ltd.
AT B P A
MR #]

Management Co., Ltd.
I P AR A < B TR

N
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Sealand Securities
Co., Ltd.

Rl UE 7 B A PR A 7

QiuzhiYang Investment
Management Co., Ltd.

K BB A IR A7

Penghua Fund
Management Co., Ltd.
S A I 4 5 HEAT PR A ]

XinCheng Fund
Management Co., Ltd.
BEWESE A RA A

Bohai Securities Co.,
Ltd.

D HFIE SR IR A PR 22 7]

Beijing Zhuoshihengli
Investment Fund
Management Center
(Limited Partnership)
Jb I A E R T I 4
BRI (FIRE1)

Zhongrong Fund
Management Co., Ltd.
F L S A TR A F

AXA SPDB Investment
Managers Co., Ltd.
THIR 2 A A R

A

Sunshine Asset
Management Co., Ltd.

PRG54 PR A A R

Al

Tianjun Investment
Management Co., Ltd.
RIRBGA IR~ 7]

Great Wall Fund
Management Co., Ltd.
KIS EHA R A A

First-Trust Fund
Management Co., Ltd.
RERSEHARAA

Shenzhen Lin Yuan
Investment
Management Co., Ltd.
TRYIT AR el #2558 P
PR TTAEA

Hotland Innovation
Asset Management
Co., Ltd.

LA ESE AR
A

WanJia Asset
Management Co., Ltd.
HEFEGEARAA

Oriental Alpha Fund
Management Co., Ltd.
RITRIREEE A
PR 22w

Questions from the Participating Investors and Company’s Responses

ST 2 [ R e A ] Bl R AR

Question 1: In 2020, the Company’s controlling shareholder, Tianjin Pharmaceutical
Holdings Co., Ltd. (REBTHEHERAFRAE) (“TPH”) began to carry out the proposed mixed-
ownership reform (the “Mixed-ownership Reform”); please introduce the Company’s overall
strategic planning and operational targets during the period of the “14™ Five-Year Plan” of the
Company.

IE8E 1. 2020 EAF IR EABE, EARMETREK “+HL” BARRBAMNZE BiR?

Company’s Response: The Company’s strategic positioning is to be the most valuable green
traditional Chinese medicine (“TCM”) enterprise in China, and the plan is to carry out a "One plus
Five" strategy.

ol 5 rh 2l R s S 2 0 [ B i gk b 25 4k, IURMREE 1457 I IROT R 5E A

“Five” Strategies. The first strategy is to strength and expand the Company’s green TCM
business. The Company has 116 exclusive varieties and is one of the enterprises with the most
abundant TCM resources and the longest history in China. The patent medicine sector will focus on
the strategy of "Three Cores and Nine Wings (Z=#%/L#)". The first core is to build a cardiovascular
and cerebrovascular product line. With Suxiao Jiuxin Wan (%R0 #L) taking the leading role, the
Company will coordinate the market synergy of Shunaoxin Di Wan (&7 fikii§ 1), Tongmai Yangxin
Wan (i@ fik 7% #L), Shenfu Qiangxin Wan (Z:[ff 3> #.) and other product matrices to provide
solutions for various diseases in the cardiovascular field. The second core is based on skin wound
repair. With Jing Wan Hong (3% J34L) ointment as the main variety, the Company will improve brand
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awareness of wound repair. The third core is to use the time-honored “Da Ren Tang (i%1"%)” brand
to carry the high-quality Chinese medicine. Further, "Nine Wings" refers to the promotion of the
development of various product lines including (i) respiratory products represented by Qingyan Di
Wan (iF WH % H.), (i) digestive products represented by Wei Chang An Wan (8 g % #), (i)
rheumatism and bone pain products represented by Bi Qi (Fi#) capsules, (iv) urinary products
represented by Longging Pian (7% /), (v) women and children products represented by Wuiji
Baifeng Pian (3% A X A7) and (vi) tumor products represented by Zilong Jin Pian (5524 7).

CTURY R, R OREREE R gt G HOR iR, AR RN 116 4, REWNHATEEREE, I
RIS AR AN — o BRI REE =RV SRS, o MO N L e 2. USSR
RNk, GEERTINRE AL KT A SR O RS SRR BRI T I B ], AR I A AT 2 e
fRIT % . BRI R KRBT R, R TAHE NFE M, sGaIHEE M. B =2
FZTT KR KRB EZ . S35h, LI RAHER) LB AR RIS . DUE A
MR DAEHEIR BN AR KR BRI . DURETE i AR B IR . LSS H
R AR L i LS e Fr ARG I IR 287 il 457 i 2 K e

The second strategy is TCM herbal slices(*F %% /). Under the "14™ Five-Year Plan" of the
Company, the Company will deeply integrate the resources of TCM herbal slices (#Z54% /) and
medicinal material bases, and lay out the construction of GAP bases. Inheriting the brand of “Da Ren
Tang (JA1=%%)” high-quality TCM herbal slices(#1 %%k /v), the Company will implement the plan to
develop the “Da Ren Tang (iA1= %)” brand as a high-quality TCM herbal slices(# 254X /) brand, from
the aspects of authentic medicinal materials, production area selection, processing, comprehensive
testing indicators to quality standards.

BRI R . AE T R, PR 20l S TR RS v 2R A 2R R T U
i J5) GAP FEM UL, ALK AT KM 2GR d L TR SR 25O, MIEZG R, PEIX
Ve, MBI, ArmASIFRAR, A BTRAESE DT S AT R S 25O R A

The third strategy is to rely on the Company’s self-owned “Da Ren Tang (i51~%%)” brand to
explore and expand the layout of the Da Ren Tang high-quality Chinese medicine pharmacies.

5 = R AR S 4 T I TA A R 24 o b i [ 24 24 JE R v LA, DABAZ AR B A A AREE, 4R
B A Ry il B o

The fourth strategy is to build up the Da Ren Tang hospital system, with the combination of
medical care and health care of "genuine medicine and proficient in the art of medicine (“Zjig:, *4
[%i#)" as the characteristics of TCM to explore the construction of brand chain.

VIR ARG AT IE A SRR R R, D2y, AEERIE” MEFRE G N ER (L, SRR MEEBIT
.

The fifth strategy is about the layout of “One Health (KfAE)”. By integrating the brands and
product resources of the Company, the layout of “One Health (X{#EE)” categories and functional
product categories with the same origin of medicine and food will be carried out.

B TR RIS S0 KA A J&y, 380 B rhoRi 2 T o RN 7 e SRR, A R 24 R ) DR A R il 2R
ATy REME =i i 2R

"One" means that all core works shall revolve around the construction of time-honored brands
and innovation, which lead the development with the brand resources of the Company.

T RIRTA L TARE S T T S BT IR RIHT, DL 2l e SRR S AUA R

As for the targets, except for 2022, which will be the year of stabilising the underlying structure
following the Mixed-ownership Reform, the annual growth target from 2023 onwards is not less than
18%.

HARBIHAR, BRT 2022 FRfaE s LS, A 2023 4R R R K H bR 2 AR T
18%. #fidf.
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Question 2: Is the aforementioned 18% growth target based on 2021? Does it mean
industrial growth or the Company’s overall growth? Does it mean revenue or profit?

R 2. BIR 18%HIIEK BARR L 2021 sEAEKG? £ T KIERA A BEKEK? i
BN IEREFIE ?

Company’s Response: It is based on 2021 and refers to the revenue of the Company’s
industrial segment. 2020 will be an adjustment year and will not be included in the assessment of the
aforementioned 18% growth target.

. 2Ll 2021 FHFEE, FREGEAE DAL . 2022 RGN R, AR
18%[11 %1% .

Question 3: We have seen some changes at the board level. Please introduce the new
organisational structure of the Company.

W& 3. B EFSEARIMNCEE D —L2L, EATANATHHAREE.

Company’s Response: The new organizational structure of the Company is to (i) highlight the
Company’s brands, with a brand-development department being set up to fully tap the heritage of the
time-honored brand; (ii) centralise production centers and strengthen production and manufacturing,
as well as reduce costs through the centralised layout of production capacity; (iii) highlight the main
bodies of research and development (“R&D”), and promote the integration of research strengths of
the Company’s TCM research institutes and various industrial enterprises; (iv) build up a financial
center, strengthen capacity building, and enhance financial management and control; and (v) optimise
and adjust the marketing sector which will be managed independently.

S FHIHLS RS, RS, BB REES, e ZIE e TR . REP A L, 9R
ARG . R R AR A SR AR AR . =R R 44, HESIHE S th 2450 78 e A& Dolk ARl At 5T
NEEEG . WRITEM S0, e s, I FERKE. TR E SR %, MarE
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Question 4: How does the Company view equity incentives?

IR 4. AT WATRE AR -

Company’s Response: Following the Mixed-ownership Reform, the Company is open to
implementing equity incentives. The Company has discussed this topic with consulting firms last year.
The incentives will not be limited to equity incentives, but will include equity incentives, excess profit
sharing as well as salaries and benefits.

B EEMRSCGE, AFREE S JRAVE X EHA R E AR . AR T RN
Jili, BLFERS T REAS b 245V 2 T SRR, B ARNIE > 5, BB AR I

Question 5. Whether the Company will continue with the existing equity incentives
scheme or formulate new incentive scheme(s)? Will the new incentive scheme(s) be able to be
formed in the first half of this year?

& 5. BUA BAR BB R AR S BEATIER WOLHT IR E , BRI B RS ?

Company’s Response: Along with the changes in planning objectives and management, it is
expected that the new incentive scheme(s) will be formed in the first half of this year.

B AERERR HARAVE BLR A AR e, B RV S,

Question 6: As the cost of Chinese herbal medicines increases, whether there is a need to
increase the price of the patent medicines such as Suxiao Jiuxin Wan (GEZE0 #.)?

W& 6. PEMBRARTT, BRBOAERAREHRMOTE.
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Company’s Response: As a life-saving Chinese patent medicine, 10-15 capsules of Suxiao
Jiuxin Wan GERCR0 L) is consumed by each patient per day, and the current daily cost to the
patient is about RMB4.00. In recent years, the price of many Chinese medicinal materials has
increased, in particular, the price of Chuanxiong (JI|%Z) has doubled, which has resulted in cost
pressures on the Company. At the same time, there are certain challenges in the Company raising
the price of Suxiao Jiuxin Wan (GEXEt A1), as most of Suxiao Jiuxin Wan (&t #1) are sold in
the medical system, and there are certain restrictions imposed under the bidding policies of various
provinces. Of course, in the process of price adjustment, we will ultimately consider whether such
adjustments are cost-effective to better serve public health, rather than blindly raising prices.

5 MR RN s, SRR L% H Rk 10-15 K58, HATH HSHUE 4 okt ITER
LR LK, SRR T — &, NARER T BT RN, RO AR AR AE
—ER, AR BT R RS, S DB HRBURSEA —ERE], AT AR O E BBt
ZPR AL BB . 2R, TR RS R, AT AL RS F BT, EF RS R
AR, T AN —BRGET

Question 7: The current scale revenue of Suxiao Jiuxin Wan (GEZHL>H) is about RMB1.3
billion. What will the market size be in the future? Does the company have a 3-5 year sales
plan?

R 7. WL FE TR 13 LEARIPIEE, RRTHMERER LD, ARREHE A 3-5FK
HEMR?

Company’s Response: The number of people suffering from cardiovascular and
cerebrovascular disease is about 330 million, which is growing by nearly double digits every year, and
the market size is more than RMBG60 billion.

15 i L N 3.3 12, REERGLMAIEERS I, Tz MEAE 600 14 L.

The target is for the sale revenue of Suxiao Jiuxin Wan (X%t %) during the period of the "14™
Five-Year Plan" of the Company to at least double. The Company will comprehensively promote its
"Zhongguo Xin « Jiankang Xing (9 [E.Cr+f@f£47)" campaign to build the Company’s cardiovascular
and cerebrovascular product line. With Suxiao Jiuxin Wan (GE#Et #1) taking the leading role, the
Company will coordinate the market synergy of Shunaoxin Di Wan (&7 /ikiiE #1), Tongmai Yangxin
Wan (@ fik7%.0r #L), Shenfu Qiangxin Wan (250> }1) and other product matrices, and provide full-
chain cardiovascular solutions from Shuxin (£7-(»), Yangxin (F#.1»), Qiangxin (5%:») to Jiuxin (X)) to
better promote the life and health of the people. Compared with Suxiao Jiuxin Wan (GE&Ht H),
other varieties currently have a smaller base in terms of revenue and hence revenue generated from
such other varieties is targeted to increase by more than double.

SR TR, T BAREAR R, AR EmES) RO @ RAT 178, TiET
WO 2. DUEARCL AT S, GE ST IR AL JERKTR O AL S P i JUEE 7 i R (4 71
e, AEFL, TR0, SR, BIRCOIRBLOINE SRR S, PR R AT i@ A ERERL
HoeerHu,  HAt fFpAEEUN, BEOR PR 2

Question 8: What are the sales channels for Suxiao Jiuxin Wan (ZE#¥0r#) inside and
outside the hospital? Please introduce the team building efforts for the sales team for Suxiao
Jiuxin Wan GEZRLHL).

R 8. BB HUBE A RESMNEERE 4 R 1?7 BERO A E AR E TEFENA—T.

Company’s Response: Focusing on the “Zhongguo Xin « Jiankang Xing (0 [E /C»« i 5 17)"
campaign of the Company, the team building for the sales teams for the four (4) products (i.e., Suxiao
Jiuxin Wan (#Z#00 AL, Shunaoxin Di Wan (%7 /i ik i AL), Tongmai Yangxin Wan (i ik 770> #L) and
Shenfu Qiangxin Wan (Z:[fi#.0>#L)) has undergone great changes, from originally having separate
sales channels and teams, operations are now integrated under one company. In terms of academic
promotion of marketing, the division of labor has been strengthened, and team building for product
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specification and academic promotion has been completely separated for both medical and retail. The
Company'’s target is to build a team and promote cardiovascular and cerebrovascular products with
user interests as the core, product value as the basis, value empowerment as the goal, and precise
sales as the focus. As we celebrate the 40™ anniversary of the launch of Suxiao Jiuxin Wan (Z &0
#1), with a total of 110 billion pills sold and nearly 1 billion patients were served, the Company will
review and work on the brand and core products.

M. Fge o EOAZRAT T8, PUAST R GRZBCRCG AL SFINIRIE AL Bk TR0 R SR
HO) BBMEE A SR KA. R R T AR EEMMLE SR AN AREE. EHFARAE
T NsR BNy T, BRI AR A U B AR MR B8 2 T . L PRIRE A% L, P
PR, DANMEIRRE N B bR, DORSHESIE A R, P B, RO I I A8 7= il B AR ist
ReBew bl 40 FAE, P25 R 1,100 2K, RS VIR NI, AT — AN B4, AR A 3 5
EFIK.

In terms of sales channels, it will be further extended to the terminal (i.e., end-consumers). In the
first quarter of this year, the channel system of provincial distribution, secondary distribution and
terminal dynamic sales have been built.

RiE@EB Lt — DT %, —FEWE T EREH, oM, KmsiHrRERR.

On the hospital side, the Company enhances influence on the hospital patients by conducting
academic publicity work at the National Chest Pain Center and top-tier hospitals. In terms of chain
empowerment, the work of chain stores has been included as an important work goal. Ultimately, the
consumers are most important, and the Company will provide the four (4) high-quality products (i.e.,
Suxiao Jiuxin Wan (G #00 #1), Shunaoxin Di Wan (&7 i3k #1), Tongmai Yangxin Wan (& ik 750>
#1) and Shenfu Qiangxin Wan (Z [ff5#.0» #1) to the cardiovascular and cerebrovascular patients
through strengthening the sales team, strong promotion of products, prominent branding and
extension of the sales channel to the terminal (i.e., end-users).

PEBEBE s, A v A5 4 e b0 A A R B 22 R B TAE, 4@ THEE R B 5 /). 72 B
RET7 1T, FERESE TN T HEN TIEER. RALZUM P NE, @@ Ma, smE,
B, R, ARSI BT Ak B P T, Do LA R SR B A T R

Question 9: The Company has many second-tier products. Please give a quantitative
introduction about the plans for Tongmai Yangxin Wan (@Jk5#0#), Qingyan Di Wan (& "R
#.) and other products?

B RE 9. AR L= Mtk E, EhkFF O BERRAESMIRR, gREANA—T.

Company’s Response: Strictly speaking, these are not second-tier varieties. We distinguish the
products by category, and these products are all first-tier varieties of their respective category lines.

M. AR RPHX LA E T2 m A, AR MISRX ), AR SR — 2k i A

As mentioned previously, Tongmai Yangxin Wan (i ik 7% 0> #.) has been included in the
"Zhongguo Xin « Jiankang Xing (& Lr+f@fE47)" campaign of the Company. Due to the restrictions
affecting sales channels in 2021, its performance was basically flat. Historically, sales of Tongmai
Yangxin Wan (3@ k770> F1) were mainly concentrated in the Beijing-Tianjin-Hebei region, especially in
Tianjin. Tongmai Yangxin Wan (J#Jlik7%.0» #1) is the classic prescription of Ruan Shiyi (ft+:18), a
master of TCM and the teacher of the academic, Zhang Boli (5k{f14L), and is very effective in treating
coronary heart disease and cardiac arrhythmia. It is also very distinctive for long-term cardiovascular
and cerebrovascular protection, nourishing the brain and the heart. The Company is currently
applying for local approvals to enter into other regional markets.

PR FROALRTIA N, N EO- AT 173, 2021 FERDEHIIRE, WEEEARE, Pk
B b R AR U BRI R A . 7 A2 TR AL BE 122 W [ B2 R e 46 1 22 i 5 1
XD R HE AR A R 6 TR O 8 R AR R, FRINTRL . BUE A BRI R fR LA
HEANTAE.
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Qingyan Di Wan (J& "% #.) is derived from the prescriptions of Liushen Wan (75#f#L) and
Qingyin Wan (J& % #1), and its four (4) main medicines are very distinctive. Through sublingual
administration to the mucosa, it has rapid and effective protection. We encourage voice workers (7 &
T.AE#) to keep it on hand. Qingyan Di Wan (J&Wii# L) is a basic drug, and is coved by medical
insurance and OTC varieties. The Company has comprehensively sorted out the sales method last
year and solved some problems. This year is a period of adjustment, and in the future, Qingyan Di
Wan (5 W87 #1) will be the focus of building the Company's OTC brand.

TF R AL S A ORURIE & LA DT kiR, DUBK F254R 8 A 4r 0, 8l & T S IRBIIARGR, ok
AR, AOVRESEE TIEEF & miedtsy, ERM OTC . AnEEFEREE T HET
W MR T — L, SRR, RORAEJY A E] OTC S i RT3 AR B A

For its exclusive product, Longging Pian (J&i& /), the Company plans to further expand its sales
and academic work in other provinces other than the current 8 more developed provinces in the next
three (3) years.

XTI TR Fr, A FIVERIEARR =Rt —D i RERR B ATO0 R 8 A4 6 LLAR ot a5 4 1A B 5 A
FARTAE.

Regarding the product planning under the "14" Five-Year Plan" of the Company, the product with
a market size of more than RMB2 billion will be Suxiao Jiuxin Wan (%t H), the product with a
market size of RMB500-1000 million will be Tongmai Yangxin Wan (& k370> 1) and Qingyan Di Wan
({5"H3% L), and the product with a market size of RMB300-500 million will be Wei Chang An Wan (&
W4 #1), Longging Pian (Ji% A7) and Bi Qi (#4) capsules. It is also planned that sales of Qingfei
Xiaoyan Wan (& fifiJ§ % #1) and Zhike Chuanbei Pipa Di Wan (757 1| DUREAE R A1) will increase by not
less than 20% every year.

KT TR PR, HUEE 20 427000 BRI AR ML @ kTR O A ATE IR L2 5-10 12
TR = s B, S R, AU IR R 3-5 AL oMU R s TS I 28 LRIV 02 )1 DUREAE R
FHRIFFEAME T 20% 138 K555 .

Question 10: What is the Company’s positioning for Angong Niuhuang Wan (ZE4& #.)?
58 10. A BN 254 ALK EN .

Company’s Response: Angong Niuhuang Wan (% & F# #.), Niuhuang Qingxin Wan (427 0
#1) and Qinggong Shoutao Wan (J& & Z##k ) are all national intangible cultural heritage products.
The Company will focus on the building and development of high-quality Chinese medicines, including
Angong Niuhuang Wan (% &4-#% 1), Niuhuang Qingxin Wan (2F# &> #L) and Qinggong Shoutao
Wan (& & 4 #k A1) and Haima Bushen Wan (i b5 #L), which will be sold through the sales
company of Da Ren Tang.

M. ZEAEN FEFOR. BEEHRREAT MR B R YIRS, MO IR DR B LSS
FEIRKIGIA A A A E], HEATIER S E .

The Company's Angong Niuhuang Wan (% & 4+ #) has unique production techniques, and we
have confidence in Angong Niuhuang Wan (Z &4 #.). The layout is currently based on market
conditions. In the future, it will be built and developed as a high-quality Chinese medicine.

AR B ENRAER 2R, RO 2S48 A EO. BifRRET AT Ea R, ke
Fi HEORG i [l 24547 0

Question 11: The Company’s R&D plans.
&8 11. A B R LRI .

Company’s Response: The Company’'s R&D is based on the keynote of "patient-centered,
continuous polishing of products (LA AHty, AT )" In the future, the Company will
strengthen its basic research and enhance its innovation capabilities. The Company will also
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strengthen the connection and cooperation with the academic, Zhang Boli (5k{A%L), Tianjin University
of Traditional Chinese Medicine and Haihe Laboratory. The Company shall, guided by clinical value
and with real-world research as the starting point, strengthen its cooperation with clinical experts,
attach importance to translational medicine, and intensify the secondary development of large
varieties. Meanwhile, the Company will also continue to study classical prescriptions.

I 2Bt 2 L “BLESE ot AWTEE =5 ki AEARSK, S nsRAEmiet T,
e QIRTRE ). s S IRATALEE £, REHEZ R, WS SRR G1E. IR IME N SA, BA
AT, st R L X E1E, BEAFEAE S, IORKRMF 00T K. RN, 26 d sk
Wt a 44y .

Specifically, in this year, the Company plans to (i) cooperate with Tianjin University of Traditional
Chinese Medicine and Haihe Laboratory to develop new drugs; (ii) work with the academics, Zhang
Boli (3kfH4L) and Tian Jinzhou (FH4:#) to promote the “Zhongguo Nao (' E k)" campaign, which will
mainly include the Company's products such as Qinggong Shoutao Wan (i & Z#k i) and Shunaoxin
Di Wan (%7 fikiii #L), and strive for the establishment of brain disease laboratory in Tianjin. In terms
of Jing Wan Hong (i Ji4L), the Company will strive to work with the academic, Fu Xiaobing ({1 /M%),
to jointly apply for major national research projects to study the mechanism of functional restoration.
In addition, the routine transformation and process quality improvement work will continue to be
strengthened. The Company will also explore the R&D model of innovative drugs in cooperation with
TCM colleges and universities.

HARBNSAE, 3 w] KI5 R E 2 245 R S A ] SE 46 55 S AR AT RFT 29T K o 5 5AR AL e AT <5
B 3L A HESh b B THRY, 32 EEALAE 20 W S A Bk RUNT Y I T AL S BBUIROR SRR S AR R
S AERUTLLTTI, S A N e SRR AR E K E R IUH , TR B B AL A
PERE, T2 Esu TAES gk insg. e REhEBRER GIECIH 2 L.

Question 12: Please introduce the cooperation of the “Yun Tian Shang” alliance.

W& 12 N AT R EBRBEREEREL.

Company’s Response: “Yun Tian Shang” refers to Yunnan Baiyao, Shanghai Pharmaceuticals
and the Company, which is still a framework.

BE: ZREREREALY, LREGNRELEZ, Hbe2Eaertn.

The three groups have commercial resources in Yunnan, Shanghai and Tianjin. In the future, the
three parties will make use of industrial resources to empower business and strengthen cooperation
in the sales of key industrial products.

SHARME R BRI R R B, AROR =7 2R A4 T B R ML K RE b
SR b ) A A A 1R

Question 13: Considering that the Company is in the adjustment stage this year, will there
be some adjustments to the sales and management expenses in 2022?

W 13. ZRBSEAT AT REN R, 2022 FER4ERA. SHAARTLHE LIFE?

Company’s Response: In 2022, the Company will strictly manage its manufacturing cost, as
well as the management and sales expense ratio. There will be structural changes this year.
Considering the Company is in the adjustments stage and the Company’'s social responsibility
commitment, the expense ratio will probably remain at the level of 2021, and it is planned to be
adjusted in 2023-2024. In addition, in terms of internal control management, the centralised
procurement of the supply chain will be launched to reduce the procurement cost of raw and auxiliary
packaging materials, and formulate a loss reduction plan for loss points, so as to reduce the overall
costs of the Company.

M. 1E 2022 M, Al AERHEmAe, EHAHERHEEE, SESFEN BN, %
FER o3 ] ()R B DL At 2 DT AR AR, SR S M 4EREAE 2021 R UK, FIRIFE 2023 4F-2024 i
B ISMENRERTTE, SPASENEEER, FEERS M RIEA, HE T R TR GE
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Question 14: The dividends declared this year account for more than 50% of the
Company’s net profit. Will this be the new normal?

i R 14, S4E4 5 B RNE K LA R] 50%0L B, SIEANFIRESD?

Company’s Response: Dividends are one of the important methods to reward and thank
investors. In the future, the Company wishes to create more profits to reward its investors. The
dividends of the next year will depend on the performance of the Company, and it cannot be said that
50% will be the norm.

5 I3 2L R AR BT BT N2 —, ARR A w] EAIE 2 A MRk 5 . BEIL %
RAE AR IR ETE, BT 50%2 — i,

Question 15: Regarding brand operation, will it be a multi-brand matrix or a focus on the
main brand of “Zhong Xin (1 #7)”?
BRR 15. KT mBIEE, RZ MEMERER T HFXA 0.

Company’s Response: The Company has four (4) time-honored brands (i.e., Da Ren Tang (i*
{Z%), Long Shun Rong (F&Jli#%), Jing Wan Hong (32 /i4L) and Le Ren Tang (5R1-%)), of which, Da
Ren Tang (iA1-%%) has a higher recognition than other brands. In the future, the Company will
strengthen brand building with Da Ren Tang (iA{~%) playing the leading role and empower the entire
industrial chain. The other three (3) will be using as the sub-brands for empowerment, and Long Shun
Rong (F£li#) will be used as wieyao (I1745) brand to empower “Du Ma Jing (F#&F%)” TCM herbal
slices (F#5%K ), Jing Wan Hong (51 /3 4L) to empower skin sore face product line and Le Ren Tang
(51-%E) carries the characteristic dosage form of patent medicines.

FIE. AFETUNETS GECE B, 504 SRR, BB R T HoAd 5 L,
ARe UAAZ S O T an i g 5, AT 2 IR BE . A =AMEJy 7l M RE A, BEITRE 1O 12
2y, TRE FERRRE T 250 . 5T AL RE BRI TR P i e AR B R B (71 Y R Y

Question 16: Please introduce the situation of loss-making enterprises such as Tianjin Da
Ren Tang (Bozhou) Chinese Medicine Co., Ltd (REZKIE (ZM) FEHRKRAFERAF)
(“Darentang Bozhou”) and Tianjin Shin Poong Pharmaceutical Co., Ltd. (REFHFEHIZHFRAF)
(“Shin Poong Pharmaceutical”).

W 16. IWARNARTRLCEBMN, FFEHIAETHEWKHFLR.

Company’s Response: Darentang Bozhou is a basic herbal slices manufacturer and officially
commenced independent operation last year. Its loss is because the sales capacity has not kept up
which is mainly caused by the equipment depreciation. In the future, the Company will promote the
integration of Darentang Bozhou and TCM herbal slices factories and unify the management system.
The Company will also deploy part of Tianjin's resources to Bozhou to give full play to the
characteristics of fast feedback in the frontier market, and strive to reduce losses and achieve
profitability.

M kAR, REEMOT B, RE RIS E, THREIOVEE SRR Fok, £
BORIET R&ITIH. RRSHESIRC =M, TR #E, G EHER, HRE 0 HETE
B, RIERTHTTT I ROGHR AR, S8 T SEIL R A

In the chemical medicine sector, the products of Shin Poong Pharmaceutical are mainly
antibiotics, and has been particularly affected by restriction orders on antibiotics. The products of
Xinxin Pharmaceutical Plant (“Xinxin Pharmaceutical”) are mainly endocrine products, such as
metformin and gliclazide. In the past, they have been operating according to the “Consistency
Evaluation (—&1:1F4r)”. After successive passing of the “Consistency Evaluation (—#:1E4)”, the
Company will impose stricter assessment requirements on them this year.
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Question 17: Does the growth plan include western medicine, and is it possible to
segregate?

W 17, KR EEEAY, FRAETRIIE?

Company’s Response: At present, there has no plans to separate. The revenue generated by
each of Shin Poong Pharmaceutical and Xinxin Pharmaceutical is relatively low, and thus revenue
from Shin Poong Pharmaceutical and Xinxin Pharmaceutical has not been taken into account when
determining the growth target.

5. HATEA O 2 iR, 2R 25 GRUEBD (S HHEUN, BB BN S
=S L

Currently, western medicine is still in the Zhongxin Pharmaceutical sector, and there are no plans
to separate for the time being.
R IEAE o 2l , 2 I35 R AR

Question 18: Chairman Ming Rui, what the prospects of the Company’s performance for
this year, as well as for next year and the year after will be.

8 18. HHWEFKRE T2FURBE. FERNLS.

Company’s Response: First of all, | would like to thank investors for your attention and support
to the Company.
EF=RN- B Y B e SR i TR AT P S 2 8

In 2021, the Mixed-ownership Reform carried out by TPH brought great changes to the
Company. In the future, the Company will intensify system and mechanism innovation, cooperate with
the empowerment of marketing, steadily promote key tasks such as technological innovation and
efficiency improvement, and make full use of the Company’s important resources including the four
time-honored brands (i.e., Da Ren Tang (JA1%), Long Shun Rong (F£/ii#%), Jing Wan Hong (3£ J3 41)
and Le Ren Tang ((k1_%)), the 14 intangible cultural heritage items (including the five (5) national-
level items, namely, (i) the traditional producing technique of De Ren Tang Qinggong Shoutao Wan
(EEFHHEH), (i) the preparation skills of Jing Wan Hong ointment, (iii) the production skills of Long
Shun Rong Weiyao, (iv) the production skills of Angong Niuhuang Wan (‘% 4:# #1), and (v) the
production skills of Da Ren Tang Niuhuang Qingxin Wan (4 #7% 0> 1)), as well as the two (2) China’s
treasure-class TCMs (namely, (i) Suxiao Jiuxin Wan (G #K0» #1) which is a national classified variety
(HZE M2 F A, and (i) Jing Wan Hong (5 75 4L) which is a national confidential variety (5<% 5
) to become bigger and stronger, and strive to achieve the goal as set out in the “14" Five-Year
Plan” of the Company and become the most valuable enterprise in China.

2021 F o 2 A5 IR B AR R R G B R e 4 4wl R AR KINAR G . ROk, A Rl IR AR5
BUHEIGLET, FVMRAET SRS, MR ARSI E LR, BRI T 4 2
T ORCEL B, 504, R, 14 RS (IR CREE AR AERRERZ. WH
AHCBEHATTHERZ . BN DAHIERE . kEFEASFIERZ. BOEFEFOAHERZ4% 54
NEFRIE D FHAEFH 2 CRBBCO A E R s Fr, 5T E R AR A &8 25
Ui, BORAER, 35 SEI DU TR, A b A B E R A 8% T .

Warning of Risks
Jlio%izn
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If the Investor Survey involves industry forecasts, the Company’s development strategic planning
and other related content, they shall not be regarded as a guarantee for the industry and the
Company's development or performance by the Company or the management of the Company. The
Company will make timely disclosures in accordance with the requirements of applicable laws and
regulations. Shareholders of the Company and potential investors are advised to make investments in
a rational manner and be aware of the risks involved.

ARUALHE F PRI a0 P8 SO ATV BT 2 W) R S AR SE A O N 2, AN BERRAE 2 w) B 30
AN S 2y m) I S BV S RAIE, 2~ R AR AR DG BER A JE AT HH OG5 B B 55, i RITRF =
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